Marketing
Fastasl Researc h Camp

BITRPL =R

Bhila & Bl S AR E SGRE
(20184F6 F )

2018%F7H19H
HRASHZ v AR RT A




Eﬁﬁ*ﬂg aﬂjsrggticnthamp

F&his K EhiE LS A RERRAR]
FEHEEAfE] @ 201868198 (M) ~20184%6H25H (H)

o IHABNER : Fastask (D7 XKV RD) OEZSHDSE. BL17m%~69i%
F CHZE(CEI D (FTEYR
e BxNEZEZ : 1,100

X HWERE> RASHZ T AN AT LAOTRILIERY MUY —F [Fastask (7 X K7 RD) |
TOT7>T— AR,
X KEAEBRCEHINTCESHE, - EREELFRHOERFEE UL EIEERETT,




blE&EEYE (n=1,100) janarel Wiy

331 Fiip
15m~19 [20m%~29 [30m%~ 39 [407%~49 |505%~59
n Bt g4 n 15m%AKin |m% % % i % 60U E
lizar 1100 550 550 HoEx 1100 0 100 200 200 200 200 200
(%) 100.0%| 50.0%| 50.0% (%) 100.0% 0.0% 9.1%| 18.2%| 18.2%| 18.2%| 18.2%| 18.2%
it
n JeimE  [SRALihys |BEERihyS (chERhYS agtthys chEHYS |[UEMLYS s
HEL 1100 58 56 419 162 230 54 31 90
(%)| 100.0% 5.3% 5.1%| 38.1%| 14.7%| 20.9% 4.9% 2.8% 8.2%

LHES
REE R SHE(E SHE(K FHE(R BRIFw -bTI
n NHEE |8 %) it %) At BEZX |BHEE |(FX) JHUb FE o
HoEx 1100 38 30 174 117 128 63 27 160 119 131 113
(%) 100.0% 3.5% 2.7%| 15.8%| 10.6%| 11.6% 5.7% 2.5%| 14.5%| 10.8% 11.9%| 10.3%




E’JE: >7_->\\J®*EHE:I*3R Marketing

(n=1,100) Research Camp

Q1 HBRTZ(E, A >F—2w MOSNSIRET, BEI> TV aEENS SL\DER
ETHIEBLEXID ? REHCETDIEDZEHRV<IESV. ZZTWS (EET
>F2V] ERFREREDOERISFTYTIIRL, BEEEY 1 MPSNSLT
EESNSEADEE D > Y PEHERADLSZEUE T, Xk, RIELR
REBN(CETEXENMIEZETERRLS . ENZESORETHREN(ICRSIRREE
D LZ|/ULET,

Q1

Eid (T RN\ REEI BT LERIC 2

BEI>T (Feh'Eed (LEHAN' [1HAIC1 |[28RIIC1 [LAMICT |~ 3 &
DYEREE [BICEIREEHAC 1 B |B(EAREEL |B3REEL |8 (AREEL [REEL TV (B ERERL

n UL LTLWRL R [495) w3 [495) B [495)

ESUZN 1100 12.5% 8.8%| 11.8% 8.5% 6.8%| 12.0%| 16.6%| 23.0%
= St 550, 12.2% 8.9% 7.5% 6.4% 5.5%| 12.7%| 17.6%| 29.3%
Eog< 550, 12.7% 8.7%| 16.2%| 10.5% 8.2%| 11.3%| 15.6%| 16.7%
e 1068 100 8.0% 8.0% 4.0% 5.0%! 3.0% 5.0%| 17.0%| 50.0%
2018 200 12.0% 8.5% 3.5% 6.0% 4.5%| 13.0%| 23.5%| 29.0%
308 200, 14.0%| 10.5%| 10.5%| 10.5% 7.0%| 12.5%| 14.5%| 20.5%
408 200 8.5% 8.0%| 14.5%| 11.5% 6.5%| 12.5%| 19.0%| 19.5%
501 200 12.0% 8.0%| 17.0%| 10.0% 5.5%| 14.5%| 14.0%| 19.0%
6018 200 18.0% 9.5%| 17.5% 6.0%| 12.5%| 11.0% 12.0%| 13.5%




EhiE > 5 > DREEIRS

(n=1,100)

Marketing
Research Camp

30.0%

25.0%
20.0%
Q A0, A
7%
16.8%
.9%
15.0%
10.0%
5.0%
0.0%
& 2 & o
A& A& A& A&
> Q> Q> Q>
D > S >
=@ EhE 1> T VIFREELAN

=&— 1HA(C 1 HEFEBLTLS
=& 1AM 2 ~ 3 HIFRIBEL TS

8.7% 18.5%

8% 5O
6.6%

%
=0 H)E (I RNITHEEENHI(CIAREBL TLVRL =@ REBIZLEHZININAC 1 BFREL

=0— 2B/ 1 BIFREEL TS
—o—SZHHEFEL TS

=0 AR 1 HEREELTWS



E’JE: >7_->\\Ja)zlzigﬂlgia\~*EHEH#Fﬂq Marketing

GAIC1ABY LEEI>F>VESET S n=568) Research Camp

e Q2 HRIRATIEBEL, 1 >5—2v MOPSNSIRETIHGIEDEIEEN SUL\DEFE
BEISFIOVEBRBLE I ? BESH CREIFTDIEDZHRUVSEEL. 22
TWS MHETI>F2V] EFREREDOBRISTYTIIRL, BEiEEY
- MOSNSLTEFEETN BB OBHE ] > 5 Y PEEARRDLEZBUE T,
. RBLRBNCETEIENMIZZETERRLS . ENZESDORETHE
BN CRIREBDILZEBUET,

Q2
~109K |~3093K |[~609K (~903FK |~120%3 |120934
n it it it it Riits £
ES 568] 18.1%| 28.9%| 24.6% 9.0% 7.9%| 11.4%
(=331
Bt 328 15.9%| 29.6%| 23.8%| 10.7% 7.3%| 12.8%
oy 240] 21.2%| 27.9%| 25.8% 6.7% 8.8% 9.6%
FR .
1018 72| 12.5%| 23.6%| 15.3%| 11.1% 9.7%| 27.8%
2045 131] 12.2%| 22.9%| 32.8%| 10.7% 9.9%| 11.5%
308 95| 18.9%| 26.3%| 22.1%| 14.7% 7.4%| 10.5%
4018 102 23.5%| 33.3%| 21.6% 6.9% 4.9% 9.8%
5018 95| 22.1%| 30.5%| 30.5% 5.3% 6.3% 5.3%
6018 73] 20.5%| 39.7%| 19.2% 4.1% 9.6% 6.8%




EbFfl:l >7_'>“J03:|115’H"J73\~*EHEH§FHE] Marketing

GEC1B LEET > 5>V aRIET S n=568) Research Camp

40.0%

35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%
I S S S R T PR SR SR SR S S
© A ) %) Q N V N 2% %) % 5 ©

& N 3 & & & « & &

N I A M

0=~ 107K =O=~3070KiE —O=~600KiE =O=~0NKiE —O=~1200KiE —O=1200M L



1,

E(CRIEI SRFEDNRERVB)E Marketing

GAIC1BU ELEET> 5>V &RIET S n=568) Research Camp

Q3 HREHREIZBEI> 5 >VYVT, 1EICHETSIREIRERVNIS TS
VICDOWT, REHTREXDIEDZHRVKIEEWN. ZZTWS IBHEI> 5>

V1 LEREREDOBRISFTVYTIIRL, BEERFY 1 MPSNSLTEES

NSMBDOEE T > 7 Y PHEREADLSZRUFTI .. Fie. RIEETZEHN

[CIEFXEFERIIEZLTRERLS, ENZESORETHREBNICRIIREDZ &

Z2I|UET,

Q3
~1093K |~309K |[~60K |[~9093K |~12093 |(~120%>
~ 1K |~5DRB[HOI>T [@OI>T [@EOI>7T [@mol>7 FRimnd> KlEod>
n DI TV DTV |12V 2 Y Y TV TV
ES 568 6.5%| 25.0%| 21.7%| 22.4%| 11.6% 3.9% 3.5% 5.5%
= St 328 4.9%| 21.6%| 20.7%| 27.1%| 11.0% 4.3% 4.6% 5.8%
Eog< 240 8.8%| 29.6%| 22.9%| 15.8% 12.5% 3.3% 2.1% 5.0%
s 1068 72 2.8%| 15.3%| 26.4%| 20.8% 8.3% 4.2% 8.3%| 13.9%
2048 131 3.8%| 14.5%| 22.9%| 32.1%| 16.0% 4.6% 3.1% 3.1%
301€ 95 7.4%| 23.2%| 21.1%| 25.3%| 10.5% 3.2% 3.2% 6.3%
408 102 7.8%| 34.3%| 16.7%| 23.5% 9.8% 1.0% 2.9% 3.9%
5018 95 9.5%| 32.6%| 21.1%| 16.8% 10.5% 2.1% 3.2% 4.2%
6015 73 8.2%| 32.9%| 23.3% 8.2%| 12.3% 9.6% 1.4% 4.1%




