Fastasle e

BIVIRF ==

TN —SVIVLAT AT
ARXRERGGRETE
(20174F {REEMR)

201841H24H
HRASHS v A NS5 A




Eﬁﬁmg ’F\zﬂsglég:icnthamp

EINAIW&KY —SvILAT« PARERAE(201718BE~12AE)
o AEFHAR : 2017FE1H~12HOEAREI(CHI=D . B1[OEHE
o FBEWHR : Fastask DEZAHDSE. BL15F%~69m%E CHE(ICEID{SF
K=

X HABEAEE RRESHZS v A NS IXFLAOEILIERY MUY —F [Fastask (D7 X KI7X) |
TODT\/&_— l\gjg_lﬁo
X AFEABRR(CEH NEESHAE, U—EXZEGIRATOERBES UL (IBIETY,




Marketing
Research Camp

EEF&EE (n=1100)

5!

n St 7%
Ho# 1100 550 550
(%) | 100.0% 50.0% 50.0%
Fiim

15m~ | 20~ | 25m~ | 30~ | 35m&~ | 40~ | 45m~ | 50~ | 55%&~ | 60m~ | 65m~

n 197m% 247% 29i% 347 39im% 4475% 497% 54i% 59i% 647 697
E 1100 100 100 100 100 100 100 100 100 100 100 100
(%) | 100.0% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1% 9.1%




Marketing
Research Camp

15 : rv MEGICFIRY S

AN—=RITA 2D EDA 25 —3y MEREISEICED., H5r—(E1EEWS
TSANR— NTA > —Fy NIRRT B, 2017F1AERETE [RX— kT4 > ZEDS AE75.1%.
(T4 —Fv—TA> (H3T-) | ZESAF10.0%TUZ. 2017F12AEHRETE. [AN—hITA 2] HHiE

U (78.3%) . [J4—Fv—TJA> (H>5T—) 1 (F1E=ZUPDFLE (8.2%) .
XAEZEIE ],



Y MEGICFIRYT S

Marketing
Research Camp

o Q1L BREDNTSANR—RTA2I—FRY MFPOLCITIER, FIRTIHEBEIRDSIBEENTIH

o HTIIFEDIEDEINTHREVIES L,

0% 10% 20% 30% 40%
20174E1H O 75.1%
2017%2H RELA 76.0%
20174F3H IR 74.2%
201748 [EREA 76.6%
2017458 ERA 76.4%
201746H e 76.6%
201778 o) 75.6%
201748H WAk 77.3%
201749H [ 74.6%
20174108 AR 77.7%
20175118 EREA 77.3%
20174128 SPL4 78.3%

50% 60% 70% 80% 90% 100%

55.7% %
57.2% %
54.6% Y%
55.3% %
54.8% %
56.3% %
55.9% %
54.3% %
51.2% %
55.2% %
54.7% %
53.4% %

BEEOEFERE (J—Fr—TJ1)

B AN—=RIA>

B ASJLYRBIPC ®mJ—KNPC ®EFZHUNIPC = Z0OfH




VY MEGICFIBY S1EE(18) g

Q1
BROEHEE
(O4—Fv—T#
n ) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah

24k 1100 10.0% 75.1% 22.5% 55.7% 31.8% 2.2%

Bt 158%~195% 50 18.0% 94.0% 14.0% 38.0% 20.0% 2.0%
2085~ 245% 50 10.0% 96.0% 18.0% 74.0% 18.0% 2.0%
2585~ 295% 50 12.0% 92.0% 28.0% 56.0% 48.0% 4.0%
301~ 347% 50 10.0% 90.0% 18.0% 54.0% 36.0% 4.0%
358%~395% 50 12.0% 86.0% 32.0% 60.0% 46.0% 0.0%
4085~ 4475 50 10.0% 78.0% 38.0% 56.0% 46.0% 2.0%
455 ~49%% 50 4.0% 88.0% 38.0% 66.0% 36.0% 4.0%
50i%~54%% 50 18.0% 76.0% 28.0% 66.0% 46.0% 4.0%
5545~ 595% 50 10.0% 58.0% 36.0% 70.0% 42.0% 2.0%
605%~644% 50 12.0% 50.0% 26.0% 62.0% 66.0% 0.0%
655%~694% 50 14.0% 38.0% 22.0% 64.0% 48.0% 0.0%

24k 1545~ 194% 50 6.0% 94.0% 16.0% 32.0% 18.0% 4.0%
2085~ 245% 50 10.0% 98.0% 12.0% 50.0% 14.0% 2.0%
2585~ 298% 50 8.0% 94.0% 22.0% 52.0% 12.0% 2.0%
3045~ 345% 50 2.0% 80.0% 24.0% 44.0% 14.0% 2.0%
3585~ 395% 50 8.0% 90.0% 16.0% 42.0% 28.0% 2.0%
408%~445% 50 6.0% 78.0% 22.0% 50.0% 24.0% 4.0%
458%~49%% 50 6.0% 74.0% 20.0% 48.0% 24.0% 4.0%
5045~ 545% 50 2.0% 64.0% 18.0% 64.0% 28.0% 2.0%
554%~595% 50 10.0% 64.0% 14.0% 66.0% 30.0% 0.0%
605%~644% 50 10.0% 38.0% 16.0% 64.0% 34.0% 2.0%
658%~694% 50 22.0% 32.0% 16.0% 48.0% 22.0% 0.0%




VY MEGICFIBY SR (28) g

Q1
BT EE
(O4—Fv—T#
n ) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
Sk 1100 11.2% 76.0% 21.1% 57.2% 33.2% 2.1%
Bt 158%~195% 50 30.0% 88.0% 28.0% 52.0% 34.0% 12.0%
2085~ 245% 50 8.0% 96.0% 24.0% 66.0% 16.0% 0.0%
2585~ 295% 50 12.0% 90.0% 26.0% 58.0% 38.0% 2.0%
301~ 347% 50 10.0% 86.0% 18.0% 62.0% 26.0% 4.0%
358%~395% 50 16.0% 84.0% 22.0% 56.0% 42.0% 0.0%
4085~ 4475 50 8.0% 80.0% 26.0% 50.0% 50.0% 4.0%
455 ~49%% 50 10.0% 84.0% 36.0% 68.0% 46.0% 2.0%
50i%~54%% 50 6.0% 82.0% 26.0% 76.0% 46.0% 2.0%
5545~ 595% 50 10.0% 72.0% 40.0% 56.0% 58.0% 0.0%
605%~644% 50 4.0% 68.0% 28.0% 62.0% 70.0% 0.0%
655%~694% 50 8.0% 34.0% 18.0% 56.0% 52.0% 0.0%
24k 1545~ 194% 50 20.0% 90.0% 22.0% 38.0% 16.0% 4.0%
2085~ 245% 50 4.0% 98.0% 12.0% 62.0% 12.0% 0.0%
2585~ 298% 50 8.0% 90.0% 16.0% 54.0% 22.0% 2.0%
3045~ 345% 50 4.0% 94.0% 20.0% 40.0% 18.0% 4.0%
3585~ 395% 50 8.0% 80.0% 8.0% 44.0% 14.0% 6.0%
408%~445% 50 10.0% 84.0% 14.0% 52.0% 28.0% 0.0%
458%~49%% 50 12.0% 58.0% 12.0% 50.0% 26.0% 2.0%
5045~ 545% 50 4.0% 76.0% 20.0% 68.0% 34.0% 2.0%
554%~595% 50 14.0% 60.0% 14.0% 60.0% 30.0% 0.0%
605%~644% 50 20.0% 50.0% 18.0% 68.0% 24.0% 0.0%
658%~694% 50 20.0% 28.0% 16.0% 60.0% 28.0% 0.0%




<Y MEGICFIBY 31K (3A) g

Q1
BB
(O4—Fv—T#
n ) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
24k 1100 11.0% 74.2% 22.7% 54.6% 32.1% 3.2%
Bt 154~ 19%% 50 16.0% 84.0% 34.0% 46.0% 26.0% 6.0%
2085~ 245% 50 18.0% 90.0% 34.0% 54.0% 20.0% 4.0%
2585~ 295% 50 24.0% 72.0% 30.0% 52.0% 40.0% 8.0%
301~ 347% 50 10.0% 88.0% 26.0% 62.0% 38.0% 4.0%
358%~395% 50 10.0% 84.0% 28.0% 52.0% 38.0% 0.0%
4085~ 4475 50 6.0% 78.0% 22.0% 58.0% 40.0% 2.0%
455 ~495% 50 6.0% 76.0% 26.0% 58.0% 46.0% 4.0%
50i%~54%% 50 8.0% 82.0% 34.0% 76.0% 52.0% 0.0%
5545~ 595% 50 14.0% 64.0% 38.0% 58.0% 56.0% 4.0%
605%~644% 50 8.0% 56.0% 36.0% 66.0% 50.0% 2.0%
655%~694% 50 12.0% 42.0% 22.0% 60.0% 50.0% 4.0%
24k 1545~ 194% 50 10.0% 88.0% 14.0% 48.0% 12.0% 8.0%
2085~ 245% 50 6.0% 90.0% 12.0% 42.0% 8.0% 8.0%
2585~ 298% 50 12.0% 90.0% 8.0% 38.0% 12.0% 8.0%
3045~ 345% 50 10.0% 88.0% 14.0% 54.0% 18.0% 4.0%
3585~ 395% 50 0.0% 96.0% 12.0% 38.0% 18.0% 0.0%
408%~445% 50 6.0% 88.0% 16.0% 42.0% 32.0% 2.0%
45 ~495% 50 6.0% 76.0% 18.0% 46.0% 42.0% 0.0%
5045~ 545% 50 16.0% 66.0% 26.0% 56.0% 30.0% 0.0%
554%~595% 50 10.0% 56.0% 24.0% 74.0% 22.0% 2.0%
605%~644% 50 18.0% 48.0% 12.0% 52.0% 32.0% 0.0%
658%~694% 50 16.0% 30.0% 14.0% 70.0% 24.0% 0.0%




Y MEGICFIBY 31K (4R) g

Q1
BT EE
(O4—Fv—T#
n ) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
Sk 1100 9.4% 76.6% 23.5% 55.3% 33.6% 2.2%
Bt 158%~195% 50 16.0% 88.0% 20.0% 28.0% 24.0% 4.0%
2085~ 245% 50 8.0% 90.0% 20.0% 60.0% 14.0% 4.0%
2585~ 295% 50 10.0% 94.0% 34.0% 68.0% 32.0% 4.0%
301~ 347% 50 14.0% 86.0% 22.0% 64.0% 32.0% 4.0%
358%~395% 50 6.0% 78.0% 32.0% 54.0% 52.0% 2.0%
4085~ 4475 50 16.0% 86.0% 28.0% 64.0% 38.0% 0.0%
455 ~49%% 50 12.0% 88.0% 34.0% 50.0% 50.0% 0.0%
50i%~54%% 50 8.0% 84.0% 24.0% 64.0% 48.0% 0.0%
5545~ 595% 50 4.0% 68.0% 20.0% 62.0% 58.0% 2.0%
605%~644% 50 16.0% 60.0% 34.0% 56.0% 72.0% 2.0%
655%~694% 50 10.0% 36.0% 28.0% 60.0% 64.0% 4.0%
24k 1545~ 194% 50 6.0% 96.0% 24.0% 48.0% 18.0% 2.0%
2085~ 245% 50 0.0% 98.0% 18.0% 54.0% 10.0% 4.0%
2585~ 298% 50 6.0% 94.0% 12.0% 46.0% 14.0% 2.0%
3045~ 345% 50 8.0% 90.0% 26.0% 48.0% 26.0% 2.0%
3585~ 395% 50 8.0% 94.0% 12.0% 48.0% 20.0% 2.0%
408%~445% 50 6.0% 78.0% 24.0% 46.0% 18.0% 4.0%
458%~49%% 50 8.0% 64.0% 20.0% 60.0% 28.0% 2.0%
5045~ 545% 50 12.0% 60.0% 24.0% 56.0% 22.0% 2.0%
554%~595% 50 10.0% 62.0% 24.0% 66.0% 34.0% 2.0%
605%~644% 50 4.0% 64.0% 20.0% 66.0% 30.0% 0.0%
658%~694% 50 18.0% 28.0% 16.0% 48.0% 36.0% 0.0%




VY MMEGICFIBY 31 (58)

Marketing

Research Camp

Q1
EHOREEE
(O1=Fv—T7
>) AX—hJA>  |FILYRBIPC | J—RPC FAIRTPC  |[z0Ah
Sk 1100 9.8% 76.4% 20.9% 54.8% 34.4% 2.3%
ek 1545~ 194% 50 8.0% 92.0% 24.0% 40.0% 22.0% 0.0%
2085~ 245% 50 4.0% 86.0% 14.0% 60.0% 24.0% 8.0%
2515~ 295% 50 8.0% 86.0% 22.0% 54.0% 24.0% 6.0%
30K%~345% 50 10.0% 90.0% 20.0% 56.0% 30.0% 0.0%
358%~395% 50 12.0% 86.0% 20.0% 62.0% 36.0% 2.0%
408%~445% 50 8.0% 80.0% 30.0% 64.0% 52.0% 10.0%
458%~49%% 50 12.0% 70.0% 32.0% 62.0% 48.0% 0.0%
504%~545% 50 6.0% 72.0% 26.0% 50.0% 68.0% 6.0%
5585~ 595% 50 12.0% 64.0% 34.0% 56.0% 52.0% 0.0%
605%~644% 50 6.0% 64.0% 34.0% 58.0% 58.0% 4.0%
655%~694% 50 16.0% 38.0% 28.0% 66.0% 66.0% 2.0%
T 158%~195% 50 10.0% 88.0% 20.0% 46.0% 24.0% 4.0%
2085~ 24%% 50 0.0% 96.0% 10.0% 56.0% 16.0% 4.0%
2585~ 298% 50 12.0% 92.0% 16.0% 50.0% 18.0% 0.0%
3085~ 345% 50 12.0% 92.0% 20.0% 50.0% 20.0% 0.0%
3585~395% 50 6.0% 88.0% 12.0% 46.0% 20.0% 0.0%
4085~ 4455 50 6.0% 84.0% 18.0% 50.0% 22.0% 0.0%
458%~49%% 50 8.0% 80.0% 16.0% 64.0% 24.0% 0.0%
5085~ 545% 50 18.0% 70.0% 18.0% 58.0% 32.0% 2.0%
5585~ 595% 50 18.0% 70.0% 16.0% 46.0% 28.0% 2.0%
605%~644% 50 10.0% 56.0% 14.0% 56.0% 30.0% 0.0%
655%~695% 50 14.0% 36.0% 16.0% 56.0% 42.0% 0.0%
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VY MEGICFIBY 51 (64)

Marketing
Research Camp

Q1
BB
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
24k 1100 10.3% 76.6% 25.1% 56.3% 32.1% 3.5%
Bt 154~ 19%% 50 18.0% 94.0% 32.0% 48.0% 26.0% 16.0%
2085~ 245% 50 10.0% 84.0% 22.0% 60.0% 26.0% 4.0%
2585~ 295% 50 16.0% 82.0% 36.0% 64.0% 26.0% 4.0%
301~ 347% 50 10.0% 90.0% 28.0% 52.0% 36.0% 2.0%
358%~395% 50 6.0% 80.0% 22.0% 50.0% 48.0% 4.0%
4085~ 4475 50 12.0% 84.0% 40.0% 58.0% 46.0% 8.0%
455 ~49%% 50 18.0% 74.0% 38.0% 64.0% 46.0% 10.0%
50i%~54%% 50 6.0% 78.0% 34.0% 64.0% 52.0% 0.0%
5545~ 595% 50 4.0% 62.0% 20.0% 72.0% 46.0% 0.0%
605%~644% 50 4.0% 72.0% 36.0% 66.0% 54.0% 0.0%
655%~694% 50 6.0% 52.0% 36.0% 64.0% 72.0% 0.0%
24k 1545~ 194% 50 8.0% 88.0% 30.0% 48.0% 16.0% 6.0%
2085~ 245% 50 6.0% 92.0% 12.0% 44.0% 6.0% 6.0%
2585~ 298% 50 2.0% 92.0% 16.0% 44.0% 26.0% 2.0%
3045~ 345% 50 14.0% 88.0% 14.0% 42.0% 24.0% 4.0%
3585~ 395% 50 14.0% 82.0% 14.0% 46.0% 18.0% 0.0%
408%~445% 50 12.0% 86.0% 28.0% 56.0% 26.0% 4.0%
458%~49%% 50 4.0% 84.0% 14.0% 48.0% 22.0% 0.0%
5045~ 545% 50 8.0% 68.0% 12.0% 62.0% 12.0% 2.0%
554%~595% 50 10.0% 70.0% 24.0% 58.0% 26.0% 2.0%
605%~644% 50 14.0% 58.0% 26.0% 62.0% 24.0% 2.0%
658%~694% 50 24.0% 26.0% 18.0% 66.0% 28.0% 2.0%
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Y MEGICFIBY S1KEE(7R)

Marketing
Research Camp

Q1
BROBHEE
(F4—Fr—T#
>) ZAX—hTAY  |9TLYRBIPC | J—KPC FAORTPC |70t

24k 1100 10.0% 75.6% 21.6% 55.9% 32.7% 2.4%

Bt 1545~ 195% 50 8.0% 90.0% 24.0% 40.0% 20.0% 4.0%
2085~ 24%% 50 12.0% 94.0% 16.0% 58.0% 30.0% 6.0%
258%~294% 50 12.0% 84.0% 18.0% 58.0% 28.0% 4.0%
30i%~345% 50 12.0% 88.0% 20.0% 50.0% 36.0% 10.0%
35%~394% 50 8.0% 92.0% 30.0% 62.0% 32.0% 2.0%
408%~ 44755 50 8.0% 90.0% 34.0% 68.0% 30.0% 0.0%
4555 ~4975% 50 4.0% 90.0% 30.0% 60.0% 42.0% 0.0%
50k~ 547% 50 10.0% 82.0% 32.0% 76.0% 48.0% 0.0%
55kE~595% 50 8.0% 56.0% 36.0% 58.0% 64.0% 2.0%
6055~ 645% 50 16.0% 54.0% 30.0% 70.0% 56.0% 2.0%
655%~69%% 50 10.0% 44.0% 32.0% 56.0% 72.0% 2.0%

24k 1545~ 195% 50 18.0% 84.0% 22.0% 42.0% 24.0% 4.0%
2085~ 24%% 50 6.0% 88.0% 14.0% 46.0% 20.0% 4.0%
2585~ 29%% 50 12.0% 84.0% 14.0% 48.0% 24.0% 4.0%
30%%~345% 50 4.0% 90.0% 16.0% 40.0% 22.0% 2.0%
355%~394% 50 2.0% 96.0% 12.0% 50.0% 12.0% 4.0%
40%~ 44755 50 6.0% 82.0% 18.0% 60.0% 24.0% 2.0%
4585~ 4975 50 8.0% 76.0% 12.0% 54.0% 18.0% 0.0%
50mE~5475% 50 10.0% 64.0% 32.0% 54.0% 32.0% 0.0%
55kE~595% 50 10.0% 54.0% 10.0% 60.0% 26.0% 0.0%
605%~645% 50 12.0% 50.0% 6.0% 66.0% 26.0% 0.0%
6555~ 69%% 50 24.0% 32.0% 18.0% 54.0% 34.0% 0.0%
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VY MEGICFIBY 51 (8H)

Marketing

Research Camp

Q1
BROEHEE
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah

24k 1100 8.7% 77.3% 21.8% 54.3% 32.2% 2.8%

Bt 158%~195% 50 14.0% 94.0% 20.0% 48.0% 30.0% 6.0%
2085~ 245% 50 14.0% 80.0% 34.0% 46.0% 30.0% 8.0%
2585~ 295% 50 6.0% 86.0% 18.0% 64.0% 32.0% 2.0%
301~ 347% 50 8.0% 88.0% 34.0% 58.0% 30.0% 6.0%
358%~395% 50 18.0% 84.0% 14.0% 46.0% 26.0% 0.0%
4085~ 4475 50 8.0% 78.0% 34.0% 68.0% 40.0% 2.0%
455 ~49%% 50 6.0% 82.0% 28.0% 48.0% 50.0% 6.0%
50i%~54%% 50 14.0% 68.0% 26.0% 60.0% 42.0% 4.0%
5545~ 595% 50 4.0% 72.0% 32.0% 68.0% 54.0% 2.0%
605%~644% 50 8.0% 58.0% 36.0% 70.0% 62.0% 2.0%
655%~694% 50 16.0% 52.0% 26.0% 68.0% 46.0% 0.0%

24k 1545~ 194% 50 2.0% 98.0% 14.0% 40.0% 18.0% 6.0%
2085~ 245% 50 4.0% 96.0% 12.0% 42.0% 8.0% 0.0%
2585~ 298% 50 2.0% 94.0% 10.0% 42.0% 14.0% 2.0%
3045~ 345% 50 8.0% 88.0% 14.0% 28.0% 22.0% 6.0%
3585~ 395% 50 8.0% 88.0% 18.0% 52.0% 18.0% 0.0%
408%~445% 50 10.0% 82.0% 12.0% 56.0% 20.0% 4.0%
458%~49%% 50 8.0% 76.0% 18.0% 60.0% 22.0% 2.0%
5045~ 545% 50 4.0% 82.0% 18.0% 52.0% 32.0% 0.0%
554%~595% 50 10.0% 50.0% 18.0% 60.0% 36.0% 2.0%
605%~644% 50 6.0% 62.0% 28.0% 54.0% 46.0% 2.0%
658%~694% 50 14.0% 42.0% 16.0% 64.0% 30.0% 0.0%
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Y MEGICFIBY SR (9A)

Marketing
Research Camp

Q1
EROBHES
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
24k 1100 9.2% 74.6% 21.9% 51.2% 30.5% 2.3%
Bt 154~ 19%% 50 24.0% 84.0% 26.0% 38.0% 20.0% 10.0%
2085~ 245% 50 10.0% 94.0% 30.0% 56.0% 36.0% 2.0%
2585~ 295% 50 8.0% 78.0% 24.0% 48.0% 30.0% 2.0%
301~ 347% 50 12.0% 82.0% 30.0% 52.0% 38.0% 2.0%
358%~395% 50 6.0% 86.0% 18.0% 50.0% 34.0% 0.0%
4085~ 4475 50 4.0% 88.0% 24.0% 58.0% 40.0% 2.0%
455 ~495% 50 14.0% 78.0% 30.0% 58.0% 48.0% 4.0%
50i%~54%% 50 8.0% 76.0% 24.0% 56.0% 58.0% 2.0%
5545~ 595% 50 6.0% 66.0% 28.0% 70.0% 36.0% 2.0%
605%~644% 50 6.0% 64.0% 28.0% 62.0% 54.0% 0.0%
655%~694% 50 10.0% 36.0% 20.0% 56.0% 48.0% 0.0%
24k 1545~ 194% 50 14.0% 82.0% 22.0% 24.0% 10.0% 8.0%
2085~ 245% 50 4.0% 94.0% 16.0% 46.0% 16.0% 4.0%
2585~ 298% 50 2.0% 98.0% 12.0% 40.0% 18.0% 0.0%
3045~ 345% 50 4.0% 88.0% 28.0% 36.0% 12.0% 4.0%
3585~ 395% 50 8.0% 82.0% 20.0% 48.0% 20.0% 6.0%
408%~445% 50 8.0% 84.0% 12.0% 50.0% 18.0% 0.0%
45 ~495% 50 14.0% 70.0% 16.0% 52.0% 12.0% 0.0%
5045~ 545% 50 2.0% 80.0% 12.0% 52.0% 26.0% 0.0%
554%~595% 50 10.0% 64.0% 22.0% 46.0% 46.0% 0.0%
605%~644% 50 12.0% 44.0% 24.0% 66.0% 26.0% 0.0%
658%~694% 50 16.0% 24.0% 16.0% 62.0% 24.0% 2.0%
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VY hMMEGICFIBY 318 (108)

Marketing
Research Camp

Q1
EROBHES
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
24k 1100 8.7% 77.7% 21.9% 55.2% 30.9% 2.9%
Bt 1545~ 194% 50 14.0% 90.0% 28.0% 44.0% 24.0% 10.0%
2085~ 245% 50 10.0% 90.0% 30.0% 58.0% 36.0% 6.0%
2585~ 295% 50 8.0% 84.0% 18.0% 52.0% 20.0% 4.0%
301~ 347% 50 14.0% 90.0% 34.0% 54.0% 50.0% 4.0%
358%~395% 50 10.0% 86.0% 38.0% 52.0% 28.0% 2.0%
4085~ 4475 50 8.0% 92.0% 24.0% 70.0% 38.0% 6.0%
455 ~49%% 50 6.0% 84.0% 36.0% 66.0% 40.0% 4.0%
508%~545% 50 12.0% 74.0% 36.0% 74.0% 40.0% 2.0%
5545~ 595% 50 10.0% 66.0% 40.0% 66.0% 56.0% 0.0%
605%~644% 50 6.0% 60.0% 20.0% 58.0% 62.0% 4.0%
655%~694% 50 10.0% 46.0% 14.0% 58.0% 58.0% 2.0%
24k 1545~ 194% 50 8.0% 94.0% 14.0% 20.0% 4.0% 0.0%
2085~ 245% 50 4.0% 88.0% 10.0% 52.0% 24.0% 6.0%
2585~ 298% 50 8.0% 94.0% 22.0% 52.0% 14.0% 4.0%
3045~ 345% 50 8.0% 92.0% 16.0% 52.0% 14.0% 0.0%
3585~ 395% 50 6.0% 94.0% 10.0% 48.0% 20.0% 2.0%
408%~445% 50 6.0% 82.0% 18.0% 40.0% 24.0% 4.0%
458%~49%% 50 2.0% 84.0% 16.0% 48.0% 26.0% 2.0%
5045~ 545% 50 10.0% 70.0% 20.0% 76.0% 22.0% 0.0%
554%~595% 50 10.0% 60.0% 12.0% 46.0% 32.0% 2.0%
605%~644% 50 8.0% 56.0% 10.0% 62.0% 26.0% 0.0%
658%~694% 50 14.0% 34.0% 16.0% 66.0% 22.0% 0.0%
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VY MEGICFIBYI SR (118)

Marketing
Research Camp

Q1
BROEHEE
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah

Sk 1100 9.4% 77.3% 24.4% 54.7% 31.5% 2.6%

Bt 158%~195% 50 18.0% 84.0% 26.0% 48.0% 28.0% 12.0%
2085~ 245% 50 14.0% 94.0% 30.0% 56.0% 30.0% 6.0%
2585~ 295% 50 2.0% 90.0% 22.0% 50.0% 28.0% 0.0%
301~ 347% 50 4.0% 86.0% 28.0% 54.0% 32.0% 6.0%
358%~395% 50 6.0% 84.0% 26.0% 58.0% 44.0% 0.0%
4085~ 4475 50 4.0% 86.0% 34.0% 66.0% 34.0% 4.0%
455 ~49%% 50 10.0% 82.0% 34.0% 72.0% 46.0% 2.0%
50i%~54%% 50 12.0% 72.0% 36.0% 82.0% 36.0% 0.0%
5545~ 595% 50 10.0% 62.0% 32.0% 70.0% 50.0% 0.0%
605%~644% 50 14.0% 64.0% 30.0% 58.0% 50.0% 0.0%
655%~694% 50 18.0% 52.0% 28.0% 64.0% 62.0% 6.0%

24k 1545~ 194% 50 10.0% 86.0% 22.0% 24.0% 8.0% 6.0%
2085~ 245% 50 6.0% 94.0% 20.0% 46.0% 4.0% 2.0%
2585~ 298% 50 8.0% 90.0% 16.0% 50.0% 20.0% 6.0%
3045~ 345% 50 6.0% 94.0% 12.0% 48.0% 16.0% 0.0%
3585~ 395% 50 2.0% 88.0% 20.0% 38.0% 28.0% 4.0%
408%~445% 50 6.0% 80.0% 22.0% 56.0% 14.0% 0.0%
458%~49%% 50 12.0% 80.0% 30.0% 54.0% 34.0% 0.0%
5045~ 545% 50 12.0% 74.0% 26.0% 48.0% 30.0% 4.0%
554%~595% 50 8.0% 64.0% 16.0% 50.0% 40.0% 0.0%
605%~644% 50 14.0% 58.0% 14.0% 56.0% 28.0% 0.0%
658%~694% 50 10.0% 36.0% 12.0% 56.0% 30.0% 0.0%
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VY MEGICFIBY SR (128)

Marketing
Research Camp

Q1
BROEHEE
(O4—Fv—T#
>) AX—hTAY  |HILYRBIPC | J—KPC FAIRTPC  |[20Ah
24k 1100 8.2% 78.3% 24.1% 53.4% 32.0% 2.7%
Bt 158%~195% 50 6.0% 96.0% 32.0% 46.0% 22.0% 4.0%
2085~ 245% 50 4.0% 92.0% 16.0% 52.0% 28.0% 6.0%
2585~ 295% 50 8.0% 90.0% 34.0% 62.0% 28.0% 6.0%
301~ 347% 50 14.0% 82.0% 34.0% 60.0% 38.0% 10.0%
358%~395% 50 12.0% 82.0% 22.0% 58.0% 46.0% 2.0%
4085~ 4475 50 14.0% 80.0% 38.0% 72.0% 44.0% 6.0%
455 ~49%% 50 4.0% 84.0% 32.0% 54.0% 50.0% 2.0%
50i%~54%% 50 6.0% 80.0% 32.0% 56.0% 58.0% 2.0%
5545~ 595% 50 12.0% 66.0% 36.0% 62.0% 46.0% 0.0%
605%~644% 50 12.0% 60.0% 28.0% 62.0% 50.0% 2.0%
655%~694% 50 8.0% 48.0% 36.0% 56.0% 60.0% 2.0%
24k 1545~ 194% 50 10.0% 92.0% 14.0% 26.0% 6.0% 6.0%
2085~ 245% 50 10.0% 88.0% 16.0% 52.0% 16.0% 4.0%
2585~ 298% 50 4.0% 96.0% 10.0% 48.0% 18.0% 2.0%
3045~ 345% 50 4.0% 92.0% 16.0% 50.0% 20.0% 0.0%
3585~ 395% 50 2.0% 90.0% 16.0% 52.0% 12.0% 2.0%
408%~445% 50 2.0% 92.0% 30.0% 48.0% 14.0% 0.0%
458%~49%% 50 6.0% 74.0% 16.0% 46.0% 20.0% 0.0%
5045~ 545% 50 8.0% 74.0% 16.0% 46.0% 44.0% 2.0%
554%~595% 50 6.0% 56.0% 16.0% 42.0% 32.0% 0.0%
605%~644% 50 10.0% 64.0% 22.0% 72.0% 18.0% 2.0%
658%~694% 50 18.0% 44.0% 18.0% 52.0% 34.0% 0.0%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
201741R
201742H
201743H
2017%4R
2017458
201746H
201747RH
201748H
201749H
20174108
20174118
20174128
= Windows XP = Windows Vista = Windows 7
® Windows 8 = Windows 8.1 = Windows 10
B Mac OS X v10.5 Leopard B Mac OS X v10.6 Snow Leopard ®mMac OS X v10.7 Lion
B Mac OS X v10.8 Mountain Lion ®Mac OS X Mavericks ® Mac OS X Yosemite?
® Mac OS X El Capitan ® Mac OS Sierra = macOS High Sierra
m _EFECBShD0S
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i)

AhdOS(18)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 816 4.9% 6.9%| 34.3% 6.6%| 12.3%| 47.8% 2.0% 1.5% 1.2% 1.3% 1.6% 2.3% 2.7% 5.1% 5.6%
e 15m%~195% | 23| 13.0%| 13.0%| 56.5%| 21.7%| 13.0%| 52.2%| 13.0%| 13.0%| 13.0%| 13.0%| 13.0%| 13.0%| 13.0%| 13.0% 8.7%
20i%~245% | 40 7.5%| 10.0%| 32.5% 7.5% 5.0%| 47.5% 0.0% 0.0% 0.0% 0.0% 2.5% 7.5% 0.0%| 10.0% 2.5%
25i%~297% | 41 17.1% 14.6%| 41.5% 7.3%| 17.1%| 48.8% 4.9% 4.9% 4.9% 7.3% 7.3% 7.3% 7.3% 7.3% 7.3%
30i%~34i% | 37 0.0% 5.4%| 40.5% 5.4%| 10.8%| 40.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.4% 8.1% 0.0%
35i%~39% | 43 4.7% 0.0%| 25.6% 9.3%| 23.3%| 41.9% 4.7% 0.0% 0.0% 0.0% 2.3% 0.0% 2.3% 4.7% 4.7%
40i%~44i% | 38 7.9% 5.3%| 42.1% 0.0%| 15.8%| 52.6% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6%| 13.2%
45i%~4955% | 42 2.4% 9.5%| 42.9% 0.0%| 11.9%| 66.7% 0.0% 2.4% 0.0% 0.0% 2.4% 0.0% 4.8%| 11.9%| 11.9%
S50%~54i% | 43 7.0% 4.7%| 27.9% 0.0%| 11.6%| 67.4% 0.0% 0.0% 0.0% 4.7% 2.3% 2.3% 2.3%| 11.6% 7.0%
S55m%~595% | 46 6.5% 2.2%| 41.3% 2.2%| 15.2%| 50.0% 2.2% 0.0% 2.2% 0.0% 2.2% 0.0% 2.2% 4.3% 8.7%
60i%~647i% | 47 4.3% 4.3%| 31.9% 4.3%| 17.0%| 61.7% 2.1% 2.1% 0.0% 0.0% 0.0% 2.1% 0.0%| 12.8% 8.5%
65%~69i% | 47 4.3% 8.5%| 36.2% 2.1% 0.0%| 72.3% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1% 0.0% 2.1% 2.1%
st 15m~195% | 22 0.0% 9.1%| 31.8%| 13.6% 4.5%| 45.5% 4.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.1%
20i%~247% | 28 7.1% 3.6%| 42.9%| 17.9%| 10.7%| 39.3% 3.6% 7.1% 3.6% 3.6% 3.6% 3.6% 7.1% 3.6% 7.1%
25i%~297% | 31 3.2% 6.5%| 32.3% 9.7% 6.5%| 32.3% 3.2% 0.0% 0.0% 0.0% 0.0% 9.7% 6.5% 3.2%| 12.9%
30i%~345i% | 27 3.7% 3.7%| 33.3% 7.4%| 14.8%| 33.3% 0.0% 0.0% 3.7% 0.0% 0.0% 3.7% 0.0% 3.7% 0.0%
35m~39i% | 33 0.0% 6.1%| 42.4%| 15.2% 9.1%| 15.2% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 6.1% 3.0%
40i%~447% | 33 9.1% 6.1%| 21.2%| 15.2% 6.1%| 42.4% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 0.0% 3.0% 3.0%
45i%~49m% | 34 2.9% 8.8%| 32.4% 0.0%| 17.6%| 41.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
50mE~54i% | 41 4.9% 9.8%| 24.4% 4.9% 9.8%| 43.9% 0.0% 2.4% 2.4% 2.4% 0.0% 2.4% 4.9% 0.0% 4.9%
S55m~59% | 42 0.0% 9.5%| 23.8% 7.1%| 14.3%| 50.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 4.8%
60i%~64i% | 45 2.2% 2.2%| 31.1% 6.7%| 13.3%| 40.0% 6.7% 2.2% 0.0% 2.2% 0.0% 2.2% 2.2% 2.2% 2.2%
65i%~69i% | 33 0.0%| 12.1%| 30.3% 6.1%| 18.2%| 39.4% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 3.0%
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i)

AhdDOS(28)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 829 5.3% 6.0%| 33.1% 6.6% 9.8%| 50.2% 2.2% 2.4% 1.3% 2.7% 2.1% 3.6% 4.1% 4.5% 4.2%
e 15m%~195% | 31| 25.8%| 32.3%| 41.9%| 29.0%| 22.6%| 67.7%| 19.4%| 19.4%| 19.4%| 22.6%| 22.6%| 22.6%| 22.6%| 19.4%| 19.4%
20i%~245% | 35 5.7% 5.7%| 34.3%| 11.4% 5.7%| 71.4% 0.0% 2.9% 2.9% 2.9% 2.9% 5.7% 5.7%| 11.4% 5.7%
25i%~297% | 38 2.6% 7.9%| 34.2%| 13.2%| 18.4%| 52.6% 2.6% 2.6% 2.6% 7.9% 5.3% 7.9% 7.9%| 13.2% 0.0%
30i%~34i% | 39| 10.3% 7.7%| 30.8% 5.1%| 10.3%| 46.2% 0.0% 0.0% 2.6% 0.0% 0.0% 7.7% 5.1% 2.6% 2.6%
35i%~39% | 40 5.0% 7.5%| 35.0% 7.5%| 10.0%| 40.0% 2.5% 2.5% 2.5% 5.0% 2.5% 2.5% 5.0% 5.0% 5.0%
40i%~447% | 39 2.6% 5.1%| 41.0% 2.6% 5.1%| 38.5% 2.6% 5.1% 0.0% 2.6% 5.1% 0.0% 2.6%| 10.3% 7.7%
45i%~495% | 43 0.0% 2.3%| 30.2% 4.7% 7.0%| 62.8% 0.0% 4.7% 0.0% 0.0% 2.3% 4.7% 2.3% 7.0% 4.7%
S50%~54i% | 49 6.1% 4.1%| 38.8% 2.0%| 10.2%| 53.1% 2.0% 0.0% 0.0% 0.0% 0.0%| 10.2% 6.1% 2.0% 8.2%
S55m~595% | 44 0.0% 2.3%| 38.6% 2.3% 4.5%| 61.4% 0.0% 4.5% 0.0% 0.0% 0.0% 0.0% 4.5% 6.8% 4.5%
60i%~647i% | 47 2.1% 0.0%| 27.7% 2.1% 4.3%| 68.1% 0.0% 2.1% 0.0% 2.1% 0.0% 0.0% 0.0% 2.1% 6.4%
65i%~69i% | 45 0.0% 4.4%| 28.9% 4.4% 8.9%| 66.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4% 2.2% 2.2%
st 155%~195% | 20| 15.0%| 15.0%| 40.0%| 25.0% 0.0%| 35.0% 0.0% 0.0% 0.0% 5.0% 0.0%| 15.0%| 10.0% 0.0% 0.0%
20i%~24i% | 34 0.0% 2.9%| 23.5% 8.8% 2.9%| 61.8% 8.8% 0.0% 0.0% 2.9% 0.0% 2.9% 2.9% 0.0% 0.0%
25i%~297% | 31 9.7%| 12.9%| 25.8% 6.5% 6.5%| 45.2% 3.2% 6.5% 3.2% 3.2% 3.2% 6.5% 3.2% 9.7% 3.2%
30i%~34i% | 26| 15.4% 7.7%| 19.2% 0.0%| 11.5%| 30.8% 0.0% 0.0% 0.0% 3.8% 7.7% 0.0% 7.7% 3.8% 3.8%
35i%~39% | 29 3.4% 6.9%| 31.0% 6.9% 3.4%| 27.6% 0.0% 3.4% 0.0% 0.0% 0.0% 0.0% 3.4% 0.0%| 17.2%
40i%~44i% | 34 14.7% 5.9%| 32.4% 0.0%| 11.8%| 32.4% 0.0% 0.0% 0.0% 2.9% 0.0% 2.9% 0.0% 2.9% 5.9%
45i%~49m% | 38 7.9%| 10.5%| 31.6% 5.3%| 15.8%| 23.7% 2.6% 2.6% 0.0% 0.0% 0.0% 0.0% 2.6% 2.6% 0.0%
50mE~54i% | 44 2.3% 0.0%| 43.2% 4.5%| 11.4%| 45.5% 4.5% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0%
55m~59% | 38 0.0% 0.0%| 42.1% 7.9%| 13.2%| 47.4% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0%
60mE~64i% | 43 2.3% 4.7%| 34.9% 4.7% 9.3%| 46.5% 2.3% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0%
65i%~697i% | 42 2.4% 2.4%| 19.0% 7.1%| 19.0%| 54.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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i)

