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301% 13| 23.1%| 30.8%| 46.2%| 0.0%| 0.0%

4018 3] 33.3%| 33.3%| 33.3%| 0.0% 0.0%
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Q14 [Snapchat] Hh5fhd NEHAXSIRF7I VU] ADOEDBX(CDWVWT. HRE

o
N — . \. I\
DIRRICHTIEFTRDIEDZEZHEUVLS TV,
Q14
Instagra HFICSDF
Wickrz X |Beetalkz [SNOWZ%X|m Stories|E®
AFIA | AAAF] AAFIA 2 A1 >ICFSnapchat
UTOERVALTVE LTOERVLWALTVE [FIFZZEX
EEZTV [EVWEEZR (EBZTL [EVWEEZX [BDEDEREDONSRR
% [49%) 3 Tws L) L)
%N 84| 10.7%| 10.7%| 25.0%| 27.4%| 21.4% 4.8%
(31l FAR
E=lks 204K 38] 13.2%| 13.2%| 23.7%| 36.8% 7.9% 5.3%
304K 16| 12.5%| 12.5% 6.3%| 25.0%| 43.8% 0.0%
401K 5 0.0%| 20.0%| 20.0%| 20.0%| 40.0% 0.0%
FAR
74 204K 18] 11.1% 5.6%| 50.0%| 11.1%| 22.2% 0.0%
304K 6 0.0% 0.0%| 16.7%| 16.7%| 33.3%| 33.3%
4015 1 0.0% 0.0% 0.0%| 100.0% 0.0% 0.0%
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Q15 HBRRIZH NHRABRAYE—S7IV] [CEKZFROIZEOMNFICDNT,

)
(LY 3 g A\ Y
HCIETEDIEDEINTHEEOLSIZEELY,
Q15
RENS BN TA
[EX2% [O0-LTW3
Wt—>7 B AN
ENF] |TUIDRY |SNSTH)
AUTWS |2anhix5 [BLTLS [Z1—ZP
OEEVE INTEED |O%&-ofz [EEERET [HTEES
ns 5 h5 SRATENS [EDEFARL
e 345 29.0%| 11.3%| 17.4%| 56.2%| 12.5%
TR K .
E=lks 201% 52| 32.7%| 11.5%| 23.1%| 55.8% 7.7%
3018 81 27.2% 7.4%| 14.8%| 61.7% 8.6%
4018 40/ 10.0% 7.5%| 10.0%| 72.5%| 15.0%
F1R
Eogs 201% 71| 38.0%| 18.3%| 25.4%| 49.3% 7.0%
3018 68| 27.9%| 11.8%| 11.8%| 47.1%| 23.5%
4018 331 33.3% 9.1%| 18.2%| 57.6%| 15.2%
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Q16 [HADRAYE—SF7I VU] T, BREGEABABDERZUIEVWER

®
Ry . \. 3}
WEITDH? BTEFTEDIEDZINTHREOLSTZELY,
Q16
BRDOE |BiRDOE)
5 (B2 @ (B9 (oAL— oAE—
VELDD  [EDD  FEOBRD [fEOBRD [BIEOTE BIRDTE |HTEES
) 22 58 BhiEh BUSEE |[BUEHE  [EOEFEL)
£ 345 18.3%| 15.1%| 44.3%| 37.7%| 42.0%| 33.3% 9.6%
TR FAX .
L1 2018 52| 17.3%| 19.2%| 46.2%| 42.3%| 34.6%| 36.5% 9.6%
308 81 18.5%| 17.3%| 40.7%| 38.3%| 38.3%| 37.0%| 12.3%
4048 40| 22.5%| 10.0%| 32.5%| 35.0%| 35.0%| 17.5%| 12.5%
FAL .
% 20f% 71 19.7%| 14.1%| 56.3%| 42.3%| 49.3%| 38.0% 4.2%
3018 68| 14.7% 8.8%| 47.1%| 35.3%| 50.0%| 32.4% 8.8%
4048 33| 18.2%| 24.2%| 33.3%| 27.3%| 39.4%| 30.3%| 12.1%
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ﬂﬂ@SNS*“Fﬁ@'Eﬂ: Marketing
(XHRXDRSNSFIAHDOMDSNSFIA n=134) L

e Q17 NHRBIRAYE—S7IVU] ZFIRALKDTHSDMDSNSOFIRDZE(L
EDWT. BTR>FEBIEDZEEHRVIEELY,

Q17 LINE Q17 Facebook
FI AV [FIFE AN |F1 (4R (SR AR (3 40X0 (R AR (B X R A AYhVE (R RO |1 A (34 | FU AR (R0 I (38 R
n Dol [iEnfk ZED5RV fERTE < Dol iRk ZD5RV IBRTE =
AR 134 9.7%| 18.7%| 53.7%| 12.7% 5.2%| 18.0%| 26.1%| 40.5%| 11.7% 3.6%
=5 Bt s 2068 51| 11.8%| 25.5%| 43.1%| 13.7% 5.9%| 17.5%| 32.5%| 30.0%| 15.0% 5.0%
3018 26 7.7%| 15.4%| 53.8%| 19.2% 3.8% 8.0%| 32.0%| 40.0%| 16.0% 4.0%
4018 10 0.0%| 30.0%| 70.0% 0.0% 0.0%| 50.0%| 16.7%| 33.3% 0.0% 0.0%
gegid s 2068 35| 11.4%| 11.4%| 60.0% 8.6% 8.6%| 17.2%| 20.7%| 48.3%| 10.3% 3.4%
301% 9 11.1%| 11.1%| 55.6%| 22.2% 0.0%| 20.0%| 10.0%| 70.0% 0.0% 0.0%
4048 3 0.0% 0.0%| 100.0% 0.0% 0.0%| 100.0% 0.0% 0.0% 0.0% 0.0%
Q17 Twitter Q17 Instagram
IRV [FI R AR |[F1 AR (SAF (SRR (33010 (R R (KB X R A A HVE [FI R DR |FI A (34F (| FU R (E W R A B R
n DRl iRl ZD5RV IBR Iz Digolz i@l ZD5RV IBRR I
21K 113| 18.6%| 24.8%| 41.6% 8.8% 6.2%| 20.6%| 21.6%| 33.0%| 14.4%| 10.3%
= St s 2068 46| 19.6%| 28.3%| 28.3%| 13.0%| 10.9%| 18.4%| 28.9%| 23.7%| 15.8%| 13.2%
301% 21 14.3%| 33.3%| 38.1% 9.5% 4.8%| 21.1%| 31.6%| 26.3%| 10.5%| 10.5%
4018 6] 16.7%| 16.7%| 66.7% 0.0% 0.0% 0.0%| 33.3%| 33.3%| 33.3% 0.0%
pegis e 201% 32 21.9%| 15.6%| 53.1% 6.3% 3.1%| 28.6% 7.1%| 42.9%| 10.7%| 10.7%
3068 7] 14.3%| 28.6%| 57.1% 0.0% 0.0%| 14.3%| 14.3%| 42.9%| 28.6% 0.0%
401K 1 0.0% 0.0%| 100.0% 0.0% 0.0% 0.0% 0.0%| 100.0% 0.0% 0.0%
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