1E(Z*EHE?5H§Fqu“EE§:5EL\EbE Marketing

GEC1B LEET > 5>V aRIET S n=568) Research Camp

35.0%

30.0%

25.0%
20.0%
15.0%
10.0%
5.0% e e Ty . 4.9% e Z.8% : T =5 (] 0/3 "‘: 5.5%
.0 Tt 70 aee— T} ) . o/, 2 0 — §§%
0 i [ o — “ “.‘ T —— 4. 5 O U 2,
1% % 0 “/0 T2 70 . (]
0.0%
& 2 & o i 8 ol N D A g & &
U A S A N Y G A O A S
=~ =~ =~ =~ x) x) X X Nk X X Nk Nk
s s S S N N S S s S S s s

==~ 1HKWOI>T>Y  =@=~S5HKWEOI>TY == ~10KBEDOIZTVY =@=~303FKBOI>TY
=0 ~60KRBNI>TY =®= ~90DKHNDI>T>Y == ~12073KiEDI>T>Y =@=~1203 U EOT>F>Y




EbEj >7_->“JEE5;‘}('{Z Marketing

GRIC1BM LHEI> 5>V ERIET D n=568) Research Camp

e Q4 HRELLE. BEISFOVERET 37/ ZICDNT, HTIREDS
DEFTRTHRUL EE L,

Q4

15—
(tsrny

SILYMNE RR—1D4 6T [BTIEES

n Amp PC > &) HDIFRL)

ES 58.5%| 23.2%| 69.7% 1.4%
Elk3
g3
1068
2015
3048
4068
5018

(=331

FR

6018 24.7%

10



EbEj >7_->“JEE5;‘}(’(Z Marketing

GEC1B LEET > 5>V aRIET S n=568) Research Camp

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

5.0%
0 .1% 3.2%

0
20.0% 2 1% ’ 1% 19.7% 3% : 4%

10.0%

VA __,'i'l:- %ﬁ%

0.0%

——/)\V> =@=5TL vy hEPC =@=IAI—hIA> =@=HST— ((CREMEHEF) —0—=5HTFFDIEDERN

11




EEI>FV R

GBEIC1BU LEET> 7>V ZHIET S n=568)

o Q5 HRENEE. BEI>FOVERIETSIISY RIA—ALICDWVWT, BT

375

W NITA—LA

(ZFEBIEDZEINTHBREVLSIEE L,

Marketing
Research Camp

Q5
Instagra MixChan mysta (Y[ZOMBD [ TEFD
YouTube |LINE Facebook|m Twitter |nel Snapchat[SNOW  |YAF+X |Z0=] 124) SNS HD(FTR0N
ElE 88.0%| 24.3%| 17.8%| 27.8%| 30.6% 4.2% 4.4% 5.6% 7.6%| 21.8% 3.0% 6.9% 3.7%
= Bt 22.3%| 20.4%| 22.9%| 30.2% 4.0% 5.5% 5.2% 9.1%| 25.3% 4.0% 8.2% 3.4%
Z4 27.1%| 14.2%| 34.6%| 31.2% 4.6% 2.9% 6.2% 54%| 17.1% 1.7% 5.0% 4.2%
s 101% 37.5%| 11.1%| 48.6%| 56.9%| 12.5% 4.2% 9.7%| 13.9%| 23.6% 5.6% 9.7% 1.4%
201K 27.5%| 16.8%| 32.1%| 32.1% 6.9% 8.4% 9.2%| 10.7%| 27.5% 5.3% 8.4% 3.8%
3045 30.5%| 23.2%| 25.3%| 35.8% 2.1% 5.3% 4.2% 8.4%| 24.2% 3.2% 6.3%
401K 17.6%| 14.7%| 25.5%| 27.5% 2.9% 2.9% 4.9% 4.9%| 20.6% 2.9% 4.9% 2.9%
501K 16.8%| 23.2%| 26.3%| 20.0% 2.1% 4.2%| 14.7% 4.2% 7.4%
601K 16.4%| 16.4% 8.2%| 13.7% 2.7% 2.7%| 17.8% 8.2% 5.5%

12



Eb j/T/‘JEE%jO \J |\77|-_A Marketing

GEC1B LEET > 5>V aRIET S n=568) Research Camp

2018005 NEE 0T NsTaN 17 5o M27STN  30.6% 4.2 NGONNG0E -
2018458 [NS02% NZs09N 17.5% W26l 31.2% 4.5 NGNS
cotsary  [TSSS% a2 21.2% N8N 27.6% 3= NG
2018737 [SS A NE00N 2120 N26HIN  30.4% 3.¢ NGNS -
2018428 NS0 NEES0aN 15.5% M2SH0AN  27.9% 3= NG
co1e 1A [NEE A% ioa 1742 2296l 30.9% 5.+ NGING:
201771271 (TSS9 2SN 18.50 (208N 31.1% 40 G-
20176114 NSO ANaTaN 10.5% HOMA 26.1% 4.0 NG
20176107 [TSTSo s 10200 [225%N  27.7% 3 NG
2017707 NS0 60 NN 20.70 (226060 26.9% 4. SN Gt -
2017787 NS08 INEes0N 24.0% N2AE%N  36.7% 4> NS
2017475 [NSZ 7% NaasoN 21.3% @759 29.8% NG -
2017065 NS Z9 N NZe0%N 18.2% [2000%1  30.1% 3 NG -

0.0% 50.0% 100.0% 150.0% 200.0% 250.0% 300.0%
B YouTube B LINE B Facebook B Instagram B Twitter
B MixChannel B Snapchat B SNOW BY11+vX B
B mysta (¥-1X%) B ZDMDSNS B HTEFDIBEDERN

13




SNST@E’JE: >7_->\\J®;gﬁ Marketing

(SNSTHEIJ>F>YZaRiEd S n=303) Research Camp

e Q6 SNSTOHEI>F>YD [l ([COWT. HRIEDIRRICEREH TIEE
BEDEHBREVLSIEEL, ZZTWD (Rl LE3ESEEZLEEEI> >V
DfEREEUEY

Q6
BEI1>T BEIT
BB T VVERLEE VYEBESD
VS |EMEFRIT (TSR] [ TEES
n (5151933 UL O
ESN 303  8.6%| 25.1%| 64.7%| 1.7%
- S 164 11.0% 60.4%
M 139 5.8%
s 1018 53| 7.5%
2048 70 12.9%
304 58  10.3%
4018 45|  6.7%
504% 46| 2.2%
6048 31  9.7%

14



SNST@E”E: >7_->“Ja);:§ﬁ Marketing

(SNSTEEII>F>V%HIET S n=303) Research Camp
80.0%
73.2%
70.0% 65.4%  64.7%
——— o
60.0%
50.0%
40.0%

(o)
30.0% 25.9% 24.1% 25.29, 25.8% 25.1%
20.0%
11.4%
10.0% 8.4% 9.1%  g305  86% 91%  92% 102% g, 97% gy
0% e ‘_.\_—__—‘\
: : 3.5% 4.0% 3.4%
2.9% _ 2.3% Io —— ‘Q%
0.0%
) X\ ) X\ A A A NP NP NP AP NP AP
I I I LA T LS L

== FHE 1T Ve ITE —@=BEI T VELEEEHRITE 0= FEI T YEENTEMNRRIELERN ==& TEFZE0EFRN

15




SNST@E’]E: >7_->\y;§*%®$ﬁ1§ Marketing

(SNSTHEIJ>FF>VY=iEitd S n=102) Research Camp

o Q7 HARXTZHSNSTHEI> VY% [H5iE] IHIHEICDOVT, REHTIEE
BEDEHBREVLSIEEL, ZZTWD (Rl LE3ESEEZLEEEI> >V
DfEREEUEY

Q7
1R B 1;ERI(C 2
oA [IHAICT [2BRIICL [LERICL [~38E
HBAIC1 B B B HSEL [BHEL iU Ty EaEEL
n FmE [ty [twd [twa |3 w3
24 102| 33.3%| 20.6%|  9.8%| 18.6%|  5.9%| 11.8%
1R
Bt 61| 26.2%| 24.6%|  6.6%| 19.7%| 6.6%| 16.4%
i 41 14.6%|  14.6%| 17.1%|  4.9%|  4.9%
F1L .
10£% 19| 36.8%| 21.1%| 15.8%| 10.5%|  5.3%| 10.5%
204% 37| 29.7%| 10.8%|  8.1%| 27.0%| 13.5%| 10.8%
304% 19| 26.3%| 36.8% 21.1%
4018 8 12.5%

5018 11 18.2%

6018 8 25.0%| 37.5%

16



SNSTOEE > 7 >VisieD3HE

(SNSTEEI>F>VERETS n=102)

Marketing
Research Camp

45.0%
39.6% 39.5%
40.0%
’ 37.0% 1o
3540/ : o
35.0% 83.0%  33.3% 33.3%
30.99
Q.0% 29.29%
3000  28%% 0 b
00, 775 8TN25.84
25.0% 3.3% 2.7% ¥
20.8% 20.0% 0.6%
20.0% 18.3%  18.5% 10%%
0,
I 16.9% 16.1%
FoO 0% 11.8%  11.8%
8 11.3% % 589
4 oRe 0 394 260 o 1 8% N
N/ w 0PN 10.1% & 8%
10.0% o 3. %Y 700
0 4/0
’ & 9%
5.0%
0.0%
& 2 & o i 8 ol N P A g & &
AN ST & 2 @ £ F
=~ =~ =~ =~ X x) X Nk X Nk X Nk X
S ’1, S ’1, K o K ’1, S ’1, S ’1, S