A0S (38)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 793 7.9% 5.9%| 33.2% 7.4%| 11.1%| 51.2% 2.5% 2.3% 2.1% 2.5% 2.1% 3.2% 3.8% 7.1% 5.3%
e 15m%~195% | 26| 26.9%| 19.2%| 53.8%| 23.1%| 19.2%| 38.5%| 11.5%| 15.4%| 15.4%| 15.4%| 15.4%| 15.4%| 15.4%| 26.9% 3.8%
20i%~247% | 28 7.1%| 10.7%| 21.4%| 21.4%| 17.9%| 57.1% 7.1% 7.1% 7.1% 7.1%| 10.7%| 14.3%| 10.7%| 10.7%| 10.7%
25i%~29% | 35| 14.3% 8.6%| 48.6% 11.4%| 14.3%| 48.6% 11.4% 8.6% 5.7% 11.4% 5.7% 14.3% 8.6% 11.4% 5.7%
30i%~34i% | 40| 10.0%| 12.5%| 30.0%| 10.0%| 10.0%| 55.0% 7.5% 5.0% 5.0% 5.0% 5.0% 5.0% 7.5%| 15.0% 2.5%
35i%~39% | 36 8.3% 0.0%| 36.1% 2.8% 2.8%| 58.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.6%| 11.1% 5.6%
40i%~44i% | 40 7.5% 7.5%| 32.5%| 12.5%| 22.5%| 45.0% 0.0% 0.0% 0.0% 2.5% 0.0% 5.0% 0.0% 2.5% 7.5%
45i%~495% | 43 2.3% 4.7%| 37.2% 7.0% 4.7%| 62.8% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 2.3% 7.0% 2.3%
S50%~54i% | 45 4.4% 0.0%| 28.9% 4.4% 8.9%| 62.2% 2.2% 0.0% 0.0% 0.0% 0.0% 4.4% 4.4%| 11.1% 6.7%
S55m%~595% | 46 4.3% 4.3%| 41.3% 2.2% 8.7%| 56.5% 0.0% 2.2% 0.0% 0.0% 2.2% 0.0% 4.3%| 13.0%| 13.0%
60i%~647i% | 45 2.2% 2.2%| 22.2% 0.0%| 11.1%| 71.1% 0.0% 2.2% 0.0% 0.0% 0.0% 0.0% 2.2% 2.2% 2.2%
65m%~69i% | 44 4.5% 6.8%| 31.8% 2.3% 6.8%| 72.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 6.8% 6.8%
st 15m~195% | 27 7.4% 3.7%| 25.9% 7.4% 7.4%| 44.4% 3.7% 0.0% 0.0% 3.7% 0.0% 0.0% 3.7% 0.0% 7.4%
20i%~247% | 22 4.5% 4.5%| 22.7%| 13.6% 0.0%| 50.0% 0.0% 0.0% 4.5% 0.0% 0.0% 4.5%| 13.6% 0.0% 4.5%
25i%~297% | 22 9.1%| 18.2%| 36.4% 9.1%| 18.2%| 54.5% 9.1% 9.1% 9.1% 9.1% 9.1%| 13.6% 9.1%| 13.6% 4.5%
30i%~34i% | 34 8.8% 8.8%| 17.6%| 11.8%| 11.8%| 55.9% 2.9% 2.9% 2.9% 2.9% 2.9% 2.9% 5.9% 2.9% 0.0%
35m~39% | 25| 16.0% 4.0%| 24.0%| 20.0%| 12.0%| 28.0% 4.0% 0.0% 0.0% 0.0% 4.0% 0.0% 0.0% 4.0% 4.0%
40i%~44i% | 34] 17.6% 2.9%| 32.4% 8.8% 5.9%| 50.0% 0.0% 0.0% 2.9% 2.9% 2.9% 0.0% 2.9% 2.9% 5.9%
45m%~49m% | 39| 12.8% 5.1%| 35.9% 7.7% 7.7%| 38.5% 5.1% 2.6% 2.6% 2.6% 0.0% 0.0% 0.0% 5.1% 2.6%
50%~545% | 39| 12.8% 2.6%| 43.6% 2.6%| 12.8%| 35.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6%
55m~59% | 41 0.0% 4.9%| 29.3% 7.3%| 12.2%| 41.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.3% 9.8%
60m%~64i% | 38 5.3% 7.9%| 34.2% 0.0%| 10.5%| 44.7% 0.0% 2.6% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 5.3%
65i%~69i% | 44 2.3% 2.3%| 38.6% 0.0%| 20.5%| 36.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.5% 2.3%
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i)

A0S (48)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 823 7.0% 6.6%| 36.3% 6.0% 6.2%| 48.4% 2.4% 1.3% 1.5% 1.6% 0.9% 1.7% 2.2% 3.9% 5.3%
e 15m%~195% | 26 7.7% 7.7%| 23.1%| 11.5% 0.0%| 34.6% 7.7% 0.0% 7.7% 7.7% 0.0% 0.0% 7.7% 0.0% 0.0%
20i%~245% | 32 9.4% 9.4%| 34.4% 6.2%| 15.6%| 59.4% 3.1% 3.1% 3.1% 3.1% 0.0% 6.2% 3.1% 6.2% 6.2%
25i%~29% | 39| 10.3% 10.3%| 41.0% 5.1%| 10.3%| 46.2% 5.1% 2.6% 2.6% 5.1% 2.6% 5.1% 2.6% 12.8% 10.3%
30i%~34i% | 39| 12.8% 2.6%| 43.6% 5.1%| 17.9%| 38.5% 2.6% 2.6% 2.6% 2.6% 5.1% 2.6% 5.1% 7.7% 2.6%
35i%~39% | 42 9.5% 4.8%| 26.2% 4.8% 7.1%| 61.9% 0.0% 2.4% 0.0% 2.4% 0.0% 2.4% 2.4% 2.4%| 11.9%
40i%~447% | 42 7.1% 9.5%| 33.3% 0.0% 2.4%| 52.4% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 7.1% 7.1% 7.1%
45i%~495% | 38 2.6% 5.3%| 34.2% 5.3% 5.3%| 55.3% 2.6% 5.3% 2.6% 0.0% 0.0% 0.0% 5.3% 5.3% 2.6%
S50%~54i% | 45 8.9%| 11.1%| 35.6% 2.2% 6.7%| 68.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 6.7% 4.4%
S55m%~595% | 47 2.1% 4.3%| 31.9% 4.3% 0.0%| 72.3% 0.0% 0.0% 2.1% 0.0% 0.0% 4.3% 2.1% 2.1% 4.3%
60i%~647i% | 47 6.4% 4.3%| 34.0% 6.4% 8.5%| 66.0% 2.1% 0.0% 2.1% 2.1% 0.0% 2.1% 2.1% 8.5% 4.3%
65%~69i% | 46 8.7% 2.2%| 39.1% 0.0% 4.3%| 71.7% 0.0% 2.2% 0.0% 2.2% 0.0% 0.0% 2.2% 2.2% 6.5%
st 155%~195% | 28| 14.3%| 10.7%| 39.3%| 14.3% 3.6%| 32.1%| 14.3% 7.1% 7.1% 3.6% 3.6% 3.6% 3.6% 3.6%| 10.7%
20i%~245% | 29 0.0% 3.4%| 37.9%| 17.2% 3.4%| 41.4% 3.4% 3.4% 0.0% 0.0% 3.4% 0.0% 3.4% 3.4% 0.0%
25i%~295% | 28 3.6%| 10.7%| 21.4%| 10.7% 7.1%| 32.1% 0.0% 3.6% 0.0% 3.6% 0.0% 0.0% 0.0% 7.1%| 14.3%
30i%~345i% | 31 9.7%| 12.9%| 41.9% 9.7% 3.2%| 22.6%| 12.9% 0.0% 3.2% 0.0% 0.0% 9.7% 0.0% 0.0% 0.0%
35m~39i% | 33 9.1% 3.0%| 45.5% 3.0% 3.0%| 36.4% 3.0%! 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
40i%~447i% | 30  10.0%| 16.7%| 30.0% 3.3% 6.7%| 20.0% 0.0% 0.0% 3.3% 0.0% 0.0% 0.0% 0.0% 0.0%| 13.3%
45m%~49m% | 40| 12.5% 5.0%| 35.0%| 12.5%| 10.0%| 42.5% 0.0% 0.0% 0.0% 0.0% 2.5% 2.5% 0.0% 0.0% 0.0%
50m%~54i% | 36 2.8% 2.8%| 58.3% 2.8% 0.0%| 41.7% 5.6% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 2.8%
55m~595% | 44 4.5% 9.1%| 40.9% 4.5% 4.5%| 31.8% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 2.3% 4.5%
60mE~64i% | 43 2.3% 4.7%| 46.5% 2.3% 4.7%| 41.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.0%
65i%~69i% | 38 2.6% 0.0%| 21.1%| 10.5%| 10.5%| 52.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.3% 5.3%
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i)

A0S (58)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 810 6.4% 4.6%| 32.2% 7.5%| 10.9%| 50.1% 2.0% 1.9% 1.9% 2.2% 1.5% 2.6% 3.0% 5.8% 4.3%
e 15m%~195% | 28 0.0% 0.0% 0.0%| 21.4% 0.0%| 64.3% 0.0% 0.0% 3.6% 7.1% 0.0% 0.0% 0.0%| 14.3%| 10.7%
20i%~247% | 34 8.8% 5.9%| 32.4% 8.8% 8.8%| 50.0% 8.8% 2.9% 2.9% 5.9% 5.9% 8.8% 8.8%| 14.7% 2.9%
25i%~297% | 34| 17.6%| 11.8%| 38.2% 5.9%| 20.6%| 35.3% 2.9% 2.9% 2.9% 2.9% 2.9% 2.9% 5.9% 8.8% 5.9%
30i%~34i% | 35 5.7% 2.9%| 45.7% 8.6% 8.6%| 34.3% 2.9% 5.7% 2.9% 5.7% 2.9% 5.7% 2.9%| 14.3% 5.7%
35%~39%% | 39| 10.3% 2.6%| 23.1% 7.7% 7.7%| 61.5% 0.0% 0.0% 2.6% 5.1% 0.0% 0.0% 0.0% 5.1% 2.6%
40i%~447% | 41 4.9% 2.4%| 36.6% 2.4% 9.8%| 51.2% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 4.9% 9.8% 9.8%
45i%~495% | 44 6.8% 4.5%| 34.1% 6.8%| 15.9%| 45.5% 0.0% 2.3% 2.3% 0.0% 0.0% 0.0% 2.3% 9.1% 4.5%
S50%~54i% | 43 4.7% 4.7%| 32.6% 2.3%| 18.6%| 65.1% 2.3% 0.0% 0.0% 2.3% 0.0% 7.0% 9.3% 7.0% 4.7%
S55i%~595% | 42 4.8% 2.4%| 16.7% 4.8% 9.5%| 69.0% 0.0% 2.4% 2.4% 0.0% 0.0% 0.0% 2.4% 4.8% 0.0%
60i%~64i% | 44 9.1% 2.3%| 27.3% 2.3% 6.8%| 72.7% 2.3% 0.0% 0.0% 4.5% 2.3% 6.8% 2.3%| 11.4% 4.5%
65i%~69i% | 48 6.2% 2.1%| 29.2% 4.2%| 10.4%| 70.8% 0.0% 2.1% 2.1% 0.0% 0.0% 2.1% 4.2% 2.1% 4.2%
st 15m~195% | 29 3.4%| 10.3%| 44.8%| 13.8% 3.4%| 31.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.9% 3.4% 0.0% 3.4%
20i%~245% | 29 3.4% 3.4%| 27.6%| 17.2% 6.9%| 55.2% 0.0% 0.0% 3.4% 3.4% 0.0% 0.0% 0.0% 0.0% 3.4%
25i%~29% | 28| 14.3%| 14.3%| 28.6%| 21.4% 7.1%| 32.1% 3.6% 3.6% 3.6% 3.6% 3.6% 3.6% 7.1% 3.6% 3.6%
30i%~34i% | 31| 12.9% 9.7%| 22.6% 9.7%| 12.9%| 51.6% 3.2% 9.7% 6.5% 3.2% 3.2% 6.5% 3.2% 3.2% 3.2%
35%~39% | 30 6.7%| 10.0%| 40.0%| 23.3%| 10.0%| 53.3% 6.7% 6.7% 6.7% 6.7% 6.7% 6.7% 6.7%| 10.0% 3.3%
40i%~447% | 30 6.7% 3.3%| 43.3% 6.7%| 10.0%| 30.0% 3.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.3% 3.3%
45i%~49m% | 38 2.6% 2.6%| 36.8% 2.6%| 21.1%| 36.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 0.0%
50%~545% | 40 7.5% 5.0%| 62.5% 2.5%| 12.5%| 22.5% 5.0% 2.5% 2.5% 2.5% 2.5% 2.5% 2.5% 2.5% 7.5%
55m~59% | 35 0.0% 2.9%| 20.0% 0.0% 8.6%| 65.7% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
60i%~64i% | 41 2.4% 2.4%| 36.6% 7.3%| 12.2%| 29.3% 2.4% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 2.4% 9.8%
65i%~69i% | 47 4.3% 2.1%| 27.7% 4.3%| 10.6%| 55.3% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1%
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i)

A0S (68)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 799 7.6% 4.4%| 33.7% 8.4%| 10.0%| 52.4% 2.4% 2.4% 1.6% 2.0% 1.5% 3.4% 3.6% 6.0% 4.1%
e 15m%~195% | 27| 40.7%| 29.6%| 44.4%| 29.6%| 29.6%| 63.0%| 22.2%| 22.2%| 22.2%| 22.2%| 22.2%| 22.2%| 22.2%| 29.6% 3.7%
20i%~245% | 32 6.2% 6.2%| 34.4%| 18.8%| 12.5%| 53.1% 9.4% 3.1% 6.2% 9.4% 6.2%| 12.5% 9.4% 6.2% 0.0%
25%~29% | 36| 11.1%| 11.1%| 30.6% 8.3% 8.3%| 50.0% 2.8% 0.0% 0.0% 0.0% 2.8% 2.8% 8.3% 8.3% 0.0%
30i%~34i% | 34| 14.7%| 11.8%| 35.3% 8.8% 5.9%| 52.9% 5.9% 0.0% 0.0% 0.0% 0.0% 5.9% 0.0% 8.8% 5.9%
35i%~39% | 39 7.7% 2.6%| 28.2% 5.1%| 15.4%| 48.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 5.1%| 10.3% 7.7%
40i%~447% | 40| 12.5% 2.5%| 32.5% 0.0%| 12.5%| 52.5% 0.0% 0.0% 2.5% 0.0% 0.0% 5.0%! 0.0% 7.5%| 10.0%
45i%~495% | 43 0.0% 0.0%| 39.5% 2.3% 7.0%| 51.2% 0.0% 2.3% 0.0% 0.0% 0.0% 4.7%| 11.6%| 14.0% 7.0%
S50%~54i% | 43 2.3% 0.0%| 32.6% 4.7% 7.0%| 72.1% 0.0% 2.3% 0.0% 2.3% 0.0% 0.0% 2.3% 2.3% 7.0%
S55m%~595% | 47 8.5% 2.1%| 44.7% 4.3%| 14.9%| 68.1% 0.0% 4.3% 0.0% 0.0% 0.0% 2.1% 4.3%| 10.6% 2.1%
60i%~64i% | 46 4.3% 2.2%| 28.3% 2.2% 4.3%| 71.7% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0% 4.3% 6.5% 4.3%
65i%~69i% | 49 4.1% 4.1%| 34.7% 6.1% 8.2%| 75.5% 2.0% 0.0% 0.0% 2.0% 0.0% 4.1% 2.0% 2.0% 4.1%
st 15m~195% | 27 7.4% 0.0%| 22.2%| 33.3% 3.7%| 33.3% 3.7% 3.7% 0.0% 3.7% 3.7% 3.7% 0.0% 0.0%| 14.8%
20i%~247% | 24| 12.5% 0.0%| 16.7%| 12.5% 4.2%| 45.8% 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.2%
25i%~297% | 31 6.5% 3.2%| 22.6% 9.7%| 19.4%| 35.5% 6.5% 0.0% 0.0% 3.2% 0.0% 3.2% 6.5% 6.5% 6.5%
30i%~34i% | 28| 10.7% 7.1%| 28.6%| 10.7% 3.6%| 57.1% 3.6% 3.6% 3.6% 3.6% 3.6% 7.1% 3.6% 7.1% 3.6%
35%~39%% | 28 14.3% 3.6%| 28.6%| 10.7% 7.1%| 32.1% 0.0% 3.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.1%
40i%~447% | 37 5.4% 0.0%| 43.2%| 10.8% 5.4%| 40.5% 2.7% 2.7% 2.7% 2.7% 0.0% 0.0% 0.0% 0.0% 2.7%
45m%~49% | 31 3.2% 6.5%| 32.3%| 12.9%| 16.1%| 32.3% 0.0% 3.2% 3.2% 3.2% 0.0% 0.0% 0.0% 0.0% 0.0%
50m%~54i% | 37 8.1% 2.7%| 37.8% 8.1%| 10.8%| 29.7% 0.0% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7% 2.7%
55m~59i% | 40 2.5% 5.0%| 30.0% 2.5% 2.5%| 52.5% 2.5% 0.0% 0.0% 0.0% 2.5% 5.0% 0.0% 5.0% 0.0%
60m%~64i% | 39 2.6% 0.0%| 41.0% 2.6%| 10.3%| 51.3% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 2.6% 2.6% 0.0%
65i%~69i% | 41 0.0% 4.9%| 39.0% 4.9%| 14.6%| 51.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0%
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i)

AhdOS(78)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 811 5.5% 4.8%| 30.7% 6.3% 9.7%| 52.8% 2.0% 1.5% 1.6% 2.5% 1.6% 2.7% 2.1% 5.4% 4.3%
e 15m%~195% | 24 8.3% 4.2%| 29.2% 4.2%| 16.7%| 50.0% 0.0% 0.0% 8.3% 0.0% 4.2% 0.0% 0.0%| 12.5% 4.2%
20i%~245% | 35 2.9% 5.7%| 31.4% 8.6%| 11.4%| 54.3% 2.9% 2.9% 2.9% 2.9% 5.7%| 14.3% 5.7% 5.7% 2.9%
25i%~29i% | 36 0.0% 5.6%| 27.8% 8.3% 2.8%| 61.1% 0.0% 0.0% 2.8% 2.8% 0.0% 5.6%! 2.8%| 13.9% 0.0%
30i%~34i% | 35| 11.4% 5.7%| 17.1%| 11.4% 8.6%| 65.7% 8.6% 5.7% 8.6% 5.7% 2.9% 2.9% 2.9% 5.7% 5.7%
35i%~39% | 39 5.1% 2.6%| 35.9% 5.1% 7.7%| 53.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.1%| 10.3%
40i%~447% | 41 4.9% 7.3%| 36.6% 0.0% 4.9%| 53.7% 2.4% 2.4% 2.4% 0.0% 0.0% 0.0% 2.4% 4.9% 4.9%
45i%~4955% | 42 2.4% 4.8%| 33.3% 4.8%| 11.9%| 57.1% 2.4% 2.4% 2.4% 4.8% 2.4% 7.1% 2.4% 7.1% 2.4%
S50%~54i% | 43 4.7% 4.7%| 25.6% 4.7% 9.3%| 69.8% 2.3% 4.7% 0.0% 0.0% 2.3% 2.3% 2.3% 9.3%| 14.0%
S55m%~595% | 47 6.4% 4.3%| 34.0% 6.4%| 10.6%| 66.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1%| 10.6% 0.0%
60i%~647i% | 47 4.3% 2.1%| 38.3% 4.3% 6.4%| 70.2% 0.0% 0.0% 0.0% 2.1% 0.0% 2.1% 0.0% 2.1% 6.4%
65%~69i% | 47 4.3% 4.3%| 29.8% 2.1% 8.5%| 74.5% 0.0% 0.0% 0.0% 2.1% 0.0% 0.0% 0.0% 6.4% 4.3%
st 155%~195% | 24| 20.8%| 20.8%| 29.2%| 16.7%| 25.0%| 54.2%| 12.5%| 12.5%| 12.5%| 20.8%| 12.5%| 12.5%| 12.5%| 16.7% 4.2%
20i%~24% | 27| 11.1% 0.0%| 33.3% 7.4% 3.7%| 51.9% 3.7% 0.0% 0.0% 3.7% 3.7% 0.0% 0.0% 0.0% 3.7%
25i%~29i% | 29| 10.3%| 13.8%| 24.1%| 13.8% 3.4%| 27.6% 6.9% 6.9% 3.4% 6.9% 6.9%| 10.3% 3.4% 6.9% 3.4%
30i%~347% | 28 3.6% 3.6%| 25.0%| 10.7% 0.0%| 39.3% 0.0% 0.0% 0.0% 0.0% 0.0% 7.1% 0.0%| 10.7% 3.6%
35m~39% | 30| 13.3% 3.3%| 30.0%| 10.0%| 10.0%| 33.3% 3.3% 0.0% 0.0% 3.3% 0.0% 0.0% 3.3% 0.0% 0.0%
40i%~447% | 37 5.4% 0.0%| 43.2%| 10.8% 5.4%| 29.7% 2.7% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7% 0.0% 5.4%
45i%~49m% | 34 0.0% 8.8%| 26.5% 8.8%| 11.8%| 41.2% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9% 0.0% 0.0% 5.9%
50m%~545% | 38 7.9% 7.9%| 26.3% 7.9%| 13.2%| 39.5% 0.0% 0.0% 0.0% 2.6% 2.6% 0.0% 7.9% 0.0% 5.3%
55m~59% | 41 4.9% 0.0%| 29.3% 2.4%| 19.5%| 39.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.3% 4.9%
60m~64i% | 44 2.3% 2.3%| 36.4% 0.0% 6.8%| 50.0% 2.3% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0%
65i%~69i% | 43 0.0% 2.3%| 25.6% 2.3%| 18.6%| 51.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3%
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i)

A0S (8A)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 801 6.4% 4.5%| 28.1% 6.4%| 11.0%| 56.6% 1.9% 1.5% 1.4% 2.9% 1.5% 2.7% 3.5% 6.0% 4.2%
e 15m%~195% | 30| 23.3%| 16.7%| 30.0%| 16.7%| 26.7%| 63.3%| 16.7%| 10.0%| 10.0%| 10.0%| 10.0%| 10.0%| 10.0%| 26.7% 6.7%
20i%~245% | 31 6.5%| 12.9%| 19.4%| 25.8%| 19.4%| 58.1% 9.7% 6.5% 6.5% 6.5% 6.5% 9.7% 6.5%| 16.1% 3.2%
25i%~297% | 37 5.4% 2.7%| 40.5% 8.1% 8.1%| 48.6% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7% 2.7% 8.1% 5.4%
30i%~34i% | 36| 11.1% 5.6%| 30.6% 83%| 11.1%| 61.1% 2.8% 2.8% 2.8% 5.6% 2.8% 5.6% 5.6% 5.6% 5.6%
35i%~39%% | 30| 10.0% 0.0%| 30.0% 6.7%| 10.0%| 46.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.7%
40i%~44i% | 43 9.3% 4.7%| 41.9% 0.0%| 11.6%| 58.1% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 4.7% 9.3% 9.3%
45i%~495% | 39 7.7%| 12.8%| 20.5% 0.0%| 10.3%| 71.8% 0.0% 5.1% 2.6% 0.0% 0.0% 2.6% 2.6% 2.6% 0.0%
S50%~54% | 41 2.4% 2.4%| 24.4% 4.9% 9.8%| 63.4% 0.0% 0.0% 2.4% 0.0% 0.0% 2.4% 4.9% 2.4% 2.4%
S55m%~595% | 48 6.2% 2.1%| 25.0% 2.1% 4.2%| 72.9% 0.0% 0.0% 0.0% 2.1% 2.1% 0.0% 6.2% 4.2% 2.1%
60i%~64i% | 48 6.2% 6.2%| 33.3% 4.2% 2.1%| 58.3% 0.0% 0.0% 0.0%| 10.4% 2.1% 4.2% 6.2%| 14.6% 2.1%
65%~69i% | 46 2.2% 4.3%| 26.1% 0.0%| 13.0%| 67.4% 0.0% 2.2% 0.0% 0.0% 0.0% 2.2% 2.2% 8.7% 0.0%
st 15m~195% | 25 0.0% 4.0%| 16.0% 4.0% 0.0%| 64.0% 0.0% 0.0% 0.0% 4.0% 0.0% 4.0% 0.0% 8.0% 8.0%
20i%~247% | 23 8.7% 4.3%| 26.1%| 13.0% 8.7%| 69.6% 4.3% 4.3% 4.3% 4.3% 4.3% 4.3% 4.3% 4.3% 0.0%
25i%~295% | 27 3.7% 0.0%| 22.2%| 14.8%| 18.5%| 37.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.7% 0.0% 7.4%
30i%~34i% | 24| 20.8% 4.2%| 25.0% 4.2%| 12.5%| 50.0% 8.3% 4.2% 4.2% 8.3% 4.2% 8.3% 8.3% 4.2% 8.3%
35m~39%% | 31 6.5% 3.2%| 22.6%| 16.1% 9.7%| 48.4% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0% 0.0% 0.0% 3.2%
40i%~447% | 34 0.0% 5.9%| 23.5% 0.0%| 17.6%| 50.0% 2.9% 0.0% 0.0% 2.9% 2.9% 2.9% 5.9% 5.9% 5.9%
45im%~49s% | 37 2.7% 2.7%| 32.4% 5.4%| 13.5%| 51.4% 0.0% 0.0% 0.0% 2.7% 2.7% 0.0% 2.7% 0.0% 0.0%
50%~545% | 39 7.7% 0.0%| 38.5% 5.1% 7.7%| 48.7% 2.6% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.7%
S55m~59% | 42 4.8% 2.4%| 31.0% 7.1% 9.5%| 45.2% 2.4% 0.0% 0.0% 2.4% 0.0% 2.4% 0.0% 2.4% 2.4%
60i%~64i% | 47 2.1% 2.1%| 25.5% 2.1%| 10.6%| 51.1% 0.0% 0.0% 0.0% 2.1% 0.0% 0.0% 0.0% 4.3% 6.4%
65i%~69i% | 43 2.3% 2.3%| 23.3% 7.0%| 14.0%| 51.2% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 2.3% 4.7% 4.7%
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i)

AhdDOS(98)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS X Mac OS X
Mac OS X|v10.6 Mac OS X[v10.8 Mac OS X|Mac OS X|Mac OS X
Windows (Windows [Windows |Windows (Windows |Windows [v10.5 Snow v10.7 Mountain |Maverick |Yosemite |El Mac OS | LEZBsh
n_[XP Vista 7 8 8.1 10 Leopard |Leopard [Lion Lion s ? Capitan |Sierra DOS
ez 761 6.2% 4.7%| 30.0% 7.5% 8.3%| 53.1% 2.4% 2.2% 1.7% 2.6% 1.7% 2.6% 2.2% 6.2% 4.1%
e 15m~195% | 23| 21.7%| 21.7%| 47.8%| 34.8%| 26.1%| 56.5%| 21.7%| 21.7%| 21.7%| 26.1%| 21.7%| 17.4%| 17.4%| 17.4% 8.7%
20i%~245% | 34| 14.7%| 20.6%| 35.3%| 14.7%| 11.8%| 52.9% 5.9% 2.9% 5.9% 5.9% 5.9% 8.8% 2.9% 8.8% 2.9%
25i%~297% | 35 2.9% 8.6%| 25.7%| 11.4% 5.7%| 42.9% 2.9% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 5.7% 2.9%
30i%~34i% | 37 8.1% 5.4%| 29.7% 2.7% 5.4%| 59.5% 2.7% 2.7% 2.7% 2.7% 0.0% 0.0% 0.0% 8.1% 0.0%
35i%~39% | 35 2.9% 0.0%| 28.6% 2.9% 2.9%| 65.7% 0.0% 2.9% 0.0% 5.7% 2.9% 0.0% 0.0% 2.9% 2.9%
40i%~44i% | 40 7.5% 2.5%| 30.0% 7.5%| 10.0%| 47.5% 0.0% 2.5% 0.0% 0.0% 0.0% 2.5% 2.5% 7.5%| 10.0%
45i%~4955% | 42 4.8% 2.4%| 31.0% 2.4%| 11.9%| 57.1% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 2.4% 7.1% 2.4%
S50%~54i% | 46| 2.2% 2.2%| 30.4% 2.2% 4.3%| 63.0% 2.2% 2.2% 0.0% 0.0% 0.0% 2.2% 0.0%| 10.9% 6.5%
S55m~595% | 44 4.5% 0.0%| 25.0% 2.3% 2.3%| 65.9% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 2.3% 6.8% 0.0%
60i%~647i% | 45 2.2% 0.0%| 26.7% 0.0% 2.2%| 73.3% 0.0% 0.0% 0.0% 4.4% 0.0% 2.2% 4.4% 8.9% 2.2%
65m%~69i% | 44 9.1% 0.0%| 38.6% 2.3% 4.5%| 59.1% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 2.3% 6.8%
st 15m~195% | 13 0.0% 7.7%| 23.1% 0.0% 7.7%| 69.2% 7.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
20i%~247% | 25 8.0% 8.0% 12.0%| 32.0%| 20.0%| 48.0% 4.0% 4.0% 4.0% 4.0% 4.0% 4.0% 4.0% 4.0% 12.0%
25i%~295% | 25 0.0% 4.0%| 20.0% 8.0%| 12.0%| 48.0% 4.0% 4.0% 0.0% 4.0% 0.0% 0.0% 0.0%| 16.0% 0.0%
30i%~34i% | 22| 13.6% 9.1%| 31.8% 9.1% 4.5%| 27.3% 0.0% 0.0% 4.5% 0.0% 0.0% 9.1% 0.0% 9.1% 9.1%
35i%~39%% | 28| 17.9%| 14.3%| 39.3%| 17.9%| 14.3%| 28.6%| 10.7% 7.1% 7.1%| 10.7% 7.1%| 14.3%| 10.7% 7.1% 7.1%
40i%~44i% | 33 12.1% 3.0%| 36.4% 3.0% 3.0%| 42.4% 6.1% 0.0% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
45i%~49m% | 32 0.0% 3.1%| 21.9% 6.2%| 18.8%| 43.8% 0.0% 3.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.4%
50%~54i% | 35 8.6% 5.7%| 34.3% 2.9% 8.6%| 42.9% 0.0% 2.9% 0.0% 2.9% 0.0% 2.9% 5.7% 5.7% 0.0%
55m~59% | 39 5.1% 2.6%| 25.6%| 10.3% 2.6%| 59.0% 0.0% 0.0% 0.0% 2.6% 0.0% 2.6% 0.0% 5.1% 5.1%
60m~64i% | 44 0.0% 0.0%| 40.9% 6.8% 6.8%| 43.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 2.3%
65i%~69i% | 40 0.0% 2.5%| 20.0% 7.5%| 12.5%| 52.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.0% 2.5%
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i)

FhdOS(108)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS Mac OS [Mac OS |Mac OS
Mac OS (X v10.6 |Mac OS |X v10.8 |X X Mac OS macOS
Windows|Windows|Windows|Windows|Windows|Windows(X v10.5 [Snow X v10.7 |Mountai |Maverick|Yosemit |X El macOS |High st
n_|XP Vista 7 8 8.1 10 Leopard |Leopard |Lion nlion |s e? Capitan |Sierra _ |Sierra [0S

ez 798 7.3% 3.9%| 28.4% 7.5% 7.3%| 52.8% 1.8% 2.0% 1.8% 2.4% 1.6% 2.0% 2.1% 3.6% 2.5% 4.1%
e 15m%~19m%| 27| 18.5% 7.4%| 40.7%| 14.8%| 11.1%| 48.1% 3.7% 3.7% 3.7% 3.7% 3.7% 3.7% 3.7% 7.4% 3.7%| 18.5%
207%~245%| 37| 10.8%| 13.5%| 24.3%| 10.8% 8.1%| 62.2% 2.7% 5.4% 2.7% 5.4% 5.4% 8.1% 5.4%| 13.5% 8.1% 0.0%)
25/ ~295%| 31 6.5% 9.7%| 32.3% 9.7% 3.2%| 54.8% 3.2% 3.2% 3.2% 6.5% 3.2% 6.5% 3.2% 6.5% 3.2% 0.0%
30mE~345i%| 38 7.9% 2.6%| 34.2%| 13.2% 7.9%| 63.2% 7.9% 5.3% 5.3% 2.6% 5.3% 7.9% 5.3% 5.3% 5.3% 5.3%
35 ~395%| 34 8.8% 0.0%| 26.5% 8.8% 2.9%| 47.1% 2.9% 0.0% 0.0% 2.9% 2.9% 0.0% 2.9% 2.9% 5.9% 0.0%
40i%~44is%| 44  9.1%| 6.8%| 34.1%| 4.5%| 4.5%| 45.5%| 0.0%| 2.3%| 0.0%| 0.0%| 2.3%| 0.0%| 0.0%| 4.5%| 2.3%| 0.0%
45i%~495%| 47 6.4% 0.0%| 10.6% 2.1% 4.3%| 63.8% 0.0% 4.3% 0.0% 0.0% 0.0% 4.3% 4.3% 4.3% 0.0% 4.3%
50/ ~54i%| 44 0.0% 0.0%| 43.2% 2.3% 9.1%| 56.8% 0.0% 0.0% 0.0% 2.3% 2.3% 2.3% 6.8% 6.8% 4.5%| 11.4%
55i%~59i%| 48 2.1% 0.0%| 20.8% 2.1% 8.3%| 68.8% 0.0% 2.1% 0.0% 4.2% 2.1% 0.0% 2.1% 0.0% 4.2%| 10.4%
607 ~645%| 44 2.3% 0.0%| 34.1% 6.8% 4.5%| 65.9% 0.0% 0.0% 0.0% 2.3% 0.0% 2.3% 0.0% 0.0% 2.3% 9.1%
65 ~69i%| 46| 8.7%| 8.7%| 37.0%| 6.5%| 6.5%| 58.7%| 2.2%| 2.2%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 4.3%| 0.0%
st 15m%~195%| 11 0.0% 0.0%| 18.2%| 18.2% 0.0%| 18.2% 0.0% 0.0% 9.1% 9.1% 0.0% 0.0% 0.0% 0.0% 0.0%| 27.3%
207 ~245%| 30| 10.0%| 13.3%| 30.0%| 23.3%| 13.3%| 40.0% 6.7% 6.7%| 10.0% 6.7% 6.7% 3.3% 3.3% 6.7% 3.3% 3.3%
25i%~29%| 29| 13.8% 0.0%| 20.7% 3.4% 0.0%| 55.2% 0.0% 0.0% 0.0% 3.4% 0.0% 0.0% 0.0% 3.4% 3.4% 6.9%
30 ~34i%| 31| 12.9% 6.5%| 22.6% 9.7% 6.5%| 38.7% 3.2% 3.2%| 12.9% 6.5% 3.2% 3.2% 6.5% 9.7% 3.2% 3.2%
35m%~39i%| 30| 13.3%| 3.3%| 30.0%| 10.0%| 6.7%| 33.3%| 6.7%| 0.0%| 0.0%| 3.3%| 0.0%| 0.0%| 3.3%| 3.3%| 0.0%| 3.3%
40i%~44i%| 31 6.5% 0.0%| 19.4%| 12.9% 6.5%| 61.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
45i%~49i%| 33| 18.2% 6.1%| 21.2% 6.1% 6.1%| 42.4% 3.0% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
50%~54i%| 42 2.4% 2.4%| 28.6% 7.1%| 11.9%| 47.6% 0.0% 2.4% 2.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
55i%~59i%| 36| 0.0%| 2.8%| 33.3%| 2.8%| 8.3%| 58.3%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 8.3%| 0.0%| 0.0%
60m%~64i%| 43| 9.3%| 2.3%| 37.2%| 2.3%| 4.7%| 41.9%| 0.0%| 0.0%| 0.0%| 2.3%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%
65 ~69%| 42 0.0% 2.4%| 19.0% 7.1%| 19.0%| 47.6% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 0.0% 4.8%
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i)

FAthdOS(118)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS Mac OS [Mac OS |Mac OS
Mac OS (X v10.6 |Mac OS |X v10.8 |X X Mac OS macOS
Windows|Windows|Windows|Windows|Windows|Windows(X v10.5 [Snow X v10.7 |Mountai |Maverick|Yosemit |X El macOS |High st
n_|XP Vista 7 8 8.1 10 Leopard |Leopard |Lion nlion |s e? Capitan |Sierra _ |Sierra [0S

ez 784 7.4% 4.7%| 30.9% 6.4% 7.5%| 54.0% 1.3% 2.0% 1.5% 1.8% 1.3% 2.0% 2.3% 3.1% 5.0% 3.8%
e 15m&~19i%| 27| 22.2%| 14.8%| 37.0%| 14.8%| 11.1%| 66.7%| 11.1%| 14.8%| 11.1%| 11.1%| 11.1%| 11.1%| 11.1%| 14.8%| 11.1% 0.0%
207%~245%| 35| 14.3%| 20.0%| 42.9%| 17.1%| 17.1%| 45.7% 5.7% 8.6% 5.7% 5.7% 5.7% 8.6% 8.6%| 11.4%| 11.4% 2.9%
25i%~295%| 31| 3.2%| 6.5%| 25.8%| 6.5%| 12.9%| 48.4%| 0.0%| 0.0%| 0.0%| 3.2%| 3.2%| 0.0%| 0.0%| 0.0%| 6.5%| 12.9%
30/%~34i%| 37| 13.5% 5.4%| 27.0% 5.4% 0.0%| 59.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7% 0.0% 5.4% 2.7%
35 ~39%| 43 9.3% 2.3%| 37.2% 7.0% 2.3%| 62.8% 0.0% 2.3% 0.0% 2.3% 0.0% 0.0% 0.0% 2.3% 0.0% 2.3%
40i%~445i%| 39 2.6% 0.0%| 35.9% 2.6%| 12.8%| 51.3% 0.0% 0.0% 2.6% 2.6% 0.0% 0.0% 0.0% 5.1% 2.6% 7.7%
45i%~495i%| 43 0.0% 0.0%| 32.6% 9.3% 2.3%| 65.1% 0.0% 2.3% 2.3% 4.7% 0.0% 2.3% 7.0% 2.3% 9.3% 0.0%
50/ ~54%| 45| 11.1%| 11.1%| 37.8% 4.4% 6.7%| 53.3% 0.0% 0.0% 2.2% 0.0% 2.2% 0.0% 0.0% 4.4%| 15.6%| 11.1%
55i%~59i%| 45 4.4% 4.4%| 35.6% 2.2% 2.2%| 71.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 2.2%
60/ ~645%| 43 4.7% 0.0%| 18.6% 0.0% 9.3%| 72.1% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 7.0% 0.0%
65 ~69i%| 45 4.4%| 0.0%| 35.6%| 0.0%| 2.2%| 68.9%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 4.4%| 4.4%| 0.0%| 8.9%| 4.4%
st 15m%~195%| 13| 15.4% 7.7%| 30.8% 7.7% 7.7%| 61.5%| 15.4%| 15.4% 7.7% 7.7% 7.7% 7.7% 7.7% 7.7% 7.7%| 15.4%
207 ~24i%| 24 8.3% 4.2%| 25.0% 4.2% 8.3%| 50.0% 0.0% 0.0% 0.0% 4.2% 4.2% 0.0% 0.0% 8.3% 4.2% 4.2%
25i%~29%| 28| 10.7% 7.1%| 14.3% 7.1%| 10.7%| 53.6% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 0.0% 7.1% 7.1% 0.0%
30 ~34i%| 27 3.7% 7.4%| 37.0%| 18.5% 3.7%| 25.9% 0.0% 3.7% 0.0% 0.0% 0.0% 0.0% 3.7% 7.4% 0.0% 3.7%
35m%~39i%| 31| 19.4%| 6.5%| 22.6%| 3.2%| 6.5%| 38.7%| 0.0%| 6.5%| 3.2%| 0.0%| 0.0%| 3.2%| 6.5%| 0.0%| 0.0%| 0.0%
40i%~44i%| 32| 12.5% 3.1%| 28.1%| 12.5%| 12.5%| 43.8% 3.1% 3.1% 3.1% 3.1% 3.1% 3.1% 3.1% 3.1% 6.2% 0.0%
45i%~49i%| 40 2.5% 5.0%| 27.5% 5.0%| 10.0%| 47.5% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 2.5% 0.0% 2.5%
50%~54i%| 35 0.0% 2.9%| 45.7% 2.9% 5.7%| 48.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9%
55 ~59%| 42 2.4% 4.8%| 23.8% 4.8%| 11.9%| 45.2% 0.0% 0.0% 2.4% 2.4% 0.0% 4.8% 0.0% 2.4% 0.0% 4.8%
60i%~64i%| 39| 2.6%| 0.0%| 23.1%| 7.7%| 10.3%| 48.7%| 2.6%| 2.6%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 2.6%| 2.6%
65 ~69%| 40 10.0% 0.0%| 30.0% 7.5% 5.0%| 42.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 7.5%
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i)

FHRADOS(12A)

5T LY hBIPC/J—BPC/ 7RI MY ITPCEFIADEIEE

Marketing
Research Camp

Q2
Mac OS Mac OS [Mac OS |Mac OS
Mac OS (X v10.6 |Mac OS |X v10.8 |X X Mac OS macOS
Windows|Windows|Windows|Windows|Windows|Windows(X v10.5 [Snow X v10.7 |Mountai |Maverick|Yosemit |X El macOS |High st
n_|XP Vista 7 8 8.1 10 Leopard |Leopard |Lion nlion |s e? Capitan |Sierra _ |Sierra [0S

ez 789 6.1% 4.6%| 29.5% 6.5% 8.6%| 56.8% 2.0% 2.2% 1.6% 1.8% 1.3% 2.2% 1.8% 3.0% 3.5% 4.4%
e 15mk~19i%| 27| 14.8%| 11.1%| 37.0%| 11.1%| 18.5%| 77.8% 7.4% 7.4% 7.4% 7.4% 3.7% 3.7% 3.7% 3.7% 7.4% 7.4%
207%~245%| 31 3.2% 6.5%| 29.0% 3.2% 3.2%| 71.0% 0.0% 0.0% 3.2% 3.2% 0.0% 0.0% 0.0% 3.2% 3.2%| 12.9%
25i%~297%| 38 5.3% 0.0%| 42.1%| 10.5% 7.9%| 50.0% 2.6% 0.0% 2.6% 2.6% 0.0% 2.6% 2.6% 2.6% 5.3% 2.6%
30/%~34i%| 39| 15.4% 7.7%| 46.2%| 17.9% 7.7%| 51.3%| 10.3% 7.7% 5.1% 5.1% 5.1% 7.7% 5.1% 5.1%| 12.8% 5.1%
35 ~395%| 42 4.8% 7.1%| 35.7% 2.4% 7.1%| 40.5% 0.0% 2.4% 0.0% 0.0% 0.0% 7.1% 0.0% 2.4% 2.4% 7.1%
40i%~44i%| 44 6.8%| 11.4%| 34.1% 6.8%| 11.4%| 54.5% 2.3% 6.8% 2.3% 2.3% 6.8% 2.3% 6.8%| 11.4% 2.3% 4.5%
45i%~495i%| 42 0.0% 0.0%| 33.3% 2.4% 2.4%| 66.7% 0.0% 4.8% 0.0% 0.0% 0.0% 4.8% 0.0% 2.4% 9.5% 0.0%
50/ ~54i%| 43 0.0% 2.3%| 27.9% 2.3% 4.7%| 69.8% 0.0% 2.3% 0.0% 2.3% 2.3% 0.0% 0.0% 0.0% 9.3% 4.7%
S55i%~595%| 44 9.1% 0.0%| 36.4% 4.5%| 15.9%| 61.4% 0.0% 0.0% 0.0% 0.0% 0.0% 6.8% 2.3% 4.5% 0.0% 2.3%
60/ ~645%| 43 0.0% 0.0%| 32.6% 0.0% 2.3%| 67.4% 2.3% 0.0% 2.3% 4.7% 2.3% 0.0% 2.3% 9.3% 7.0% 7.0%
65~ 69i%| 47 4.3% 2.1%| 27.7% 2.1% 6.4%| 78.7% 2.1% 2.1% 2.1% 0.0% 0.0% 0.0% 2.1% 0.0% 2.1% 0.0%
st 15m%~195%| 13| 30.8% 0.0%| 23.1% 7.7% 0.0%| 46.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.7%
207 ~24i%| 29 3.4% 6.9%| 27.6% 6.9% 6.9%| 58.6%| 10.3% 3.4% 6.9% 3.4% 3.4% 3.4% 3.4% 6.9% 3.4%| 10.3%
2575 ~295%| 27 7.4% 3.7%| 22.2%| 11.1%| 14.8%| 40.7% 0.0% 0.0% 3.7% 0.0% 0.0% 0.0% 3.7% 0.0% 0.0% 7.4%
307 ~345%| 32 9.4%| 12.5%| 18.8%| 12.5% 9.4%| 43.8% 6.2% 3.1% 3.1% 3.1% 3.1% 3.1% 6.2% 3.1% 3.1% 3.1%
35m%~395%| 31| 9.7%| 6.5%| 32.3%| 6.5%| 6.5%| 51.6%| 0.0%| 3.2%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 3.2%| 0.0%| 3.2%
40i%~44i%| 30 6.7% 0.0%| 26.7%| 10.0% 3.3%| 40.0% 3.3% 0.0% 0.0% 3.3% 0.0% 3.3% 0.0% 3.3% 3.3% 3.3%
45 ~49%| 30|  6.7%| 6.7%| 16.7%| 10.0%| 6.7%| 60.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 3.3%
50i%~547%| 41 9.8% 7.3%| 22.0% 7.3%| 22.0%| 29.3% 0.0% 0.0% 0.0% 2.4% 0.0% 0.0% 0.0% 0.0% 0.0% 4.9%
55i%~59i%| 35| 5.7%| 0.0%| 20.0%| 5.7%| 8.6%| 60.0%| 0.0%| 2.9%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%| 0.0%)
60m%~647i%| 42 2.4% 7.1%| 23.8% 7.1%| 11.9%| 52.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.1%
65 ~69%| 39 0.0% 2.6%| 23.1% 2.6% 7.7%| 64.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6% 2.6% 0.0%
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313ternet Internet |Internet |Internet |Internet (Internet

Explorer |Explorer |[Explorer |[Explorer |Explorer |Explorer |Microsoft |Mozilla Google

6 7 8 9 10 11 Edge Firefox  |Chrome |Safari Opera oAt DS
EZN 759 2.1% 7.5% 5.7% 3.7% 14.2% 32.9% 14.2% 15.9% 39.0% 9.0% 2.9% 3.3% 12.9%

Fels 15i%~19m% 23 13.0% 34.8% 17.4% 21.7% 30.4% 26.1% 17.4% 17.4% 26.1% 34.8% 13.0% 8.7% 17.4%
207%~ 245% 36 5.6% 11.1% 5.6% 8.3% 25.0% 5.6% 13.9% 13.9% 52.8% 19.4% 2.8% 0.0% 11.1%
257%~297% 39 5.1% 10.3% 5.1% 5.1% 15.4% 35.9% 23.1% 30.8% 71.8% 10.3% 10.3% 10.3% 2.6%
307k~ 34i% 34 0.0% 8.8% 2.9% 0.0% 11.8% 32.4% 14.7% 20.6% 55.9% 8.8% 2.9% 8.8% 8.8%
35%~ 397% 41 2.4% 2.4% 2.4% 2.4% 9.8% 41.5% 2.4% 22.0% 53.7% 12.2% 2.4% 0.0% 2.4%
40i7% ~4475% 37 5.4% 0.0% 10.8% 2.7% 21.6% 32.4% 21.6% 18.9% 59.5% 2.7% 5.4% 5.4% 8.1%
45i% ~497% 40 0.0% 2.5% 2.5% 2.5% 10.0% 42.5% 27.5% 27.5% 60.0% 12.5% 5.0% 2.5% 5.0%
5055k~ 54i% 40 0.0% 2.5% 2.5% 5.0% 17.5% 35.0% 25.0% 30.0% 37.5% 5.0% 2.5% 5.0% 0.0%
55iz% ~ 597 44 2.3% 4.5% 0.0% 0.0%| 13.6%| 56.8%| 20.5%| 22.7%| 40.9% 9.1% 4.5% 4.5% 9.1%
607%~ 647% 43 0.0% 4.7% 4.7% 9.3% 7.0% 48.8% 18.6% 18.6% 48.8% 0.0% 2.3% 4.7% 0.0%
657%~69i7% 45 0.0% 6.7% 6.7% 4.4% 13.3% 60.0% 42.2% 8.9% 33.3% 2.2% 0.0% 2.2% 0.0%
B 15i%~19m% 20 0.0%| 15.0%| 20.0% 0.0%| 10.0%| 20.0%| 10.0%| 15.0%| 15.0%| 25.0% 0.0% 5.0%|  25.0%

205%~ 245% 27 11.1% 25.9% 11.1% 0.0% 11.1% 3.7% 3.7% 7.4% 40.7% 25.9% 0.0% 0.0% 29.6%
257%~297% 24 0.0% 4.2% 0.0% 4.2% 16.7% 8.3% 8.3% 16.7% 33.3% 8.3% 4.2% 0.0% 29.2%
307%~347% 26| 0.0% 11.5% 11.5% 3.8% 7.7% 19.2% 7.7% 11.5% 38.5% 11.5% 7.7% 3.8% 7.7%
357%~ 395% 28 0.0% 7.1% 3.6% 0.0% 7.1% 21.4% 3.6% 17.9% 21.4% 10.7% 0.0% 0.0% 28.6%
40iz% ~447% 32 3.1% 6.2% 9.4% 3.1% 12.5% 28.1% 6.2% 3.1% 18.8% 9.4% 0.0% 0.0% 28.1%
45i%~497% 34 2.9% 5.9% 0.0% 5.9% 8.8%| 26.5% 2.9% 8.8%| 20.6% 2.9% 0.0% 0.0%| 26.5%
507%~ 545% 35 0.0% 5.7% 2.9% 0.0% 22.9% 20.0% 5.7% 5.7% 31.4% 2.9% 2.9% 2.9% 28.6%
55iz% ~ 597 40 0.0% 7.5% 2.5% 0.0% 7.5%| 35.0% 2.5%| 15.0%| 27.5% 5.0% 0.0% 5.0%|  20.0%
607%~ 64ir% 39 0.0% 2.6% 5.1% 2.6% 20.5% 35.9% 7.7% 7.7% 15.4% 2.6% 0.0% 0.0% 23.1%
65/%~69i7% 32 0.0% 6.2% 12.5% 3.1% 15.6% 40.6% 6.2% 0.0% 25.0% 0.0% 0.0% 3.1% 3.1%
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Internet |Internet |Internet |Internet |Explorer |Explorer |Microsoft [Mozilla Google

Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 763 2.4% 8.4% 6.7%! 3.3% 14.8% 30.8% 14.7% 14.9% 36.8% 6.8% 2.9% 2.1% 13.0%

Felis 15i%~195% 27 29.6% 33.3% 33.3% 25.9% 37.0% 22.2% 29.6% 29.6% 48.1% 29.6% 22.2% 11.1% 11.1%
205%~ 247% 32 3.1% 6.2% 9.4% 6.2% 12.5% 37.5% 18.8% 21.9% 59.4% 6.2% 0.0% 3.1% 6.2%
25i%~297% 36 2.8% 8.3% 2.8% 0.0% 5.6% 33.3% 13.9% 22.2% 55.6% 13.9% 11.1% 0.0% 5.6%
307k~ 34i% 35 5.7% 5.7% 2.9% 0.0% 17.1% 25.7% 20.0% 25.7% 45.7% 5.7% 0.0% 0.0% 8.6%
357%~397% 35 2.9% 8.6% 2.9% 0.0% 17.1% 28.6% 17.1% 20.0% 48.6% 2.9% 5.7% 8.6% 8.6%
407%~447% 33 0.0% 9.1% 6.1% 3.0% 9.1% 30.3% 6.1% 18.2% 42.4% 15.2% 6.1% 0.0% 9.1%
457%~49i% 40 0.0% 7.5% 0.0% 0.0% 10.0% 37.5% 25.0% 17.5% 47.5% 5.0% 2.5% 0.0% 0.0%
507~ 54i% 45 0.0% 2.2% 2.2% 4.4% 11.1% 51.1% 17.8% 20.0% 42.2% 8.9% 2.2% 0.0% 4.4%
55i%~ 597% 42 0.0% 2.4% 0.0% 7.1% 2.4% 52.4% 33.3% 28.6% 40.5% 0.0% 4.8% 2.4% 2.4%
6077% ~64i% 45 0.0% 0.0% 2.2% 0.0% 11.1% 42.2% 22.2% 13.3% 40.0% 2.2% 0.0% 0.0% 4.4%
657~ 69i% 44 2.3% 4.5% 2.3% 4.5% 18.2% 43.2% 36.4% 6.8% 31.8% 4.5% 0.0% 0.0% 2.3%
Eas 15%~195% 18 11.1% 33.3% 27.8% 16.7% 33.3% 22.2% 11.1% 16.7% 22.2% 27.8% 11.1% 5.6% 27.8%

205%~ 247% 31 0.0% 9.7% 6.5% 0.0% 29.0% 6.5% 3.2% 3.2% 29.0% 9.7% 0.0% 3.2% 29.0%
25i%~297% 27 3.7% 25.9% 11.1% 7.4% 11.1% 18.5% 11.1% 18.5% 40.7% 7.4% 3.7% 3.7% 11.1%
30iz%~ 34ir% 21 4.8% 4.8% 4.8% 0.0% 19.0%|  23.8% 0.0% 0.0%|  23.8% 9.5% 0.0% 0.0%|  33.3%
357%~397% 22 0.0% 9.1% 0.0% 0.0% 4.5% 22.7% 0.0% 18.2% 31.8% 0.0% 0.0% 0.0% 31.8%
407%~44i% 30 0.0% 6.7% 0.0% 0.0% 26.7% 20.0% 3.3% 13.3% 40.0% 13.3% 0.0% 3.3% 16.7%
457%~49i% 35 0.0% 8.6% 11.4% 0.0% 11.4% 20.0% 2.9% 11.4% 20.0% 0.0% 0.0% 5.7% 22.9%
507z% ~ 54i5% 42 0.0% 7.1% 11.9% 0.0% 19.0% 26.2% 7.1% 4.8% 33.3% 2.4% 0.0% 0.0% 11.9%
55i%~ 597% 38 0.0% 7.9% 10.5% 0.0% 10.5% 21.1% 10.5% 18.4% 34.2% 5.3% 0.0% 2.6% 18.4%
6077% ~64i% 43 0.0% 7.0% 11.6% 0.0% 11.6% 25.6% 7.0% 2.3% 14.0% 2.3% 2.3% 0.0% 30.2%
657~ 69i% 42 0.0% 4.8% 4.8% 7.1% 16.7% 33.3% 4.8% 2.4% 16.7% 0.0% 0.0% 2.4% 19.0%
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Internet |Internet |Internet |Internet |Explorer |Explorer |Microsoft [Mozilla Google

Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 729 3.2% 8.6% 6.9% 5.2% 16.5% 33.1% 15.0% 15.6% 38.8% 9.6% 4.1% 1.8% 11.1%

Felis 15i%~195% 22 18.2% 31.8% 22.7% 22.7% 40.9% 22.7% 22.7% 27.3% 40.9% 31.8% 22.7% 0.0% 4.5%
205%~ 247% 25 8.0% 12.0% 16.0% 12.0% 16.0% 28.0% 12.0% 28.0% 52.0% 20.0% 8.0% 4.0% 12.0%
25i%~297% 32 9.4% 15.6% 9.4% 15.6% 28.1% 34.4% 18.8% 18.8% 53.1% 21.9% 15.6% 6.2% 3.1%
307k~ 34i% 35 8.6% 17.1% 8.6% 5.7% 17.1% 25.7% 14.3% 28.6% 51.4% 11.4% 5.7% 5.7% 5.7%
357%~397% 33 0.0% 6.1% 3.0% 3.0% 6.1% 36.4% 12.1% 24.2% 51.5% 6.1% 0.0% 3.0% 0.0%
407%~447% 40 2.5% 5.0% 2.5% 2.5% 7.5% 35.0% 15.0% 25.0% 42.5% 7.5% 5.0% 0.0% 7.5%
457%~49i% 42 0.0% 0.0% 4.8% 7.1% 11.9% 42.9% 26.2% 14.3% 54.8% 4.8% 0.0% 4.8% 4.8%
507~ 54i% 38 0.0% 2.6% 2.6% 2.6% 10.5% 44.7% 23.7% 21.1% 50.0% 5.3% 5.3% 2.6% 5.3%
55i%~ 597% 41 0.0% 0.0% 4.9% 4.9% 12.2% 46.3% 17.1% 22.0% 43.9% 7.3% 2.4% 0.0% 2.4%
6077% ~64i% 43 0.0% 7.0% 2.3% 0.0% 14.0% 46.5% 30.2% 16.3% 37.2% 2.3% 2.3% 0.0% 4.7%
657~ 69i% 41 2.4% 2.4% 2.4% 0.0% 12.2% 58.5% 24.4% 14.6% 29.3% 9.8% 2.4% 0.0% 4.9%
Eas 15%~195% 24 4.2% 16.7% 4.2% 0.0% 8.3% 12.5% 8.3% 4.2% 37.5% 8.3% 4.2% 0.0% 33.3%

205%~ 247% 18 0.0% 11.1% 11.1% 0.0% 27.8% 5.6% 11.1% 11.1% 44.4% 22.2% 5.6% 0.0% 22.2%
25i%~297% 19 10.5% 10.5% 15.8% 15.8% 15.8% 26.3% 15.8% 15.8% 57.9% 26.3% 10.5% 10.5% 15.8%
307k~ 34i% 33 3.0% 9.1% 12.1% 3.0% 27.3% 27.3% 15.2% 9.1% 36.4% 9.1% 6.1% 0.0% 18.2%
357%~397% 24 0.0% 8.3% 12.5% 0.0% 16.7% 16.7% 8.3% 8.3% 37.5% 12.5% 0.0% 0.0% 12.5%
407%~44i% 32 3.1% 12.5% 3.1% 3.1% 21.9% 28.1% 9.4% 12.5% 40.6% 15.6% 0.0% 0.0% 18.8%
457%~49i% 37 5.4% 10.8% 10.8% 8.1% 18.9% 27.0% 5.4% 5.4% 24.3% 5.4% 2.7% 2.7% 16.2%
507z% ~ 54i5% 38 2.6% 5.3% 2.6% 7.9% 13.2% 26.3% 15.8% 7.9% 31.6% 7.9% 2.6% 2.6% 15.8%
55i%~ 597% 36 2.8% 5.6% 2.8% 0.0% 11.1% 22.2% 5.6% 8.3% 30.6% 2.8% 0.0% 0.0% 19.4%
6077% ~64i% 35 0.0% 11.4% 2.9% 8.6% 22.9% 40.0% 2.9% 17.1% 11.4% 2.9% 0.0% 0.0% 20.0%
657~ 69i% 41 0.0% 9.8% 12.2% 2.4% 19.5% 29.3% 4.9% 4.9% 14.6% 2.4% 2.4% 0.0% 14.6%
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Internet |Internet |[Internet |Internet |Explorer |[Explorer |Microsoft [Mozilla Google

Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |Safari Opera oAt DASEL
EZ 756 1.6% 7.9% 4.9% 3.7% 15.1% 30.4% 13.6% 12.7% 38.0% 8.7% 3.0% 1.1% 13.8%

o 15i%~195% 20 0.0% 10.0% 10.0% 10.0% 15.0% 20.0% 10.0% 0.0% 55.0% 0.0% 0.0% 0.0% 0.0%
205%~ 247% 32 3.1% 3.1% 6.2% 6.2% 15.6% 25.0% 9.4% 9.4% 53.1% 18.8% 6.2% 0.0% 18.8%
257%~297% 34 5.9% 5.9% 2.9% 8.8% 11.8% 44.1% 23.5% 23.5% 61.8% 8.8% 8.8% 2.9% 5.9%
305~ 34i% 37 2.7% 5.4% 8.1% 5.4% 21.6% 27.0% 18.9% 24.3% 37.8% 18.9% 5.4% 2.7% 8.1%
357%~397% 40 0.0% 7.5% 5.0% 0.0% 15.0% 52.5% 12.5% 15.0% 37.5% 7.5% 5.0% 0.0% 10.0%
40iz%~44i% 37 0.0% 5.4% 0.0% 2.7% 18.9% 29.7% 21.6% 18.9% 64.9% 2.7% 8.1% 2.7% 8.1%
45iz%~4977% 34 2.9% 0.0% 0.0% 2.9% 14.7% 64.7% 17.6% 29.4% 58.8% 5.9% 5.9% 0.0% 0.0%
507%~5477% 43 0.0% 2.3% 2.3% 2.3% 9.3% 51.2% 30.2% 14.0% 39.5% 7.0% 4.7% 2.3% 2.3%
5577%~597% 45 0.0% 2.2% 0.0% 8.9% 8.9% 26.7% 31.1% 15.6% 44.4% 4.4% 0.0% 0.0% 6.7%
607z~ 64i%. 44 2.3% 4.5% 2.3% 0.0% 6.8% 43.2% 15.9% 18.2% 45.5% 9.1% 2.3% 4.5% 9.1%
65/%~ 69i% 45 0.0% 6.7% 4.4% 0.0% 17.8% 46.7% 24.4% 8.9% 31.1% 6.7% 2.2% 0.0% 6.7%
== 15i%~195% 25 12.0% 24.0% 4.0% 8.0% 20.0% 12.0% 12.0% 4.0% 52.0% 36.0% 4.0% 0.0% 24.0%

2055~ 245% 27 0.0% 14.8% 7.4% 7.4% 22.2% 0.0% 3.7% 7.4% 25.9% 22.2% 3.7% 0.0% 33.3%
257%~297% 21 0.0% 4.8% 19.0% 14.3% 14.3% 4.8% 0.0% 0.0% 38.1% 14.3% 0.0% 4.8% 14.3%
30k~ 34i% 26 0.0% 7.7% 3.8% 0.0% 11.5% 26.9% 3.8% 19.2% 50.0% 11.5% 3.8% 0.0% 19.2%
35m%~397% 32 0.0% 6.2% 3.1% 6.2% 21.9% 21.9% 0.0% 6.2% 21.9% 6.2% 0.0% 3.1% 28.1%
405k ~447% 25 0.0%|  20.0% 8.0% 0.0% 4.0%|  24.0% 0.0% 16.0%|  32.0% 4.0% 0.0% 0.0% 8.0%
457%~49i% 39 0.0% 10.3% 12.8% 2.6% 12.8% 20.5% 2.6% 12.8% 25.6% 7.7% 2.6% 0.0% 15.4%
507z% ~ 54iz% 35 2.9% 17.1% 5.7% 2.9% 22.9% 17.1% 14.3% 11.4% 17.1% 8.6% 2.9% 0.0% 20.0%
55i%~597% 40 2.5% 15.0% 2.5% 2.5% 10.0% 17.5% 7.5% 5.0% 22.5% 0.0% 0.0% 0.0% 22.5%
60/~ 647 40 2.5% 7.5% 2.5% 0.0% 20.0% 20.0% 5.0% 5.0% 17.5% 5.0% 0.0% 0.0% 30.0%
65/~ 697 35 0.0% 5.7% 8.6% 0.0% 20.0% 34.3% 8.6% 2.9% 17.1% 0.0% 0.0% 0.0% 20.0%
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Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 747 1.5% 8.0% 5.9% 3.6% 13.7% 30.8% 14.9% 17.5% 36.5% 8.6% 3.6% 2.8% 13.8%

Felis 15i%~195% 24 0.0% 0.0% 0.0% 0.0% 4.2% 25.0% 33.3% 16.7% 45.8% 29.2% 0.0% 16.7% 33.3%
205%~ 247% 28 3.6% 10.7% 3.6% 7.1% 25.0% 21.4% 14.3% 14.3% 39.3% 14.3% 3.6% 3.6% 17.9%
25i%~297% 31 3.2% 9.7% 9.7% 12.9% 9.7% 22.6% 19.4% 38.7% 51.6% 12.9% 12.9% 3.2% 6.5%
30iz%~ 34ir% 30 3.3% 10.0% 10.0% 3.3% 10.0%|  36.7%|  20.0%|  30.0%| 53.3% 13.3% 6.7% 6.7% 0.0%
357%~397% 36 0.0% 5.6% 5.6% 2.8% 8.3% 22.2% 19.4% 16.7% 50.0% 8.3% 5.6% 8.3% 8.3%
407%~447% 40 0.0% 7.5% 5.0% 0.0% 5.0% 37.5% 17.5% 30.0% 55.0% 12.5% 7.5% 2.5% 2.5%
457%~49i% 39 0.0% 5.1% 5.1% 0.0% 7.7% 33.3% 12.8% 20.5% 38.5% 5.1% 0.0% 0.0% 7.7%
507~ 54i% 40 0.0% 2.5% 5.0% 5.0% 0.0% 47.5% 17.5% 22.5% 65.0% 10.0% 7.5% 0.0% 5.0%
55i%~ 597% 40 0.0% 2.5% 2.5% 0.0% 15.0% 42.5% 27.5% 15.0% 40.0% 2.5% 2.5% 0.0% 7.5%
6077% ~64i% 39 0.0% 0.0% 0.0% 7.7% 2.6% 46.2% 33.3% 28.2% 46.2% 5.1% 2.6% 5.1% 5.1%
657~ 69i% 46 2.2% 2.2% 2.2% 0.0% 15.2% 47.8% 30.4% 19.6% 39.1% 8.7% 2.2% 0.0% 4.3%
Eas 15%~195% 27 3.7% 7.4% 3.7% 3.7% 14.8% 7.4% 3.7% 7.4% 33.3% 11.1% 0.0% 0.0% 40.7%

205%~ 247% 27 0.0% 14.8% 3.7% 0.0% 29.6% 22.2% 7.4% 14.8% 40.7% 11.1% 3.7% 3.7% 14.8%
25i%~297% 27 3.7% 14.8% 11.1% 7.4% 14.8% 18.5% 7.4% 11.1% 29.6% 18.5% 7.4% 0.0% 18.5%
307k~ 34i% 28 3.6% 7.1% 7.1% 7.1% 21.4% 17.9% 17.9% 17.9% 25.0% 17.9% 3.6% 3.6% 32.1%
357%~397% 28 7.1% 21.4% 17.9% 7.1% 25.0% 28.6% 14.3% 14.3% 32.1% 10.7% 7.1% 3.6% 10.7%
407%~44i% 29 0.0% 10.3% 3.4% 0.0% 10.3% 31.0% 0.0% 17.2% 27.6% 0.0% 3.4% 3.4% 17.2%
457%~49i% 37 0.0% 16.2% 13.5% 2.7% 16.2% 24.3% 2.7% 2.7% 13.5% 8.1% 0.0% 0.0% 27.0%
507z% ~ 54i5% 36 2.8% 16.7% 8.3% 8.3% 16.7% 11.1% 8.3% 11.1% 25.0% 2.8% 5.6% 5.6% 19.4%
55i%~ 597% 34 0.0% 0.0% 2.9% 2.9% 23.5% 41.2% 5.9% 11.8% 23.5% 0.0% 0.0% 2.9% 14.7%
6077% ~64i% 35 0.0% 14.3% 11.4% 5.7% 2.9% 34.3% 8.6% 8.6% 14.3% 0.0% 0.0% 0.0% 22.9%
65i% ~69i% 46 2.2% 6.5% 2.2% 0.0%|  28.3%| 30.4% 0.0% 13.0% 15.2% 2.2% 0.0% 0.0% 10.9%
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Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 735 2.4% 7.5% 7.5% 3.8% 16.2% 28.6% 18.5% 15.1% 39.7% 8.0% 3.7% 3.7% 11.8%

Felis 15i%~195% 27 29.6% 37.0% 33.3% 29.6% 37.0% 33.3% 33.3% 29.6% 55.6% 37.0% 29.6% 22.2% 11.1%
205%~ 247% 29 6.9% 20.7% 17.2% 6.9% 27.6% 10.3% 10.3% 20.7% 58.6% 20.7% 6.9% 3.4% 10.3%
25i%~297% 33 3.0% 9.1% 9.1% 0.0% 9.1% 24.2% 15.2% 18.2% 57.6% 6.1% 9.1% 0.0% 0.0%
30iz%~ 34ir% 34 5.9% 2.9% 5.9% 8.8% 11.8%| 23.5%| 20.6% 17.6%|  50.0% 8.8% 5.9% 5.9% 8.8%
357%~397% 33 3.0% 3.0% 0.0% 0.0% 21.2% 33.3% 21.2% 21.2% 51.5% 6.1% 6.1% 9.1% 6.1%
407%~447% 35 2.9% 5.7% 5.7% 0.0% 20.0% 31.4% 20.0% 25.7% 37.1% 2.9% 0.0% 5.7% 5.7%
457%~49i% 37 0.0% 5.4% 0.0% 0.0% 10.8% 40.5% 13.5% 32.4% 40.5% 5.4% 5.4% 10.8% 5.4%
507~ 54i% 40 0.0% 2.5% 2.5% 0.0% 10.0% 50.0% 40.0% 22.5% 57.5% 5.0% 2.5% 2.5% 0.0%
55i%~ 597% 44 0.0% 2.3% 6.8% 2.3% 11.4% 43.2% 29.5% 25.0% 40.9% 4.5% 2.3% 0.0% 2.3%
6077% ~64i% 42 0.0% 2.4% 2.4% 2.4% 19.0% 33.3% 40.5% 14.3% 40.5% 4.8% 0.0% 4.8% 4.8%
657~ 69i% 45 0.0% 2.2% 4.4% 6.7% 6.7% 57.8% 37.8% 11.1% 31.1% 13.3% 0.0% 0.0% 2.2%
Eas 15%~195% 23 0.0% 13.0% 8.7% 4.3% 21.7% 13.0% 8.7% 4.3% 39.1% 21.7% 0.0% 0.0% 26.1%

205%~ 247% 22 0.0% 4.5% 18.2% 0.0% 22.7% 9.1% 9.1% 4.5% 27.3% 13.6% 0.0% 0.0% 18.2%
25i%~29i% 25 4.0% 8.0% 8.0% 8.0% 16.0% 16.0% 8.0% 16.0%|  32.0% 16.0% 4.0% 8.0%|  28.0%
307k~ 34i% 26 3.8% 7.7% 11.5% 3.8% 23.1% 19.2% 3.8% 11.5% 38.5% 11.5% 7.7% 3.8% 26.9%
357%~397% 26 0.0% 7.7% 7.7% 3.8% 23.1% 11.5% 11.5% 7.7% 19.2% 0.0% 0.0% 0.0% 30.8%
407%~44i% 36 0.0% 8.3% 5.6% 0.0% 13.9% 16.7% 11.1% 11.1% 47.2% 2.8% 2.8% 0.0% 16.7%
457%~49i% 29 0.0% 6.9% 10.3% 6.9% 6.9% 13.8% 3.4% 10.3% 34.5% 6.9% 6.9% 3.4% 27.6%
507z% ~ 54i5% 35 0.0% 8.6% 2.9% 5.7% 8.6% 14.3% 5.7% 5.7% 37.1% 0.0% 0.0% 2.9% 17.1%
55i%~ 597% 37 2.7% 2.7% 8.1% 0.0% 13.5% 27.0% 5.4% 10.8% 37.8% 2.7% 0.0% 0.0% 10.8%
6077% ~64i% 37 0.0% 13.5% 8.1% 2.7% 13.5% 32.4% 16.2% 5.4% 21.6% 2.7% 0.0% 0.0% 13.5%
657~ 69i% 40 0.0% 5.0% 5.0% 0.0% 25.0% 30.0% 12.5% 0.0% 17.5% 2.5% 0.0% 2.5% 17.5%
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2K 743 0.9% 6.3% 4.7% 2.3% 13.9% 34.3% 16.7% 14.9% 39.2% 7.3% 3.2% 1.7% 16.4%

= 15i%~195% 22 0.0% 0.0% 4.5% 0.0% 18.2% 13.6% 18.2% 13.6% 50.0% 13.6% 0.0% 4.5% 22.7%
205%~ 245% 32 3.1% 6.2% 3.1% 3.1% 12.5% 31.2% 9.4% 18.8% 65.6% 9.4% 3.1% 0.0% 15.6%
257%~297% 32 0.0% 0.0% 0.0% 0.0% 18.8% 37.5% 15.6% 40.6% 68.8% 12.5% 0.0% 3.1% 0.0%
307~ 34i% 31 3.2% 6.5% 9.7% 3.2% 19.4% 38.7% 25.8% 25.8% 51.6% 19.4% 12.9% 0.0% 3.2%
35~ 397% 38 0.0%! 7.9% 2.6% 0.0% 15.8% 26.3% 15.8% 23.7% 55.3% 10.5% 5.3% 0.0% 10.5%
40i%~44i% 38 0.0% 2.6% 0.0% 2.6% 7.9% 36.8% 10.5% 18.4% 47.4% 10.5% 0.0% 5.3% 13.2%
45iz%~4977% 39 2.6% 10.3% 5.1% 2.6% 7.7% 48.7% 23.1% 23.1% 51.3% 2.6% 5.1% 5.1% 5.1%
50i%~ 547% 39 0.0% 2.6% 5.1% 2.6% 12.8% 51.3% 33.3% 25.6% 51.3% 10.3% 7.7% 5.1% 0.0%
557%~5977% 46 0.0% 4.3% 2.2% 0.0% 8.7% 37.0% 34.8% 17.4% 41.3% 2.2% 2.2% 0.0% 6.5%
60iz% ~ 64i%. 45 0.0% 2.2% 4.4% 0.0% 4.4% 64.4% 20.0% 6.7% 35.6% 2.2% 6.7% 4.4% 8.9%
65/%~ 69i% 45 0.0% 0.0% 0.0% 2.2% 8.9% 64.4% 37.8% 15.6% 42.2% 6.7% 0.0% 2.2% 0.0%
ok 15%~197% 21 14.3% 19.0% 14.3%|  23.8%| 33.3%| 28.6%| 28.6%| 23.8%| 42.9%| 38.1%| 23.8% 0.0%| 28.6%

20i%~ 245% 24 0.0% 20.8% 8.3% 0.0% 16.7% 16.7% 8.3% 12.5% 20.8% 20.8% 0.0% 0.0% 25.0%
25/%~29i% 21 4.8% 4.8% 9.5% 4.8% 14.3% 19.0% 9.5% 9.5%| 38.1% 9.5% 9.5% 4.8%| 38.1%
30k~ 34im% 23 0.0% 13.0% 4.3% 4.3% 13.0% 21.7% 8.7% 13.0% 21.7% 13.0% 0.0% 0.0% 26.1%
35%~397% 28 0.0% 14.3% 7.1% 0.0% 21.4% 21.4% 0.0% 7.1% 25.0% 0.0% 0.0% 0.0% 21.4%
407%~44i% 33 0.0% 9.1% 9.1% 3.0% 12.1% 21.2% 3.0% 0.0% 30.3% 3.0% 3.0% 0.0% 24.2%
45i%~49i% 31 0.0% 12.9% 0.0% 3.2% 19.4% 22.6% 12.9% 6.5% 19.4% 0.0% 0.0% 0.0% 32.3%
505~ 547% 35 0.0% 2.9% 5.7% 2.9% 14.3% 20.0% 11.4% 17.1% 40.0% 0.0% 0.0% 2.9% 22.9%
55i%~597% 36 0.0% 2.8% 8.3% 0.0% 11.1% 25.0% 8.3% 5.6% 27.8% 0.0% 0.0% 0.0% 25.0%
607%~ 64i% 42 0.0% 2.4% 4.8% 2.4% 19.0% 23.8% 7.1% 2.4% 11.9% 2.4% 0.0% 0.0% 38.1%
657~ 69i% 42 0.0% 9.5% 4.8% 0.0% 14.3% 35.7% 7.1% 4.8% 21.4% 0.0% 0.0% 0.0% 23.8%
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Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 737 1.8% 4.7% 6.2% 3.5% 17.8% 30.9% 17.1% 16.1% 39.5% 7.6% 3.0% 2.2% 13.2%