=0 4T3 LEHBININBIC 1 BXRERE —@=118(1C 1 BIEdEEL TS
=0— LAMIC 1 BESBLTVS =0— LEMIC 2 ~ 3AFSELTVS

=0 2A/M(C 1 BF#ERLTWS
=0—FHERELTVS

17



AYIRTEEII> TV Z2RAAE

(AR—hIJA>TEHET

N,

ST S

YVZ#iEd S n=396)

Marketing

Q8 AN—hIJA>TEHEI>FTIVERIETDIIED ME] (CDWT. SRR
N — A ENY
DIRRICERED TIEXRDIEDZEHEEVS EEL\,
Q8

AN—RI# [fitrEetdE | AN— A
VEAEAE |mECRUL | EEEE
[CUTENE [SLV\DOSEE (L TENE
15> Y% |CEIEIY |17z
1REET 2 7oV [(REEY3C [ CldED
[N ) EN'ZL  [EDEFRL
ES 396| 26.8%| 27.5%| 42.4% 3.3%
e EzlES 220 22.3%
poglis 176] 32.4%
1R .
1045 64| 23.4%
201% 108 32.4%
301K 75| 26.7%
4048 76| 23.7%
501% 52| 25.0%
601K 21| 23.8%

Research Camp

18



Z?ﬂ_\_C‘EbE] >7_'>“J7<\:’.E5|ﬁ|§ Marketing

(AYX—BFIA>TEBEIO>FT>VEHRIET D n=396) Research Camp

60.0%

52.9%
50.0%
40.0%

31.5%
29.3%

20:0% 32.5%

24.2%

°! 20.3%
20.0%
10.0%

4.8% 4.2% .
1.3% 2.8% 2.6% 2.4% 2.0% 1.7% 2.9% 2.6% 2.0% 2.4% 3.3%
—— ‘/
0.0%
& 2 & o i 8 ol N P A g & &
AN ST & 2 @ £ F
~ = ~ =~ X x) X Nk X Nk X Nk X
S s S s S N S s S s S s S

=0 2 —NIAVEMAE(ICL TRIEI> T YZRIET DENZ | == HitmE L iEmELFECASVOSEE THIE IS 7Y ERET S
=0 XY — NIAVAEEE(CL TRIE D> T YERIET 2EN'Z L) =0=HTEEZEDFRL)

19




S4 J BEODORIFRFRICDONT Marketing

(BEI>F>YZEREELIEC ENBS n=963) Research Camp

e Q9 HEMUSHFREULBETIIRL, UPIIAALICEREEIND [SATEE
1 [EDWT, BRIEDIRRICHTIEEDIEDZH RV IESLY.

Q9

(51T

(5178 |E)zX>T
B2 AREE |VINREE ([ 5108
UReCEn'® (UReCe32 B nceR (s TEED

n % A SRV [EOEFRL

ESN 963| 44.9%| 37.6%| 13.7%| 3.8%
- S 483| 47.8%| 36.4%| 11.8%

M 480 41.9%| 38.8%| 15.6%
A 1018

2048 176

3048 172|  41.9%| 41.3%

4018 183| 37.7%| 43.2%

504% 176] 39.8%| 42.0%

6048 164| 29.9%| 40.2%

20



4 Eb @*EHE‘I*IR(‘-DL‘I Marketing

(BEI>F>YZEREELIEC ENBS n=963) Research Camp

50.0% 47 .4% 47.6%

(o)
46.0%  45.7% 46.9%

44.9%

44.0% 43.9%
45.0% 42.8%  43.0% 510 42.5%
39.4% 39.1% N
40.0% 38.2% 0 s 38.7% 37.7% 37.9%  37.6%
o 37.3%
36.4% 36.3% 36.2% 36.0% 35.7%
35.0%
30.0%
25.0%
20.0%
15.6% 15.0%
15.0%
10.0%
0,
5.7% . 56%  56%  56% 58%  56% 519 56% 520 A%
4.1% 4.8% PN C=———C 7 = . 3.8%
5.00/0 N @ A
0.0%
P S S S S SR SR ST SR S S SR
1% & 1 & > %@ &@> & % % % & %
~ ~ ~ ~ X x) X Nk K Nk i Nk K
& 2 & 2 S S S 2 & 2 & 2 &

=0 [S(JBE |ZRIBLILIEN DD =@= [SATE)E |Z2FH>TVSIMREELICLFRN =@= S/ THE IDEFHSBL =@=HTFEDEDFRR

21



SA7HEERIETS7T/\AR

(SATBEERIELZZ ENH D n=432)

Marketing
Research Camp

o Q10 HRZH [SATENE] ZHREFET BIRICHEALIEZ EHBBFT/) A RICDN

T BCR>EBIEDZINTHREULIESL.

Q10
ATy L IZY—RT# B TIEED
n )\va>  |PC > EDEAL
ES 432 54.2% . 71.1% 0.9%
(=331
Bt 231] 60.6% 0 68.8%
g 201] 46.8% 5 73.6%
FR .
1018 62| 27.4%
2015 110] 45.5%
3048 72| 58.3%
4018 69| 59.4%
5018
6018

22



547“EbEE*EHE?5;‘} ('(Z Marketing

(SATHEEFBLIET EH'HS n=432) Ressarch Camp
80.0%
71.8% 70.2% 70.9% 69.9% 71.0% 70.5% 71.1%
0
70.0% 67.3% 65.9% 66.0% 67.7% 68.1% 66.2%
61.5%
58.4%
60.0% 56.3% 55 09 56.0% 57.2% 56.2%
AU 53.8% 54.2%
50.0%
40.0%
30.0%
24.5%
0 0
20.8% 19.2% 20.8% 18.7% 18.8% 19.4%
20.0% e
10.0%

0.0%  0.5% 1.0%  0.5% 1.0%  0.7% 1.0%  07%  02% 02% 04%  07%  0.9%
0.0% o —— e e e e e o ° — — —

=0—/)\V1> =@=5JLyhEIPC =@=2Y—hJ1> =@=HTEFFEDZEOFR

23



541 JEhE

ZHRIEdT ST

(SATBEERIELZZ ENH D n=432)

Y hIA—A

Marketing
Research Camp

Q11 BN [SATEE] ZREITBIRICHALIECENSHZITSY RIA—
LICDWVWT, BTRFEBIEDZIANTHREULSIEEL,

Q11
mysta

Instagra MixChan (XMZX  [Zofttd [ TIEFES

n YouTube |LINE Facebook|m Twitter |nel I 7 S e i N ) SNS HOEFRL
e 24.3%| 15.0%| 28.2%| 19.7% 5.1%| 13.7%| 30.1% 3.7%| 10.4% 3.7%
e Ezjkd 22.5%| 16.9%| 22.1%| 20.8% 6.5%| 14.3%| 38.1% 5.2%| 11.7% 3.9%
oy 26.4%| 12.9%| 35.3%| 18.4% 3.5%| 12.9%| 20.9% 2.0% 9.0% 3.5%
ik 104K 35.5%| 12.9%| 53.2%| 29.0%| 12.9%| 25.8%| 30.6% 6.5% 9.7% 1.6%
201K 110 67.3%| 25.5%| 13.6%| 32.7%| 20.9% 8.2%| 16.4%| 30.9% 5.5%| 10.9% 1.8%
301% 72| 59.7%| 26.4%| 15.3%| 31.9%| 20.8% 4.2% 9.7%| 36.1% 4.2%| 11.1% 4.2%
401K 69| 66.7%| 20.3% 8.7%| 17.4%| 14.5% 13.0%| 30.4% 2.9% 8.7% 5.8%
50K 700 57.1%| 18.6%| 18.6%| 17.1%| 17.1% 8.6%| 21.4% 1.4%| 11.4% 5.7%
601X 49| 67.3%| 18.4%| 24.5%| 12.2%| 14.3% 6.1% 10.2% 4.1%
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ES 432 12.5%| 13.0%| 13.0% 8.8%| 17.1%| 35.6%
- Bt 231 17.3%| 14.3%| 13.4% 6.9%| 16.5%| 31.6%
g 201 7.0%| 11.4%| 12.4%| 10.9%| 17.9%| 40.3%
s 1018 62| 21.0%| 11.3%| 14.5%| 12.9%| 16.1%| 24.2%
2015 110] 12.7%| 16.4%| 16.4% 7.3%| 16.4%| 30.9%
308 72 13.9%| 16.7%| 11.1% 9.7%| 19.4%| 29.2%
4018 11.6% 8.7% 8.7% 7.2%| 21.7%| 42.0%
5018 11.4%| 10.0% 8.6%| 14.3%
6018 49| 10.2%| 10.2%| 16.3% 8.2%| 14.3%| 40.8%
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OITIY (OIS TIY Y Y >y Y Y Y [EoRBV