Felis 15i%~195% 26 19.2% 19.2% 19.2% 19.2% 34.6% 19.2% 19.2% 26.9% 53.8% 34.6% 15.4% 3.8% 19.2%
205%~ 247% 30 6.7% 16.7% 16.7% 13.3% 26.7% 20.0% 13.3% 16.7% 50.0% 23.3% 6.7% 3.3% 13.3%
25i%~297% 33 0.0% 3.0% 3.0% 3.0% 12.1% 27.3% 15.2% 21.2% 60.6% 6.1% 6.1% 3.0% 9.1%
30iz%~ 34ir% 34 2.9% 2.9% 8.8% 5.9%| 20.6%| 35.3%| 20.6%| 23.5%| 55.9% 5.9% 5.9% 2.9% 2.9%
357%~397% 29 0.0% 0.0% 0.0% 0.0% 10.3% 41.4% 17.2% 20.7% 51.7% 3.4% 3.4% 0.0% 3.4%
407%~447% 40 0.0% 0.0% 2.5% 0.0% 15.0% 52.5% 32.5% 30.0% 47.5% 5.0% 0.0% 2.5% 0.0%
457%~49i% 35 2.9% 2.9% 2.9% 2.9% 8.6% 62.9% 25.7% 25.7% 45.7% 8.6% 2.9% 0.0% 5.7%
507~ 54i% 39 0.0% 5.1% 2.6% 2.6% 20.5% 25.6% 25.6% 25.6% 53.8% 12.8% 7.7% 7.7% 2.6%
55i%~ 597% 46 0.0% 2.2% 6.5% 2.2% 15.2% 43.5% 26.1% 17.4% 47.8% 2.2% 2.2% 0.0% 4.3%
6077% ~64i% 42 0.0% 4.8% 0.0% 0.0% 9.5% 40.5% 28.6% 19.0% 38.1% 4.8% 0.0% 2.4% 7.1%
657~ 69i% 43 0.0% 4.7% 4.7% 4.7% 14.0% 44.2% 27.9% 18.6% 34.9% 0.0% 2.3% 2.3% 11.6%
Eas 15%~195% 22 0.0% 4.5% 9.1% 4.5% 18.2% 13.6% 13.6% 0.0% 31.8% 18.2% 0.0% 9.1% 13.6%

205%~ 247% 23 4.3% 8.7% 8.7% 4.3% 43.5% 4.3% 13.0% 17.4% 30.4% 4.3% 4.3% 0.0% 21.7%
25i%~297% 24 0.0% 4.2% 8.3% 4.2% 16.7% 12.5% 8.3% 16.7% 50.0% 12.5% 0.0% 4.2% 4.2%
30iz%~ 34ir% 20 5.0% 5.0% 15.0% 5.0% 15.0%|  25.0% 15.0% 15.0%|  45.0% 15.0% 10.0% 5.0%| 20.0%
357%~397% 29 0.0% 6.9% 6.9% 3.4% 13.8% 20.7% 3.4% 13.8% 20.7% 3.4% 0.0% 0.0% 27.6%
407%~44i% 29 0.0% 3.4% 6.9% 3.4% 6.9% 31.0% 0.0% 3.4% 24.1% 3.4% 0.0% 0.0% 31.0%
457%~49i% 35 0.0% 0.0% 8.6% 0.0% 22.9% 20.0% 14.3% 5.7% 25.7% 8.6% 0.0% 0.0% 14.3%
507z% ~ 54i5% 38 0.0% 7.9% 5.3% 0.0% 10.5% 36.8% 5.3% 10.5% 31.6% 2.6% 5.3% 2.6% 23.7%
55i%~ 597% 38 2.6% 2.6% 7.9% 2.6% 23.7% 18.4% 7.9% 2.6% 26.3% 7.9% 0.0% 2.6% 18.4%
6077% ~64i% 42 2.4% 2.4% 4.8% 2.4% 23.8% 21.4% 16.7% 2.4% 16.7% 2.4% 0.0% 0.0% 26.2%
657~ 69i% 40 0.0% 5.0% 2.5% 2.5% 20.0% 27.5% 7.5% 17.5% 32.5% 2.5% 0.0% 0.0% 20.0%
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EZ 695 1.7% 5.6% 5.9% 3.3% 15.7% 32.8% 15.7% 18.0% 38.1% 7.3% 3.6% 1.9% 11.5%

o 15i%~195% 21 19.0% 19.0% 19.0% 23.8% 42.9% 42.9% 33.3% 33.3% 42.9% 23.8% 19.0% 4.8% 14.3%
205%~ 247% 32 9.4% 15.6% 6.2% 6.2% 28.1% 25.0% 15.6% 25.0% 50.0% 21.9% 6.2% 3.1% 9.4%
25i%~297% 30 0.0% 0.0% 3.3% 0.0% 0.0%|  30.0% 10.0%| 20.0%| 56.7% 0.0%! 3.3% 0.0%! 10.0%
305~ 34i% 36 0.0% 0.0% 2.8% 5.6% 8.3% 36.1% 5.6% 22.2% 52.8% 8.3% 5.6% 0.0% 11.1%
357%~397% 34 0.0% 5.9% 2.9% 2.9% 20.6% 17.6% 14.7% 32.4% 67.6% 23.5% 5.9% 0.0% 0.0%
40iz%~44i% 34 0.0% 5.9% 5.9% 2.9% 5.9% 29.4% 29.4% 17.6% 50.0% 0.0% 0.0% 2.9% 2.9%
45iz%~4977% 37 2.7% 0.0% 5.4% 0.0% 18.9% 45.9% 21.6% 24.3% 45.9% 2.7% 5.4% 5.4% 0.0%
507%~5477% 41 0.0% 2.4% 7.3% 0.0% 4.9% 41.5% 22.0% 24.4% 58.5% 2.4% 2.4% 0.0% 2.4%
5577%~597% 40 0.0% 0.0% 2.5% 0.0% 10.0% 55.0% 35.0% 17.5% 30.0% 5.0% 0.0% 0.0% 2.5%
607z~ 64i%. 42 0.0% 2.4% 4.8% 0.0% 16.7% 47.6% 26.2% 16.7% 33.3% 9.5% 4.8% 2.4% 7.1%
65iz% ~ 697 41 0.0% 0.0% 7.3% 0.0% 7.3% 56.1%|  22.0% 19.5%|  39.0% 0.0% 0.0% 0.0% 4.9%
Sk 15%~197% 12 0.0% 0.0% 0.0% 0.0%|  33.3%| 25.0% 16.7% 8.3%| 33.3%| 33.3% 8.3% 0.0%|  33.3%

2055~ 245% 22 4.5% 4.5% 13.6% 9.1% 27.3% 13.6% 9.1% 4.5% 36.4% 22.7% 9.1% 9.1% 22.7%
257%~297% 22 0.0% 0.0% 13.6% 0.0% 22.7% 31.8% 9.1% 22.7% 27.3% 9.1% 0.0% 4.5% 4.5%
30k~ 34i% 18 0.0% 16.7% 5.6% 5.6% 16.7% 22.2% 0.0% 5.6% 22.2% 5.6% 5.6% 5.6% 16.7%
35m%~397% 25 8.0% 20.0% 12.0% 16.0% 24.0% 24.0% 12.0% 24.0% 36.0% 8.0% 12.0% 8.0% 12.0%
4075~ 44i5% 32 0.0% 12.5% 6.2% 0.0% 15.6% 25.0% 12.5% 18.8% 31.2% 3.1% 0.0% 0.0% 12.5%
457%~49i% 29 3.4% 6.9% 3.4% 3.4% 6.9% 34.5% 6.9% 13.8% 20.7% 0.0% 0.0% 0.0% 20.7%
507z% ~ 54iz% 32 0.0% 3.1% 3.1% 0.0% 18.8% 18.8% 12.5% 15.6% 25.0% 3.1% 3.1% 0.0% 31.2%
55i%~597% 35 0.0% 5.7% 5.7% 0.0% 5.7% 22.9% 5.7% 17.1% 34.3% 8.6% 2.9% 2.9% 17.1%
60/~ 647 42 0.0% 7.1% 4.8% 4.8% 21.4% 23.8% 4.8% 4.8% 23.8% 0.0% 0.0% 0.0% 19.0%
65/~ 697 38 0.0% 7.9% 2.6% 5.3% 21.1% 23.7% 7.9% 2.6% 10.5% 2.6% 0.0% 0.0% 23.7%
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EZ 726 1.8% 7.2% 3.7% 2.6% 14.7% 31.3% 17.5% 15.4% 38.2% 6.6% 3.7% 3.2% 12.4%

Felis 15i%~195% 25 8.0% 32.0% 12.0% 12.0% 24.0% 20.0% 16.0% 20.0% 52.0% 20.0% 8.0% 8.0% 12.0%
205%~ 247% 34 5.9% 8.8% 8.8% 5.9% 23.5% 29.4% 29.4% 20.6% 41.2% 11.8% 5.9% 5.9% 8.8%
25i%~297% 28 3.6% 3.6% 7.1% 3.6% 7.1% 14.3% 14.3% 53.6% 60.7% 7.1% 10.7% 7.1% 7.1%
30iz%~ 34ir% 34 2.9% 2.9% 2.9% 5.9% 8.8% 55.9%| 23.5%| 20.6%| 50.0%| 20.6% 8.8% 5.9% 0.0%
357%~397% 29 0.0% 3.4% 0.0% 0.0% 10.3% 34.5% 17.2% 13.8% 41.4% 3.4% 10.3% 3.4% 10.3%
407%~447% 40 0.0% 7.5% 0.0% 5.0% 12.5% 35.0% 20.0% 25.0% 50.0% 7.5% 2.5% 2.5% 2.5%
457%~49i% 40 0.0% 5.0% 2.5% 0.0% 7.5% 35.0% 37.5% 30.0% 42.5% 5.0% 2.5% 2.5% 2.5%
507~ 54i% 40 0.0% 2.5% 2.5% 0.0% 12.5% 42.5% 22.5% 17.5% 45.0% 7.5% 5.0% 10.0% 5.0%
55i%~ 597% 42 0.0% 0.0% 2.4% 4.8% 14.3% 35.7% 26.2% 21.4% 64.3% 2.4% 2.4% 2.4% 4.8%
6077% ~64i% 41 2.4% 4.9% 0.0% 0.0% 7.3% 51.2% 26.8% 17.1% 36.6% 0.0% 2.4% 0.0% 0.0%
657~ 69i% 45 0.0% 4.4% 2.2% 2.2% 11.1% 48.9% 20.0% 20.0% 33.3% 2.2% 2.2% 6.7% 0.0%
Eas 15%~195% 6 0.0% 0.0% 16.7% 0.0% 33.3% 16.7% 16.7% 16.7% 33.3% 50.0% 0.0% 0.0% 33.3%

205%~ 247% 28 10.7% 10.7% 10.7% 7.1% 21.4% 17.9% 7.1% 14.3% 35.7% 21.4% 14.3% 3.6% 21.4%
25i%~29i% 25 0.0% 0.0% 0.0% 0.0%| 24.0%| 28.0% 8.0% 8.0%| 40.0% 12.0% 0.0% 0.0% 16.0%
307k~ 34i% 24 4.2% 4.2% 8.3% 8.3% 25.0% 16.7% 4.2% 4.2% 41.7% 4.2% 4.2% 0.0% 25.0%
357%~397% 27 0.0% 7.4% 0.0% 0.0% 29.6% 18.5% 7.4% 3.7% 40.7% 14.8% 3.7% 0.0% 25.9%
407%~44i% 31 3.2% 6.5% 3.2% 0.0% 12.9% 29.0% 19.4% 3.2% 22.6% 0.0% 0.0% 3.2% 22.6%
457%~49i% 31 3.2% 3.2% 12.9% 0.0% 16.1% 22.6% 12.9% 6.5% 29.0% 0.0% 0.0% 3.2% 19.4%
507z% ~ 54i5% 40 0.0% 10.0% 0.0% 0.0% 7.5% 25.0% 10.0% 5.0% 20.0% 0.0% 0.0% 0.0% 27.5%
55i%~ 597% 35 0.0% 5.7% 0.0% 2.9% 5.7% 31.4% 14.3% 8.6% 31.4% 5.7% 2.9% 0.0% 22.9%
6077% ~64i% 42 0.0% 19.0% 2.4% 0.0% 19.0% 21.4% 2.4% 4.8% 23.8% 0.0% 0.0% 0.0% 16.7%
65i% ~69i% 39 0.0% 12.8% 5.1% 2.6%|  20.5%|  20.5% 12.8% 2.6% 10.3% 0.0% 0.0% 2.6%| 23.1%
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Marketing
Research Camp

Q3
Internet |Internet

Internet |Internet |Internet |Internet |Explorer |Explorer |Microsoft [Mozilla Google

Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 727 1.8% 6.2% 5.0% 3.0% 14.9% 31.2% 17.7% 15.1% 39.8% 6.3% 3.2% 2.1% 13.5%

Felis 15i%~195% 26 11.5% 15.4% 19.2% 11.5% 11.5% 26.9% 34.6% 26.9% 38.5% 15.4% 7.7% 3.8% 15.4%
205%~ 247% 33 12.1% 21.2% 12.1% 15.2% 18.2% 24.2% 12.1% 21.2% 51.5% 15.2% 12.1% 3.0% 15.2%
25i%~297% 29 0.0% 3.4% 10.3% 3.4% 10.3% 17.2% 20.7% 27.6% 55.2% 10.3% 3.4% 3.4% 3.4%
30iz%~ 34ir% 33 0.0% 3.0% 6.1% 3.0% 12.1%|  33.3% 15.2% 15.2%| 57.6% 6.1% 0.0% 0.0% 3.0%
357%~397% 43 2.3% 2.3% 0.0% 0.0% 16.3% 30.2% 16.3% 25.6% 53.5% 11.6% 11.6% 2.3% 4.7%
407%~447% 36 0.0% 0.0% 5.6% 2.8% 11.1% 52.8% 16.7% 22.2% 44.4% 0.0% 5.6% 5.6% 8.3%
457%~49i% 40 0.0% 2.5% 2.5% 0.0% 5.0% 45.0% 22.5% 20.0% 45.0% 2.5% 0.0% 0.0% 5.0%
507~ 54i% 40 5.0% 7.5% 2.5% 2.5% 7.5% 42.5% 35.0% 25.0% 42.5% 7.5% 0.0% 5.0% 10.0%
55i%~ 597% 45 0.0% 4.4% 2.2% 2.2% 17.8% 28.9% 42.2% 20.0% 42.2% 0.0% 4.4% 0.0% 11.1%
6077% ~64i% 41 0.0% 0.0% 0.0% 0.0% 12.2% 46.3% 22.0% 17.1% 48.8% 2.4% 0.0% 4.9% 2.4%
657~ 69i% 41 0.0% 7.3% 0.0% 2.4% 9.8% 51.2% 29.3% 7.3% 43.9% 7.3% 0.0% 2.4% 4.9%
Eas 15%~195% 12 8.3% 8.3% 8.3% 8.3% 33.3% 41.7% 33.3% 8.3% 33.3% 25.0% 8.3% 0.0% 25.0%

205%~ 247% 22 4.5% 9.1% 4.5% 0.0% 22.7% 31.8% 0.0% 4.5% 36.4% 18.2% 4.5% 4.5% 13.6%
25i%~29i% 25 0.0% 4.0% 4.0% 0.0%|  28.0%|  28.0% 8.0% 8.0%| 24.0% 8.0% 8.0% 4.0%|  20.0%
30iz%~ 34ir% 23 0.0% 8.7% 4.3% 4.3%| 21.7% 17.4% 0.0% 8.7%| 39.1% 13.0% 0.0% 0.0% 13.0%
357%~397% 27 0.0% 7.4% 7.4% 7.4% 11.1% 18.5% 3.7% 3.7% 29.6% 7.4% 0.0% 3.7% 29.6%
407%~44i% 31 3.2% 9.7% 9.7% 3.2% 12.9% 22.6% 6.5% 12.9% 25.8% 3.2% 3.2% 0.0% 25.8%
457%~49i% 37 0.0% 5.4% 0.0% 2.7% 16.2% 32.4% 10.8% 13.5% 29.7% 2.7% 2.7% 2.7% 24.3%
507z% ~ 54i5% 34 0.0% 2.9% 2.9% 0.0% 11.8% 20.6% 20.6% 8.8% 58.8% 2.9% 0.0% 0.0% 5.9%
55i%~ 597% 37 0.0% 8.1% 5.4% 2.7% 18.9% 13.5% 10.8% 5.4% 21.6% 5.4% 2.7% 0.0% 29.7%
6077% ~64i% 35 0.0% 5.7% 2.9% 2.9% 22.9% 20.0% 2.9% 5.7% 14.3% 0.0% 0.0% 0.0% 22.9%
65i% ~69i% 37 0.0% 8.1% 10.8% 0.0% 16.2%|  27.0% 10.8% 10.8%|  24.3% 0.0% 0.0% 0.0%| 21.6%
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Marketing
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Q3
Internet |Internet

Internet |Internet |Internet |Internet |Explorer |Explorer |Microsoft [Mozilla Google

Explorer 6|Explorer 7|Explorer 8|Explorer 9|10 11 Edge Firefox  |Chrome |[Safari Opera At DS
EZ 732 2.0% 7.2% 5.2% 4.0% 14.9% 30.2% 16.9% 17.8% 40.4% 6.4% 2.6% 3.6% 10.2%

Felis 15i%~195% 27 7.4% 11.1% 11.1% 14.8% 22.2% 29.6% 22.2% 25.9% 37.0% 14.8% 7.4% 18.5% 0.0%
205%~ 247% 31 3.2% 12.9% 3.2% 6.5% 6.5% 9.7% 9.7% 22.6% 61.3% 16.1% 6.5% 6.5% 9.7%
25i%~297% 35 0.0% 8.6% 8.6% 5.7% 2.9% 31.4% 11.4% 25.7% 65.7% 17.1% 2.9% 0.0% 5.7%
307k~ 34i% 36 8.3% 11.1% 16.7% 11.1% 22.2% 36.1% 22.2% 25.0% 58.3% 8.3% 8.3% 5.6% 5.6%
35~ 397% 36 0.0% 5.6% 5.6% 5.6% 11.1%| 27.8% 8.3%| 30.6%| 50.0% 5.6% 2.8% 2.8% 8.3%
407%~447% 41 4.9% 12.2% 4.9% 4.9% 24.4% 17.1% 19.5% 26.8% 63.4% 4.9% 2.4% 4.9% 2.4%
457%~49i% 40 2.5% 7.5% 5.0% 2.5% 7.5% 45.0% 22.5% 20.0% 62.5% 5.0% 2.5% 5.0% 2.5%
507~ 54i% 38 0.0% 2.6% 5.3% 2.6% 7.9% 50.0% 31.6% 26.3% 50.0% 2.6% 7.9% 5.3% 0.0%
55i%~ 597% 43 0.0% 9.3% 0.0% 2.3% 4.7% 27.9% 30.2% 46.5% 46.5% 4.7% 0.0% 2.3% 2.3%
607~ 64i% 39 0.0% 2.6% 0.0% 2.6% 2.6% 53.8%|  38.5% 15.4%|  38.5% 0.0% 2.6% 0.0% 2.6%
657~ 69i% 44 0.0% 0.0% 0.0% 2.3% 4.5% 59.1% 31.8% 13.6% 43.2% 0.0% 2.3% 0.0% 4.5%
Eas 15%~195% 12 16.7% 25.0% 0.0% 0.0% 16.7% 8.3% 0.0% 0.0% 25.0% 8.3% 0.0% 16.7% 16.7%

205%~ 247% 25 4.0% 28.0% 16.0% 8.0% 32.0% 4.0% 4.0% 12.0% 24.0% 12.0% 4.0% 8.0% 16.0%
25i%~297% 23 0.0% 4.3% 17.4% 0.0% 13.0% 21.7% 4.3% 8.7% 34.8% 13.0% 4.3% 8.7% 13.0%
307k~ 34i% 29 3.4% 6.9% 6.9% 6.9% 17.2% 17.2% 17.2% 17.2% 41.4% 10.3% 3.4% 3.4% 13.8%
35~ 397% 30 3.3% 6.7% 3.3% 0.0%| 26.7% 13.3% 10.0% 6.7%|  30.0%|  20.0% 0.0% 6.7% 13.3%
407%~44i% 25 4.0% 4.0% 4.0% 0.0% 16.0% 24.0% 12.0% 12.0% 24.0% 4.0% 0.0% 0.0% 24.0%
457%~49i% 29 0.0% 0.0% 0.0% 3.4% 17.2% 24.1% 10.3% 6.9% 10.3% 6.9% 0.0% 0.0% 37.9%
507z% ~ 54i5% 38 0.0% 10.5% 5.3% 5.3% 13.2% 26.3% 2.6% 2.6% 26.3% 2.6% 0.0% 0.0% 21.1%
55i%~ 597% 34 0.0% 2.9% 2.9% 0.0% 14.7% 29.4% 5.9% 8.8% 29.4% 0.0% 0.0% 0.0% 11.8%
6077% ~64i% 40 0.0% 2.5% 5.0% 2.5% 32.5% 25.0% 10.0% 7.5% 17.5% 0.0% 0.0% 0.0% 15.0%
65i% ~69i% 37 0.0% 2.7% 0.0% 0.0%|  24.3%| 37.8% 16.2% 5.4% 18.9% 0.0% 0.0% 0.0% 18.9%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2017418 44.9% 56.2% 1019610810
2017428 35.0% 49.5% 14.6% X: 58
2017438 40.4% 59.6% 24.5% %
PUVESEIN 203% 587% BT 14106 KLl
2017458 34.3% 58.6% 12,19 15308
PUVEEEIN 3270 5270 D LR 12791 LA
PUVEDZEI376% 58.10% DR (5. 10 ;1)
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2017498 %
20174108 29.9% 57.5% 16.1% )%
20174118 33.3% 45.6% 14.49% %270
201741258 31.8% 48.9% 11.4% %
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%Mac OSZEFIADEIZEE(n=89) Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 89 44.9% 56.2% 84.3% 10.1% 10.1% 0.0%
ik 15i%~197% 3 100.0% 100.0% 100.0% 100.0% 100.0% 0.0%
207%~ 247% 7 28.6% 71.4% 57.1% 0.0% 0.0% 0.0%
25i%~297% 7 42.9% 85.7% 85.7% 42.9% 28.6% 0.0%
30i%~347% 4 75.0% 50.0% 100.0% 0.0% 0.0% 0.0%
35i%~39i% 5 0.0% 40.0% 80.0% 0.0% 0.0% 0.0%
407%~447% 2 50.0% 50.0% 100.0% 0.0% 50.0% 0.0%
457%~497% 8 25.0% 37.5% 87.5% 0.0% 0.0% 0.0%
50/%~ 54i% 8 62.5% 37.5% 87.5% 0.0% 12.5% 0.0%
55%~59i% 5 40.0% 60.0% 100.0% 0.0% 0.0% 0.0%
60i%~ 6475% 8 37.5% 75.0% 75.0% 0.0% 12.5% 0.0%
65~ 697% 2 50.0% 50.0% 100.0% 0.0% 0.0% 0.0%
2% 1585~ 197 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
205%~ 247% 3 100.0% 100.0% 100.0% 66.7% 33.3% 0.0%
257~ 295% 4 50.0% 50.0% 50.0% 0.0% 0.0% 0.0%
307%~ 347% 3 33.3% 100.0% 66.7% 33.3% 0.0% 0.0%
35~ 39i% 4 75.0% 25.0% 75.0% 0.0% 0.0% 0.0%
407%~447% 2 50.0% 100.0% 100.0% 0.0% 0.0% 0.0%
457%~497% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
50~ 547% 5 40.0% 40.0% 100.0% 0.0% 0.0% 0.0%
55/%~597% 1 100.0% 0.0% 100.0% 0.0% 0.0% 0.0%
607% ~ 64i5% 6 33.3% 33.3% 83.3% 0.0% 0.0% 0.0%
655% ~ 69i% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
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Marketing
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Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2K 103 35.0% 49.5% 79.6% 14.6% 4.9% 1.9%
ik 15i%~197% 11 63.6% 81.8% 100.0% 54.5% 18.2% 0.0%
207%~ 247% 6 16.7% 66.7% 66.7% 0.0% 0.0% 16.7%
257%~297% 6 50.0% 66.7% 66.7% 16.7% 0.0% 0.0%
30i%~347% 7 28.6% 57.1% 85.7% 0.0% 0.0% 0.0%
35i%~39i% 5 40.0% 40.0% 100.0% 20.0% 0.0% 0.0%
407%~447% 9 22.2% 22.2% 88.9% 11.1% 0.0% 0.0%
457%~497% 7 57.1% 42.9% 71.4% 14.3% 14.3% 0.0%
50/%~ 54i% 7 42.9% 71.4% 71.4% 0.0% 0.0% 0.0%
55i%~597% 6 66.7% 33.3% 50.0% 0.0% 0.0% 0.0%
60i%~ 6475% 3 0.0% 33.3% 100.0% 0.0% 33.3% 0.0%
65~ 697% 2 50.0% 50.0% 50.0% 0.0% 0.0% 0.0%
2% 154%~19%% 4 0.0% 50.0% 75.0% 50.0% 0.0% 25.0%
205%~ 247% 6 16.7% 33.3% 83.3% 0.0% 0.0% 0.0%
257~ 295% 5 40.0% 40.0% 80.0% 60.0% 20.0% 0.0%
307%~ 347% 5 20.0% 40.0% 100.0% 0.0% 0.0% 0.0%
35~ 39i% 2 50.0% 100.0% 50.0% 0.0% 0.0% 0.0%
407%~447% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
457%~497% 4 25.0% 25.0% 50.0% 0.0% 0.0% 0.0%
50~ 547% 3 33.3% 33.3% 66.7% 0.0% 0.0% 0.0%
55/%~597% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
607% ~ 64i5% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
65i%~ 697 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

48



Mac OSTC{&

¥ Mac OSZFIHDEIEZE(N=94)

FiDWebJ S OH(3A)

Marketing

Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 94 40.4% 59.6% 87.2% 24.5% 9.6% 2.1%
ik 15i%~197% 9 66.7% 100.0% 100.0% 55.6% 0.0% 0.0%
207%~ 247% 6 50.0% 83.3% 100.0% 33.3% 16.7% 0.0%
25i%~29i% 7 42.9% 71.4% 100.0% 42.9% 28.6% 0.0%
30i%~347% 8 62.5% 50.0% 75.0% 25.0% 25.0% 0.0%
35i%~39i% 5 20.0% 0.0% 80.0% 0.0% 0.0% 0.0%
407%~447% 4 25.0% 50.0% 75.0% 0.0% 0.0% 0.0%
457%~497% 4 0.0% 75.0% 75.0% 0.0% 0.0% 0.0%
50/%~ 54i% 8 62.5% 50.0% 100.0% 25.0% 12.5% 0.0%
55%~59i% 9 33.3% 44.4% 88.9% 11.1% 0.0% 0.0%
60i%~ 6475% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
65~ 697% 4 50.0% 25.0% 100.0% 0.0% 0.0% 0.0%
2% 1585~ 197 3 0.0% 33.3% 66.7% 33.3% 0.0% 33.3%
205%~ 247% 5 20.0% 60.0% 80.0% 20.0% 0.0% 0.0%
257~ 295% 4 50.0% 100.0% 100.0% 50.0% 50.0% 0.0%
307%~ 347% 2 50.0% 100.0% 50.0% 50.0% 50.0% 0.0%
35~ 39i% 2 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
407%~447% 2 50.0% 50.0% 50.0% 50.0% 0.0% 50.0%
457%~497% 3 33.3% 100.0% 66.7% 33.3% 0.0% 0.0%
50~ 547% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
55/%~597% 3 33.3% 33.3% 66.7% 0.0% 0.0% 0.0%
607% ~ 64i5% 2 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
655% ~ 69i% 2 100.0% 50.0% 100.0% 50.0% 0.0% 0.0%
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Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 92 29.3% 58.7% 81.5% 14.1% 3.3% 1.1%
ik 15i%~197% 6 0.0% 66.7% 100.0% 0.0% 0.0% 0.0%
207%~ 247% 5 40.0% 100.0% 80.0% 40.0% 20.0% 0.0%
257%~297% 8 12.5% 87.5% 50.0% 12.5% 0.0% 12.5%
30i%~347% 5 40.0% 60.0% 80.0% 40.0% 20.0% 0.0%
35i%~39i% 5 60.0% 40.0% 60.0% 0.0% 0.0% 0.0%
407%~447% 7 57.1% 71.4% 100.0% 28.6% 0.0% 0.0%
457%~497% 8 37.5% 25.0% 87.5% 0.0% 0.0% 0.0%
50/%~ 54i% 4 0.0% 50.0% 75.0% 0.0% 0.0% 0.0%
55%~59i% 5 20.0% 60.0% 80.0% 0.0% 0.0% 0.0%
60i%~ 6475% 7 0.0% 28.6% 100.0% 14.3% 0.0% 0.0%
65~ 697% 3 33.3% 66.7% 100.0% 0.0% 0.0% 0.0%
2% 1585~ 197 4 25.0% 100.0% 100.0% 25.0% 25.0% 0.0%
205%~ 247% 4 25.0% 50.0% 75.0% 25.0% 0.0% 0.0%
257~ 295% 4 25.0% 75.0% 50.0% 25.0% 0.0% 0.0%
307%~ 347% 7 28.6% 42.9% 85.7% 14.3% 0.0% 0.0%
35~ 39i% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
407%~447% 1 100.0% 100.0% 100.0% 0.0% 0.0% 0.0%
457%~497% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
50~ 547% 2 100.0% 50.0% 50.0% 50.0% 0.0% 0.0%
55/%~597% 2 50.0% 50.0% 100.0% 0.0% 0.0% 0.0%
607% ~ 64i5% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
655% ~ 69i% 2 50.0% 50.0% 50.0% 0.0% 0.0% 0.0%
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Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2k 99 34.3% 58.6% 89.9% 12.1% 8.1% 0.0%
ik 1545~ 198% 7 42.9% 42.9% 71.4% 0.0% 28.6% 0.0%
2085~ 245 10 40.0% 50.0% 90.0% 20.0% 10.0% 0.0%
2585~ 294 4 50.0% 100.0% 75.0% 50.0% 25.0% 0.0%
308%~345% 8 25.0% 62.5% 87.5% 25.0% 12.5% 0.0%
3585~ 392 4 0.0% 75.0% 100.0% 0.0% 0.0% 0.0%
40BE~445% 6 33.3% 66.7% 83.3% 0.0% 0.0% 0.0%
A5EE~498% 6 33.3% 66.7% 66.7% 0.0% 16.7% 0.0%
5085~ 547% 9 11.1% 11.1% 100.0% 0.0% 0.0% 0.0%
558%~595% 4 25.0% 100.0% 75.0% 0.0% 0.0% 0.0%
608%~645% 11 27.3% 54.5% 100.0% 0.0% 0.0% 0.0%
6585~ 695 5 20.0% 60.0% 100.0% 20.0% 0.0% 0.0%
i 154~ 195% 3 66.7% 66.7% 100.0% 0.0% 0.0% 0.0%
2085~ 245 2 50.0% 50.0% 100.0% 0.0% 0.0% 0.0%
2585~ 295 2 100.0% 100.0% 100.0% 50.0% 0.0% 0.0%
3085~ 342 5 60.0% 60.0% 100.0% 20.0% 20.0% 0.0%
3585~39% 3 66.7% 100.0% 100.0% 66.7% 33.3% 0.0%
40B%~ 4455 2 50.0% 100.0% 100.0% 0.0% 0.0% 0.0%
45EE~498% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
508%~545% 2 100.0% 50.0% 50.0% 50.0% 0.0% 0.0%
5585~ 59%4% 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
6085~ 645 3 0.0% 33.3% 100.0% 0.0% 0.0% 0.0%
658%~695% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
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Mac OSTC{&

FiDWebJ S OYH(6A)

¥Mac OSZFIHDEIEE(N=110)

Marketing

Research Camp

04
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2tk 110 32.7% 52.7% 85.5% 12.7% 5.5% 0.9%
ik 1545~ 198% 8 75.0% 87.5% 87.5% 75.0% 50.0% 0.0%
2085~ 245 7 28.6% 57.1% 85.7% 28.6% 0.0% 0.0%
2585~ 294 8 37.5% 75.0% 62.5% 12.5% 0.0% 0.0%
308%~345% 5 60.0% 40.0% 40.0% 0.0% 0.0% 0.0%
3585~ 392 6 33.3% 66.7% 83.3% 0.0% 0.0% 0.0%
40BE~445% 6 16.7% 16.7% 83.3% 0.0% 0.0% 0.0%
A5EE~498% 11 9.1% 36.4% 100.0% 9.1% 9.1% 0.0%
5085~ 547% 4 50.0% 75.0% 100.0% 0.0% 0.0% 0.0%
558%~595% 9 44.4% 33.3% 88.9% 0.0% 0.0% 0.0%
608%~645% 6 33.3% 50.0% 83.3% 16.7% 0.0% 0.0%
6585~ 695 6 16.7% 33.3% 100.0% 0.0% 0.0% 0.0%
i 154~ 195% 5 40.0% 60.0% 80.0% 20.0% 0.0% 0.0%
2085~ 245 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
2585~ 295 8 25.0% 62.5% 87.5% 12.5% 12.5% 12.5%
3085~ 342 3 66.7% 100.0% 100.0% 33.3% 0.0% 0.0%
3585~39% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
40B%~ 4455 3 0.0% 66.7% 100.0% 0.0% 0.0% 0.0%
45EE~498% 3 33.3% 66.7% 66.7% 0.0% 0.0% 0.0%
508%~545% 2 0.0% 50.0% 50.0% 0.0% 0.0% 0.0%
5585~ 59%4% 4 50.0% 75.0% 100.0% 0.0% 0.0% 0.0%
6085~ 645 3 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
658%~695% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
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Mac OSTC{&

¥Mac OSZFIHDEIEZE(N=93)

FHDWebJ S OYH(7H)

Marketing

Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
B %N 93 37.6% 58.1% 78.5% 15.1% 4.3% 0.0%
St 15m%~195% 5 40.0% 100.0% 80.0% 40.0% 20.0% 0.0%
20/%~247% 7 28.6% 57.1% 71.4% 14.3% 0.0% 0.0%
25i%~297% 8 37.5% 100.0% 75.0% 12.5% 0.0% 0.0%
30~ 34i% 6 50.0% 66.7% 66.7% 33.3% 0.0% 0.0%
35~ 397% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
4055%~447% 6 33.3% 66.7% 100.0% 0.0% 0.0% 0.0%
45i%~495% 6 50.0% 66.7% 66.7% 33.3% 0.0% 0.0%
507~ 547% 6 50.0% 100.0% 83.3% 16.7% 16.7% 0.0%
55/%~597% 6 0.0% 33.3% 100.0% 0.0% 0.0% 0.0%
607% ~ 647% 3 33.3% 33.3% 100.0% 0.0% 0.0% 0.0%
65i%~ 69i% 3 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
Ly 158~ 197% 6 50.0% 50.0% 83.3% 66.7% 16.7% 0.0%
207%~ 247% 2 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
25i%~29i% 8 62.5% 50.0% 62.5% 12.5% 12.5% 0.0%
30i%~347% 5 0.0% 20.0% 80.0% 0.0% 0.0% 0.0%
35i%~397% 2 100.0% 0.0% 50.0% 0.0% 0.0% 0.0%
40/%~447% 3 66.7% 33.3% 66.7% 0.0% 0.0% 0.0%
45i%~495% 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
50%~ 547% 3 100.0% 66.7% 100.0% 0.0% 0.0% 0.0%
55/~ 597% 3 0.0% 100.0% 33.3% 0.0% 0.0% 0.0%
607k~ 647% 2 50.0% 0.0% 50.0% 0.0% 0.0% 0.0%
65i%~ 697% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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Mac OST{ER®DWebD 5 (8A) Marketing

h
¥Mac OSZFIADEZEE(n=102) Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 102 25.5% 47.1% 86.3% 11.8% 8.8% 0.0%
St 15m%~195% 10 30.0% 80.0% 100.0% 50.0% 10.0% 0.0%
20/%~247% 7 42.9% 57.1% 100.0% 28.6% 28.6% 0.0%
25i%~297% 6 16.7% 66.7% 66.7% 0.0% 16.7% 0.0%
30~ 34i% 4 50.0% 75.0% 75.0% 50.0% 25.0% 0.0%
35~ 397% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
4055%~447% 7 0.0% 57.1% 100.0% 0.0% 0.0% 0.0%
45i%~495% 6 16.7% 16.7% 100.0% 0.0% 16.7% 0.0%
507~ 547% 5 0.0% 40.0% 100.0% 0.0% 0.0% 0.0%
55/%~597% 6 33.3% 50.0% 66.7% 0.0% 0.0% 0.0%
607% ~ 647% 13 15.4% 38.5% 69.2% 0.0% 0.0% 0.0%
65i%~ 69i% 7 28.6% 28.6% 100.0% 0.0% 14.3% 0.0%
Ly 158~ 197% 4 25.0% 0.0% 100.0% 0.0% 0.0% 0.0%
207%~ 247% 1 100.0% 100.0% 100.0% 100.0% 0.0% 0.0%
25i%~29i% 1 100.0% 100.0% 100.0% 0.0% 0.0% 0.0%
30i%~347% 5 20.0% 80.0% 80.0% 20.0% 20.0% 0.0%
35i%~397% 2 50.0% 0.0% 50.0% 0.0% 0.0% 0.0%
40/%~447% 4 25.0% 25.0% 100.0% 0.0% 0.0% 0.0%
45i%~495% 3 33.3% 33.3% 100.0% 0.0% 0.0% 0.0%
50%~ 547% 1 100.0% 100.0% 100.0% 100.0% 100.0% 0.0%
55/~ 597% 4 0.0% 50.0% 50.0% 0.0% 0.0% 0.0%
607k~ 647% 3 33.3% 0.0% 100.0% 0.0% 0.0% 0.0%
65i%~ 697% 3 33.3% 33.3% 66.7% 0.0% 0.0% 0.0%
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Mac OSTC{&

¥ Mac OSZFIHDEIEZE(N=89)

FHDWebJ S OYH(9A)

Marketing

Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 89 41.6% 48.3% 79.8% 15.7% 11.2% 2.2%
St 15m%~195% 6 83.3% 83.3% 83.3% 83.3% 50.0% 0.0%
20/%~247% 6 66.7% 66.7% 100.0% 33.3% 33.3% 0.0%
25i%~297% 4 0.0% 25.0% 50.0% 0.0% 25.0% 0.0%
30~ 34i% 5 80.0% 60.0% 80.0% 40.0% 0.0% 0.0%
35~ 397% 4 25.0% 75.0% 100.0% 0.0% 0.0% 0.0%
4055%~447% 5 20.0% 0.0% 80.0% 0.0% 20.0% 0.0%
45i%~495% 5 60.0% 40.0% 20.0% 20.0% 0.0% 0.0%
507~ 547% 7 28.6% 42.9% 71.4% 0.0% 0.0% 0.0%
55/%~597% 5 0.0% 60.0% 80.0% 0.0% 0.0% 0.0%
607% ~ 647% 7 28.6% 42.9% 100.0% 0.0% 0.0% 0.0%
65i%~ 69i% 2 100.0% 0.0% 50.0% 0.0% 0.0% 0.0%
Ly 158~ 197% 1 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%
207%~ 247% 1 100.0% 100.0% 100.0% 100.0% 0.0% 0.0%
25i%~29i% 7 28.6% 14.3% 85.7% 0.0% 14.3% 0.0%
30i%~347% 4 25.0% 25.0% 100.0% 0.0% 0.0% 0.0%
35i%~397% 5 60.0% 80.0% 100.0% 40.0% 40.0% 0.0%
40/%~447% 3 66.7% 66.7% 0.0% 0.0% 0.0% 33.3%
45i%~495% 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
50%~ 547% 4 50.0% 50.0% 100.0% 25.0% 0.0% 0.0%
55/~ 597% 4 50.0% 75.0% 100.0% 0.0% 0.0% 0.0%
607k~ 647% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
65i%~ 697% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
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Mac OSTC{&

FHDWebZJ S DY (10R)

¥Mac OSZFIHDEIEZE(N=87)

Marketing

Research Camp

04
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2k 87 29.9% 57.5% 80.5% 16.1% 8.0% 0.0%
ik 1545~ 198% 2 50.0% 100.0% 50.0% 50.0% 50.0% 0.0%
2085~ 245 10 50.0% 70.0% 60.0% 30.0% 0.0% 0.0%
2585~ 294 4 25.0% 75.0% 100.0% 25.0% 25.0% 0.0%
308%~345% 7 42.9% 57.1% 71.4% 42.9% 0.0% 0.0%
3585~ 392 6 16.7% 50.0% 66.7% 0.0% 0.0% 0.0%
40BE~445% 5 60.0% 60.0% 100.0% 0.0% 0.0% 0.0%
A5EE~498% 8 12.5% 50.0% 100.0% 0.0% 0.0% 0.0%
5085~ 547% 5 20.0% 80.0% 80.0% 20.0% 40.0% 0.0%
558%~595% 6 50.0% 16.7% 100.0% 16.7% 0.0% 0.0%
608%~645% 3 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
6585~ 695 4 50.0% 25.0% 50.0% 25.0% 25.0% 0.0%
i 154~ 195% 2 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
2085~ 245 3 66.7% 100.0% 66.7% 66.7% 33.3% 0.0%
2585~ 295 2 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
3085~ 342 8 12.5% 62.5% 62.5% 12.5% 12.5% 0.0%
3585~39% 3 0.0% 66.7% 100.0% 0.0% 0.0% 0.0%
40B%~ 4455 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
45EE~498% 2 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
508%~545% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
5585~ 59%4% 3 66.7% 66.7% 100.0% 0.0% 0.0% 0.0%
6085~ 645 1 0.0% 100.0% 0.0% 0.0% 0.0% 0.0%
658%~695% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
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Mac OSTC{&

¥ Mac OSZFIHMDEIEZE(N=90)

HODOWebJ S5 (118)

Marketing

Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 90 33.3% 45.6% 77.8% 14.4% 4.4% 2.2%
ik 15i%~197% 6 50.0% 66.7% 83.3% 83.3% 16.7% 16.7%
207%~ 247% 8 62.5% 37.5% 87.5% 25.0% 12.5% 0.0%
257%~297% 4 25.0% 75.0% 75.0% 0.0% 0.0% 0.0%
30i%~347% 3 33.3% 66.7% 33.3% 0.0% 0.0% 0.0%
35i%~39i% 3 0.0% 66.7% 66.7% 0.0% 0.0% 0.0%
407%~447% 4 25.0% 0.0% 100.0% 0.0% 0.0% 0.0%
457%~497% 10 40.0% 50.0% 70.0% 10.0% 0.0% 0.0%
50/%~ 54i% 10 40.0% 40.0% 60.0% 0.0% 0.0% 0.0%
55%~59i% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
60i%~ 6475% 4 25.0% 50.0% 100.0% 25.0% 25.0% 0.0%
65~ 697% 6 16.7% 33.3% 100.0% 0.0% 0.0% 0.0%
2% 154%~19%% 3 66.7% 33.3% 33.3% 33.3% 0.0% 33.3%
205%~ 247% 3 0.0% 100.0% 66.7% 33.3% 0.0% 0.0%
257~ 295% 4 25.0% 100.0% 75.0% 25.0% 0.0% 0.0%
307%~ 347% 4 0.0% 25.0% 100.0% 0.0% 0.0% 0.0%
35~ 39i% 4 25.0% 25.0% 100.0% 0.0% 0.0% 0.0%
407%~447% 2 50.0% 50.0% 100.0% 50.0% 0.0% 0.0%
457%~497% 3 0.0% 66.7% 100.0% 0.0% 0.0% 0.0%
50~ 547% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
55/%~597% 4 50.0% 25.0% 75.0% 0.0% 0.0% 0.0%
607% ~ 64i5% 3 33.3% 0.0% 33.3% 0.0% 33.3% 0.0%
655% ~ 69i% 1 100.0% 0.0% 100.0% 0.0% 0.0% 0.0%
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Mac OSTC{&

¥ Mac OSZFIHDEIEZE(N=88)

HODOWebJ S5 (128)

Marketing

Research Camp

Q4
Google
n Mozilla Firefox|Chrome Safari Opera @ DHBRN
2 88 31.8% 48.9% 86.4% 11.4% 10.2% 1.1%
St 15m%~195% 4 75.0% 100.0% 100.0% 75.0% 50.0% 0.0%
20/%~247% 4 50.0% 25.0% 75.0% 0.0% 0.0% 0.0%
25i%~297% 7 42.9% 71.4% 85.7% 0.0% 0.0% 0.0%
30~ 34i% 9 33.3% 55.6% 100.0% 33.3% 22.2% 0.0%
35~ 397% 6 50.0% 16.7% 50.0% 0.0% 16.7% 0.0%
4055%~447% 5 40.0% 40.0% 100.0% 20.0% 0.0% 0.0%
45i%~495% 8 12.5% 62.5% 100.0% 0.0% 0.0% 0.0%
507~ 547% 6 50.0% 33.3% 83.3% 0.0% 16.7% 0.0%
55/%~597% 6 16.7% 33.3% 83.3% 0.0% 16.7% 0.0%
607% ~ 647% 9 0.0% 44.4% 88.9% 0.0% 0.0% 0.0%
65i%~ 69i% 3 33.3% 0.0% 66.7% 0.0% 0.0% 0.0%
Ly 158~ 197% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
207%~ 247% 5 20.0% 60.0% 80.0% 20.0% 20.0% 0.0%
25i%~29i% 2 0.0% 50.0% 100.0% 0.0% 0.0% 0.0%
30i%~347% 3 66.7% 66.7% 66.7% 33.3% 33.3% 0.0%
35i%~397% 2 50.0% 50.0% 100.0% 0.0% 0.0% 0.0%
40/%~447% 5 20.0% 40.0% 80.0% 0.0% 0.0% 20.0%
45i%~495% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
50%~ 547% 1 0.0% 0.0% 100.0% 0.0% 0.0% 0.0%
55/~ 597% 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0%
607k~ 647% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
65i%~ 697% 2 50.0% 100.0% 100.0% 50.0% 0.0% 0.0%
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D AVAVE 8

JPCICEIY BIRR(18)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
24k 1100 28.1% 3.9% 16.8% 18.0% 32.7% 0.5%
Bt 158%~195% 50 36.0% 10.0% 26.0% 14.0% 14.0% 0.0%
2085~ 245% 50 28.0% 4.0% 24.0% 10.0% 34.0% 0.0%
2585~ 295% 50 24.0% 16.0% 28.0% 14.0% 18.0% 0.0%
308%~3425% 50 12.0% 6.0% 14.0% 26.0% 42.0% 0.0%
358%~395% 50 30.0% 8.0% 14.0% 20.0% 28.0% 0.0%
4085~ 4475 50 44.0% 2.0% 14.0% 12.0% 26.0% 2.0%
455 ~49%% 50 44.0% 2.0% 26.0% 10.0% 18.0% 0.0%
508%~545% 50 34.0% 0.0% 10.0% 22.0% 34.0% 0.0%
5545~ 595% 50 40.0% 2.0% 10.0% 24.0% 24.0% 0.0%
605%~644% 50 42.0% 4.0% 18.0% 20.0% 16.0% 0.0%
655%~694% 50 30.0% 0.0% 16.0% 22.0% 30.0% 2.0%
24k 1545~ 194% 50 28.0% 6.0% 20.0% 4.0% 38.0% 4.0%
2085~ 245% 50 26.0% 8.0% 12.0% 10.0% 44.0% 0.0%
2585~ 298% 50 26.0% 2.0% 12.0% 6.0% 54.0% 0.0%
3045~ 345% 50 28.0% 0.0% 16.0% 10.0% 46.0% 0.0%
3585~ 395% 50 24.0% 0.0% 16.0% 22.0% 38.0% 0.0%
408%~445% 50 24.0% 4.0% 14.0% 30.0% 28.0% 0.0%
458%~49%% 50 22.0% 4.0% 22.0% 22.0% 30.0% 0.0%
5045~ 545% 50 18.0% 0.0% 12.0% 26.0% 44.0% 0.0%
554%~595% 50 20.0% 4.0% 16.0% 34.0% 26.0% 0.0%
605%~6475% 50 20.0% 2.0% 16.0% 12.0% 48.0% 2.0%
658%~694% 50 18.0% 2.0% 14.0% 26.0% 40.0% 0.0%
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D AVAVE 8

JPCICEIY B1RM(28)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
24k 1100 27.6% 4.0% 16.9% 17.2% 34.1% 0.2%
Bt 158%~195% 50 34.0% 8.0% 14.0% 18.0% 26.0% 0.0%
2085~ 245% 50 26.0% 4.0% 18.0% 16.0% 36.0% 0.0%
2585~ 295% 50 32.0% 8.0% 14.0% 14.0% 32.0% 0.0%
308%~3425% 50 20.0% 6.0% 24.0% 14.0% 36.0% 0.0%
358%~395% 50 24.0% 4.0% 20.0% 20.0% 32.0% 0.0%
4085~ 4475 50 36.0% 4.0% 18.0% 10.0% 32.0% 0.0%
455 ~49%% 50 32.0% 2.0% 18.0% 18.0% 30.0% 0.0%
505%~547% 50 36.0% 2.0% 18.0% 18.0% 26.0% 0.0%
5545~ 595% 50 46.0% 0.0% 24.0% 10.0% 20.0% 0.0%
605%~644% 50 34.0% 8.0% 16.0% 14.0% 24.0% 4.0%
655%~694% 50 24.0% 2.0% 20.0% 18.0% 36.0% 0.0%
24k 1545~ 194% 50 36.0% 6.0% 18.0% 10.0% 30.0% 0.0%
2085~ 245% 50 14.0% 0.0% 20.0% 24.0% 42.0% 0.0%
2585~ 298% 50 22.0% 8.0% 18.0% 18.0% 34.0% 0.0%
3045~ 345% 50 34.0% 2.0% 12.0% 8.0% 44.0% 0.0%
3585~ 395% 50 16.0% 0.0% 20.0% 14.0% 50.0% 0.0%
408%~445% 50 22.0% 6.0% 10.0% 20.0% 42.0% 0.0%
458%~49%% 50 30.0% 2.0% 16.0% 22.0% 30.0% 0.0%
5045~ 545% 50 24.0% 6.0% 18.0% 16.0% 36.0% 0.0%
554%~595% 50 20.0% 6.0% 16.0% 24.0% 34.0% 0.0%
605%~6475% 50 26.0% 0.0% 16.0% 26.0% 32.0% 0.0%
658%~694% 50 20.0% 4.0% 4.0% 26.0% 46.0% 0.0%
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D AVAVE 8

JPCICEIT DI (3A)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
Sk 1100 29.9% 3.7% 15.9% 16.6% 33.4% 0.5%
Bt 158%~195% 50 46.0% 6.0% 12.0% 18.0% 16.0% 2.0%
2085~ 245% 50 42.0% 4.0% 22.0% 10.0% 22.0% 0.0%
2585~ 295% 50 24.0% 18.0% 8.0% 14.0% 36.0% 0.0%
305%~347% 50 30.0% 10.0% 22.0% 16.0% 22.0% 0.0%
358%~395% 50 30.0% 6.0% 14.0% 12.0% 36.0% 2.0%
4085~ 4475 50 28.0% 8.0% 14.0% 12.0% 38.0% 0.0%
455 ~49%% 50 32.0% 4.0% 14.0% 14.0% 36.0% 0.0%
505%~547% 50 42.0% 2.0% 18.0% 18.0% 20.0% 0.0%
5545~ 595% 50 48.0% 6.0% 14.0% 16.0% 16.0% 0.0%
605%~644% 50 50.0% 2.0% 8.0% 22.0% 18.0% 0.0%
655%~694% 50 28.0% 0.0% 24.0% 16.0% 32.0% 0.0%
24k 1545~ 194% 50 38.0% 2.0% 22.0% 6.0% 30.0% 2.0%
2085~ 245% 50 24.0% 0.0% 20.0% 12.0% 44.0% 0.0%
2585~ 298% 50 14.0% 0.0% 10.0% 22.0% 54.0% 0.0%
3045~ 345% 50 26.0% 4.0% 16.0% 18.0% 34.0% 2.0%
3585~ 395% 50 18.0% 4.0% 18.0% 14.0% 46.0% 0.0%
408%~445% 50 22.0% 2.0% 20.0% 22.0% 32.0% 2.0%
458%~49%% 50 20.0% 0.0% 18.0% 20.0% 42.0% 0.0%
5045~ 545% 50 30.0% 2.0% 8.0% 22.0% 38.0% 0.0%
554%~595% 50 20.0% 0.0% 20.0% 18.0% 42.0% 0.0%
605%~6475% 50 28.0% 2.0% 20.0% 16.0% 34.0% 0.0%
658%~694% 50 18.0% 0.0% 8.0% 28.0% 46.0% 0.0%
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D AVAVE 8

JPCICEIY B1R(48)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth

24k 1100 30.6% 4.3% 15.0% 15.6% 34.0% 0.5%

Bt 158%~195% 50 36.0% 16.0% 12.0% 8.0% 24.0% 4.0%
2085~ 245% 50 24.0% 6.0% 18.0% 20.0% 32.0% 0.0%
2585~ 295% 50 42.0% 10.0% 4.0% 12.0% 32.0% 0.0%
305%~347% 50 34.0% 6.0% 22.0% 8.0% 28.0% 2.0%
358%~395% 50 36.0% 8.0% 8.0% 18.0% 28.0% 2.0%
4085~ 4475 50 38.0% 0.0% 16.0% 14.0% 32.0% 0.0%
455 ~49%% 50 36.0% 2.0% 20.0% 16.0% 26.0% 0.0%
505%~547% 50 28.0% 0.0% 18.0% 20.0% 34.0% 0.0%
5545~ 595% 50 34.0% 2.0% 18.0% 26.0% 20.0% 0.0%
605%~644% 50 44.0% 2.0% 22.0% 16.0% 16.0% 0.0%
655%~694% 50 30.0% 0.0% 10.0% 20.0% 40.0% 0.0%

24k 1545~ 194% 50 26.0% 6.0% 28.0% 6.0% 34.0% 0.0%
2085~ 245% 50 24.0% 8.0% 14.0% 14.0% 40.0% 0.0%
2585~ 298% 50 14.0% 6.0% 14.0% 16.0% 48.0% 2.0%
3045~ 345% 50 28.0% 4.0% 14.0% 14.0% 40.0% 0.0%
3585~ 395% 50 26.0% 4.0% 16.0% 14.0% 40.0% 0.0%
408%~445% 50 28.0% 2.0% 6.0% 26.0% 38.0% 0.0%
458%~49%% 50 28.0% 6.0% 16.0% 16.0% 34.0% 0.0%
5045~ 545% 50 28.0% 0.0% 10.0% 18.0% 44.0% 0.0%
554%~595% 50 36.0% 0.0% 14.0% 12.0% 38.0% 0.0%
605%~6475% 50 28.0% 2.0% 12.0% 18.0% 40.0% 0.0%
658%~694% 50 26.0% 4.0% 18.0% 12.0% 40.0% 0.0%
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D AVAVE 8

JPCICEIY BIRR(58)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
Sk 1100 29.5% 3.8% 14.3% 16.8% 35.3% 0.4%
Bt 158%~195% 50 40.0% 4.0% 16.0% 18.0% 22.0% 0.0%
2085~ 245% 50 12.0% 8.0% 12.0% 16.0% 50.0% 2.0%
2585~ 295% 50 36.0% 12.0% 6.0% 12.0% 34.0% 0.0%
305%~347% 50 20.0% 12.0% 26.0% 14.0% 28.0% 0.0%
358%~395% 50 30.0% 2.0% 26.0% 18.0% 24.0% 0.0%
4085~ 4475 50 36.0% 6.0% 18.0% 14.0% 26.0% 0.0%
455 ~49%% 50 36.0% 6.0% 12.0% 16.0% 30.0% 0.0%
505%~547% 50 40.0% 4.0% 10.0% 16.0% 28.0% 2.0%
5545~ 595% 50 40.0% 4.0% 10.0% 16.0% 30.0% 0.0%
605%~644% 50 36.0% 2.0% 8.0% 24.0% 30.0% 0.0%
655%~694% 50 34.0% 2.0% 14.0% 18.0% 32.0% 0.0%
24k 1545~ 194% 50 38.0% 4.0% 18.0% 10.0% 28.0% 2.0%
2085~ 245% 50 24.0% 4.0% 18.0% 10.0% 44.0% 0.0%
2585~ 298% 50 28.0% 4.0% 12.0% 8.0% 48.0% 0.0%
3045~ 345% 50 28.0% 2.0% 12.0% 14.0% 44.0% 0.0%
3585~ 395% 50 30.0% 0.0% 22.0% 12.0% 36.0% 0.0%
408%~445% 50 26.0% 4.0% 10.0% 16.0% 44.0% 0.0%
458%~49%% 50 36.0% 0.0% 10.0% 18.0% 34.0% 2.0%
5045~ 545% 50 22.0% 2.0% 8.0% 20.0% 48.0% 0.0%
554%~595% 50 24.0% 0.0% 12.0% 30.0% 34.0% 0.0%
605%~6475% 50 12.0% 0.0% 16.0% 30.0% 42.0% 0.0%
658%~694% 50 20.0% 2.0% 18.0% 20.0% 40.0% 0.0%
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D AVAVE 8

JPCICEIY BiRH(68)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
24k 1100 30.1% 4.8% 15.1% 15.7% 33.7% 0.5%
Bt 158%~195% 50 40.0% 8.0% 28.0% 2.0% 22.0% 0.0%
2085~ 245% 50 30.0% 4.0% 14.0% 14.0% 36.0% 2.0%
2585~ 295% 50 38.0% 8.0% 18.0% 4.0% 32.0% 0.0%
305%~347% 50 34.0% 4.0% 8.0% 18.0% 36.0% 0.0%
358%~395% 50 24.0% 18.0% 18.0% 12.0% 28.0% 0.0%
4085~ 4475 50 32.0% 4.0% 14.0% 16.0% 32.0% 2.0%
455 ~49%% 50 36.0% 0.0% 14.0% 26.0% 22.0% 2.0%
505%~547% 50 38.0% 6.0% 24.0% 16.0% 16.0% 0.0%
5545~ 595% 50 26.0% 4.0% 18.0% 18.0% 32.0% 2.0%
605%~644% 50 48.0% 2.0% 14.0% 10.0% 26.0% 0.0%
655%~694% 50 40.0% 2.0% 14.0% 18.0% 26.0% 0.0%
24k 1545~ 194% 50 34.0% 6.0% 14.0% 10.0% 36.0% 0.0%
2085~ 245% 50 26.0% 2.0% 16.0% 18.0% 38.0% 0.0%
2585~ 298% 50 18.0% 0.0% 16.0% 16.0% 50.0% 0.0%
3045~ 345% 50 20.0% 12.0% 18.0% 10.0% 40.0% 0.0%
3585~ 395% 50 26.0% 2.0% 16.0% 24.0% 32.0% 0.0%
408%~445% 50 26.0% 4.0% 16.0% 20.0% 34.0% 0.0%
458%~49%% 50 18.0% 4.0% 4.0% 28.0% 46.0% 0.0%
5045~ 545% 50 26.0% 2.0% 12.0% 18.0% 42.0% 0.0%
554%~595% 50 18.0% 2.0% 20.0% 10.0% 48.0% 2.0%
605%~6475% 50 34.0% 4.0% 6.0% 14.0% 42.0% 0.0%
658%~694% 50 30.0% 8.0% 10.0% 24.0% 26.0% 2.0%
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D AVAVE 8

JPCICEIT BIRR(7R)

Marketing

Research Camp

Q5
BEATZFECTHIBALDNTRS BEAT 3060
n FrELTLS |3 LESERS HEDBILHBL [ Zofth
24k 1100 27.9% 4.0% 12.9% 17.7% 36.9% 0.5%
ek 1545~ 194% 50 28.0% 4.0% 16.0% 14.0% 36.0% 2.0%
2085~ 245% 50 30.0% 8.0% 18.0% 12.0% 32.0% 0.0%
2515~ 295% 50 24.0% 8.0% 22.0% 14.0% 32.0% 0.0%
305%~347% 50 26.0% 8.0% 14.0% 14.0% 36.0% 2.0%
358%~395% 50 34.0% 4.0% 16.0% 14.0% 30.0% 2.0%
408%~445% 50 40.0% 0.0% 16.0% 16.0% 28.0% 0.0%
458%~49%% 50 34.0% 2.0% 16.0% 18.0% 30.0% 0.0%
505%~547% 50 38.0% 0.0% 12.0% 16.0% 34.0% 0.0%
5585~ 595% 50 28.0% 0.0% 12.0% 16.0% 42.0% 2.0%
605%~6475% 50 40.0% 4.0% 8.0% 20.0% 28.0% 0.0%
655%~694% 50 38.0% 4.0% 16.0% 10.0% 32.0% 0.0%
arE 154~ 195% 50 34.0% 6.0% 18.0% 10.0% 32.0% 0.0%
2085~ 24%% 50 34.0% 4.0% 10.0% 14.0% 38.0% 0.0%
2585~ 298% 50 20.0% 4.0% 18.0% 20.0% 38.0% 0.0%
3085~ 345% 50 18.0% 10.0% 16.0% 20.0% 36.0% 0.0%
3585~395% 50 18.0% 4.0% 10.0% 20.0% 46.0% 2.0%
4085~ 4455 50 22.0% 4.0% 10.0% 20.0% 44.0% 0.0%
458%~49%% 50 24.0% 2.0% 6.0% 20.0% 48.0% 0.0%
5085~ 545% 50 24.0% 4.0% 6.0% 32.0% 34.0% 0.0%
5585~ 595% 50 22.0% 0.0% 10.0% 18.0% 48.0% 2.0%
605%~644% 50 12.0% 4.0% 4.0% 30.0% 50.0% 0.0%
655%~695% 50 26.0% 4.0% 10.0% 22.0% 38.0% 0.0%
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D AVAVE 8

JPCICEIY BRI (8A)

Marketing

Research Camp

Q5
AT DT IE ChIBEADVWTIREY HBAT2DE0E
n FrELTLS |3 LESERS HEDBILHBL [ Zofth
24k 1100 27.5% 4.8% 13.7% 15.7% 37.5% 0.7%
ek 1545~ 194% 50 26.0% 12.0% 24.0% 6.0% 28.0% 4.0%
2085~ 245% 50 36.0% 4.0% 10.0% 12.0% 38.0% 0.0%
2515~ 295% 50 24.0% 12.0% 10.0% 24.0% 28.0% 2.0%
305%~347% 50 34.0% 6.0% 16.0% 16.0% 28.0% 0.0%
358%~395% 50 20.0% 6.0% 14.0% 26.0% 32.0% 2.0%
408%~445% 50 32.0% 4.0% 22.0% 22.0% 18.0% 2.0%
458%~49%% 50 32.0% 2.0% 20.0% 12.0% 34.0% 0.0%
505%~547% 50 38.0% 6.0% 14.0% 18.0% 24.0% 0.0%
5585~ 595% 50 36.0% 0.0% 18.0% 12.0% 34.0% 0.0%
605%~6475% 50 40.0% 0.0% 12.0% 16.0% 32.0% 0.0%
655%~694% 50 36.0% 0.0% 12.0% 18.0% 34.0% 0.0%
arE 154~ 195% 50 22.0% 8.0% 22.0% 4.0% 44.0% 0.0%
2085~ 24%% 50 30.0% 2.0% 14.0% 12.0% 42.0% 0.0%
2585~ 298% 50 24.0% 10.0% 14.0% 20.0% 32.0% 0.0%
3085~ 345% 50 14.0% 8.0% 6.0% 14.0% 58.0% 0.0%
3585~395% 50 28.0% 6.0% 20.0% 10.0% 36.0% 0.0%
4085~ 4455 50 12.0% 4.0% 6.0% 16.0% 58.0% 4.0%
458%~49%% 50 24.0% 2.0% 12.0% 24.0% 38.0% 0.0%
5085~ 545% 50 26.0% 2.0% 10.0% 18.0% 44.0% 0.0%
5585~ 595% 50 20.0% 6.0% 10.0% 10.0% 54.0% 0.0%
605%~644% 50 30.0% 2.0% 8.0% 16.0% 42.0% 2.0%
655%~695% 50 20.0% 4.0% 8.0% 20.0% 48.0% 0.0%
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D AVAVE 8

JPCICEIY BIR(98)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
Sk 1100 28.5% 4.6% 14.9% 16.5% 35.1% 0.4%
Bt 158%~195% 50 34.0% 8.0% 20.0% 8.0% 30.0% 0.0%
2085~ 245% 50 30.0% 14.0% 14.0% 10.0% 32.0% 0.0%
2585~ 295% 50 30.0% 6.0% 14.0% 22.0% 28.0% 0.0%
305%~347% 50 28.0% 4.0% 26.0% 16.0% 26.0% 0.0%
358%~395% 50 16.0% 8.0% 30.0% 8.0% 38.0% 0.0%
4085~ 4475 50 30.0% 10.0% 18.0% 14.0% 28.0% 0.0%
455 ~49%% 50 36.0% 2.0% 20.0% 18.0% 22.0% 2.0%
505%~547% 50 36.0% 2.0% 16.0% 10.0% 36.0% 0.0%
5545~ 595% 50 30.0% 4.0% 12.0% 20.0% 34.0% 0.0%
605%~644% 50 44.0% 2.0% 12.0% 16.0% 26.0% 0.0%
655%~694% 50 32.0% 0.0% 10.0% 14.0% 44.0% 0.0%
24k 1545~ 194% 50 40.0% 6.0% 10.0% 10.0% 34.0% 0.0%
2085~ 245% 50 16.0% 4.0% 20.0% 28.0% 30.0% 2.0%
2585~ 298% 50 26.0% 8.0% 10.0% 14.0% 40.0% 2.0%
3045~ 345% 50 32.0% 2.0% 14.0% 10.0% 40.0% 2.0%
3585~ 395% 50 24.0% 6.0% 10.0% 14.0% 46.0% 0.0%
408%~445% 50 22.0% 2.0% 16.0% 20.0% 40.0% 0.0%
458%~49%% 50 20.0% 4.0% 8.0% 28.0% 40.0% 0.0%
5045~ 545% 50 28.0% 2.0% 14.0% 14.0% 42.0% 0.0%
554%~595% 50 28.0% 4.0% 6.0% 22.0% 40.0% 0.0%
605%~6475% 50 24.0% 2.0% 12.0% 26.0% 36.0% 0.0%
658%~694% 50 20.0% 2.0% 16.0% 22.0% 40.0% 0.0%
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D AVAVE 8

JPCICEIY B4R (10R)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth

24k 1100 27.6% 4.1% 15.3% 16.2% 36.2% 0.6%

B 154~ 19%% 50 34.0% 8.0% 26.0% 14.0% 18.0% 0.0%
2085~ 245% 50 30.0% 6.0% 20.0% 10.0% 30.0% 4.0%
2585~ 295% 50 14.0% 8.0% 20.0% 16.0% 40.0% 2.0%
305%~347% 50 36.0% 14.0% 8.0% 14.0% 28.0% 0.0%
358%~395% 50 30.0% 4.0% 12.0% 6.0% 48.0% 0.0%
4085~ 4475 50 38.0% 2.0% 20.0% 10.0% 30.0% 0.0%
455 ~49%% 50 42.0% 0.0% 16.0% 16.0% 26.0% 0.0%
508%~545% 50 46.0% 2.0% 12.0% 20.0% 20.0% 0.0%
5545~ 595% 50 46.0% 0.0% 12.0% 26.0% 16.0% 0.0%
605%~644% 50 44.0% 0.0% 12.0% 18.0% 26.0% 0.0%
655%~694% 50 20.0% 2.0% 22.0% 16.0% 38.0% 2.0%

24k 1545~ 194% 50 30.0% 6.0% 20.0% 14.0% 30.0% 0.0%
2085~ 245% 50 16.0% 8.0% 24.0% 12.0% 40.0% 0.0%
2585~ 298% 50 16.0% 12.0% 20.0% 16.0% 36.0% 0.0%
3045~ 345% 50 22.0% 6.0% 6.0% 12.0% 54.0% 0.0%
3585~ 395% 50 20.0% 2.0% 20.0% 24.0% 34.0% 0.0%
408%~445% 50 22.0% 2.0% 10.0% 16.0% 50.0% 0.0%
458%~49%% 50 26.0% 0.0% 14.0% 16.0% 44.0% 0.0%
5045~ 545% 50 24.0% 0.0% 16.0% 14.0% 46.0% 0.0%
554%~595% 50 14.0% 2.0% 8.0% 18.0% 54.0% 4.0%
605%~6475% 50 20.0% 2.0% 16.0% 24.0% 38.0% 0.0%
658%~694% 50 18.0% 4.0% 2.0% 24.0% 50.0% 2.0%
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D AVAVE 8

JPCICEIY DR (11A)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
24k 1100 27.3% 4.5% 15.3% 16.5% 35.8% 0.5%
Bt 158%~195% 50 30.0% 8.0% 18.0% 12.0% 30.0% 2.0%
2085~ 245% 50 30.0% 14.0% 12.0% 12.0% 32.0% 0.0%
2585~ 295% 50 24.0% 6.0% 22.0% 20.0% 28.0% 0.0%
308%~3425% 50 30.0% 6.0% 10.0% 14.0% 40.0% 0.0%
358%~395% 50 28.0% 10.0% 24.0% 14.0% 24.0% 0.0%
4085~ 4475 50 38.0% 2.0% 14.0% 20.0% 26.0% 0.0%
455 ~49%% 50 34.0% 10.0% 20.0% 12.0% 24.0% 0.0%
508%~545% 50 36.0% 6.0% 12.0% 14.0% 32.0% 0.0%
5545~ 595% 50 36.0% 2.0% 16.0% 16.0% 30.0% 0.0%
605%~644% 50 36.0% 6.0% 10.0% 14.0% 34.0% 0.0%
655%~694% 50 34.0% 2.0% 14.0% 14.0% 36.0% 0.0%
24k 1545~ 194% 50 28.0% 2.0% 26.0% 6.0% 38.0% 0.0%
2085~ 245% 50 18.0% 4.0% 24.0% 8.0% 46.0% 0.0%
2585~ 298% 50 24.0% 4.0% 10.0% 26.0% 36.0% 0.0%
3045~ 345% 50 22.0% 6.0% 14.0% 26.0% 28.0% 4.0%
3585~ 395% 50 24.0% 2.0% 6.0% 20.0% 48.0% 0.0%
408%~445% 50 22.0% 0.0% 10.0% 18.0% 46.0% 4.0%
458%~49%% 50 28.0% 2.0% 16.0% 20.0% 34.0% 0.0%
5045~ 545% 50 22.0% 4.0% 10.0% 18.0% 46.0% 0.0%
554%~595% 50 24.0% 0.0% 12.0% 12.0% 52.0% 0.0%
605%~6475% 50 20.0% 4.0% 18.0% 26.0% 32.0% 0.0%
658%~694% 50 12.0% 0.0% 18.0% 22.0% 46.0% 2.0%

71



D AVAVE 8

JPCICEIY D1 (12R)

Marketing

Research Camp

Q5
BEAT 3T ETHEALOVTIRET FEAT3OE0(E
n FELTWS |3 LESEES HEOBLHBN [ Zofth
24k 1100 30.6% 4.8% 14.8% 16.3% 33.1% 0.4%
B 154~ 19%% 50 42.0% 14.0% 14.0% 12.0% 16.0% 2.0%
2085~ 245% 50 22.0% 16.0% 16.0% 12.0% 34.0% 0.0%
2585~ 295% 50 38.0% 6.0% 10.0% 18.0% 28.0% 0.0%
308%~3425% 50 24.0% 12.0% 12.0% 16.0% 34.0% 2.0%
358%~395% 50 32.0% 2.0% 18.0% 12.0% 36.0% 0.0%
4085~ 4475 50 36.0% 6.0% 16.0% 26.0% 16.0% 0.0%
455 ~49%% 50 40.0% 0.0% 12.0% 14.0% 34.0% 0.0%
505%~547% 50 40.0% 0.0% 30.0% 12.0% 18.0% 0.0%
5545~ 595% 50 36.0% 0.0% 16.0% 20.0% 28.0% 0.0%
605%~644% 50 24.0% 2.0% 20.0% 24.0% 30.0% 0.0%
655%~694% 50 42.0% 2.0% 14.0% 16.0% 26.0% 0.0%
24k 1545~ 194% 50 38.0% 8.0% 10.0% 12.0% 32.0% 0.0%
2085~ 245% 50 24.0% 6.0% 22.0% 10.0% 38.0% 0.0%
2585~ 298% 50 22.0% 2.0% 16.0% 6.0% 54.0% 0.0%
3045~ 345% 50 24.0% 6.0% 14.0% 12.0% 44.0% 0.0%
3585~ 395% 50 32.0% 2.0% 18.0% 14.0% 34.0% 0.0%
408%~445% 50 30.0% 8.0% 8.0% 18.0% 36.0% 0.0%
458%~49%% 50 20.0% 4.0% 4.0% 34.0% 38.0% 0.0%
5045~ 545% 50 30.0% 4.0% 14.0% 2.0% 50.0% 0.0%
554%~595% 50 28.0% 0.0% 16.0% 14.0% 42.0% 0.0%
605%~6475% 50 30.0% 2.0% 18.0% 20.0% 28.0% 2.0%
658%~694% 50 20.0% 4.0% 8.0% 34.0% 32.0% 2.0%

72



Marketing
Research Camp

58 : EFEHEOFIARM

BFSEOFIARIMIN T2, [FIATSIOEDE>RL] AXHIBL.