4k 432]  2.5%| 16.0%| 16.4%| 23.1%| 18.5%|  2.8%|  6.0%|  7.9%|  6.7%

= EE]ES 231 1.7%| 13.0%| 14.3%| 24.7%| 17.3%| 3.5%| 7.8%| 10.4%|  7.4%
£°4c3 201]  3.5%| 19.4%| 18.9%| 21.4%| 19.9%|  2.0%|  4.0%|  5.0%|  6.0%

K 106 62|  3.2%|  9.7%|  9.7%| 14.5% 8.1%|  3.2%| 16.1%|  3.2%
20% 110 1.8%|  9.1%| 17.3%| 26.4%| 20.0%| 2.7%| 8.2%| 6.4%| 8.2%

30¢% 72| 2.8%| 15.3%| 16.7%| 26.4% 1.4%| 8.3%|  4.2%|  6.9%

401% 69]  1.4%| 14.5%| 15.9%| 27.5% 10.1%| 11.6%| 10.1%

501% 70| 4.3%| 28.6%| 15.7%| 17.1%| 14.3%|  2.9%| 2.9%| 5.7%|  8.6%
601t 49 2.0%| 24.5%| 24.5%| 24.5%| 18.4%
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Instagra MixChan FOWebt [N—hJA> OO [HTEES
YouTube |LINE Facebook|m Twitter |nel —1-1 b 7N SNS EDEFEV
e 728 75.1%| 18.4%| 15.2%| 15.1%| 19.5% 3.4%| 10.0%| 21.4% 8.1% 2.7% 4.7%
e Ezjid 373]  78.3%| 18.0%| 17.4%| 12.6%| 20.9% 4.6%| 13.4%| 21.7% 8.6% 3.8% 3.2%
oy 71.8%| 18.9%| 13.0%| 17.7%| 18.0% 2.3% 6.5%| 21.1% 7.6% 6.2%
e 1048 24.4% 6.1%| 32.9%| 39.0% 7.3%| 12.2%| 13.4%| 13.4%
201K 143]  75.5%| 22.4%| 14.7%| 25.9%| 28.0% 8.4%| 16.1%| 14.0%| 11.9% 4.9% 3.5%
301% 126| 68.3%| 19.0%| 19.0%| 15.1%| 20.6% 2.4%| 15.1%| 23.8%| 11.9% 2.4% 4.0%
404K 124) 75.8%| 19.4%| 16.1%| 10.5%| 15.3% 2.4% 5.6%| 18.5% 4.8% 1.6% 5.6%
501% 135 75.6%| 12.6%| 15.6% 5.9%| 13.3% 5.9%| 19.3% 4.4% 2.2% 9.6%
601X 118]  71.2%| 14.4%| 16.9% 5.1% 5.9% 0.8% 5.1%| 39.0% 3.4% 1.7% 3.4%
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705‘(/\_ ht*‘]ﬁ?%%%%%ﬁ@gﬂljo Marketing

( n=1100) Research Camp

* Q18 BRENT SAR—MNTZTHRDHEFEFEDI AT COVNWTHATLESL
o HTRFBEDZEVLEDEFHRVIZE, EHFEFEZEHRACFIADES
(X, BEXSZHFRAICRBIEDICONTHEERXSIEEL.

Q18
B D
TR ah
(J4— B
Fv—JA |AN—RIA |IFFIFELT
n >) > WL
ESLY 3.2%
45
=1k
Z
R 1018
2048
304K
4018
5048 200 19.5%| 75.5% 5.0%
604K 200 30.0%| 64.0% 6.0%
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REELIZENBEID> v 2

GAIC1BU ELEET> 5>V &RIET S n=568)

e Q19SAH, RELEEEI> 5>
THREULSESV, ZZTWLWSEET

N, ="

ST S

#A>] CTHRIBEIDZLEHNTEDH5WIEIEZIRLFX I D,

B>5F2Y] (BREXT,

Marketing
Research Camp

YDIv 2 IIVICDWT, HTIEXDZEDZIN
weElk I\Ya>] » [AY—hD

[BRE ] I2ED B

Q19
SHE- T
/195 5-FAA (&R TP BE- B FBE-3| (EE0-1>
n BB mE bURZ  EE-RA L PR EERRER 7U7

B 568 16.4% 9.5% 8.1% 4.8%| 34.9% 7.2%| 20.1%| 10.6% 4.0% 8.8%

B S 328| 22.9%| 13.4%| 10.7% 4.3%| 31.7% 9.1% 8.5%| 10.1% 3.7% 9.5%
kg 240 7.5% 4.2% 4.6% 5.4%| 39.2% 4.6%| 35.8%| 11.2% 4.6% 7.9%

e 1048 72 8.3% 8.3% 9.7% 5.6%| 45.8% 9.7%| 31.9%| 19.4% 4.2% 4.2%
208 131] 18.3% 7.6% 8.4% 6.9%| 25.2% 6.9%| 21.4% 7.6% 5.3%| 10.7%

3068 95| 13.7% 8.4%| 10.5% 5.3%| 30.5% 7.4%| 24.2%| 11.6% 6.3%| 11.6%

4048 102] 13.7%| 10.8% 8.8% 4.9%| 44.1% 7.8%| 16.7%| 10.8% 3.9%| 10.8%

508 95| 23.2%| 13.7% 6.3% 2.1%| 36.8% 6.3%| 16.8%| 10.5% 1.1% 5.3%

6018 73] 19.2% 8.2% 4.1% 2.7%| 31.5% 5.5% 9.6% 5.5% 2.7% 8.2%

50



*EHEUEE’JE@y'\" >)l/ Marketing

GAIC1BU ELEET> 5>V &RIET S n=568) Research Camp

e Q195A, RELEHEI>FTVYDIY ILICDWT, HTEXDIEDZIN
THREVLKEESW, SZTWLWSEEID>F>VERX XVO>] » [RAY—KT
A>] THIETIZENTESH5W3BEZRUETIN,. [RE] RED [H
B>5F2Y] (BREXT,

Q19
g (57—
J7va> . |ZRE - O RiT-L  (Ruh-EE L HRIRAR (B TIEED
n 79— 5-AV IE1—4 ZR=Y  |[74/05— Sv— k2| JILXA @) HD(FARL
Eam 568 15.0% 14.8% 14.6%| 26.8% 12.7% 16.4%| 24.1% 18.3%| 36.1% 10.2%
5 S 328 7.3%| 20.4%| 20.4%| 36.3% 18.0% 17.4% 18.3% 13.4%| 41.5% 5.8%
4 240 25.4% 7.1% 6.7%| 13.8% 5.4%| 15.0%| 32.1%| 25.0%| 28.7% 16.2%
RS 1018 72| 34.7%| 13.9%| 22.2%| 27.8% 13.9% 13.9%| 29.2% 18.1% 5.6%
204K 131 16.0% 15.3% 13.0%| 20.6% 9.2% 14.5% 17.6%| 20.6%| 45.0%| 15.3%
301K 95| 21.1%| 18.9%| 16.8%| 31.6%| 13.7%| 15.8%| 21.1%| 18.9%| 36.8% 6.3%
4015 102 10.8% 9.8% 16.7%| 28.4% 12.7% 12.7%| 27.5% 15.7%| 36.3% 4.9%
5018 95 6.3%| 14.7% 9.5%| 31.6% 17.9% 18.9%| 21.1% 18.9% 13.7% 16.8%
604X 73 2.7%| 16.4%| 11.0%| 21.9% 9.6%| 24.7%| 34.2%| 16.4%| 21.9% 9.6%
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Eﬁgmwwﬁﬁﬁ’lﬁiﬂ Marketing

(n=1,100) Research Camp

e Q20 FTSANR—ITHERTS EDERADTV] [CDWVWT. HRIEDKRRICHTIE
FRIEDEHRUVL<ES LY,

Q20
ZRICTV(E
[BHER |H3hT8
DOTVIZFT [PERAIO BRICTVEE [HTEED
n BLTWS [EDEARL R EDEFHLN
e 38.1%| 54.4%| 4.2%| 3.4%
451 St
it
i 1018
201K
3018
4018
5018
6018
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BOSRTVOMBIRR

(n=1,100)

Marketing

B [BHEAOTVIZFIELTVS

B RICTVIESHZNTERERIOBDER

B ZRICTVIFRW

B HTFFZBDERE

Research Camp

54



TVEHREEE ENSUADAIRICDONT Marketing

(TZVEFRELTWS n=1,017) Research Camp

e Q21 S, BEEEY—EXDER DR L DIEGICLD, TVETVERETR
HEUATHRI B —RAGBEATETCVEY, TVEHEHOHRIEE, ENUNTOR
ZECDWT, BRIEODRRICEREH TIEEDIEDEHBREVSIEE L\,

Q21
TVEBSR TVEER TVEERZ
BEdDE,  [BEE. D [I2HE=0
TVEHEE ORET [FETOME|SH, Ao
FEFEL T ((ERI28 |ARIREUL & TE
DHERL [2OHFHZ|BLDSEE FI2LD [HTiEES
n [4%) L) £ 5% HD(FR0L)
E=ZY 1017| 61.4% 8.4% 9.4%| 16.8% 4.0%
izl
S 504/ 58.5%| 10.5%| 10.5%| 17.5% 3.0%
gogis 6.2% 8.4%| 16.2% 5.1%
FX
1018 93] 58.1% 9.7% 8.6%| 18.3% 5.4%
204K 171 52.6%| 17.5%| 13.5%| 12.3% 4.1%
301% 8.3%| 15.6%| 15.6% 5.0%
404% 7.9% 4.8%| 18.5% 5.3%
501% 4.8% 7.9%| 17.5%
601% 3.6% 6.7%| 19.0% 3.1%
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TVEHBRLEEE ENLUS DR