#4El
BEFERONARFIBERED22.2% M5, 12RERETEH23.5%LEENTUZ. [FIFTSD
ED(EFRV] ADEISFIRERED35.4% M5, 12RERET37.1%EMIBLE U,

73




%?%*ﬁ@*“i%%ﬁ R:slz’e::l:nhg Camp

e Q8 BEFFHDFIARMICDOWVT., HREDRARZHEASILEE L

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
201741AR 22.2% 3.5% 26.7% 2%
201742H 22.1% 4.0% 26.4% 3%
201743H 24.4% 4.0% 24.3% %
201744R 20.7% 4.3% 26.0% 3%
2017454 22.5% 2.9% 25.3% %
201746H 22.3% 4.2% 26.3% 3%
201747R 22.0% 3.6% 24.3% %
201748H 22.4% 4.6% 26.4% %
201749H
2017410R 21.9% 3.6% 22.8% 3%
20174118 23.7% 4.3% 26.7% %
2017412R 23.5% 4.9% 22.7% )%
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HEF(1A)

Marketing

EE Research Camp
Q8
FIF T3 ETHRIMCOV TR FIFT30E0(E
n FIFALTLS % LESERS HEDBLNRO L TOft
Sk 1100 22.2% 3.5% 12.0% 26.7% 35.4% 0.2%
Bt 1545~ 194% 50 26.0% 8.0% 18.0% 16.0% 32.0% 0.0%
205%~247% 50 20.0% 6.0% 16.0% 24.0% 34.0% 0.0%
255%~297% 50 32.0% 14.0% 12.0% 20.0% 22.0% 0.0%
301~ 347% 50 24.0% 2.0% 10.0% 30.0% 34.0% 0.0%
355%~394% 50 28.0% 2.0% 14.0% 22.0% 34.0% 0.0%
40BE~445% 50 40.0% 4.0% 8.0% 18.0% 30.0% 0.0%
455 ~495% 50 38.0% 6.0% 10.0% 16.0% 30.0% 0.0%
50i%~54%% 50 30.0% 0.0% 4.0% 26.0% 40.0% 0.0%
555%~594% 50 34.0% 2.0% 4.0% 24.0% 36.0% 0.0%
605%~6475% 50 20.0% 8.0% 12.0% 36.0% 24.0% 0.0%
658%~695% 50 26.0% 0.0% 12.0% 24.0% 38.0% 0.0%
24k 1545~ 194% 50 16.0% 0.0% 22.0% 24.0% 38.0% 0.0%
205%~247% 50 12.0% 8.0% 20.0% 18.0% 42.0% 0.0%
255%~297% 50 26.0% 2.0% 4.0% 30.0% 38.0% 0.0%
308%~347% 50 18.0% 4.0% 8.0% 20.0% 50.0% 0.0%
355%~394% 50 20.0% 2.0% 10.0% 34.0% 34.0% 0.0%
40RE~4475% 50 14.0% 2.0% 10.0% 34.0% 40.0% 0.0%
45 ~495% 50 14.0% 2.0% 8.0% 38.0% 38.0% 0.0%
508%~547% 50 10.0% 2.0% 16.0% 36.0% 36.0% 0.0%
55%~594% 50 18.0% 0.0% 10.0% 40.0% 30.0% 2.0%
605%~644% 50 8.0% 2.0% 20.0% 30.0% 38.0% 2.0%
65%~695% 50 14.0% 2.0% 16.0% 28.0% 40.0% 0.0%
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FHRM(2A)

Marketing

EE Research Camp
Q8
FIFRIBFE CHF A ONTIRET FIFRIT3DEN(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 22.1% 4.0% 11.0% 26.4% 36.3% 0.3%
Bt 1545~ 194% 50 26.0% 10.0% 14.0% 24.0% 26.0% 0.0%
2085~ 245% 50 24.0% 6.0% 20.0% 20.0% 30.0% 0.0%
255%~297% 50 32.0% 4.0% 12.0% 16.0% 36.0% 0.0%
301~ 347% 50 28.0% 8.0% 10.0% 24.0% 30.0% 0.0%
355%~394% 50 26.0% 2.0% 12.0% 22.0% 36.0% 2.0%
4085~ 4475 50 24.0% 4.0% 8.0% 26.0% 36.0% 2.0%
455 ~495% 50 30.0% 8.0% 10.0% 16.0% 36.0% 0.0%
50i%~54%% 50 22.0% 2.0% 0.0% 38.0% 38.0% 0.0%
555%~594% 50 28.0% 2.0% 8.0% 38.0% 24.0% 0.0%
605%~6475% 50 22.0% 2.0% 6.0% 40.0% 30.0% 0.0%
658%~695% 50 18.0% 4.0% 6.0% 20.0% 52.0% 0.0%
24k 1545~ 194% 50 32.0% 6.0% 18.0% 28.0% 16.0% 0.0%
2085~ 245% 50 24.0% 4.0% 16.0% 26.0% 30.0% 0.0%
255%~297% 50 30.0% 6.0% 12.0% 24.0% 28.0% 0.0%
308%~347% 50 26.0% 2.0% 14.0% 20.0% 38.0% 0.0%
355%~394% 50 12.0% 6.0% 8.0% 22.0% 50.0% 2.0%
40RE~4475% 50 18.0% 0.0% 12.0% 26.0% 44.0% 0.0%
45 ~495% 50 10.0% 2.0% 8.0% 42.0% 38.0% 0.0%
508%~547% 50 14.0% 4.0% 18.0% 18.0% 46.0% 0.0%
55%~594% 50 14.0% 6.0% 16.0% 32.0% 32.0% 0.0%
605%~644% 50 10.0% 0.0% 6.0% 38.0% 46.0% 0.0%
65%~695% 50 16.0% 0.0% 8.0% 20.0% 56.0% 0.0%
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FHRM(3A)

Marketing

EE Research Camp
Q8
FIFA I3 FE ChFIACOVWTIRE FIFE9 2080
n FIALTWS |3 LESEES HEDBILHBL [ Zofth
Sk 1100 24.4% 4.0% 11.0% 24.3% 36.0% 0.4%
ek 1545~ 194% 50 26.0% 4.0% 26.0% 18.0% 26.0% 0.0%
2085~ 245% 50 46.0% 6.0% 20.0% 8.0% 20.0% 0.0%
2515~ 295% 50 26.0% 10.0% 10.0% 26.0% 28.0% 0.0%
30K%~345% 50 32.0% 8.0% 8.0% 28.0% 24.0% 0.0%
355%~394% 50 32.0% 4.0% 6.0% 22.0% 36.0% 0.0%
408%~445% 50 24.0% 6.0% 10.0% 32.0% 28.0% 0.0%
458%~49%% 50 34.0% 6.0% 0.0% 24.0% 36.0% 0.0%
504%~545% 50 34.0% 0.0% 6.0% 40.0% 20.0% 0.0%
555%~5974% 50 38.0% 4.0% 2.0% 26.0% 28.0% 2.0%
605%~644% 50 36.0% 4.0% 14.0% 20.0% 26.0% 0.0%
65%~695% 50 16.0% 0.0% 14.0% 32.0% 38.0% 0.0%
T 154~ 195% 50 26.0% 8.0% 14.0% 22.0% 24.0% 6.0%
2085~ 24%% 50 20.0% 6.0% 10.0% 20.0% 44.0% 0.0%
255%~297% 50 20.0% 0.0% 4.0% 22.0% 54.0% 0.0%
305%~347% 50 28.0% 4.0% 22.0% 14.0% 32.0% 0.0%
35%~397% 50 16.0% 2.0% 10.0% 30.0% 42.0% 0.0%
40%~4475% 50 22.0% 2.0% 10.0% 26.0% 40.0% 0.0%
45 ~495% 50 12.0% 0.0% 12.0% 26.0% 50.0% 0.0%
505%~5475% 50 14.0% 6.0% 8.0% 26.0% 46.0% 0.0%
55%~5974% 50 10.0% 2.0% 18.0% 26.0% 44.0% 0.0%
605%~6475% 50 12.0% 4.0% 10.0% 22.0% 52.0% 0.0%
655%~695% 50 12.0% 2.0% 8.0% 24.0% 54.0% 0.0%
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FHEM(4R)

Marketing

EE Research Camp
Q8
FIFRIBFE CHF A ONTIRET FIFRIT3DEN(E
n FIALTWS |3 LESERS HEOBLHBN [ ot
Sk 1100 20.7% 4.3% 11.1% 26.0% 37.6% 0.3%
Bt 1545~ 194% 50 20.0% 16.0% 10.0% 18.0% 36.0% 0.0%
205%~247% 50 24.0% 8.0% 14.0% 24.0% 30.0% 0.0%
255%~297% 50 34.0% 10.0% 14.0% 10.0% 32.0% 0.0%
301~ 347% 50 32.0% 4.0% 18.0% 16.0% 30.0% 0.0%
355%~394% 50 22.0% 6.0% 20.0% 18.0% 34.0% 0.0%
40BE~445% 50 20.0% 4.0% 14.0% 26.0% 36.0% 0.0%
455 ~495% 50 28.0% 2.0% 14.0% 24.0% 32.0% 0.0%
50i%~54%% 50 24.0% 6.0% 6.0% 30.0% 34.0% 0.0%
555%~594% 50 24.0% 0.0% 10.0% 30.0% 36.0% 0.0%
605%~6475% 50 16.0% 0.0% 10.0% 42.0% 32.0% 0.0%
658%~695% 50 14.0% 0.0% 6.0% 36.0% 44.0% 0.0%
24k 1545~ 194% 50 24.0% 6.0% 12.0% 12.0% 46.0% 0.0%
205%~247% 50 16.0% 6.0% 14.0% 22.0% 42.0% 0.0%
255%~297% 50 16.0% 2.0% 12.0% 38.0% 32.0% 0.0%
308%~347% 50 30.0% 4.0% 4.0% 26.0% 36.0% 0.0%
355%~394% 50 18.0% 4.0% 10.0% 24.0% 44.0% 0.0%
40RE~4475% 50 16.0% 2.0% 10.0% 30.0% 40.0% 2.0%
45 ~495% 50 22.0% 6.0% 10.0% 28.0% 34.0% 0.0%
508%~547% 50 20.0% 0.0% 10.0% 26.0% 44.0% 0.0%
55%~594% 50 20.0% 0.0% 8.0% 26.0% 44.0% 2.0%
605%~644% 50 6.0% 0.0% 12.0% 32.0% 50.0% 0.0%
65%~695% 50 10.0% 8.0% 6.0% 34.0% 40.0% 2.0%
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FHRME(5R)

Marketing

EE Research Camp
Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 22.5% 2.9% 9.5% 25.3% 39.7% 0.1%
Bt 154~ 19%% 50 16.0% 6.0% 16.0% 14.0% 48.0% 0.0%
2085~ 245% 50 10.0% 6.0% 18.0% 18.0% 48.0% 0.0%
255%~297% 50 42.0% 4.0% 4.0% 20.0% 30.0% 0.0%
301~ 347% 50 24.0% 2.0% 12.0% 24.0% 38.0% 0.0%
355%~394% 50 30.0% 0.0% 10.0% 22.0% 38.0% 0.0%
4085~ 4475 50 28.0% 6.0% 10.0% 32.0% 24.0% 0.0%
455 ~495% 50 32.0% 4.0% 4.0% 24.0% 36.0% 0.0%
50i%~54%% 50 38.0% 4.0% 8.0% 20.0% 30.0% 0.0%
555%~594% 50 22.0% 2.0% 2.0% 34.0% 40.0% 0.0%
605%~6475% 50 36.0% 4.0% 2.0% 38.0% 20.0% 0.0%
658%~695% 50 26.0% 2.0% 12.0% 26.0% 34.0% 0.0%
24k 1545~ 194% 50 26.0% 0.0% 18.0% 16.0% 38.0% 2.0%
2085~ 245% 50 26.0% 8.0% 8.0% 18.0% 40.0% 0.0%
255%~297% 50 24.0% 4.0% 6.0% 24.0% 42.0% 0.0%
308%~347% 50 20.0% 4.0% 14.0% 16.0% 46.0% 0.0%
355%~394% 50 20.0% 2.0% 10.0% 24.0% 44.0% 0.0%
408%~445% 50 22.0% 0.0% 10.0% 20.0% 48.0% 0.0%
45 ~495% 50 18.0% 0.0% 10.0% 22.0% 50.0% 0.0%
508%~547% 50 12.0% 2.0% 14.0% 24.0% 48.0% 0.0%
55%~594% 50 8.0% 0.0% 6.0% 36.0% 50.0% 0.0%
605%~644% 50 6.0% 4.0% 12.0% 40.0% 38.0% 0.0%
65%~695% 50 10.0% 0.0% 2.0% 44.0% 44.0% 0.0%
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FHERM(6R)

Marketing

EE Research Camp
Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 22.3% 4.2% 10.4% 26.3% 36.6% 0.3%
Bt 1545~ 194% 50 34.0% 4.0% 12.0% 18.0% 32.0% 0.0%
2085~ 245% 50 30.0% 8.0% 8.0% 30.0% 24.0% 0.0%
255%~297% 50 28.0% 4.0% 14.0% 10.0% 44.0% 0.0%
308%~3425% 50 30.0% 4.0% 10.0% 16.0% 40.0% 0.0%
355%~394% 50 36.0% 8.0% 10.0% 22.0% 22.0% 2.0%
4085~ 4475 50 32.0% 6.0% 4.0% 28.0% 28.0% 2.0%
455 ~495% 50 26.0% 2.0% 6.0% 30.0% 36.0% 0.0%
508%~545% 50 32.0% 6.0% 10.0% 26.0% 26.0% 0.0%
555%~594% 50 24.0% 0.0% 4.0% 34.0% 38.0% 0.0%
605%~6475% 50 20.0% 2.0% 16.0% 16.0% 46.0% 0.0%
658%~695% 50 22.0% 0.0% 4.0% 42.0% 30.0% 2.0%
24k 1545~ 194% 50 20.0% 10.0% 20.0% 18.0% 32.0% 0.0%
2085~ 245% 50 14.0% 6.0% 10.0% 22.0% 48.0% 0.0%
255%~297% 50 26.0% 4.0% 16.0% 16.0% 38.0% 0.0%
308%~347% 50 22.0% 10.0% 10.0% 20.0% 38.0% 0.0%
355%~394% 50 12.0% 6.0% 20.0% 24.0% 38.0% 0.0%
40RE~4475% 50 26.0% 2.0% 8.0% 26.0% 38.0% 0.0%
45 ~495% 50 20.0% 0.0% 8.0% 38.0% 34.0% 0.0%
508%~547% 50 10.0% 4.0% 6.0% 30.0% 50.0% 0.0%
55%~594% 50 10.0% 2.0% 14.0% 36.0% 38.0% 0.0%
605%~644% 50 10.0% 2.0% 10.0% 34.0% 44.0% 0.0%
65%~695% 50 6.0% 2.0% 8.0% 42.0% 42.0% 0.0%
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FHRE(7R)

Marketing

EE Research Camp
Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 22.0% 3.6% 9.8% 24.3% 39.9% 0.4%
Bt 154~ 19%% 50 24.0% 2.0% 16.0% 14.0% 44.0% 0.0%
2085~ 245% 50 34.0% 4.0% 8.0% 18.0% 36.0% 0.0%
255%~297% 50 30.0% 6.0% 16.0% 14.0% 34.0% 0.0%
301~ 347% 50 26.0% 6.0% 8.0% 20.0% 38.0% 2.0%
355%~394% 50 32.0% 4.0% 10.0% 24.0% 28.0% 2.0%
4085~ 4475 50 30.0% 2.0% 14.0% 22.0% 32.0% 0.0%
455 ~495% 50 24.0% 2.0% 12.0% 36.0% 24.0% 2.0%
50i%~54%% 50 36.0% 0.0% 10.0% 24.0% 30.0% 0.0%
555%~594% 50 22.0% 2.0% 2.0% 24.0% 50.0% 0.0%
605%~6475% 50 32.0% 2.0% 4.0% 20.0% 42.0% 0.0%
658%~695% 50 26.0% 4.0% 12.0% 28.0% 30.0% 0.0%
24k 1545~ 194% 50 32.0% 10.0% 12.0% 10.0% 36.0% 0.0%
2085~ 245% 50 22.0% 2.0% 10.0% 24.0% 42.0% 0.0%
255%~297% 50 18.0% 6.0% 10.0% 24.0% 42.0% 0.0%
308%~347% 50 20.0% 6.0% 12.0% 20.0% 42.0% 0.0%
355%~394% 50 14.0% 8.0% 12.0% 28.0% 38.0% 0.0%
408%~445% 50 12.0% 4.0% 16.0% 36.0% 30.0% 2.0%
45 ~495% 50 8.0% 2.0% 10.0% 28.0% 52.0% 0.0%
508%~547% 50 8.0% 2.0% 10.0% 40.0% 40.0% 0.0%
55%~594% 50 12.0% 0.0% 2.0% 24.0% 62.0% 0.0%
605%~644% 50 6.0% 2.0% 2.0% 34.0% 56.0% 0.0%
65%~695% 50 16.0% 4.0% 8.0% 22.0% 50.0% 0.0%
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FHRM(8A)

Marketing

EE Research Camp
Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 22.4% 4.6% 10.7% 26.4% 35.5% 0.5%
Bt 154~ 19%% 50 28.0% 14.0% 18.0% 20.0% 20.0% 0.0%
2085~ 245% 50 22.0% 4.0% 20.0% 16.0% 36.0% 2.0%
255%~297% 50 30.0% 8.0% 10.0% 24.0% 28.0% 0.0%
301~ 347% 50 36.0% 8.0% 6.0% 26.0% 24.0% 0.0%
355%~394% 50 16.0% 8.0% 12.0% 24.0% 38.0% 2.0%
4085~ 4475 50 36.0% 2.0% 18.0% 22.0% 22.0% 0.0%
455 ~495% 50 38.0% 0.0% 12.0% 24.0% 26.0% 0.0%
50i%~54%% 50 24.0% 6.0% 8.0% 38.0% 24.0% 0.0%
555%~594% 50 26.0% 0.0% 10.0% 34.0% 30.0% 0.0%
605%~6475% 50 18.0% 2.0% 8.0% 38.0% 34.0% 0.0%
658%~695% 50 18.0% 4.0% 8.0% 30.0% 40.0% 0.0%
24k 1545~ 194% 50 20.0% 8.0% 20.0% 14.0% 38.0% 0.0%
2085~ 245% 50 22.0% 6.0% 12.0% 30.0% 30.0% 0.0%
255%~297% 50 22.0% 8.0% 12.0% 26.0% 32.0% 0.0%
308%~347% 50 18.0% 4.0% 6.0% 24.0% 46.0% 2.0%
355%~394% 50 20.0% 8.0% 8.0% 24.0% 40.0% 0.0%
408%~445% 50 12.0% 2.0% 8.0% 26.0% 52.0% 0.0%
45 ~495% 50 24.0% 0.0% 8.0% 32.0% 34.0% 2.0%
508%~547% 50 20.0% 0.0% 14.0% 28.0% 38.0% 0.0%
55%~594% 50 12.0% 4.0% 8.0% 30.0% 46.0% 0.0%
605%~644% 50 8.0% 2.0% 6.0% 26.0% 58.0% 0.0%
65%~695% 50 22.0% 4.0% 4.0% 24.0% 44.0% 2.0%
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FHRM(9A)

Marketing

EE Research Camp
Q8
FIFA I3 FE ChFIACOVWTIRE FIFE9 2080
n FIALTWS |3 LESEES HEDBILHBL [ Zofth
24k 1100 23.0% 4.2% 9.4% 27.0% 36.1% 0.4%
ek 1545~ 194% 50 20.0% 6.0% 14.0% 24.0% 36.0% 0.0%
2085~ 245% 50 42.0% 12.0% 8.0% 16.0% 20.0% 2.0%
2515~ 295% 50 28.0% 6.0% 16.0% 20.0% 30.0% 0.0%
30K%~345% 50 24.0% 4.0% 14.0% 22.0% 36.0% 0.0%
355%~394% 50 24.0% 10.0% 12.0% 26.0% 26.0% 2.0%
408%~445% 50 22.0% 4.0% 6.0% 40.0% 28.0% 0.0%
458%~49%% 50 22.0% 0.0% 8.0% 38.0% 32.0% 0.0%
504%~545% 50 34.0% 2.0% 8.0% 22.0% 32.0% 2.0%
555%~5974% 50 20.0% 0.0% 4.0% 46.0% 30.0% 0.0%
605%~644% 50 20.0% 6.0% 8.0% 40.0% 26.0% 0.0%
65%~695% 50 14.0% 2.0% 8.0% 28.0% 48.0% 0.0%
T 154~ 195% 50 30.0% 8.0% 12.0% 16.0% 34.0% 0.0%
2085~ 24%% 50 28.0% 0.0% 22.0% 22.0% 28.0% 0.0%
255%~297% 50 26.0% 6.0% 10.0% 18.0% 40.0% 0.0%
305%~347% 50 18.0% 0.0% 14.0% 30.0% 38.0% 0.0%
35%~397% 50 26.0% 6.0% 8.0% 22.0% 38.0% 0.0%
40%~4475% 50 24.0% 2.0% 12.0% 24.0% 38.0% 0.0%
45 ~495% 50 16.0% 8.0% 2.0% 26.0% 48.0% 0.0%
505%~5475% 50 16.0% 0.0% 8.0% 30.0% 46.0% 0.0%
55%~5974% 50 28.0% 2.0% 6.0% 26.0% 36.0% 2.0%
605%~6475% 50 8.0% 2.0% 2.0% 34.0% 54.0% 0.0%
655%~695% 50 16.0% 6.0% 4.0% 24.0% 50.0% 0.0%
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FHEM(10A)

Marketing

EE Research Camp
Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ ot
Sk 1100 21.9% 3.6% 12.8% 22.8% 38.5% 0.3%
Bt 1545~ 194% 50 24.0% 12.0% 22.0% 26.0% 16.0% 0.0%
205%~247% 50 32.0% 4.0% 8.0% 20.0% 36.0% 0.0%
255%~297% 50 26.0% 2.0% 14.0% 22.0% 34.0% 2.0%
301~ 347% 50 26.0% 10.0% 12.0% 18.0% 34.0% 0.0%
355%~394% 50 22.0% 0.0% 10.0% 22.0% 46.0% 0.0%
40BE~445% 50 34.0% 4.0% 20.0% 14.0% 28.0% 0.0%
455 ~495% 50 34.0% 4.0% 4.0% 20.0% 38.0% 0.0%
50i%~54%% 50 22.0% 0.0% 18.0% 20.0% 40.0% 0.0%
555%~594% 50 40.0% 2.0% 6.0% 24.0% 28.0% 0.0%
605%~6475% 50 22.0% 4.0% 6.0% 30.0% 38.0% 0.0%
658%~695% 50 20.0% 2.0% 14.0% 30.0% 34.0% 0.0%
24k 1545~ 194% 50 16.0% 2.0% 28.0% 20.0% 34.0% 0.0%
205%~247% 50 32.0% 8.0% 14.0% 12.0% 34.0% 0.0%
255%~297% 50 28.0% 10.0% 18.0% 18.0% 26.0% 0.0%
308%~347% 50 24.0% 2.0% 16.0% 20.0% 38.0% 0.0%
355%~394% 50 16.0% 4.0% 14.0% 32.0% 34.0% 0.0%
40RE~4475% 50 12.0% 2.0% 12.0% 28.0% 46.0% 0.0%
45 ~495% 50 22.0% 0.0% 10.0% 22.0% 46.0% 0.0%
508%~547% 50 8.0% 2.0% 10.0% 30.0% 48.0% 2.0%
55%~594% 50 16.0% 2.0% 8.0% 28.0% 46.0% 0.0%
605%~644% 50 2.0% 2.0% 6.0% 28.0% 60.0% 2.0%
65%~695% 50 4.0% 2.0% 12.0% 18.0% 64.0% 0.0%
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Q8
FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
24k 1100 23.7% 4.3% 9.0% 26.7% 35.9% 0.4%
Bt 154~ 19%% 50 18.0% 10.0% 20.0% 22.0% 30.0% 0.0%
2085~ 245% 50 28.0% 10.0% 6.0% 20.0% 36.0% 0.0%
255%~297% 50 30.0% 4.0% 20.0% 14.0% 32.0% 0.0%
301~ 347% 50 26.0% 4.0% 2.0% 30.0% 38.0% 0.0%
355%~394% 50 36.0% 6.0% 12.0% 22.0% 22.0% 2.0%
4085~ 4475 50 24.0% 6.0% 12.0% 20.0% 38.0% 0.0%
455 ~495% 50 40.0% 4.0% 12.0% 24.0% 20.0% 0.0%
50i%~54%% 50 24.0% 0.0% 20.0% 28.0% 28.0% 0.0%
555%~594% 50 26.0% 4.0% 4.0% 42.0% 22.0% 2.0%
605%~6475% 50 24.0% 6.0% 6.0% 26.0% 38.0% 0.0%
658%~695% 50 22.0% 4.0% 6.0% 26.0% 42.0% 0.0%
24k 1545~ 194% 50 18.0% 8.0% 12.0% 20.0% 42.0% 0.0%
2085~ 245% 50 30.0% 8.0% 12.0% 18.0% 32.0% 0.0%
255%~297% 50 38.0% 4.0% 4.0% 22.0% 32.0% 0.0%
308%~347% 50 24.0% 2.0% 10.0% 34.0% 28.0% 2.0%
355%~394% 50 18.0% 2.0% 8.0% 36.0% 36.0% 0.0%
408%~445% 50 22.0% 0.0% 2.0% 30.0% 44.0% 2.0%
45 ~495% 50 22.0% 4.0% 6.0% 38.0% 30.0% 0.0%
508%~547% 50 6.0% 4.0% 0.0% 22.0% 68.0% 0.0%
55%~594% 50 24.0% 2.0% 6.0% 26.0% 42.0% 0.0%
605%~644% 50 10.0% 0.0% 10.0% 38.0% 42.0% 0.0%
65%~695% 50 12.0% 2.0% 8.0% 30.0% 48.0% 0.0%
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FIFR S 3T E CHF OV TR FIFT3060(E
n FIALTWS |3 LESERS HEOBLHBN [ Zofth
Sk 1100 23.5% 4.9% 11.7% 22.7% 37.1% 0.0%
Bt 154~ 19%% 50 20.0% 8.0% 20.0% 16.0% 36.0% 0.0%
2085~ 245% 50 28.0% 14.0% 14.0% 14.0% 30.0% 0.0%
255%~297% 50 38.0% 10.0% 10.0% 12.0% 30.0% 0.0%
301~ 347% 50 26.0% 8.0% 10.0% 24.0% 32.0% 0.0%
355%~394% 50 36.0% 2.0% 10.0% 28.0% 24.0% 0.0%
4085~ 4475 50 34.0% 6.0% 2.0% 34.0% 24.0% 0.0%
455 ~495% 50 40.0% 0.0% 6.0% 24.0% 30.0% 0.0%
50i%~54%% 50 30.0% 6.0% 8.0% 22.0% 34.0% 0.0%
555%~594% 50 32.0% 0.0% 14.0% 26.0% 28.0% 0.0%
605%~6475% 50 24.0% 2.0% 18.0% 28.0% 28.0% 0.0%
658%~695% 50 22.0% 2.0% 6.0% 36.0% 34.0% 0.0%
24k 1545~ 194% 50 24.0% 10.0% 20.0% 12.0% 34.0% 0.0%
2085~ 245% 50 20.0% 4.0% 20.0% 12.0% 44.0% 0.0%
255%~297% 50 22.0% 8.0% 20.0% 18.0% 32.0% 0.0%
308%~347% 50 22.0% 4.0% 14.0% 14.0% 46.0% 0.0%
355%~394% 50 24.0% 4.0% 10.0% 24.0% 38.0% 0.0%
408%~445% 50 18.0% 2.0% 18.0% 22.0% 40.0% 0.0%
45 ~495% 50 14.0% 6.0% 2.0% 30.0% 48.0% 0.0%
508%~547% 50 20.0% 4.0% 8.0% 18.0% 50.0% 0.0%
55%~594% 50 8.0% 4.0% 6.0% 30.0% 52.0% 0.0%
605%~644% 50 10.0% 0.0% 10.0% 28.0% 52.0% 0.0%
65%~695% 50 6.0% 4.0% 12.0% 28.0% 50.0% 0.0%
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mixi*'LEH!IkiR(lﬁ)

Q10 mixi (Z934)
COY—EREHIDT
Wah RN
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 7.4% 23.9% 36.5% 23.7% 8.5%
St 15m%~194% 50 14.0% 32.0% 34.0% 12.0% 8.0%
204%~247% 50 4.0% 8.0% 58.0% 26.0% 4.0%
25m%~295% 50 4.0% 18.0% 30.0% 36.0% 12.0%
30/%~347% 50 2.0% 16.0% 36.0% 34.0% 12.0%
35m%~395% 50 4.0% 30.0% 32.0% 20.0% 14.0%
40i%~447% 50 12.0% 18.0% 36.0% 14.0% 20.0%
45i%~49% 50 2.0% 22.0% 36.0% 30.0% 10.0%
50/%~547% 50 4.0% 38.0% 30.0% 18.0% 10.0%
55i%~59%% 50 8.0% 18.0% 54.0% 8.0% 12.0%
60%~647% 50 4.0% 24.0% 44.0% 22.0% 6.0%
65i% ~695% 50 18.0% 44.0% 30.0% 6.0% 2.0%
7% 15m%~194% 50 12.0% 38.0% 34.0% 16.0% 0.0%
208%~ 2455 50 10.0% 16.0% 30.0% 36.0% 8.0%
25k%~295% 50 10.0% 6.0% 24.0% 50.0% 10.0%
30i%~345% 50 6.0% 18.0% 32.0% 32.0% 12.0%
35m%~395% 50 4.0% 20.0% 30.0% 34.0% 12.0%
40m% ~445% 50 4.0% 24.0% 32.0% 34.0% 6.0%
451%~495% 50 10.0% 20.0% 38.0% 28.0% 4.0%
50i%~547% 50 10.0% 40.0% 32.0% 12.0% 6.0%
55k%~59%% 50 6.0% 16.0% 42.0% 26.0% 10.0%
60i% ~64% 50 8.0% 22.0% 50.0% 18.0% 2.0%
65i% ~695% 50 6.0% 38.0% 40.0% 10.0% 6.0%
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mixi*'LEH!IkiR(Zﬁ)

Q10 mixi (Z934)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 8.5% 21.9% 35.9% 23.1% 10.5%
St 15m%~194% 50 8.0% 30.0% 34.0% 16.0% 12.0%
204%~247% 50 6.0% 14.0% 46.0% 32.0% 2.0%
25m%~295% 50 10.0% 16.0% 22.0% 32.0% 20.0%
30/%~347% 50 8.0% 12.0% 38.0% 28.0% 14.0%
35m%~395% 50 4.0% 22.0% 36.0% 26.0% 12.0%
40i%~447% 50 8.0% 20.0% 30.0% 28.0% 14.0%
45i%~49% 50 6.0% 24.0% 44.0% 14.0% 12.0%
50/%~547% 50 6.0% 20.0% 38.0% 20.0% 16.0%
55i%~59%% 50 6.0% 26.0% 50.0% 12.0% 6.0%
60%~647% 50 4.0% 28.0% 44.0% 18.0% 6.0%
65i% ~695% 50 28.0% 24.0% 30.0% 6.0% 12.0%
7% 15m%~194% 50 14.0% 28.0% 26.0% 22.0% 10.0%
208%~ 2455 50 10.0% 20.0% 32.0% 28.0% 10.0%
25m%~295% 50 4.0% 14.0% 26.0% 44.0% 12.0%
30i%~345% 50 8.0% 12.0% 24.0% 40.0% 16.0%
35m%~395% 50 6.0% 12.0% 32.0% 36.0% 14.0%
40m% ~445% 50 16.0% 16.0% 38.0% 28.0% 2.0%
451%~495% 50 8.0% 20.0% 30.0% 32.0% 10.0%
50i%~547% 50 2.0% 24.0% 40.0% 20.0% 14.0%
55k%~59%% 50 6.0% 26.0% 46.0% 12.0% 10.0%
60i% ~64% 50 8.0% 34.0% 44.0% 10.0% 4.0%
65i% ~695% 50 12.0% 40.0% 40.0% 4.0% 4.0%
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mixiﬂﬁﬁllkiﬂ@ﬁ)

Q10 mixi (Z934)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 9.8% 23.5% 32.8% 24.5% 9.4%
St 15m%~194% 50 16.0% 24.0% 26.0% 22.0% 12.0%
20i%~2475% 50 4.0% 22.0% 36.0% 30.0% 8.0%
25i%~295% 50 16.0% 16.0% 18.0% 32.0% 18.0%
30i%~34% 50 14.0% 24.0% 28.0% 24.0% 10.0%
35m%~395% 50 4.0% 24.0% 24.0% 32.0% 16.0%
40m%~445% 50 8.0% 24.0% 34.0% 24.0% 10.0%
45i%~495% 50 10.0% 26.0% 38.0% 20.0% 6.0%
50i%~54% 50 10.0% 22.0% 38.0% 24.0% 6.0%
55i%~59%% 50 8.0% 22.0% 42.0% 16.0% 12.0%
60i% ~647% 50 14.0% 28.0% 40.0% 14.0% 4.0%
65i% ~695% 50 12.0% 32.0% 50.0% 2.0% 4.0%
7% 15m%~194% 50 10.0% 30.0% 48.0% 10.0% 2.0%
20/%~247% 50 12.0% 16.0% 22.0% 44.0% 6.0%
25%~295% 50 0.0% 16.0% 18.0% 56.0% 10.0%
30i%~345% 50 6.0% 14.0% 22.0% 46.0% 12.0%
35m%~395% 50 6.0% 18.0% 24.0% 36.0% 16.0%
40m% ~445% 50 8.0% 22.0% 34.0% 28.0% 8.0%
451%~495% 50 2.0% 20.0% 48.0% 20.0% 10.0%
50i%~547% 50 12.0% 22.0% 32.0% 18.0% 16.0%
55k%~59%% 50 12.0% 26.0% 38.0% 22.0% 2.0%
60i% ~64% 50 14.0% 34.0% 30.0% 12.0% 10.0%
65i% ~695% 50 18.0% 36.0% 32.0% 6.0% 8.0%
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mixi*'LEH!IkiRMﬁ)

Q10 mixi (Z934)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 9.1% 29.6% 29.2% 24.3% 7.8%
St 15m%~194% 50 12.0% 50.0% 32.0% 2.0% 4.0%
204%~247% 50 12.0% 32.0% 28.0% 26.0% 2.0%
25m%~295% 50 6.0% 20.0% 20.0% 36.0% 18.0%
30i%~34% 50 8.0% 22.0% 28.0% 30.0% 12.0%
35m%~395% 50 2.0% 32.0% 24.0% 30.0% 12.0%
40i%~447% 50 6.0% 22.0% 30.0% 34.0% 8.0%
45i%~49% 50 8.0% 26.0% 36.0% 20.0% 10.0%
50i%~54% 50 2.0% 32.0% 28.0% 30.0% 8.0%
55i%~59%% 50 6.0% 36.0% 34.0% 18.0% 6.0%
60i% ~647% 50 10.0% 34.0% 42.0% 10.0% 4.0%
65i% ~695% 50 16.0% 44.0% 26.0% 10.0% 4.0%
7% 15m%~194% 50 4.0% 26.0% 36.0% 30.0% 4.0%
20/%~247% 50 4.0% 32.0% 38.0% 22.0% 4.0%
25k%~295% 50 12.0% 10.0% 20.0% 52.0% 6.0%
30i%~345% 50 4.0% 14.0% 20.0% 48.0% 14.0%
35m%~395% 50 4.0% 24.0% 24.0% 38.0% 10.0%
40m% ~445% 50 8.0% 32.0% 32.0% 20.0% 8.0%
451%~495% 50 0.0% 30.0% 38.0% 18.0% 14.0%
50i%~547% 50 16.0% 42.0% 16.0% 20.0% 6.0%
55k%~59%% 50 14.0% 32.0% 34.0% 16.0% 4.0%
60i% ~64% 50 20.0% 24.0% 32.0% 16.0% 8.0%
65i% ~695% 50 26.0% 36.0% 24.0% 8.0% 6.0%
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mixi*'LEH!IkiR(Sﬁ)

Q10 mixi (Z934)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 11.2% 23.1% 33.0% 23.6% 9.1%
St 15m%~194% 50 38.0% 26.0% 20.0% 10.0% 6.0%
20i%~2475% 50 18.0% 16.0% 36.0% 24.0% 6.0%
25i%~295% 50 12.0% 6.0% 34.0% 36.0% 12.0%
30i%~34% 50 8.0% 10.0% 36.0% 24.0% 22.0%
35m%~395% 50 10.0% 14.0% 36.0% 32.0% 8.0%
40m%~445% 50 20.0% 16.0% 28.0% 28.0% 8.0%
45i%~495% 50 14.0% 26.0% 36.0% 16.0% 8.0%
50i%~54% 50 8.0% 20.0% 32.0% 22.0% 18.0%
55i%~59%% 50 8.0% 30.0% 42.0% 16.0% 4.0%
60i% ~647% 50 6.0% 26.0% 46.0% 8.0% 14.0%
65i% ~695% 50 14.0% 32.0% 38.0% 10.0% 6.0%
7% 15m%~194% 50 10.0% 30.0% 30.0% 26.0% 4.0%
20/%~247% 50 6.0% 14.0% 44.0% 32.0% 4.0%
25k%~295% 50 6.0% 6.0% 30.0% 42.0% 16.0%
30i%~345% 50 12.0% 8.0% 24.0% 42.0% 14.0%
35m%~395% 50 6.0% 18.0% 20.0% 48.0% 8.0%
40m% ~445% 50 12.0% 26.0% 30.0% 28.0% 4.0%
451%~495% 50 4.0% 38.0% 36.0% 18.0% 4.0%
50i%~547% 50 8.0% 28.0% 34.0% 20.0% 10.0%
55k%~59%% 50 6.0% 36.0% 38.0% 10.0% 10.0%
60i% ~64% 50 2.0% 30.0% 32.0% 22.0% 14.0%
65i% ~695% 50 18.0% 52.0% 24.0% 6.0% 0.0%
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mixi*'LEH!IkiR(Gﬁ)

Q10 mixi (Z934)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 11.0% 26.1% 30.9% 23.2% 8.8%
St 15m%~194% 50 16.0% 22.0% 34.0% 12.0% 16.0%
204%~247% 50 14.0% 18.0% 32.0% 30.0% 6.0%
25m%~295% 50 10.0% 24.0% 28.0% 30.0% 8.0%
30i%~34% 50 2.0% 20.0% 26.0% 36.0% 16.0%
35m%~395% 50 6.0% 26.0% 20.0% 34.0% 14.0%
40m%~445% 50 10.0% 28.0% 28.0% 22.0% 12.0%
45i%~495% 50 8.0% 34.0% 28.0% 20.0% 10.0%
50i%~54% 50 2.0% 30.0% 40.0% 20.0% 8.0%
55i%~59%% 50 18.0% 28.0% 32.0% 20.0% 2.0%
60i% ~647% 50 16.0% 26.0% 40.0% 10.0% 8.0%
65i% ~695% 50 20.0% 28.0% 32.0% 14.0% 6.0%
7% 15m%~194% 50 14.0% 30.0% 42.0% 8.0% 6.0%
20/%~247% 50 12.0% 14.0% 34.0% 30.0% 10.0%
25m%~295% 50 10.0% 22.0% 20.0% 40.0% 8.0%
30i%~345% 50 4.0% 18.0% 22.0% 44.0% 12.0%
35m%~395% 50 10.0% 26.0% 28.0% 28.0% 8.0%
40m% ~445% 50 4.0% 20.0% 28.0% 40.0% 8.0%
451%~495% 50 16.0% 28.0% 34.0% 16.0% 6.0%
50i%~547% 50 10.0% 36.0% 38.0% 10.0% 6.0%
55k%~59%% 50 16.0% 28.0% 28.0% 18.0% 10.0%
60i% ~64% 50 12.0% 32.0% 30.0% 18.0% 8.0%
65i% ~695% 50 12.0% 36.0% 36.0% 10.0% 6.0%
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mixiﬂﬁﬁllkiﬂ(ﬂﬁ)

Q10 mixi (Z934)
COY—ER(FEI-T
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
L ZEEHB R20L)) FALTVEL  FIALTLS
21k 1100 9.9% 25.8% 29.5% 26.1% 8.7%
S5S1% 155~ 195% 50 14.0% 48.0% 24.0% 10.0% 4.0%
20/ ~247% 50 16.0% 20.0% 28.0% 30.0% 6.0%
25m%~297% 50 10.0% 22.0% 20.0% 40.0% 8.0%
30m%~34% 50 6.0% 8.0% 38.0% 36.0% 12.0%
35m%&~39%% 50 8.0% 12.0% 24.0% 40.0% 16.0%
40%~445% 50 6.0% 16.0% 38.0% 30.0% 10.0%
45i%~495% 50 12.0% 22.0% 26.0% 30.0% 10.0%
50i%~54i% 50 6.0% 26.0% 32.0% 22.0% 14.0%
55i%~597% 50 14.0% 30.0% 30.0% 16.0% 10.0%
60~ 647% 50 10.0% 32.0% 42.0% 8.0% 8.0%
65m~697% 50 14.0% 30.0% 36.0% 14.0% 6.0%
kg 155%~195% 50 8.0% 32.0% 36.0% 18.0% 6.0%
20/%~247% 50 14.0% 22.0% 26.0% 32.0% 6.0%
25m%~297%% 50 6.0% 18.0% 18.0% 52.0% 6.0%
30m&~34i% 50 4.0% 12.0% 28.0% 36.0% 20.0%
35m%&~39%% 50 4.0% 16.0% 26.0% 34.0% 20.0%
40m% ~445% 50 8.0% 12.0% 36.0% 42.0% 2.0%
45m%~495% 50 8.0% 32.0% 24.0% 28.0% 8.0%
50/%~54% 50 6.0% 28.0% 34.0% 20.0% 12.0%
55i%~597% 50 10.0% 44.0% 32.0% 12.0% 2.0%
60m%~64% 50 12.0% 46.0% 26.0% 12.0% 4.0%
65m%~697% 50 22.0% 40.0% 24.0% 12.0% 2.0%
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mixi*'LEH!IkiR(Sﬁ)

Q10 mixi (Z934)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 9.3% 25.1% 32.8% 24.4% 8.5%
St 15m%~194% 50 22.0% 22.0% 44.0% 6.0% 6.0%
204%~247% 50 8.0% 24.0% 34.0% 28.0% 6.0%
25m%~295% 50 14.0% 16.0% 30.0% 30.0% 10.0%
30i%~34% 50 4.0% 16.0% 38.0% 32.0% 10.0%
35m%~395% 50 10.0% 38.0% 18.0% 20.0% 14.0%
40i%~447% 50 2.0% 16.0% 34.0% 30.0% 18.0%
45i%~49% 50 4.0% 28.0% 36.0% 26.0% 6.0%
50i%~54% 50 12.0% 26.0% 26.0% 32.0% 4.0%
55i%~59%% 50 6.0% 18.0% 50.0% 18.0% 8.0%
60i% ~647% 50 12.0% 22.0% 46.0% 14.0% 6.0%
65i% ~695% 50 12.0% 42.0% 28.0% 10.0% 8.0%
7% 15m%~194% 50 2.0% 34.0% 54.0% 4.0% 6.0%
20/%~247% 50 10.0% 28.0% 24.0% 32.0% 6.0%
25m%~295% 50 10.0% 20.0% 26.0% 40.0% 4.0%
30i%~345% 50 8.0% 16.0% 24.0% 38.0% 14.0%
35m%~395% 50 10.0% 20.0% 30.0% 32.0% 8.0%
40m% ~445% 50 2.0% 26.0% 22.0% 34.0% 16.0%
451%~495% 50 8.0% 30.0% 28.0% 30.0% 4.0%
50i%~547% 50 6.0% 24.0% 32.0% 24.0% 14.0%
55k%~59%% 50 10.0% 30.0% 30.0% 24.0% 6.0%
60i% ~64% 50 6.0% 34.0% 36.0% 14.0% 10.0%
65i% ~695% 50 26.0% 22.0% 32.0% 18.0% 2.0%