(TVZFAELTW3 n=1,017)

R(CDWT

Marketing

B TVEHBERIEALL TOHMERLTVS

B TVEBRRIELDS. tMOBETHERT e
DN

B TVEERERL ORE TOEREERECLEL
DERETE

B TVEBREIHME0EN., tMORETERY
3E0H%0)

B HTIFZEDEN

Research Camp
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TVE'%E*EHE‘M%@E‘*H"J HFEL‘L% Marketing

(TVEHEUSNDOAETTVZFIBTS n=352) Research Camp

e Q22 U FODLS7 MVOFIARAE] (CDWT, HRTEORRICHTIETDIEDZE
INRTHBHEULIEELN,

Q22
TV<CT
TV T Amazon
CATVRE TVTAHED REDFEE
fth ERL [TVTY — AR TR [TVTHA>  [HIShEED
NOENEZ °DVDRE [EEEWE) H—1rybz (SH—EX
TREEL TV (OREEZL [EREZER FIALTYL ZRIALT [HTIEES
n 3 TLS LTS |3 (A%) BD(ERL
E=ZY 352| 26.1%| 56.8%| 23.9%| 29.0%| 32.7% 9.4%
lE31]
B4 194 26.8%| 58.8%| 24.7%| 34.0%| 37.6% 7.2%
gogis 158 25.3%| 54.4%| 22.8%| 22.8%| 26.6%| 12.0%
F .
101% 34| 14.7% 26.5%| 26.5%| 23.5%
201% 74 21.6%| 56.8%| 20.3%| 29.7%| 32.4% 4.1%
304K 71| 35.2%| 63.4%| 19.7%| 29.6%| 40.8% 9.9%
401% 59| 23.7%| 62.7%| 28.8%| 22.0%| 42.4% 6.8%
504K 57| 35.1%| 52.6%| 26.3%| 28.1%| 26.3%| 19.3%
604t 57| 21.1%| 35.1%| 24.6%| 36.8%| 24.6%| 14.0%
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Wﬁ%ﬂ*ﬂﬂﬁuﬂwﬁﬁﬂg mm ‘l'%_‘. Marketing

(TVEHEAUNDAZETTVZFIAYTS n=352) Research Camp

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

TVTCATVRE S EIRSMOENEZREEL TL\D 26.1%

TVTY —APDVDREDHRIEZL TS 56.8%

TVTHOHEE TR EEPBELEZFIBLTVS 23.9%

TVTA 29—y MeFBEL TV 29.0%

TVTAmMazonREQHLEFIBBEEMEY —EXAZF AL TS 32.7%

HTEEDBDERN 9.4%
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L < EBE T U DFIRBIRSR Marketing

(AN—hIA2ZEALTLNS n=922) Research Camp

e Q23 HEZULTWAERFZBEI>FOYEUTERETS. LEBEFPIVIC
DWT, BRIEDIRRICHTIEFTEBIEDZH RV IESLY.

Q23

LI EShiE
T7HIDTE
LI EPEhE [Z51oTWL (LIEENE
7H)EF BHFIBE [ 7IIOTE | KKhhsi

n FLTWS [LTORY (XI5 [0

24K 922| 24.4%| 49.2%| 19.5%| 6.8%
= ks 457

itk 465
T 1068 95

201% 189

3048 179

4018 180

504% 151

6048 128
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LS ESE7TVUDFIBIRR (864751) Marketing

(L EBEFZITVZERAULTNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 Hwh)\y R
ZO7TIF |IZOTTID
PLaIEF |[c&zEF-T
cO7TVF [FHLTWE |WBHFIFE [Co7D
IRTEFIARUDS (SRR |UECE@R |CEFEN5 | &L<hhbsi
n A7) LTLVRLY LY 20 L
e 225 69.3% 14.7% 1.8% 4.4%
45
Eilks 61.1%| 19.4%
7t 12.4%
AR
1018 22.6%
201% 13.0%
301% 18.5%
4018 12.5%
504% 7.1%
601% 11.1%
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LS ESE7TVUDFIBIRR (864751) Marketing

(L>E@ErZITVUEERALTWNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 DELISH KITCHEN
7T |COT7TID
BIETEF] |cezFoT
ZO7FUF [FALTWE |WBHFIF [Co7 D
IREFRAUDSERIB|UCEFR |CEFETS | K<hhbs
n w3 LTLAL L) 1200 0
21K 225| 41.3%| 13.3%| 16.4%| 17.8%| 11.1%
4R
B 34.7%| 13.9%| 19.4%| 22.2% 9.7%
T 13.1%| 15.0%| 15.7%| 11.8%
FEAR .
1015 19.4%| 16.1% 9.7% 6.5%
2018 11.1%| 16.7%| 13.0%| 14.8%
3048 54/ 40.7%| 22.2%| 13.0%| 14.8% 9.3%
4018 40 10.0%| 17.5%| 25.0%| 10.0%
504% 28] 39.3% 17.9%| 21.4%| 17.9%
6018 18| 33.3% 5.6%| 22.2%| 33.3% 5.6%
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LS ESE7TVUDFIBIRR (864751) Marketing

(LS EBEPTVUEREBLTLNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 752

7T |COT7TID
LAENEF |[2ExHoT
ZO7FUF [FALTWE |WBHFIF [Co7 D
IRIEFIBUNSERIB|UeCEER |CEFEN5 | K<hhbi

n W LTTOEL L) 20 L

ES 225 44.4%| 12.4%| 17.8%| 13.8%| 11.6%
(=]l

St 8.3%| 26.4%| 13.9%| 13.9%

4t 153 14.4% 13.7%| 10.5%
e 1068 12.9%

2048 14.8%

304K 9.3%

408 22.5%

5018

6015
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LS ESE7TVUDFIBIRR (864751) Marketing

(L>E@ErZITVUEERALTWNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 C CHANNEL
ZO7IE |COTTID
DAEGEF |cezFoT
7 |FBLTWE [WBHFIA |70
IREFBUNSERIB|URCEIR |CEEFEDS [ L<hhsik
n w3 LTOEL L 28 L)
EULY 225 18.7%| 16.0%| 16.9%| 33.3%| 15.1%
TR
E=lks 72| 19.4%| 15.3%| 20.8%| 26.4%| 18.1%
poycd 153 18.3%| 16.3%| 15.0%| 36.6%| 13.7%
F .
1048 31 29.0%| 29.0%| 16.1% 9.7%| 16.1%
201% 54| 24.1%| 25.9%| 16.7%| 13.0%| 20.4%
301% 54| 16.7%| 13.0%| 20.4%| 33.3%| 16.7%
4015 40| 17.5% 5.0%| 17.5%| 47.5%| 12.5%
504% 28| 14.3% 7.1%| 17.9%| 46.4%)| 14.3%
601% 18 11.1% 5.6%
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LS ESE7TVUDFIBIRR (864751) Marketing

(L>EBEPITVUZERALTLNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 BU31+yF>
ZO7IG [CO7T)D
CIRNEF  |[CEZRoT
coO7PI)E LTV |VWAHFIA |co7Tn
IRTEFIAUNSERIB|UIZCEF R (TEFANS | Khhsi
n [495) UTOELY |0 720 W
ESZ 225 9.8% 5.8%| 19.1%| 48.9%| 16.4%
45!
St 72| 20.8% 8.3%| 31.9%| 26.4%| 12.5%
it 153 4.6% 4.6%| 13.1%| 59.5%| 18.3%
FR .
108 31| 12.9%| 12.9%| 22.6%| 41.9% 9.7%
2018 54| 13.0% 7.4%| 11.1%| 40.7%| 27.8%

3018 54
408 40
5048
601% 18

22.2%| 48.1%| 13.0%

22.5%| 52.5%| 17.5%

50.0%| 14.3%

65



LS ESE7TVUDFIBIRR (864751) Marketing

(L>E@ErZITVUEERALTWNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 mogoo
D7 |70
DARIEF]  |cezAoT
COT7NE |RLTVE (WAHFIA [Co7TUn
REFAUNSEFIR|UCEER |CEFRS | L<hhsi
n T LTLRL W 24 L
Eam 225 10.2% 6.7%| 12.0%| 50.7%| 20.4%
lE31]
S 72| 18.1%| 13.9%| 23.6%| 27.8%| 16.7%
4 153 6.5% 3.3% 6.5%| 61.4%| 22.2%
8 .
1018 31 6.5%| 16.1%| 16.1%| 38.7%| 22.6%
204K 54| 16.7% 7.4%| 13.0%| 35.2%| 27.8%
304K 54| 13.0% 5.6%| 13.0%| 48.1%| 20.4%
4015 40 5.0% 2.5%| 12.5%| 65.0%| 15.0%
504K 28 7.1% 3.6%| 10.7%| 57.1%| 21.4%
604t 18 5.6% 5.6% 5.6%
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LS ESE7TVUDFIBIRR (864751) Marketing