96



mix&“ﬂ“ﬁfﬂ(gﬁ) EA:srzgticnthamp

Q10 mixi (Z934)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 9.9% 25.1% 30.5% 25.7% 8.7%
S5S1% 155~ 195% 50 4.0% 24.0% 36.0% 22.0% 14.0%
20/ ~247% 50 8.0% 28.0% 28.0% 24.0% 12.0%
25m%~297% 50 10.0% 16.0% 32.0% 38.0% 4.0%
30i%~347% 50 10.0% 12.0% 30.0% 32.0% 16.0%
35m%&~39%% 50 14.0% 16.0% 18.0% 38.0% 14.0%
40%~445% 50 10.0% 22.0% 34.0% 30.0% 4.0%
45%~495% 50 4.0% 22.0% 44.0% 20.0% 10.0%
50/%~547% 50 8.0% 18.0% 38.0% 28.0% 8.0%
55i%~597% 50 16.0% 24.0% 38.0% 12.0% 10.0%
60~ 647% 50 12.0% 38.0% 34.0% 6.0% 10.0%
65m~697% 50 18.0% 38.0% 28.0% 14.0% 2.0%
kg 155%~195% 50 18.0% 30.0% 44.0% 6.0% 2.0%
20m%~247% 50 10.0% 18.0% 34.0% 30.0% 8.0%
25m%~297%% 50 10.0% 18.0% 14.0% 52.0% 6.0%
30i%~347% 50 6.0% 8.0% 20.0% 52.0% 14.0%
35m%&~39%% 50 4.0% 10.0% 22.0% 48.0% 16.0%
40%~445% 50 10.0% 34.0% 26.0% 26.0% 4.0%
45m%~495% 50 10.0% 36.0% 28.0% 20.0% 6.0%
50/%~54% 50 4.0% 30.0% 32.0% 26.0% 8.0%
55i%~597% 50 16.0% 22.0% 32.0% 20.0% 10.0%
607i%~ 647% 50 8.0% 38.0% 30.0% 16.0% 8.0%
65m%~697% 50 8.0% 50.0% 30.0% 6.0% 6.0%
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miﬂ*“ﬂﬂf?ﬂ(lﬂﬁ) EA:srggticnthamp

Q10 mixi (Z934)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 9.6% 28.1% 31.1% 22.3% 8.9%
S5S1% 155~ 195% 50 22.0% 32.0% 36.0% 2.0% 8.0%
20/ ~247% 50 10.0% 24.0% 42.0% 14.0% 10.0%
25m%~297% 50 12.0% 26.0% 24.0% 32.0% 6.0%
30i%~347% 50 6.0% 22.0% 34.0% 28.0% 10.0%
35m%&~39%% 50 14.0% 30.0% 20.0% 28.0% 8.0%
40%~445% 50 4.0% 14.0% 30.0% 38.0% 14.0%
45%~495% 50 8.0% 22.0% 38.0% 26.0% 6.0%
50/%~547% 50 2.0% 28.0% 36.0% 10.0% 24.0%
55i%~597% 50 8.0% 34.0% 34.0% 20.0% 4.0%
60~ 647% 50 6.0% 26.0% 46.0% 10.0% 12.0%
65m~697% 50 6.0% 54.0% 24.0% 12.0% 4.0%
kg 155%~195% 50 16.0% 38.0% 38.0% 4.0% 4.0%
20m%~247% 50 10.0% 24.0% 24.0% 32.0% 10.0%
25m%~297%% 50 12.0% 18.0% 20.0% 38.0% 12.0%
30i%~347% 50 4.0% 12.0% 30.0% 46.0% 8.0%
35m%&~39%% 50 10.0% 18.0% 24.0% 40.0% 8.0%
40%~445% 50 6.0% 24.0% 24.0% 38.0% 8.0%
45m%~495% 50 6.0% 26.0% 40.0% 20.0% 8.0%
50/%~54% 50 20.0% 30.0% 28.0% 14.0% 8.0%
55i%~597% 50 12.0% 36.0% 30.0% 12.0% 10.0%
607i%~ 647% 50 6.0% 30.0% 32.0% 20.0% 12.0%
65m%~697% 50 12.0% 50.0% 30.0% 6.0% 2.0%
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mixiFl|

FHAASL(11AR)

Marketing
Research Camp

Q10 mixi (Z434)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 10.5% 24.8% 31.7% 24.6% 8.4%
5% 15m%~19%% 50 34.0% 24.0% 30.0% 6.0% 6.0%
204%~247% 50 6.0% 30.0% 32.0% 20.0% 12.0%
25m%~295% 50 10.0% 16.0% 26.0% 32.0% 16.0%
30i%~34% 50 12.0% 28.0% 18.0% 26.0% 16.0%
35m%~395% 50 14.0% 22.0% 28.0% 28.0% 8.0%
40i%~447% 50 8.0% 20.0% 24.0% 34.0% 14.0%
45i%~49% 50 8.0% 16.0% 34.0% 32.0% 10.0%
50i%~54% 50 4.0% 34.0% 38.0% 12.0% 12.0%
55i%~595% 50 10.0% 30.0% 38.0% 16.0% 6.0%
60i% ~647% 50 12.0% 26.0% 30.0% 20.0% 12.0%
65m%~695% 50 20.0% 36.0% 36.0% 4.0% 4.0%
7% 15m%~194% 50 8.0% 32.0% 46.0% 12.0% 2.0%
20/%~247% 50 10.0% 22.0% 32.0% 32.0% 4.0%
25k%~295% 50 16.0% 12.0% 22.0% 36.0% 14.0%
30i%~345% 50 0.0% 10.0% 34.0% 52.0% 4.0%
35m%~395% 50 12.0% 6.0% 36.0% 40.0% 6.0%
40R%~441% 50 6.0% 18.0% 28.0% 42.0% 6.0%
455 ~49% 50 8.0% 24.0% 28.0% 32.0% 8.0%
505~ 547% 50 2.0% 34.0% 32.0% 26.0% 6.0%
5555 ~595% 50 8.0% 30.0% 38.0% 20.0% 4.0%
60%~647% 50 6.0% 34.0% 36.0% 14.0% 10.0%
65m%~695% 50 16.0% 42.0% 32.0% 6.0% 4.0%
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mixiFl|

FHAAL(12AR)

Marketing
Research Camp

Q10 mixi (Z434)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 9.7% 25.5% 33.3% 22.7% 8.7%
5% 15m%~19%% 50 16.0% 30.0% 42.0% 6.0% 6.0%
204%~247% 50 16.0% 26.0% 32.0% 22.0% 4.0%
25m%~295% 50 12.0% 22.0% 20.0% 28.0% 18.0%
30i%~34% 50 16.0% 14.0% 24.0% 32.0% 14.0%
35m%~395% 50 8.0% 18.0% 38.0% 26.0% 10.0%
40i%~447% 50 6.0% 18.0% 40.0% 22.0% 14.0%
45i%~49% 50 8.0% 28.0% 32.0% 18.0% 14.0%
50i%~54% 50 6.0% 20.0% 38.0% 26.0% 10.0%
55i%~595% 50 12.0% 28.0% 34.0% 20.0% 6.0%
60i% ~647% 50 8.0% 40.0% 28.0% 10.0% 14.0%
65m%~695% 50 8.0% 34.0% 44.0% 6.0% 8.0%
7% 15m%~194% 50 20.0% 34.0% 32.0% 8.0% 6.0%
20/%~247% 50 4.0% 16.0% 46.0% 32.0% 2.0%
25m%~295% 50 10.0% 14.0% 22.0% 48.0% 6.0%
30i%~345% 50 6.0% 10.0% 16.0% 50.0% 18.0%
35m%~395% 50 8.0% 16.0% 32.0% 36.0% 8.0%
40R%~441% 50 6.0% 24.0% 30.0% 30.0% 10.0%
455 ~49% 50 8.0% 42.0% 30.0% 16.0% 4.0%
505~ 547% 50 6.0% 32.0% 34.0% 24.0% 4.0%
5555 ~595% 50 16.0% 28.0% 42.0% 10.0% 4.0%
60%~647% 50 10.0% 32.0% 34.0% 18.0% 6.0%
65m%~695% 50 4.0% 36.0% 42.0% 12.0% 6.0%
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WebH—E X IR (Facebook) s -

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,
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2017448
PIOE SIS 5.4%  11.8% 14.0%
2017468 ISR 15.1% 11.2%
PIOVE VIS4 7%  11.8% 14.3%
PIOESIE I 0%  14.5% 13.4%
PJO LI IB 8% 13.1% 15.4%
PJOVE SIS 206 13.0% 14.3%
20174117 ERTEEYLT 12.3%
20174127 I EVNED 15.1%
B COY-ERFH5R0 B ZOY-ERFEVILEHD

B ZOY—EZFFOTOBHFIRLEIENBVERL TORL/ FIATERIRECRN) B ZOY-EXFETFIAL TORAISEFIALTLAWN
B COY-EXFREFIALTND
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Facebook#l,

AR (1R)

Marketing
Research Camp

Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 3.4% 12.0% 34.8% 12.3% 37.5%
St 15m%~194% 50 10.0% 16.0% 18.0% 22.0% 34.0%
204%~247% 50 2.0% 10.0% 26.0% 20.0% 42.0%
25m%~295% 50 2.0% 12.0% 24.0% 16.0% 46.0%
30/%~347% 50 2.0% 14.0% 22.0% 10.0% 52.0%
35m%~395% 50 4.0% 16.0% 34.0% 14.0% 32.0%
40i%~447% 50 4.0% 4.0% 26.0% 12.0% 54.0%
45i%~49% 50 2.0% 12.0% 24.0% 10.0% 52.0%
50/%~547% 50 0.0% 16.0% 44.0% 14.0% 26.0%
55i%~59%% 50 2.0% 10.0% 38.0% 14.0% 36.0%
60%~647% 50 0.0% 6.0% 36.0% 8.0% 50.0%
65i% ~695% 50 6.0% 18.0% 38.0% 12.0% 26.0%
7% 15m%~194% 50 10.0% 6.0% 38.0% 18.0% 28.0%
20/%~247% 50 4.0% 6.0% 22.0% 10.0% 58.0%
25k%~295% 50 10.0% 4.0% 16.0% 10.0% 60.0%
30i%~345% 50 4.0% 12.0% 36.0% 14.0% 34.0%
35m%~395% 50 0.0% 16.0% 38.0% 6.0% 40.0%
40m% ~445% 50 2.0% 12.0% 40.0% 20.0% 26.0%
451%~495% 50 2.0% 12.0% 42.0% 16.0% 28.0%
50i%~547% 50 4.0% 14.0% 52.0% 8.0% 22.0%
55k%~59%% 50 2.0% 8.0% 48.0% 4.0% 38.0%
60i% ~64% 50 2.0% 14.0% 52.0% 4.0% 28.0%
65i% ~695% 50 0.0% 26.0% 52.0% 8.0% 14.0%
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Facebook#l,

AR (2R)

Marketing
Research Camp

Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 4.0% 13.0% 32.5% 14.6% 35.9%
St 15m%~194% 50 4.0% 12.0% 36.0% 16.0% 32.0%
204%~247% 50 6.0% 10.0% 26.0% 22.0% 36.0%
25m%~295% 50 8.0% 12.0% 32.0% 6.0% 42.0%
30/%~347% 50 4.0% 10.0% 42.0% 12.0% 32.0%
35m%~395% 50 6.0% 22.0% 24.0% 14.0% 34.0%
40i%~447% 50 2.0% 14.0% 28.0% 14.0% 42.0%
45i%~49% 50 2.0% 8.0% 36.0% 10.0% 44.0%
50/%~547% 50 4.0% 8.0% 24.0% 12.0% 52.0%
55i%~59%% 50 2.0% 8.0% 38.0% 18.0% 34.0%
60%~647% 50 2.0% 18.0% 36.0% 10.0% 34.0%
65i% ~695% 50 10.0% 22.0% 28.0% 14.0% 26.0%
7% 15m%~194% 50 4.0% 14.0% 20.0% 30.0% 32.0%
208%~ 2455 50 2.0% 6.0% 26.0% 20.0% 46.0%
25m%~295% 50 6.0% 8.0% 20.0% 22.0% 44.0%
30i%~345% 50 2.0% 14.0% 28.0% 14.0% 42.0%
35m%~395% 50 4.0% 12.0% 28.0% 16.0% 40.0%
40m% ~445% 50 6.0% 12.0% 36.0% 6.0% 40.0%
451%~495% 50 2.0% 12.0% 40.0% 16.0% 30.0%
50i%~547% 50 2.0% 12.0% 28.0% 14.0% 44.0%
55k%~59%% 50 4.0% 10.0% 48.0% 12.0% 26.0%
60i% ~64% 50 2.0% 16.0% 46.0% 14.0% 22.0%
65i% ~695% 50 4.0% 26.0% 44.0% 10.0% 16.0%
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Facebook#l,

IR (3A)

Marketing
Research Camp

Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 4.5% 11.7% 31.1% 13.8% 38.9%
St 15m%~194% 50 6.0% 8.0% 28.0% 26.0% 32.0%
204%~247% 50 4.0% 12.0% 24.0% 12.0% 48.0%
25m%~295% 50 14.0% 12.0% 10.0% 16.0% 48.0%
30/%~347% 50 8.0% 14.0% 22.0% 16.0% 40.0%
35m%~395% 50 4.0% 8.0% 26.0% 18.0% 44.0%
40i%~447% 50 2.0% 12.0% 30.0% 14.0% 42.0%
45i%~49% 50 0.0% 12.0% 38.0% 12.0% 38.0%
50/%~547% 50 6.0% 12.0% 22.0% 16.0% 44.0%
55i%~59%% 50 2.0% 8.0% 26.0% 6.0% 58.0%
60%~647% 50 4.0% 14.0% 22.0% 16.0% 44.0%
65i% ~695% 50 4.0% 22.0% 32.0% 10.0% 32.0%
7% 15m%~194% 50 6.0% 8.0% 40.0% 24.0% 22.0%
208%~ 2455 50 6.0% 2.0% 22.0% 24.0% 46.0%
25k%~295% 50 0.0% 6.0% 22.0% 18.0% 54.0%
30i%~345% 50 4.0% 8.0% 26.0% 18.0% 44.0%
35m%~395% 50 6.0% 4.0% 46.0% 8.0% 36.0%
40m% ~445% 50 4.0% 10.0% 36.0% 14.0% 36.0%
451%~495% 50 0.0% 10.0% 44.0% 12.0% 34.0%
50i%~547% 50 0.0% 6.0% 42.0% 4.0% 48.0%
55k%~59%% 50 6.0% 16.0% 48.0% 8.0% 22.0%
60i% ~64% 50 6.0% 24.0% 34.0% 8.0% 28.0%
65i% ~695% 50 6.0% 30.0% 44.0% 4.0% 16.0%
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FacebookFI AR (48) e m

Q10 Facebook (Iz1ZTw4)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 4.4% 13.1% 30.5% 14.0% 38.1%
St 15m%~194% 50 4.0% 4.0% 52.0% 26.0% 14.0%
20%~245% 50 2.0% 20.0% 24.0% 14.0% 40.0%
25m%~295% 50 8.0% 8.0% 24.0% 12.0% 48.0%
30i%~345% 50 2.0% 16.0% 30.0% 10.0% 42.0%
35m%~395% 50 0.0% 20.0% 28.0% 4.0% 48.0%
40k ~445% 50 2.0% 10.0% 32.0% 10.0% 46.0%
451%~495% 50 2.0% 12.0% 22.0% 18.0% 46.0%
50i%~54% 50 2.0% 12.0% 28.0% 26.0% 32.0%
55k%~59%% 50 2.0% 14.0% 24.0% 6.0% 54.0%
60i% ~647% 50 6.0% 6.0% 38.0% 14.0% 36.0%
65i% ~695% 50 6.0% 16.0% 24.0% 10.0% 44.0%
2% 15m%~194% 50 4.0% 4.0% 32.0% 30.0% 30.0%
204%~247% 50 10.0% 4.0% 32.0% 12.0% 42.0%
25k%~295% 50 8.0% 0.0% 20.0% 26.0% 46.0%
30i%~345% 50 6.0% 2.0% 18.0% 24.0% 50.0%
35m%~395% 50 4.0% 14.0% 26.0% 12.0% 44.0%
40k ~445% 50 6.0% 16.0% 30.0% 12.0% 36.0%
451%~495% 50 2.0% 14.0% 32.0% 6.0% 46.0%
50i%~54% 50 6.0% 22.0% 44.0% 4.0% 24.0%
55k%~59%% 50 2.0% 24.0% 36.0% 10.0% 28.0%
60i% ~647% 50 6.0% 30.0% 34.0% 8.0% 22.0%
65i% ~695% 50 6.0% 20.0% 40.0% 14.0% 20.0%
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Facebook#l,

AR (58)

Marketing
Research Camp

Q10 Facebook (I1AZATw4)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 5.4% 11.8% 28.5% 14.0% 40.3%
St 15m%~194% 50 10.0% 20.0% 32.0% 18.0% 20.0%
204%~247% 50 10.0% 8.0% 18.0% 24.0% 40.0%
25m%~295% 50 2.0% 14.0% 32.0% 12.0% 40.0%
30i%~34% 50 8.0% 8.0% 24.0% 16.0% 44.0%
35m%~395% 50 2.0% 10.0% 32.0% 4.0% 52.0%
40i%~447% 50 8.0% 12.0% 22.0% 20.0% 38.0%
45i%~49% 50 10.0% 10.0% 34.0% 14.0% 32.0%
50i%~54% 50 2.0% 8.0% 24.0% 6.0% 60.0%
55i%~59%% 50 8.0% 12.0% 24.0% 8.0% 48.0%
60i% ~647% 50 4.0% 14.0% 32.0% 4.0% 46.0%
65i% ~695% 50 4.0% 6.0% 24.0% 16.0% 50.0%
7% 15m%~194% 50 8.0% 4.0% 30.0% 22.0% 36.0%
20/%~247% 50 4.0% 6.0% 22.0% 18.0% 50.0%
25m%~295% 50 4.0% 4.0% 14.0% 30.0% 48.0%
30i%~345% 50 8.0% 8.0% 12.0% 16.0% 56.0%
35m%~395% 50 2.0% 14.0% 24.0% 20.0% 40.0%
40m% ~445% 50 6.0% 16.0% 32.0% 10.0% 36.0%
451%~495% 50 4.0% 14.0% 44.0% 14.0% 24.0%
50i%~547% 50 6.0% 14.0% 34.0% 14.0% 32.0%
55k%~59%% 50 2.0% 18.0% 42.0% 6.0% 32.0%
60i% ~64% 50 2.0% 8.0% 30.0% 14.0% 46.0%
65i% ~695% 50 4.0% 32.0% 46.0% 2.0% 16.0%
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Facebook#l,

IR (6R)

Marketing
Research Camp

Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 5.5% 15.1% 29.4% 11.2% 38.9%
St 15m%~194% 50 12.0% 8.0% 36.0% 14.0% 30.0%
204%~247% 50 12.0% 18.0% 26.0% 28.0% 16.0%
25m%~295% 50 6.0% 8.0% 28.0% 8.0% 50.0%
30/%~347% 50 2.0% 16.0% 26.0% 12.0% 44.0%
35m%~395% 50 8.0% 20.0% 26.0% 8.0% 38.0%
40i%~447% 50 6.0% 16.0% 18.0% 12.0% 48.0%
45i%~49% 50 2.0% 20.0% 16.0% 8.0% 54.0%
50/%~547% 50 0.0% 18.0% 28.0% 10.0% 44.0%
55i%~59%% 50 8.0% 14.0% 30.0% 2.0% 46.0%
60%~647% 50 2.0% 16.0% 26.0% 8.0% 48.0%
65i% ~695% 50 8.0% 24.0% 32.0% 0.0% 36.0%
7% 15m%~194% 50 6.0% 4.0% 46.0% 14.0% 30.0%
20/%~247% 50 8.0% 4.0% 12.0% 20.0% 56.0%
25k%~295% 50 6.0% 14.0% 18.0% 6.0% 56.0%
30i%~345% 50 4.0% 18.0% 26.0% 16.0% 36.0%
35m%~395% 50 4.0% 14.0% 42.0% 4.0% 36.0%
40m% ~445% 50 2.0% 12.0% 34.0% 16.0% 36.0%
451%~495% 50 0.0% 20.0% 42.0% 14.0% 24.0%
50i%~547% 50 6.0% 16.0% 36.0% 18.0% 24.0%
55k%~59%% 50 8.0% 18.0% 26.0% 12.0% 36.0%
60i% ~64% 50 4.0% 12.0% 32.0% 10.0% 42.0%
65i% ~695% 50 6.0% 22.0% 40.0% 6.0% 26.0%
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Facebook#l,

AR (7R)

Marketing
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Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 4.7% 11.8% 31.3% 14.3% 37.9%
St 15m%~194% 50 6.0% 16.0% 26.0% 24.0% 28.0%
204%~247% 50 6.0% 8.0% 14.0% 24.0% 48.0%
25m%~295% 50 4.0% 14.0% 24.0% 12.0% 46.0%
30/%~347% 50 2.0% 8.0% 46.0% 10.0% 34.0%
35m%~395% 50 2.0% 6.0% 28.0% 12.0% 52.0%
40i%~447% 50 0.0% 12.0% 38.0% 10.0% 40.0%
45i%~49% 50 4.0% 6.0% 30.0% 4.0% 56.0%
50/%~547% 50 2.0% 12.0% 26.0% 14.0% 46.0%
55i%~59%% 50 8.0% 14.0% 28.0% 4.0% 46.0%
60%~647% 50 2.0% 14.0% 38.0% 4.0% 42.0%
65i% ~695% 50 8.0% 4.0% 38.0% 18.0% 32.0%
7% 15m%~194% 50 8.0% 6.0% 34.0% 30.0% 22.0%
20/%~247% 50 4.0% 4.0% 24.0% 28.0% 40.0%
25k%~295% 50 6.0% 10.0% 18.0% 20.0% 46.0%
30i%~345% 50 4.0% 6.0% 22.0% 24.0% 44.0%
35m%~395% 50 6.0% 10.0% 28.0% 10.0% 46.0%
40m% ~445% 50 2.0% 6.0% 40.0% 14.0% 38.0%
451%~495% 50 4.0% 16.0% 34.0% 8.0% 38.0%
50i%~547% 50 2.0% 18.0% 34.0% 16.0% 30.0%
55k%~59%% 50 6.0% 20.0% 44.0% 8.0% 22.0%
60i% ~64% 50 10.0% 20.0% 38.0% 10.0% 22.0%
65i% ~695% 50 8.0% 30.0% 36.0% 10.0% 16.0%
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Facebook#l,

AR (8A)

Marketing
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Q10 Facebook (I1AZATw4)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 4.2% 14.5% 32.4% 13.4% 35.5%
St 15m%~194% 50 0.0% 22.0% 32.0% 22.0% 24.0%
204%~247% 50 6.0% 14.0% 24.0% 20.0% 36.0%
25m%~295% 50 8.0% 16.0% 26.0% 14.0% 36.0%
30i%~34% 50 8.0% 14.0% 38.0% 12.0% 28.0%
35m%~395% 50 6.0% 24.0% 24.0% 10.0% 36.0%
40i%~447% 50 4.0% 8.0% 34.0% 12.0% 42.0%
45i%~49% 50 2.0% 12.0% 28.0% 16.0% 42.0%
50i%~54% 50 6.0% 10.0% 24.0% 14.0% 46.0%
55i%~59%% 50 6.0% 10.0% 38.0% 6.0% 40.0%
60i% ~647% 50 0.0% 20.0% 32.0% 8.0% 40.0%
65i% ~695% 50 4.0% 26.0% 26.0% 10.0% 34.0%
7% 15m%~194% 50 2.0% 4.0% 52.0% 20.0% 22.0%
20/%~247% 50 2.0% 16.0% 20.0% 22.0% 40.0%
25m%~295% 50 10.0% 10.0% 18.0% 16.0% 46.0%
30i%~345% 50 6.0% 16.0% 16.0% 16.0% 46.0%
35m%~395% 50 2.0% 10.0% 36.0% 12.0% 40.0%
40m% ~445% 50 2.0% 16.0% 38.0% 12.0% 32.0%
451%~495% 50 0.0% 20.0% 36.0% 16.0% 28.0%
50i%~547% 50 2.0% 6.0% 44.0% 8.0% 40.0%
55k%~59%% 50 4.0% 16.0% 36.0% 16.0% 28.0%
60i% ~64% 50 2.0% 12.0% 44.0% 4.0% 38.0%
65i% ~695% 50 10.0% 18.0% 46.0% 8.0% 18.0%
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Marketing
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Q10 Facebook (I1AZATw4)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 3.8% 13.1% 30.1% 15.4% 37.6%
St 15m%~194% 50 4.0% 8.0% 36.0% 22.0% 30.0%
20i%~2475% 50 6.0% 18.0% 20.0% 12.0% 44.0%
25i%~295% 50 6.0% 8.0% 30.0% 24.0% 32.0%
30i%~34% 50 8.0% 4.0% 32.0% 20.0% 36.0%
35m%~395% 50 8.0% 18.0% 16.0% 20.0% 38.0%
40m%~445% 50 4.0% 14.0% 30.0% 8.0% 44.0%
45i%~495% 50 0.0% 12.0% 30.0% 12.0% 46.0%
50i%~54% 50 4.0% 6.0% 34.0% 6.0% 50.0%
55i%~59%% 50 2.0% 16.0% 26.0% 10.0% 46.0%
60i% ~647% 50 0.0% 14.0% 30.0% 6.0% 50.0%
65i% ~695% 50 2.0% 16.0% 32.0% 16.0% 34.0%
7% 15m%~194% 50 6.0% 12.0% 28.0% 32.0% 22.0%
20/%~247% 50 4.0% 4.0% 26.0% 24.0% 42.0%
25%~295% 50 4.0% 16.0% 16.0% 20.0% 44.0%
30i%~345% 50 0.0% 12.0% 26.0% 14.0% 48.0%
35m%~395% 50 6.0% 8.0% 26.0% 24.0% 36.0%
40m% ~445% 50 4.0% 14.0% 34.0% 12.0% 36.0%
451%~495% 50 4.0% 22.0% 32.0% 8.0% 34.0%
50i%~547% 50 4.0% 8.0% 42.0% 12.0% 34.0%
55k%~59%% 50 0.0% 20.0% 44.0% 14.0% 22.0%
60i% ~64% 50 4.0% 16.0% 32.0% 16.0% 32.0%
65i% ~695% 50 4.0% 22.0% 40.0% 6.0% 28.0%
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AL (10AR)
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Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 4.2% 13.2% 30.0% 14.3% 38.4%
St 15m%~194% 50 10.0% 2.0% 42.0% 24.0% 22.0%
20i%~2475% 50 2.0% 6.0% 28.0% 28.0% 36.0%
25i%~295% 50 6.0% 18.0% 16.0% 22.0% 38.0%
30/%~347% 50 0.0% 18.0% 34.0% 12.0% 36.0%
35m%~395% 50 6.0% 12.0% 32.0% 10.0% 40.0%
40m%~445% 50 2.0% 10.0% 24.0% 10.0% 54.0%
45i%~495% 50 0.0% 18.0% 20.0% 10.0% 52.0%
50/%~547% 50 2.0% 6.0% 28.0% 6.0% 58.0%
55i%~59%% 50 2.0% 10.0% 30.0% 14.0% 44.0%
60%~647% 50 4.0% 16.0% 24.0% 16.0% 40.0%
65i% ~695% 50 2.0% 12.0% 36.0% 12.0% 38.0%
7% 15m%~194% 50 10.0% 12.0% 38.0% 24.0% 16.0%
208%~ 2455 50 4.0% 10.0% 22.0% 24.0% 40.0%
25k%~295% 50 6.0% 12.0% 20.0% 10.0% 52.0%
30i%~345% 50 6.0% 10.0% 22.0% 14.0% 48.0%
35m%~395% 50 4.0% 4.0% 22.0% 14.0% 56.0%
40m% ~445% 50 2.0% 14.0% 36.0% 22.0% 26.0%
451%~495% 50 6.0% 8.0% 40.0% 12.0% 34.0%
50i%~547% 50 8.0% 18.0% 38.0% 8.0% 28.0%
55k%~59%% 50 4.0% 30.0% 32.0% 6.0% 28.0%
60i% ~64% 50 2.0% 12.0% 38.0% 6.0% 42.0%
65i% ~695% 50 4.0% 32.0% 38.0% 10.0% 16.0%
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Q10 Facebook (I1AZATw4)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 5.2% 13.4% 30.5% 12.3% 38.6%
St 15m%~194% 50 14.0% 8.0% 24.0% 24.0% 30.0%
204%~247% 50 2.0% 12.0% 20.0% 22.0% 44.0%
25m%~295% 50 6.0% 10.0% 26.0% 16.0% 42.0%
30/%~347% 50 6.0% 16.0% 30.0% 14.0% 34.0%
35m%~395% 50 8.0% 24.0% 22.0% 12.0% 34.0%
40i%~447% 50 4.0% 14.0% 18.0% 8.0% 56.0%
45i%~49% 50 2.0% 8.0% 24.0% 10.0% 56.0%
50/%~547% 50 4.0% 8.0% 34.0% 6.0% 48.0%
55i%~59%% 50 6.0% 12.0% 42.0% 6.0% 34.0%
60%~647% 50 2.0% 12.0% 36.0% 2.0% 48.0%
65i% ~695% 50 2.0% 22.0% 28.0% 12.0% 36.0%
7% 15m%~194% 50 10.0% 10.0% 36.0% 24.0% 20.0%
208%~ 2455 50 6.0% 10.0% 30.0% 12.0% 42.0%
25m%~295% 50 14.0% 14.0% 24.0% 8.0% 40.0%
30i%~345% 50 0.0% 8.0% 28.0% 12.0% 52.0%
35m%~395% 50 8.0% 8.0% 30.0% 14.0% 40.0%
40m% ~445% 50 6.0% 10.0% 30.0% 22.0% 32.0%
451%~495% 50 4.0% 10.0% 30.0% 8.0% 48.0%
50i%~547% 50 0.0% 8.0% 40.0% 12.0% 40.0%
55k%~59%% 50 4.0% 10.0% 40.0% 14.0% 32.0%
60i% ~64% 50 2.0% 26.0% 40.0% 6.0% 26.0%
65i% ~695% 50 4.0% 34.0% 40.0% 6.0% 16.0%
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Q10 Facebook (Iz1ZTw4)
COY—ER(FHIDT
WAHFIARUCED
ROERRLTORV|ICOY—ER (AT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
21k 1100 4.3% 12.7% 31.9% 15.1% 36.0%
Bt 155~ 195% 50 10.0% 12.0% 28.0% 20.0% 30.0%
20/ ~247% 50 2.0% 18.0% 28.0% 26.0% 26.0%
25m%~297% 50 4.0% 12.0% 20.0% 16.0% 48.0%
30i%~347% 50 4.0% 12.0% 26.0% 12.0% 46.0%
35m%&~39%% 50 6.0% 8.0% 28.0% 18.0% 40.0%
40%~445% 50 2.0% 10.0% 38.0% 12.0% 38.0%
45%~495% 50 2.0% 12.0% 44.0% 4.0% 38.0%
50/%~547% 50 0.0% 4.0% 34.0% 10.0% 52.0%
55i%~597% 50 2.0% 16.0% 34.0% 16.0% 32.0%
60~ 647% 50 2.0% 10.0% 24.0% 6.0% 58.0%
65m~697% 50 0.0% 18.0% 28.0% 12.0% 42.0%
kg 155%~195% 50 16.0% 4.0% 40.0% 22.0% 18.0%
20m%~247% 50 6.0% 8.0% 34.0% 14.0% 38.0%
25m%~297%% 50 4.0% 12.0% 18.0% 30.0% 36.0%
30i%~347% 50 4.0% 14.0% 14.0% 18.0% 50.0%
35m%&~39%% 50 4.0% 12.0% 26.0% 18.0% 40.0%
40%~445% 50 6.0% 14.0% 26.0% 26.0% 28.0%
45m%~495% 50 4.0% 22.0% 38.0% 14.0% 22.0%
50/%~54% 50 0.0% 12.0% 44.0% 8.0% 36.0%
55i%~597% 50 10.0% 24.0% 30.0% 8.0% 28.0%
607i%~ 647% 50 4.0% 12.0% 44.0% 14.0% 26.0%
65m%~697% 50 2.0% 14.0% 56.0% 8.0% 20.0%
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.2% 12.9% 35.8% 9.9% 38.2%
St 15m%~194% 50 4.0% 6.0% 12.0% 4.0% 74.0%
204%~247% 50 6.0% 2.0% 18.0% 10.0% 64.0%
25m%~295% 50 2.0% 14.0% 24.0% 8.0% 52.0%
30i%~34% 50 0.0% 24.0% 22.0% 20.0% 34.0%
35m%~395% 50 10.0% 14.0% 20.0% 6.0% 50.0%
40i%~447% 50 6.0% 14.0% 20.0% 8.0% 52.0%
45i%~49% 50 2.0% 8.0% 36.0% 18.0% 36.0%
50i%~54% 50 0.0% 22.0% 38.0% 12.0% 28.0%
55i%~595% 50 8.0% 14.0% 44.0% 6.0% 28.0%
60i% ~647% 50 0.0% 10.0% 56.0% 14.0% 20.0%
65m%~695% 50 2.0% 12.0% 54.0% 8.0% 24.0%
7% 15m%~194% 50 2.0% 2.0% 12.0% 8.0% 76.0%
20/%~247% 50 2.0% 4.0% 10.0% 6.0% 78.0%
25m%~295% 50 10.0% 4.0% 14.0% 14.0% 58.0%
30i%~345% 50 2.0% 14.0% 40.0% 12.0% 32.0%
35m%~395% 50 4.0% 12.0% 48.0% 10.0% 26.0%
40R%~441% 50 0.0% 20.0% 52.0% 12.0% 16.0%
455 ~49% 50 2.0% 16.0% 46.0% 10.0% 26.0%
505~ 547% 50 2.0% 22.0% 42.0% 10.0% 24.0%
5555 ~595% 50 4.0% 10.0% 56.0% 10.0% 20.0%
60%~647% 50 2.0% 14.0% 68.0% 6.0% 10.0%
65m%~695% 50 0.0% 26.0% 56.0% 6.0% 12.0%
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AR (2R)
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.2% 13.1% 34.3% 9.7% 39.7%
5% 15m%~19%% 50 2.0% 8.0% 18.0% 4.0% 68.0%
204%~247% 50 0.0% 12.0% 8.0% 18.0% 62.0%
25m%~295% 50 6.0% 12.0% 24.0% 6.0% 52.0%
30i%~34% 50 6.0% 16.0% 26.0% 14.0% 38.0%
35m%~395% 50 4.0% 12.0% 24.0% 12.0% 48.0%
40i%~447% 50 2.0% 14.0% 28.0% 14.0% 42.0%
45i%~49% 50 0.0% 12.0% 48.0% 12.0% 28.0%
50i%~54% 50 0.0% 12.0% 44.0% 8.0% 36.0%
55i%~595% 50 2.0% 16.0% 40.0% 12.0% 30.0%
60i% ~647% 50 2.0% 16.0% 46.0% 10.0% 26.0%
65m%~695% 50 12.0% 26.0% 36.0% 10.0% 16.0%
7% 1555~ 195% 50 2.0% 0.0% 12.0% 8.0% 78.0%
20/%~247% 50 2.0% 2.0% 14.0% 8.0% 74.0%
25m%~295% 50 8.0% 4.0% 36.0% 8.0% 44.0%
30i%~345% 50 4.0% 10.0% 34.0% 12.0% 40.0%
35m%~395% 50 2.0% 16.0% 40.0% 14.0% 28.0%
40R%~441% 50 6.0% 10.0% 38.0% 6.0% 40.0%
455 ~49% 50 4.0% 10.0% 40.0% 12.0% 34.0%
505~ 547% 50 2.0% 10.0% 54.0% 4.0% 30.0%
5555 ~595% 50 2.0% 18.0% 42.0% 10.0% 28.0%
60%~647% 50 0.0% 20.0% 44.0% 10.0% 26.0%
65m%~695% 50 2.0% 32.0% 58.0% 2.0% 6.0%
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AR (3A)
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 4.6% 13.5% 29.4% 9.8% 42.6%
St 15m%~194% 50 2.0% 16.0% 12.0% 14.0% 56.0%
204%~247% 50 4.0% 6.0% 18.0% 6.0% 66.0%
25m%~295% 50 18.0% 10.0% 16.0% 10.0% 46.0%
30i%~34% 50 8.0% 14.0% 20.0% 12.0% 46.0%
35m%~395% 50 2.0% 18.0% 18.0% 6.0% 56.0%
40i%~447% 50 4.0% 16.0% 36.0% 12.0% 32.0%
45i%~49% 50 0.0% 10.0% 28.0% 20.0% 42.0%
50i%~54% 50 10.0% 8.0% 30.0% 12.0% 40.0%
55i%~595% 50 2.0% 12.0% 30.0% 10.0% 46.0%
60i% ~647% 50 2.0% 18.0% 46.0% 10.0% 24.0%
65m%~695% 50 2.0% 24.0% 40.0% 14.0% 20.0%
7% 15m%~194% 50 4.0% 2.0% 6.0% 4.0% 84.0%
20/%~247% 50 6.0% 2.0% 10.0% 8.0% 74.0%
25m%~295% 50 2.0% 4.0% 14.0% 8.0% 72.0%
30i%~345% 50 8.0% 8.0% 38.0% 14.0% 32.0%
35m%~395% 50 4.0% 14.0% 42.0% 10.0% 30.0%
40R%~441% 50 2.0% 14.0% 40.0% 10.0% 34.0%
455 ~49% 50 0.0% 10.0% 44.0% 10.0% 36.0%
505~ 547% 50 2.0% 12.0% 34.0% 8.0% 44.0%
5555 ~595% 50 6.0% 20.0% 40.0% 6.0% 28.0%
60%~647% 50 6.0% 22.0% 48.0% 4.0% 20.0%
65m%~695% 50 8.0% 38.0% 36.0% 8.0% 10.0%
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.5% 14.8% 31.9% 9.4% 40.5%
St 15m%~194% 50 0.0% 8.0% 20.0% 8.0% 64.0%
204%~247% 50 0.0% 8.0% 18.0% 8.0% 66.0%
25m%~295% 50 6.0% 10.0% 18.0% 12.0% 54.0%
30i%~34% 50 8.0% 12.0% 40.0% 6.0% 34.0%
35m%~395% 50 2.0% 14.0% 32.0% 12.0% 40.0%
40i%~447% 50 0.0% 10.0% 30.0% 12.0% 48.0%
45i%~49% 50 2.0% 18.0% 18.0% 10.0% 52.0%
50i%~54% 50 2.0% 18.0% 28.0% 16.0% 36.0%
55i%~595% 50 0.0% 20.0% 40.0% 2.0% 38.0%
60i% ~647% 50 6.0% 14.0% 48.0% 12.0% 20.0%
65m%~695% 50 6.0% 12.0% 58.0% 6.0% 18.0%
7% 15m%~194% 50 2.0% 0.0% 6.0% 6.0% 86.0%
208%~ 2455 50 0.0% 10.0% 18.0% 2.0% 70.0%
25m%~295% 50 8.0% 2.0% 32.0% 12.0% 46.0%
30i%~345% 50 6.0% 8.0% 40.0% 18.0% 28.0%
35m%~395% 50 4.0% 18.0% 32.0% 16.0% 30.0%
40R%~441% 50 2.0% 26.0% 32.0% 8.0% 32.0%
455 ~49% 50 0.0% 16.0% 36.0% 6.0% 42.0%
505~ 547% 50 6.0% 24.0% 34.0% 8.0% 28.0%
5555 ~595% 50 2.0% 28.0% 28.0% 18.0% 24.0%
60%~647% 50 10.0% 28.0% 42.0% 2.0% 18.0%
65m%~695% 50 4.0% 22.0% 52.0% 6.0% 16.0%
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Twitter#l)