(L>E@ErZITVUEERALTWNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 tastemade
D7 |70
DAEIEH] |c&zFH>T
COF7IUE |BLTWE (WAHFIAE (o770
REFABUNSEFIR|UCEER [CEFRS | LL<hhsi
n T LTLRL W 720\ L)
=% 225 12.0% 6.7% 12.0%| 48.9%| 20.4%
lE31]
Ezlk3 72 19.4% 11.1% 18.1%| 34.7% 16.7%
pogk 153 8.5% 4.6% 9.2%| 55.6%| 22.2%
FA .
1018 31 16.1% 19.4%| 25.8% 19.4% 19.4%
204K 54 16.7% 7.4% 11.1%| 33.3%| 31.5%
301K 54 11.1% 3.7% 11.1%| 57.4% 16.7%
4015 40 7.5% 2.5%| 10.0%| 60.0%| 20.0%
5018 28] 10.7% 3.6%| 10.7%| 53.6%| 21.4%
604t 18 5.6% 5.6%
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LS ESE7TVUDFIBIRR (864751) Marketing

(L>E@ErZITVUEERALTWNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 ~JY
7T |COT7TID
BLETEF] |cezE1oT
CO7)E |BBLTWE (WBHFIA |70
IREFIBAUNS (ER | UCEER |CEEEDS  |&Khhbsi
n w3 LTLAEL [0 28 0
21K 225 11.6% 9.8%| 16.0%| 45.8%| 16.9%
TR
B 72| 18.1%| 13.9%| 23.6%| 29.2%| 15.3%
T 153 8.5% 7.8%| 12.4%| 53.6%| 17.6%
F .
1015 31 12.9%| 12.9%| 32.3%| 32.3% 9.7%
201% 54| 16.7%| 14.8% 9.3%| 38.9%| 20.4%
301% 54 9.3% 9.3%| 25.9%| 42.6%| 13.0%
401% 40| 10.0% 2.5%| 10.0%| 52.5%| 25.0%
501% 28 7.1% 7.1%| 10.7%| 50.0%| 25.0%
601% 18| 11.1%| 11.1%
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l/:/EEbmyjole*ljmq*iR (ﬁﬁ*ﬁﬁ“) Marketing
(L>EBEPITVUZERALTLNS n=225) Research Camp

e Q24S1 TRHRODLEBEFPITVUICDWVWT. HRIZDRRICHTIEEDIEDES
BOL TSN,

Q24 macaroni
D7 |70
DAEIEH] |c&zFH>T
COT7NE |RLTVE (WAHFIA [Co7TUn
IRTEFIBUNS(EFIAB|UeCEER |CEEFRNS | E<hhsRi
n T LTLRL W 20 L)
Eam 225 10.2% 7.6%| 17.3%| 45.3%| 19.6%
lE31]
S 72| 19.4%| 12.5%| 18.1%| 33.3%| 16.7%
4 153 5.9% 5.2%| 17.0%| 51.0%| 20.9%
8 .
1018 31 16.1% 9.7%| 25.8%| 38.7% 9.7%
204K 54| 13.0%| 13.0%| 14.8%| 29.6%| 29.6%
304K 54 7.4% 9.3%| 16.7%| 44.4%| 22.2%
4015 40, 12.5% 15.0%| 52.5%| 20.0%
504K 28 7.1% 3.6%| 25.0%| 46.4%| 17.9%
604t 18 5.6% 5.6%
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(L EBEFZITVZERAULTNS n=225) Research Camp
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E’JE%FESNS@*UFEq*SR Marketing

(RARX—BRIA>ZFEBLTWVWS n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 YouTube
CDENEE
FASNS(Z |[COBHEE
COENEE | ETEF |[FHSNSOC [COEEE
FHSNSIE |[FHULTUW |E&ET>TLESNSDOT
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi
n w3 LTLRW [ETEFRN|L L)
S 922| 50.5% 9.1%| 21.5%| 10.5% 8.4%
4R
E=lkS 457| 48.8% 9.6%| 21.7%| 11.8% 8.1%
oyl 465|  52.3% 8.6%| 21.3% 9.2% 8.6%
FHR .
1048 95 10.5%| 18.9% 7.4%
2018 189 52.9%| 12.2%| 18.0% 7.9% 9.0%
301% 179 43.6%| 10.1%| 25.1%| 12.3% 8.9%
4018 180 7.2%| 19.4%| 11.7% 6.7%
501% 151  53.0% 6.0%| 19.9%| 11.9% 9.3%
6015 128 41.4% 8.6%| 28.1%| 13.3% 8.6%
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E’JE%FESNS@*UFquiﬂ Marketing

(RARX—BRIA>ZFEBLTWVWS n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 Ustream
CDENEE
FASNS(E [COFNEE
COENEIE |AFTEF |FASNSOC |COENEE
FASNS(E [ALTLE [EZE1>TULESNSDS
IRTEFIAU NS EFIRERMFIAL |(LER5R |L<hhbi
n TWwd LTLRW [fecelFRunn L)
E=ZY 922 3.3% 6.8% 18.1%| 46.7% 25.1%
izl
S 4.8% 8.3%| 23.4%| 39.8%| 23.6%
gogis 54%| 12.9% 26.5%
K .
101% 8.4%| 25.3%| 45.3%| 18.9%
201% 189 5.3% 9.5% 16.4%| 47.6%| 21.2%
301K 5.6%| 20.1%| 45.3%| 25.1%
4018 7.2% 18.9%| 42.2%| 29.4%
501% 151 3.3% 6.6%| 17.9%| 44.4%| 27.8%
604K 128 3.1%| 11.7% 25.8%
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E’]EEFESNSOJ*UFEq*SR Marketing

(Z?—h?ﬂ)’&ﬁﬁﬂbfb\é n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 MixChannel

COEEE
FASNS(E |[COEhiEEH
COBNEE LFIEF [FASNSOC [CHOENEE
FHSNSIE |FHLTWE |EZET>TLESNSDT
IREFAUDSEFIRIBHFIARL |L>EI5R |&L<hhbi
n w3 LTORL [FETEFAR N[0 L
e 922 2.6% 4.3%| 14.8%| 52.7%| 25.6%
4R
B 457 2.6% 3.3%| 15.3%| 52.1%| 26.7%
T 465 2.6% 5.4%| 14.2%| 53.3%| 24.5%
1K .
1018 95 6.3%| 16.8%| 38.9%| 22.1%| 15.8%
2018 189 4.2% 6.9%| 22.8%| 46.6%| 19.6%
301% 2.8% 3.9% . 53.1%| 25.7%
401%
501%
6015
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E’JE%FESNS@*UFEq*SR Marketing

(RARX—BRIA>ZFEBLTWVWS n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 LINE LIVE

CDENEE
FHSNS(E [COENiEE
COEEE (BLAIEF [FASNSOC [CHOENEE
FHSNSIE |[FHULTUW |E&ET>TLESNSDOT
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi
n w3 LTLRW [ETEFRN|L L
ES% 922 9.0% 7.2%| 28.1%| 35.6%| 20.2%
4R
B 457 9.0% 5.9%| 28.7%| 36.8%| 19.7%
oyl 465 9.0% 8.4%| 27.5%| 34.4%| 20.6%
=2
101% 95| 14.7%| 21.1%| 33.7%| 15.8%| 14.7%
2048 189 12.2% 8.5%| 32.3%| 33.9%| 13.2%
301% 179 6.7% 7.8%| 21.2% 22.3%
401% 180 5.6% 4.4%| 32.2%| 35.0%| 22.8%
501% 151 8.6% 4.0%| 25.2%| 38.4%| 23.8%
6015 128 8.6% 25.0% 23.4%
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E’JE%FESNSOJ*UFEq*SR Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 Y1Ev X
CDENEE
FHSNS(E [COENiEE
COEEE (BLAIEF [FASNSOC [CHOENEE
FHSNSIE |[FHULTUW |E&ET>TLESNSDOT
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi
n w3 LTLRW [ETEFRN|L L
ES% 922 5.2% 7.7%| 26.2%| 38.8%| 22.0%
4R
B 457 6.8% 7.7%| 26.7%| 35.2%| 23.6%
oyl 465 3.7% 7.7%| 25.8%| 42.4%| 20.4%
=2
101% 95| 14.7%| 22.1%| 36.8%| 12.6%| 13.7%
2048 189 7.4%| 11.1%| 41.3%| 24.3%| 15.9%
301% 179 3.9% 6.7%| 25.7%| 42.5%| 21.2%
401% 180 2.8% 3.9%| 25.0%| 43.3%| 25.0%
501% 151 2.6% 5.3%| 19.2%| 44.4%| 28.5%
6015 128 3.1% 26.6%
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E’JE%FESNSOJ*UFEq*SR Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 Tik Tok

CDENEE
FASNS(E [COEEE
COENEE (BAIEF [FAISNSOC [CHOENEE
FHSNSIZ LTV |E&EI>TLESNSDT
IRTEFIBUNS(EFIABBAFIFEL |EFRSR | L<DH5R

n W LTV [eTEFRU0) L
ES 922 3.5% 3.5%| 20.6%| 47.3%| 25.2%
= St 457 3.7% 3.9%| 19.9%| 47.0%| 25.4%
4t 465 3.2% 3.0%| 21.3%| 47.5%| 24.9%
s 108 95| 10.5%| 10.5%| 50.5%| 16.8%| 11.6%
2048 189 5.8% 6.3%| 30.7%| 38.6%| 18.5%
301% 179 3.4% 2.8%| 19.6%| 48.0%| 26.3%
408 180 1.1% 1.7%| 14.4%| 52.2%| 30.6%
5018 151 0.7% 1.3%| 12.6%| 53.0%| 32.5%
oot
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E’JE%FESNSOJ*UFqusﬂ Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 FRESH!
CDENEE
FHSNS(E [COENiEE
COEEE (BLAIEF [FASNSOC [CHOENEE
FHSNSIE |[FHULTUW |E&ET>TLESNSDOT
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi
n w3 LTLRW [ETEFRN|L L
ES% 922 2.0% 3.7%| 10.2%| 57.3%| 26.9%
4R
B 457 3.1% 5.5%| 11.4%| 54.0%| 26.0%
oyl 465 0.9% 1.9% 9.0%| 60.4%| 27.7%
=2
101% 95 2.1% 7.4%| 25.3%| 43.2%| 22.1%
2048 189 4.2% 6.3%| 15.3%| 52.9%| 21.2%
301% 179 2.2% 5.0% 8.4%| 57.5%| 26.8%
401% 180 1.1% 2.2% 6.1%| 59.4%| 31.1%
501% 151 0.7% 1.3% 6.0%| 58.3%| 33.8%
6015 128 0.8% 0.0% 4.7% 25.0%
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5hid] 55 FHSNS DFI AR Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 V LIVE

CDENEE
FHSNS(E [COENiEE
COEEE (BLAIEF [FASNSOC [CHOENEE
FSNS(Z LT L2 TWESNSOS
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi
n w3 LTLRW [feze@FRun|n L)

ES 922 3.3% 3.1% 7.4%| 59.0%| 27.2%

(331

St 457 3.9% 4.2%

4t 465 2.6% 2.2% 7.
FR .

1068 95 8.4% 6.3%

2048 189 6.3% 4.8%

301% 2.2% 3.9%

404% 2.8%
5048
601%
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E’JE%FESNSOJ*UFqusﬂ Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 ENTwRELLBEZIERBUED. OADEEZRIEITSILENTE
3. UTOHEEFERSNSICOWT., SREDIRRICEEHTIEIXDEDZHEV
<IEEW.

Q25 Live.me
COENEE
FASNS(E  |COBHEE
COBNEF |HFIEF |FHSNSOC |COBNEE
FASNSIE |[FHLTULE |£ZFIDTLFESNSDC
REFAUNDSERIABHFIBL [EFEI5R (KOs
n [497) UTLRW FECEIFRRL LY L
ES% 922 2.7% 2.9%| 11.8%| 56.0%| 26.6%
451
EclkS 457 3.9% 3.3%| 13.3%| 53.8%| 25.6%
oy 465 1.5% 2.6%| 10.3%| 58.1%| 27.5%
F .
101K 95 2.1% 5.3%| 26.3%| 44.2%| 22.1%
204K 189 4.2% 3.2%| 18.0%| 51.9%| 22.8%
301K 179 5.0% 5.0%| 10.1%| 53.1%| 26.8%
401K 180 1.1% 3.3% 6.1%| 59.4%| 30.0%
501% 151 1.3% 0.7% 8.6%| 58.9%| 30.5%
601K 128 1.6% 0.0% 6.2% 25.8%
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5hid] 55 FHSNS DFI AR Marketing

(AN—BRIA>ZEALTVS n=922) Research Camp

e Q2551 HATw®ELULBEZIZKRULIED. MOADHEZRIFISZEMNTE

3. UTOHEERSNSICOWT. HRZORRICEEH TIEFEDEDZHEY
<IEELN

Q25 musical.ly

CDENEE
FASNS(E [COEEE
COENEE |LAFIEF |[FASNSOC [CHFEE
FASNS(E [ALTLE K2R TWESNSOS
IRTEFIARUDS(EFIRRIFIAL (LEE5HE |&L<hhbsh
n w3 LTLARW [feTeEFR0|0 L)

ES 2.5% 2.7% . 59.1%| 27.5%

'ﬂi |
51 Ezlks : 3.9%

g3
1048
2068
3068
4048
508
601K

FR
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5hid] 55 FHSNS DFI AR Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q2551 HATw®ELULBEZIZKRULIED. MOADHEZRIFISZEMNTE

3. UTOHEERSNSICOWT. HRZORRICEEH TIEFEDEDZHEY
<IEELN

Q25 Dubsmash

CDENEE
FHSNS(E [COENiEE
COEEE (BLAIEF [FASNSOC [CHOENEE
FSNS(Z LT L2 TWESNSOS
IREFRAUNSEFIBBHNFIAL |EFEI5R | L<hhbi

n W LTORW [FeCEFRR00) L

ES 922 2.1% 2.9% 6.8%| 60.3%| 27.9%
= St 457 2.6% 3.7%

4t 465 2.2%
T 1068 95 3.2% 2.1%

2048 7.4%

304K 2. 3.4%

408

5018

6015
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5hid] 55 FHSNS DFI AR Marketing

(AN—BRIA>ZEALTVS n=922) Research Camp

e Q2551 HATw®ELULBEZIZKRULIED. MOADHEZRIFISZEMNTE

3. UTOHEERSNSICOWT. HRZORRICEEH TIEFEDEDZHEY
<IEELN

Q25 Mirrativ (S5747)

CDENEEH
FASNS(E |COEEE
COENEE |LAFIEF [FASNSOC [CHFEE
FASNS(E [FALTLE |2 TV ESNSOS
IRTEFIARUDS(EFIRBE|IZHFIAL |LEEIBRE |&L<hhbi
n w3 LTWLRW [feTEEFR0]|0 ()

£ 2.5% 2.6% 7. 59.5%| 27.5%

l'ﬂi |
51 St ] 3.9%

%
1048
208
3068
4048
50f%
6018

FR
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@EngNSQ*ljmqﬁfR Marketing

(AY—bhIA>2%ZERULTWNS n=922) Research Camp

0% 20% 40% 60% 80% 100%

YouTube
Ustream
MixChannel 2
LINE LIVE
PAERS
Tik Tok

FRESH! 2

V LIVE

Live.me 2
musical.ly 2
Dubsmash 2

Mirrativ (355747) 2

B CO#HBEEFERASNSEHREFABLTVS B ZOEhEEASNSFFIEFI AL TWASEFIALTORN
B ZOEBERASNSOCEZ O TWSHFIRLIZZ LRV B ZOENEFERASNSOIEFFISE
B L<Onsan
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E’JE’K%@E&%‘I*ER Marketing

(RARX—BRIA>ZFEBLTWVWS n=922) Research Camp

e Q26S1 [FEIAE] (COWVWTHRIZDRRICHTIIXDIEDZEZHRUVIZEL
o XZZITWSBELS LIS FTFYDREERI. XERIDFIVYAICRKRRS
N3BHEEND LES2isZieUEX T,

Q26 YouTube CEIEIRAERIPHLRT. B
AR(CFTOREN. SHRFDERFYTHR D ENE
NS

COENEL
COENE/L |COENEL [FS(ERDT [COEEL
EHIKR [BRERT (WBHE 2 |&EE151

n mId ENBD  [TEFRLY |V
ES 922| 50.4%| 27.9% 6.7%| 15.0%
[ St 457 49.5%| 29.5% 7.9%| 13.1%
Eog< 465 51.4%| 26.2%
FR

1068 95
2048 189
301% 179
408 180

31.3%

21.7%_8.3%

5018 151 47.0%

6015 128] 36.7%
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E’JE’K%@EE%‘I*%R Marketing

(RARX—BRIA>ZFEBLTWVWS n=922) Research Camp

e Q26S1 [FEIAE] (COWVWTHRIZDRRICHTIIXDIEDZEZHRUVIZEL
o XZZITWSBELS LIS FTFYDREERI. XERIDFIVYAICRKRRS
N3BHEEND LES2isZieUEX T,

Q26 YouTube CENEBFARINCEAIRY . B
ERICFRRIN., A3V TIH SRRV BIEIL S

COBNBIL
COBNBIL (COENEIL (E($XDT |COBNBEL
SRR [ERREC |VWHR f [&FF5E
n mId s [TEFBL |\
ES 922 31.2%| 35.0%| 13.0%| 20.7%
451
St 457 33.0%| 34.6%| 14.2%| 18.2%
4t 465 29.5%| 35.5% 11.8%| 23.2%
FR .
1068 95 14.7%| 10.5%
2048 189] 40.2%
301% 179 33.0%
408 180 28.9%| 32.8%| 13.9%| 24.4%
5018 151] 21.9%| 41.1%| 15.2%| 21.9%
6015 128] 16.4%| 32.0%| 19.5%| 32.0%
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Ebmmﬁwﬂﬁ%qﬁiﬂ Marketing

(AX—BFIA>ZFEAHAULTWNSD n=922) Research Camp

e Q26S1 [FEIAE] (COWVWTHRIZDRRICHTIIXDIEDZEZHRUVIZEL
o XZZTWSBHEHILSE LI FTVYDRER., XEEFIFTFIVAICRRE
N3BHEEND LES2isZieUEX T,

Q26 YouTube CENBEERTVELRT., B
ERICFRREIN. AFYTHHRBVFLLITF D
FEVBNEL S
CDENEIL
COENEL |COBNEL |[FHEFEIDT [COBNEL
SR GRS (VWBHR Tz (&SRS
n B QoD |CEFRL L
Eam 922| 38.6%| 32.6%| 10.2%| 18.5%
1471
S 457 40.7%| 32.6% 12.3%| 14.4%
4 465 36.6%| 32.7% 8.2%| 22.6%
F .
1018 95 26.3% 8.4%
204K 189 42.3%| 33.9% 9.5%| 14.3%
301K 179 40.2%| 29.6%| 12.8%| 17.3%
4015 180 40.0%| 31.1%| 10.0%| 18.9%
5018 151] 33.1%| 39.7% 8.6%| 18.5%
604X 128 20.3%| 33.6%| 10.9%| 35.2%

86



Ebﬁm%:@ﬁﬂ%qkiﬂ Marketing

(AN—RIA>&ZERALTWNSD n=922) Research Camp

0% 20% 40% 60% 80% 100%

YouTube CENEIBARTPELRR, BERCRIREN, SEE T THRZBBIL &S

YouTube CEIEIBARIPC B AR BARICFRREN. ARy TRV EEIL &

YouTube TENEIBARIVE AR, BERICRREN. AFvTHEERVBU T ORVE)
[EIN=)

B ZOBELEFSENTD B COBBASERCENHD ¥ COBBASEFOTOSH R lEFR0 B COBEIL SRS
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)

L SRIEROITEO

(YouTube®DRAFY I RJERBENBELEZRIECENHD n=722)

Marketing
Research Camp

SEFDERAF YIRS EELE]

Q27 [YouTubeTHEBERIICERREN.
\ A\ A\Y
T BELEEHBOSRIEOTHICOVNTH TRIEZEOEBRU LW,
" N A\Y
EHHDIBEIIHTIEEDIEDEINTEREVLSEELY,
Q27
ENETIR=
DOHNA(LEE
[CADTE
TEVRL | BELES ECIIN
ENETIR= H R—weUje RIz&IC xRz
%#5FTR TWTHER |[RETOY BIELE ROEmS:
FyILE |BEFTH ([REFCHE (MR ZSNST [U—E2%
holeCe [BIL Sz BELTUED |UkTEN'D [T 7UIT HREZRURS |[HTIFED
) eCEhH? lecth®d |B [P LD HD(FRL
2R 722| 38.1%| 35.0%| 30.6% 8.3% 6.0% 9.7%| 31.3%
5 B 361] 39.6%| 34.6%| 26.3%| 10.2% 8.3%| 11.6%| 33.0%
poycd 361] 36.6%| 35.5%| 34.9% 6.4% 3.6% 7.8%| 29.6%
RAS 1048 82 36.6%| 15.9% 9.8%| 19.5%| 14.6%
201% 156| 32.1%| 34.0%| 32.1% 8.3% 9.0% 9.0%| 32.1%
301% 145 39.3%| 33.8%| 34.5%| 10.3% 6.9%| 10.3%| 27.6%
4015 140  40.0%| 37.9%| 29.3% 6.4% 3.6% 7.1%| 33.6%
501% 116| 37.9%| 31.9%| 30.2% 4.3% 3.4% 7.8%| 38.8%
601% 83| 34.9%| 26.5%| 18.1% 6.0% 2.4% 7.2%| 38.6%
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B EIL SHREEERDITEO

(YouTube®RAFvY IR BEREBHELEEZRIECENRHSD n=722)

0.0% 20.0% 40.0% 60.0%

BBLSZ5H TR I URNORIENHD

REITBBELEZHENDD

FEAEOASFERICAOTETRVRLN RA—veLTVWTHEBREF TRIBL CLFofiL
JANSZS)

BEAEZRIRILETOYA MERRIUZEN'HS

BELEESNST 17U e D

BELSZRIRICEOEMm - Y- ERZRRULIEN DD

HTIIFDBOEFRN

Marketing
Research Camp

80.0%

100.0%

38.1%

35.0%

30.6%

Mo
B oo
o
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B EIL SHRIEERDITEQ Marketing

(YouTube®DRFY I Al BERBEILESZRIEC ENHD n=722) Research Camp

e Q28S1 [YouTubeTHEEBERIICRTREIN, SEFHFDOEAFYITHRIHBEL
&] T BELSEZRIZEDGBRIZORRICOVNTH TR>IFEZIEDZEHRUVLES

LYo
Q28 BEIA&EZEONFCEDTF> RICRVEISRZIECE
n'%3d
PYRHTIE [E55L00 |HFEDHTEBHTEFES
n HTFED |FB AL F5AL BV
ES 722 5.5%| 13.0%| 28.0%| 21.3%| 32.1%
(=]l
St 361 6.1%| 13.9%| 26.6%| 21.1%| 32.4%
4t 361 12.2%| 29.4%| 21.6%| 31.9%
FR .
1068 82 8.5%| 23.2%| 26.8%| 19.5%| 22.0%
2048 156 6.4%| 14.7%| 25.6%| 21.2%| 32.1%
301% 13.8%| 29.7%| 21.4%| 29.0%
408 10.0%| 27.1%| 27.1%| 31.4%
5018 8.6%| 32.8%| 18.1%| 36.2%
6015 9.6%| 25.3%| 18.1%
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B EIL SHRIEERDITEQ Marketing

(YouTube®DRFY I Al BERBEILESZRIEC ENHD n=722) Research Camp

e Q28S1 [YouTubeTHEEBERIICRTREIN, SEFHFDOEAFYITHRIHBEL
&] T BELSEZRIZEDGBRIZORRICOVNTH TR>IFEZIEDZEHRUVLES

LYo
Q28 BIEIL&%E D HICE0T 5 NCBLENSRERKTE
o3
OPBTIE [EEBEE [BEDSHTIH{BTIEES
n BUEES F5  aBL FBBL|Bu
24K 722 12.7%| 15.9%| 32.0%| 16.2%| 23.1%
1)
Ezlks 16.6%| 15.8%| 29.6%| 16.3%| 21.6%
4t 16.1% 16.1%| 24.7%
I ‘
106€ 82| 14.6%| 23.2%| 29.3%| 13.4%| 19.5%
2018 156] 14.1%| 19.2% 12.8%| 22.4%
301% 145] 14.5%| 12.4% 14.5%| 22.1%
4048 140 14.3%| 12.9%| 32.9%| 17.1%| 22.9%
5018 116 13.8%| 31.0%| 19.8%| 26.7%
6015 83 16.9%| 27.7%| 21.7%| 25.3%
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B EIL SHRIEERDITEQ

(YouTube®RAFvY IR BEREBHELEEZRIECENRHSD n=722)

Marketing
Research Camp

e Q28S1 [YouTubeTHEEBERIICRTREIN, SEFHFDOEAFYITHRIHBEL
&] T BELSEZRIZEDGBRIZORRICOVNTH TR>IFEZIEDZEHRUVLES

LYo
Q28 BB EZSOMFICEDT T RICEIFREIILCEN'HD
PPHTE (EB5EEL) [HEFEDH TR |SBTEES
HTFES [FB AR F5AL BV
ES 722 6.1%| 18.0%| 22.7%| 21.3%| 31.9%
45!
St 361 6.4%| 18.3%| 23.3%| 20.8%| 31.3%
4t 361 5.8%| 17.7%| 22.2%| 21.9%| 32.4%
FR .
101X 11.0%| 22.0%| 22.0%| 23.2%| 22.0%
201% 17.3%| 22.4%| 21.2%| 34.0%
3018 24.1%| 22.8%| 19.3%| 26.2%
4068 14.3%| 24.3%| 24.3%| 32.9%
5018 116 17.2%| 20.7%| 22.4%| 33.6%
6015 83 12.0%| 24.1%| 16.9%
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B EIL SHRIEERDITEQ Marketing

(YouTubeDRAFY I RJgeBEREBHELSEZRIECENHSD n=722) Research Camp

e Q28S1 [YouTubeTHEEBERIICRTREIN, SEFHFDOEAFYITHRIHBEL
&] T BELSEZRIZEDGBRIZORRICOVNTH TR>IFEZIEDZEHRUVLES

LYo
Q28 BB EEE NI CEDT 5> ROZEE LD NITHES
T ENBD
DHTIE (EEBEEL BEDB TR B THES
n BTEES |53 BN EBRL (A
ELY 722 4.8% 8.4%| 15.7%| 20.5%| 50.6%
15
EzlEs 361 6.1% 9.1%| 17.7%| 20.2%| 46.8%
pegcd 7.8%| 13.6%| 20.8%
R ‘
101% 82 7.3% 6.1%| 20.7%| 19.5%| 46.3%
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501K 11.2%| 27.6%
601K 13.3%| 19.3%
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