AR (58)

Marketing
Research Camp

Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 5.2% 13.1% 30.7% 10.5% 40.5%
St 15m%~194% 50 8.0% 4.0% 12.0% 16.0% 60.0%
204%~247% 50 6.0% 8.0% 16.0% 12.0% 58.0%
25m%~295% 50 4.0% 18.0% 22.0% 10.0% 46.0%
30i%~34% 50 4.0% 10.0% 26.0% 10.0% 50.0%
35m%~395% 50 6.0% 12.0% 30.0% 6.0% 46.0%
40i%~447% 50 10.0% 12.0% 22.0% 12.0% 44.0%
45i%~49% 50 8.0% 10.0% 36.0% 10.0% 36.0%
50i%~54% 50 2.0% 6.0% 34.0% 14.0% 44.0%
55i%~595% 50 6.0% 14.0% 38.0% 18.0% 24.0%
60i% ~647% 50 4.0% 18.0% 38.0% 18.0% 22.0%
65m%~695% 50 6.0% 16.0% 40.0% 10.0% 28.0%
7% 15m%~194% 50 6.0% 8.0% 12.0% 4.0% 70.0%
20/%~247% 50 4.0% 2.0% 12.0% 4.0% 78.0%
25m%~295% 50 2.0% 2.0% 28.0% 14.0% 54.0%
30i%~345% 50 10.0% 6.0% 32.0% 12.0% 40.0%
35m%~395% 50 6.0% 10.0% 18.0% 26.0% 40.0%
40R%~441% 50 4.0% 14.0% 38.0% 10.0% 34.0%
455 ~49% 50 0.0% 24.0% 46.0% 6.0% 24.0%
505~ 547% 50 6.0% 22.0% 40.0% 6.0% 26.0%
5555 ~595% 50 2.0% 22.0% 42.0% 4.0% 30.0%
60%~647% 50 4.0% 12.0% 58.0% 6.0% 20.0%
65m%~695% 50 6.0% 38.0% 36.0% 4.0% 16.0%
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Twitter#l)

AR (6R)

Marketing
Research Camp

Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 4.8% 14.2% 32.3% 9.4% 39.4%
St 15m%~194% 50 8.0% 4.0% 16.0% 10.0% 62.0%
204%~247% 50 12.0% 2.0% 26.0% 16.0% 44.0%
25m%~295% 50 8.0% 10.0% 10.0% 14.0% 58.0%
30i%~34% 50 2.0% 18.0% 28.0% 10.0% 42.0%
35m%~395% 50 6.0% 14.0% 32.0% 18.0% 30.0%
40i%~447% 50 6.0% 16.0% 34.0% 14.0% 30.0%
45i%~49% 50 4.0% 20.0% 24.0% 6.0% 46.0%
50i%~54% 50 0.0% 14.0% 38.0% 8.0% 40.0%
55i%~595% 50 6.0% 22.0% 44.0% 2.0% 26.0%
60i% ~647% 50 6.0% 20.0% 40.0% 0.0% 34.0%
65m%~695% 50 4.0% 24.0% 46.0% 4.0% 22.0%
7% 15m%~194% 50 2.0% 2.0% 16.0% 8.0% 72.0%
20/%~247% 50 6.0% 0.0% 4.0% 14.0% 76.0%
25m%~295% 50 4.0% 14.0% 16.0% 10.0% 56.0%
30i%~345% 50 2.0% 14.0% 38.0% 6.0% 40.0%
35m%~395% 50 8.0% 12.0% 48.0% 6.0% 26.0%
40R%~441% 50 0.0% 12.0% 36.0% 12.0% 40.0%
455 ~49% 50 2.0% 20.0% 40.0% 12.0% 26.0%
505~ 547% 50 4.0% 10.0% 46.0% 10.0% 30.0%
5555 ~595% 50 6.0% 24.0% 34.0% 8.0% 28.0%
60%~647% 50 4.0% 14.0% 52.0% 10.0% 20.0%
65m%~695% 50 6.0% 26.0% 42.0% 8.0% 18.0%
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Twitter#l)

AR (7R)

Marketing
Research Camp

Q10 Twitter (WAv45—)

COY—ER(FHN-T

WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 3.7% 12.6% 31.1% 11.3% 41.3%
St 15m%~194% 50 2.0% 6.0% 18.0% 12.0% 62.0%
204%~247% 50 4.0% 0.0% 6.0% 12.0% 78.0%
25m%~295% 50 4.0% 8.0% 24.0% 14.0% 50.0%
30i%~34% 50 10.0% 10.0% 38.0% 14.0% 28.0%
35m%~395% 50 0.0% 14.0% 20.0% 14.0% 52.0%
40i%~447% 50 0.0% 8.0% 34.0% 12.0% 46.0%
45i%~49% 50 2.0% 6.0% 34.0% 10.0% 48.0%
50i%~54% 50 0.0% 14.0% 36.0% 10.0% 40.0%
55i%~59%% 50 6.0% 14.0% 38.0% 10.0% 32.0%
60i% ~647% 50 2.0% 18.0% 50.0% 10.0% 20.0%
65i% ~695% 50 4.0% 16.0% 50.0% 14.0% 16.0%
7% 15m%~194% 50 4.0% 8.0% 10.0% 6.0% 72.0%
20/%~247% 50 4.0% 4.0% 14.0% 2.0% 76.0%
25m%~295% 50 6.0% 14.0% 4.0% 20.0% 56.0%
30i%~345% 50 4.0% 10.0% 20.0% 10.0% 56.0%
35m%~395% 50 4.0% 8.0% 40.0% 16.0% 32.0%
40m% ~445% 50 4.0% 4.0% 46.0% 8.0% 38.0%
451%~495% 50 4.0% 16.0% 34.0% 20.0% 26.0%
50i%~547% 50 0.0% 16.0% 38.0% 14.0% 32.0%
55k%~59%% 50 6.0% 24.0% 42.0% 10.0% 18.0%
60i% ~64% 50 6.0% 28.0% 46.0% 2.0% 18.0%
65i% ~695% 50 6.0% 32.0% 42.0% 8.0% 12.0%
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Twitter#l)

AR (8A)

Marketing
Research Camp

Q10 Twitter (WAv4—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BROEERUTULRL

ZOY—ERFLAA]

COY—ERFHISR|COY - R (FRIVE/ FIBTERIREETRBLTWENS (R |cOY—E R ($IRIE
L cEl3nd AR)) FIFALTUARL  FIALTWS
24K 1100 4.2% 13.6% 31.8% 10.4% 40.0%
S 15m%~194% 50 4.0% 12.0% 24.0% 6.0% 54.0%
20/~ 247% 50 4.0% 14.0% 20.0% 10.0% 52.0%
2585 ~295% 50 10.0% 8.0% 24.0% 14.0% 44.0%
30i%~345% 50 4.0% 18.0% 38.0% 12.0% 28.0%
35m%~395% 50 8.0% 22.0% 22.0% 8.0% 40.0%
40i%~447% 50 0.0% 10.0% 34.0% 16.0% 40.0%
45i%~49% 50 4.0% 18.0% 32.0% 10.0% 36.0%
50/%~54% 50 8.0% 12.0% 24.0% 18.0% 38.0%
55%~595% 50 2.0% 6.0% 44.0% 14.0% 34.0%
60i% ~647% 50 4.0% 20.0% 38.0% 8.0% 30.0%
65m%~695% 50 6.0% 30.0% 36.0% 4.0% 24.0%
7% 15m%~197% 50 0.0% 0.0% 8.0% 10.0% 82.0%
20/%~247% 50 2.0% 6.0% 8.0% 4.0% 80.0%
25m%~295% 50 8.0% 10.0% 6.0% 14.0% 62.0%
30i%~345% 50 8.0% 8.0% 38.0% 4.0% 42.0%
35m%~395% 50 2.0% 16.0% 40.0% 12.0% 30.0%
40%~441% 50 0.0% 14.0% 48.0% 8.0% 30.0%
A5%~497% 50 2.0% 18.0% 36.0% 12.0% 32.0%
505~ 547% 50 2.0% 4.0% 44.0% 18.0% 32.0%
5555 ~595% 50 6.0% 16.0% 34.0% 12.0% 32.0%
60%~6475% 50 0.0% 18.0% 54.0% 4.0% 24.0%
65m%~695% 50 8.0% 20.0% 48.0% 10.0% 14.0%
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Twitter#l)

AR (9R)

Marketing
Research Camp

Q10 Twitter (WAv45—)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 3.5% 12.9% 33.4% 9.9% 40.4%
S5S1% 155~ 195% 50 2.0% 4.0% 26.0% 10.0% 58.0%
20/ ~247% 50 0.0% 6.0% 16.0% 8.0% 70.0%
25m%~297% 50 6.0% 6.0% 28.0% 16.0% 44.0%
30i%~347% 50 10.0% 14.0% 24.0% 12.0% 40.0%
35m%&~39%% 50 6.0% 16.0% 26.0% 12.0% 40.0%
40%~445% 50 2.0% 20.0% 36.0% 8.0% 34.0%
45%~495% 50 0.0% 8.0% 32.0% 10.0% 50.0%
50/%~547% 50 4.0% 16.0% 28.0% 8.0% 44.0%
55i%~597% 50 4.0% 12.0% 42.0% 12.0% 30.0%
60~ 647% 50 2.0% 18.0% 56.0% 4.0% 20.0%
65m~697% 50 4.0% 24.0% 48.0% 10.0% 14.0%
kg 155%~195% 50 4.0% 0.0% 24.0% 8.0% 64.0%
20m%~247% 50 4.0% 10.0% 18.0% 8.0% 60.0%
25m%~297%% 50 6.0% 8.0% 16.0% 14.0% 56.0%
30i%~347% 50 0.0% 4.0% 40.0% 10.0% 46.0%
35m%&~39%% 50 4.0% 6.0% 34.0% 10.0% 46.0%
40%~445% 50 6.0% 12.0% 32.0% 14.0% 36.0%
45m%~495% 50 4.0% 26.0% 32.0% 6.0% 32.0%
50/%~54% 50 2.0% 10.0% 48.0% 10.0% 30.0%
55i%~597% 50 0.0% 18.0% 40.0% 14.0% 28.0%
607i%~ 647% 50 2.0% 18.0% 44.0% 10.0% 26.0%
65m%~697% 50 4.0% 28.0% 44.0% 4.0% 20.0%
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 2.9% 13.1% 31.0% 9.4% 43.6%
St 15m%~194% 50 10.0% 6.0% 14.0% 18.0% 52.0%
204%~247% 50 0.0% 2.0% 24.0% 6.0% 68.0%
25m%~295% 50 6.0% 10.0% 12.0% 10.0% 62.0%
30i%~34% 50 0.0% 16.0% 36.0% 12.0% 36.0%
35m%~395% 50 6.0% 10.0% 22.0% 10.0% 52.0%
40i%~447% 50 2.0% 6.0% 24.0% 4.0% 64.0%
45i%~49% 50 0.0% 16.0% 34.0% 16.0% 34.0%
50i%~54% 50 0.0% 6.0% 28.0% 8.0% 58.0%
55i%~595% 50 4.0% 22.0% 36.0% 10.0% 28.0%
60i% ~647% 50 0.0% 18.0% 46.0% 8.0% 28.0%
65m%~695% 50 2.0% 18.0% 52.0% 8.0% 20.0%
7% 15m%~194% 50 2.0% 6.0% 14.0% 6.0% 72.0%
20/%~247% 50 6.0% 2.0% 12.0% 4.0% 76.0%
25m%~295% 50 6.0% 12.0% 18.0% 4.0% 60.0%
30i%~345% 50 2.0% 12.0% 28.0% 14.0% 44.0%
35m%~395% 50 2.0% 10.0% 38.0% 18.0% 32.0%
40R%~441% 50 2.0% 14.0% 38.0% 4.0% 42.0%
455 ~49% 50 2.0% 10.0% 38.0% 10.0% 40.0%
505~ 547% 50 4.0% 20.0% 34.0% 12.0% 30.0%
5555 ~595% 50 2.0% 24.0% 36.0% 10.0% 28.0%
60%~647% 50 0.0% 14.0% 56.0% 6.0% 24.0%
65m%~695% 50 6.0% 34.0% 42.0% 8.0% 10.0%
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Twitter#l)

FHAAL(11AR)

Marketing
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Q10 Twitter (WAv45—)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.9% 12.3% 33.6% 9.4% 40.8%
5% 15m%~19%% 50 10.0% 8.0% 18.0% 4.0% 60.0%
204%~247% 50 2.0% 14.0% 20.0% 2.0% 62.0%
25m%~295% 50 8.0% 12.0% 20.0% 10.0% 50.0%
30i%~34% 50 4.0% 14.0% 28.0% 12.0% 42.0%
35m%~395% 50 8.0% 12.0% 26.0% 18.0% 36.0%
40i%~447% 50 2.0% 12.0% 32.0% 10.0% 44.0%
45i%~49% 50 0.0% 6.0% 28.0% 16.0% 50.0%
50i%~54% 50 2.0% 6.0% 38.0% 8.0% 46.0%
55i%~595% 50 6.0% 12.0% 38.0% 10.0% 34.0%
60i% ~647% 50 2.0% 16.0% 42.0% 4.0% 36.0%
65m%~695% 50 6.0% 20.0% 46.0% 12.0% 16.0%
7% 15m%~194% 50 2.0% 8.0% 18.0% 2.0% 70.0%
20/%~247% 50 0.0% 6.0% 20.0% 6.0% 68.0%
25m%~295% 50 8.0% 8.0% 14.0% 20.0% 50.0%
30i%~345% 50 2.0% 12.0% 34.0% 10.0% 42.0%
35m%~395% 50 2.0% 16.0% 38.0% 16.0% 28.0%
40R%~441% 50 6.0% 6.0% 44.0% 10.0% 34.0%
455 ~49% 50 4.0% 10.0% 32.0% 8.0% 46.0%
505~ 547% 50 0.0% 10.0% 56.0% 8.0% 26.0%
5555 ~595% 50 2.0% 8.0% 56.0% 8.0% 26.0%
60%~647% 50 2.0% 30.0% 40.0% 6.0% 22.0%
65m%~695% 50 8.0% 24.0% 52.0% 6.0% 10.0%
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Twitter#l)

FHAAL(12A)
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Q10 Twitter (WAv45—)
COY—ER AT
WAHFIBLIZZEN
ROCEERLTULRV |COY —ER(ELLFT
COY—ER(FHISR [COY—ERFRE |/ FIBTERIREEC FIBL VNS |cOY—ER($IRE
L ZElEH3 BW) FIAL TLRL FIALTLS
24K 1100 2.9% 12.8% 32.1% 9.3% 42.9%
St 15m%~194% 50 4.0% 4.0% 16.0% 0.0% 76.0%
2045~ 247% 50 2.0% 10.0% 18.0% 8.0% 62.0%
2555 ~295% 50 4.0% 6.0% 26.0% 12.0% 52.0%
30R%~347% 50 8.0% 8.0% 32.0% 14.0% 38.0%
35m%~395% 50 4.0% 10.0% 24.0% 8.0% 54.0%
40k ~445% 50 2.0% 14.0% 24.0% 14.0% 46.0%
45i% ~497% 50 4.0% 16.0% 38.0% 4.0% 38.0%
50/%~547% 50 0.0% 6.0% 42.0% 4.0% 48.0%
55%~59%% 50 2.0% 16.0% 44.0% 4.0% 34.0%
60%~647% 50 0.0% 16.0% 30.0% 14.0% 40.0%
65% ~695% 50 2.0% 22.0% 42.0% 8.0% 26.0%
7% 15m%~194% 50 0.0% 10.0% 8.0% 6.0% 76.0%
2055 ~245% 50 0.0% 4.0% 10.0% 12.0% 74.0%
25m%~295% 50 6.0% 4.0% 14.0% 12.0% 64.0%
308%~345% 50 4.0% 8.0% 22.0% 18.0% 48.0%
35%~395% 50 4.0% 8.0% 34.0% 22.0% 32.0%
40 ~441% 50 4.0% 14.0% 40.0% 12.0% 30.0%
45m%~49h% 50 2.0% 24.0% 38.0% 4.0% 32.0%
50i%~547% 50 2.0% 10.0% 42.0% 8.0% 38.0%
55i%~59%% 50 6.0% 28.0% 40.0% 8.0% 18.0%
60i% ~645% 50 2.0% 22.0% 58.0% 4.0% 14.0%
65m% ~695% 50 2.0% 22.0% 64.0% 8.0% 4.0%
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WebB—EXFIRIRN(Google+) g

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2017418
2017428
2017438
20174F48
2017458 15.8% 22.1% 11.8%

2017468 17.2% 27.2% 10.3%
2017478
20174F8A
20174F9A
20174F104
20174118 18.0% 24.8% 11.1%
20174F12A 15.5% 24.2% 11.1%
B COY-ERFH5R0 B ZOY-ERFEVILEHD

B ZOY—EZFFOTOBHFIRLEIENBVERL TORL/ FIATERIRECRN) B ZOY-EXFETFIAL TORAISEFIALTLAWN
B COY-EXFREFIALTND
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Google+FIARR (1)

Q10 Google+ (U—=4IT5R)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 12.5% 25.5% 31.6% 12.1% 18.4%
St 15m%~194% 50 8.0% 34.0% 26.0% 4.0% 28.0%
204%~247% 50 6.0% 24.0% 20.0% 22.0% 28.0%
25m%~295% 50 8.0% 14.0% 32.0% 28.0% 18.0%
30i%~34% 50 2.0% 28.0% 30.0% 14.0% 26.0%
35m%~395% 50 10.0% 24.0% 42.0% 8.0% 16.0%
40i%~447% 50 8.0% 32.0% 20.0% 14.0% 26.0%
45i%~49% 50 4.0% 22.0% 28.0% 26.0% 20.0%
50i%~54% 50 8.0% 24.0% 38.0% 10.0% 20.0%
55i%~59%% 50 14.0% 10.0% 36.0% 18.0% 22.0%
60i% ~647% 50 10.0% 18.0% 42.0% 12.0% 18.0%
65i% ~695% 50 16.0% 44.0% 28.0% 10.0% 2.0%
7% 15m%~194% 50 16.0% 24.0% 22.0% 16.0% 22.0%
20/%~247% 50 18.0% 28.0% 22.0% 12.0% 20.0%
25m%~295% 50 18.0% 22.0% 28.0% 14.0% 18.0%
30i%~345% 50 16.0% 32.0% 36.0% 8.0% 8.0%
35m%~395% 50 12.0% 26.0% 42.0% 4.0% 16.0%
40m% ~445% 50 14.0% 28.0% 34.0% 8.0% 16.0%
451%~495% 50 16.0% 16.0% 48.0% 10.0% 10.0%
50i%~547% 50 24.0% 28.0% 30.0% 0.0% 18.0%
55k%~59%% 50 8.0% 30.0% 24.0% 16.0% 22.0%
60i% ~64% 50 16.0% 28.0% 40.0% 6.0% 10.0%
65i% ~695% 50 22.0% 24.0% 28.0% 6.0% 20.0%
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Google+FIARR(28)

Q10 Google+ (U—=4IT5R)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 14.9% 21.4% 34.0% 9.6% 20.1%
St 15m%~194% 50 6.0% 4.0% 36.0% 14.0% 40.0%
204%~247% 50 6.0% 20.0% 38.0% 20.0% 16.0%
25m%~295% 50 18.0% 20.0% 26.0% 14.0% 22.0%
30i%~34% 50 10.0% 22.0% 38.0% 8.0% 22.0%
35m%~395% 50 6.0% 22.0% 38.0% 8.0% 26.0%
40i%~447% 50 8.0% 30.0% 36.0% 12.0% 14.0%
45i%~49% 50 4.0% 24.0% 40.0% 8.0% 24.0%
50i%~54% 50 6.0% 18.0% 34.0% 14.0% 28.0%
55i%~59%% 50 12.0% 24.0% 42.0% 6.0% 16.0%
60i% ~647% 50 16.0% 24.0% 26.0% 10.0% 24.0%
65i% ~695% 50 24.0% 26.0% 32.0% 4.0% 14.0%
7% 15m%~194% 50 18.0% 18.0% 16.0% 20.0% 28.0%
20/%~247% 50 14.0% 24.0% 30.0% 8.0% 24.0%
25m%~295% 50 20.0% 16.0% 30.0% 16.0% 18.0%
30i%~345% 50 12.0% 20.0% 44.0% 2.0% 22.0%
35m%~395% 50 14.0% 20.0% 38.0% 14.0% 14.0%
40m% ~445% 50 18.0% 24.0% 34.0% 8.0% 16.0%
451%~495% 50 20.0% 20.0% 38.0% 6.0% 16.0%
50i%~547% 50 12.0% 26.0% 38.0% 8.0% 16.0%
55k%~59%% 50 20.0% 28.0% 30.0% 4.0% 18.0%
60i% ~64% 50 32.0% 16.0% 32.0% 4.0% 16.0%
65i% ~695% 50 32.0% 24.0% 32.0% 4.0% 8.0%
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Marketing
Research Camp

Google+FIARR(38)

Q10 Google+ (U—=4IT5R)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 12.9% 25.8% 29.5% 11.2% 20.5%
St 15m%~194% 50 6.0% 22.0% 20.0% 30.0% 22.0%
204%~247% 50 4.0% 16.0% 32.0% 24.0% 24.0%
25m%~295% 50 14.0% 22.0% 18.0% 22.0% 24.0%
30i%~34% 50 12.0% 30.0% 32.0% 6.0% 20.0%
35m%~395% 50 6.0% 34.0% 34.0% 10.0% 16.0%
40i%~447% 50 8.0% 24.0% 40.0% 8.0% 20.0%
45i%~49% 50 14.0% 26.0% 28.0% 12.0% 20.0%
50i%~54% 50 18.0% 24.0% 20.0% 18.0% 20.0%
55i%~59%% 50 10.0% 24.0% 28.0% 8.0% 30.0%
60i% ~647% 50 8.0% 12.0% 44.0% 6.0% 30.0%
65i% ~695% 50 12.0% 38.0% 36.0% 6.0% 8.0%
7% 15m%~194% 50 10.0% 36.0% 20.0% 14.0% 20.0%
20/%~247% 50 16.0% 34.0% 20.0% 8.0% 22.0%
25m%~295% 50 10.0% 28.0% 32.0% 14.0% 16.0%
30i%~345% 50 10.0% 24.0% 44.0% 4.0% 18.0%
35m%~395% 50 8.0% 30.0% 18.0% 18.0% 26.0%
40m% ~445% 50 12.0% 16.0% 38.0% 10.0% 24.0%
451%~495% 50 14.0% 26.0% 36.0% 6.0% 18.0%
50i%~547% 50 12.0% 22.0% 34.0% 8.0% 24.0%
55k%~59%% 50 20.0% 28.0% 32.0% 4.0% 16.0%
60i% ~64% 50 24.0% 24.0% 26.0% 8.0% 18.0%
65i% ~695% 50 36.0% 28.0% 18.0% 2.0% 16.0%
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Google+#l]

AR (4R)

Marketing
Research Camp

Q10 Google+ (J=4ILT5X)
COY—ER(FEI-T
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
21k 1100 14.2% 28.0% 27.3% 9.9% 20.6%
S5S1% 155~ 195% 50 8.0% 24.0% 28.0% 12.0% 28.0%
20/ ~247% 50 8.0% 36.0% 32.0% 4.0% 20.0%
25m%~297% 50 14.0% 14.0% 26.0% 14.0% 32.0%
30m%~34% 50 10.0% 32.0% 36.0% 10.0% 12.0%
35m%&~39%% 50 4.0% 30.0% 32.0% 14.0% 20.0%
40%~445% 50 4.0% 24.0% 44.0% 12.0% 16.0%
45%~495% 50 8.0% 18.0% 42.0% 22.0% 10.0%
50i%~54i% 50 8.0% 24.0% 30.0% 8.0% 30.0%
55i%~597% 50 12.0% 34.0% 22.0% 4.0% 28.0%
60~ 647% 50 22.0% 16.0% 36.0% 4.0% 22.0%
65m~697% 50 20.0% 36.0% 26.0% 2.0% 16.0%
kg 155%~195% 50 4.0% 22.0% 22.0% 26.0% 26.0%
20/%~247% 50 8.0% 32.0% 30.0% 12.0% 18.0%
25m%~297%% 50 12.0% 28.0% 26.0% 12.0% 22.0%
30m&~34i% 50 12.0% 38.0% 12.0% 12.0% 26.0%
35m%&~39%% 50 14.0% 38.0% 16.0% 14.0% 18.0%
40%~445% 50 18.0% 30.0% 18.0% 14.0% 20.0%
45m%~495% 50 12.0% 26.0% 30.0% 8.0% 24.0%
50/%~54% 50 28.0% 28.0% 22.0% 6.0% 16.0%
55i%~597% 50 28.0% 30.0% 18.0% 4.0% 20.0%
60m%~64% 50 30.0% 26.0% 24.0% 2.0% 18.0%
65m%~697% 50 28.0% 30.0% 28.0% 2.0% 12.0%
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Google+#l]

AR (58)

Marketing
Research Camp

Q10 Google+ (J=4ILT5X)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 15.8% 22.1% 29.8% 11.8% 20.5%
S5S1% 155~ 195% 50 16.0% 24.0% 24.0% 8.0% 28.0%
20/ ~247% 50 12.0% 16.0% 32.0% 22.0% 18.0%
25m%~297% 50 8.0% 16.0% 38.0% 20.0% 18.0%
30i%~347% 50 10.0% 24.0% 26.0% 24.0% 16.0%
35m%&~39%% 50 12.0% 24.0% 34.0% 10.0% 20.0%
40%~445% 50 12.0% 16.0% 40.0% 10.0% 22.0%
45%~495% 50 12.0% 16.0% 30.0% 14.0% 28.0%
50/%~547% 50 8.0% 24.0% 22.0% 22.0% 24.0%
55i%~597% 50 12.0% 24.0% 28.0% 16.0% 20.0%
60~ 647% 50 18.0% 14.0% 28.0% 14.0% 26.0%
65m~697% 50 12.0% 28.0% 30.0% 12.0% 18.0%
kg 155%~195% 50 16.0% 20.0% 30.0% 10.0% 24.0%
20m%~247% 50 12.0% 12.0% 36.0% 16.0% 24.0%
25m%~297%% 50 16.0% 16.0% 42.0% 8.0% 18.0%
30i%~347% 50 26.0% 28.0% 26.0% 8.0% 12.0%
35m%&~39%% 50 12.0% 24.0% 30.0% 10.0% 24.0%
40%~445% 50 16.0% 28.0% 28.0% 8.0% 20.0%
45m%~495% 50 26.0% 24.0% 24.0% 6.0% 20.0%
50/%~54% 50 24.0% 16.0% 36.0% 2.0% 22.0%
55i%~597% 50 18.0% 30.0% 30.0% 6.0% 16.0%
607i%~ 647% 50 12.0% 34.0% 26.0% 8.0% 20.0%
65m%~697% 50 38.0% 28.0% 16.0% 6.0% 12.0%
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Google+#l]

IR (6R)

Marketing
Research Camp

Q10 Google+ (J=4ILT5X)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
21k 1100 17.2% 27.2% 27.2% 10.3% 18.2%
S5S1% 155~ 195% 50 8.0% 26.0% 22.0% 20.0% 24.0%
20/ ~247% 50 14.0% 20.0% 34.0% 18.0% 14.0%
25m%~297% 50 18.0% 22.0% 30.0% 20.0% 10.0%
30i%~347% 50 12.0% 34.0% 24.0% 14.0% 16.0%
35m%&~39%% 50 6.0% 38.0% 26.0% 10.0% 20.0%
40%~445% 50 14.0% 30.0% 28.0% 14.0% 14.0%
45%~495% 50 14.0% 30.0% 24.0% 14.0% 18.0%
50/%~547% 50 10.0% 28.0% 30.0% 12.0% 20.0%
55i%~597% 50 20.0% 22.0% 42.0% 4.0% 12.0%
60~ 647% 50 22.0% 16.0% 34.0% 6.0% 22.0%
65m~697% 50 24.0% 26.0% 32.0% 8.0% 10.0%
kg 155%~195% 50 6.0% 26.0% 22.0% 14.0% 32.0%
20m%~247% 50 10.0% 26.0% 30.0% 14.0% 20.0%
25m%~297%% 50 12.0% 36.0% 30.0% 8.0% 14.0%
30i%~347% 50 22.0% 24.0% 28.0% 8.0% 18.0%
35m%&~39%% 50 32.0% 38.0% 18.0% 2.0% 10.0%
40%~445% 50 24.0% 20.0% 20.0% 8.0% 28.0%
45m%~495% 50 14.0% 30.0% 34.0% 8.0% 14.0%
50/%~54% 50 22.0% 34.0% 12.0% 10.0% 22.0%
55i%~597% 50 30.0% 22.0% 20.0% 4.0% 24.0%
607i%~ 647% 50 18.0% 28.0% 20.0% 6.0% 28.0%
65m%~697% 50 26.0% 22.0% 38.0% 4.0% 10.0%
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Marketing
Research Camp

Google+FIRARR(78)

Q10 Google+ (J=4ILT5X)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 16.8% 24.2% 27.9% 12.1% 19.0%
Bt 155~ 195% 50 12.0% 26.0% 28.0% 18.0% 16.0%
20/ ~247% 50 12.0% 20.0% 24.0% 22.0% 22.0%
25m%~297% 50 18.0% 18.0% 40.0% 14.0% 10.0%
30i%~347% 50 14.0% 22.0% 40.0% 12.0% 12.0%
35m%&~39%% 50 12.0% 16.0% 40.0% 6.0% 26.0%
40%~445% 50 6.0% 24.0% 32.0% 20.0% 18.0%
45%~495% 50 6.0% 22.0% 28.0% 24.0% 20.0%
50/%~547% 50 8.0% 24.0% 36.0% 14.0% 18.0%
55i%~597% 50 26.0% 26.0% 20.0% 12.0% 16.0%
60~ 647% 50 20.0% 24.0% 28.0% 6.0% 22.0%
65m~697% 50 22.0% 14.0% 32.0% 16.0% 16.0%
kg 155%~195% 50 12.0% 24.0% 26.0% 8.0% 30.0%
20m%~24m% 50 10.0% 26.0% 26.0% 12.0% 26.0%
25m%~297%% 50 12.0% 26.0% 16.0% 20.0% 26.0%
30i%~347% 50 14.0% 24.0% 28.0% 6.0% 28.0%
35m%&~39%% 50 10.0% 32.0% 16.0% 16.0% 26.0%
40%~445% 50 14.0% 22.0% 32.0% 18.0% 14.0%
45m%~495% 50 16.0% 32.0% 28.0% 4.0% 20.0%
50/%~54% 50 22.0% 22.0% 32.0% 8.0% 16.0%
55i%~597% 50 34.0% 32.0% 18.0% 4.0% 12.0%
607i%~ 647% 50 32.0% 28.0% 18.0% 6.0% 16.0%
65m%~697% 50 38.0% 28.0% 26.0% 0.0% 8.0%
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Google+#l]

IR (8A)

Marketing
Research Camp

Q10 Google+ (J=4ILT5X)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 15.7% 25.4% 29.7% 11.5% 17.7%
S5S1% 155~ 195% 50 2.0% 24.0% 36.0% 6.0% 32.0%
20/ ~247% 50 12.0% 24.0% 24.0% 16.0% 24.0%
25m%~297% 50 22.0% 18.0% 28.0% 16.0% 16.0%
30i%~347% 50 12.0% 26.0% 38.0% 14.0% 10.0%
35m%&~39%% 50 18.0% 42.0% 26.0% 4.0% 10.0%
40%~445% 50 6.0% 20.0% 44.0% 18.0% 12.0%
45%~495% 50 10.0% 32.0% 26.0% 16.0% 16.0%
50/%~547% 50 16.0% 28.0% 20.0% 16.0% 20.0%
55i%~597% 50 14.0% 14.0% 34.0% 14.0% 24.0%
60~ 647% 50 20.0% 28.0% 28.0% 8.0% 16.0%
65m~697% 50 16.0% 30.0% 38.0% 6.0% 10.0%
kg 155%~195% 50 2.0% 22.0% 26.0% 18.0% 32.0%
20m%~24m% 50 22.0% 30.0% 16.0% 16.0% 16.0%
25m%~297%% 50 22.0% 32.0% 24.0% 6.0% 16.0%
30i%~347% 50 12.0% 28.0% 30.0% 14.0% 16.0%
35m%&~39%% 50 16.0% 26.0% 32.0% 10.0% 16.0%
40%~445% 50 20.0% 18.0% 30.0% 12.0% 20.0%
45m%~495% 50 16.0% 28.0% 30.0% 8.0% 18.0%
50/%~54% 50 16.0% 30.0% 30.0% 8.0% 16.0%
55i%~597% 50 28.0% 22.0% 24.0% 10.0% 16.0%
607i%~ 647% 50 18.0% 20.0% 32.0% 8.0% 22.0%
65m%~697% 50 26.0% 16.0% 38.0% 8.0% 12.0%
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Marketing
Research Camp

Google+FIAIRR(98)

Q10 Google+ (U—=4IT5R)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 15.3% 26.0% 28.3% 12.0% 18.5%
St 15m%~194% 50 2.0% 18.0% 24.0% 24.0% 32.0%
20i%~2475% 50 4.0% 28.0% 28.0% 18.0% 22.0%
25i%~295% 50 14.0% 24.0% 24.0% 16.0% 22.0%
30i%~34% 50 20.0% 16.0% 36.0% 12.0% 16.0%
35m%~395% 50 22.0% 18.0% 22.0% 18.0% 20.0%
40m%~445% 50 6.0% 38.0% 34.0% 14.0% 8.0%
45i%~495% 50 12.0% 10.0% 40.0% 16.0% 22.0%
50i%~54% 50 10.0% 22.0% 40.0% 12.0% 16.0%
55i%~59%% 50 14.0% 36.0% 28.0% 14.0% 8.0%
60i% ~647% 50 10.0% 26.0% 30.0% 10.0% 24.0%
65i% ~695% 50 18.0% 24.0% 34.0% 6.0% 18.0%
7% 15m%~194% 50 16.0% 20.0% 32.0% 16.0% 16.0%
208%~ 2455 50 6.0% 28.0% 22.0% 12.0% 32.0%
25%~295% 50 14.0% 22.0% 28.0% 12.0% 24.0%
30i%~345% 50 20.0% 36.0% 20.0% 12.0% 12.0%
35m%~395% 50 24.0% 18.0% 24.0% 16.0% 18.0%
40m% ~445% 50 18.0% 32.0% 24.0% 8.0% 18.0%
451%~495% 50 32.0% 34.0% 22.0% 4.0% 8.0%
50i%~547% 50 14.0% 36.0% 28.0% 4.0% 18.0%
55k%~59%% 50 22.0% 26.0% 32.0% 8.0% 12.0%
60i% ~64% 50 16.0% 28.0% 26.0% 8.0% 22.0%
65i% ~695% 50 22.0% 32.0% 24.0% 4.0% 18.0%
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Google+#l]

AL (10AR)

Marketing
Research Camp

Q10 Google+ (J=4ILT5X)
COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 18.5% 27.1% 27.8% 10.0% 16.6%
Bt 155~ 195% 50 14.0% 22.0% 24.0% 16.0% 24.0%
20/ ~247% 50 12.0% 20.0% 18.0% 18.0% 32.0%
25m%~297% 50 14.0% 36.0% 16.0% 14.0% 20.0%
30i%~347% 50 12.0% 26.0% 32.0% 10.0% 20.0%
35m%&~39%% 50 18.0% 30.0% 22.0% 8.0% 22.0%
40%~445% 50 8.0% 32.0% 34.0% 6.0% 20.0%
45i%~495% 50 14.0% 30.0% 22.0% 18.0% 16.0%
50/%~547% 50 8.0% 24.0% 30.0% 6.0% 32.0%
55i%~597% 50 14.0% 26.0% 32.0% 14.0% 14.0%
60~ 647% 50 22.0% 28.0% 32.0% 8.0% 10.0%
65m~697% 50 16.0% 22.0% 46.0% 6.0% 10.0%
kg 155%~195% 50 14.0% 28.0% 22.0% 18.0% 18.0%
20/%~247% 50 14.0% 30.0% 18.0% 12.0% 26.0%
25m%~297%% 50 22.0% 30.0% 26.0% 14.0% 8.0%
30i%~347% 50 16.0% 32.0% 24.0% 12.0% 16.0%
35m%&~39%% 50 20.0% 34.0% 24.0% 8.0% 14.0%
40m% ~445% 50 28.0% 16.0% 42.0% 6.0% 8.0%
45m%~495% 50 24.0% 26.0% 36.0% 8.0% 6.0%
50/%~54% 50 30.0% 26.0% 24.0% 6.0% 14.0%
55i%~597% 50 24.0% 28.0% 26.0% 4.0% 18.0%
607i%~ 647% 50 24.0% 24.0% 38.0% 4.0% 10.0%
65m%~697% 50 38.0% 26.0% 24.0% 4.0% 8.0%
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Marketing
Research Camp

Google+FIAIRR(118)

Q10 Google+ (U—=4IT5R)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 18.0% 24.8% 27.7% 11.1% 18.4%
St 15m%~194% 50 20.0% 8.0% 38.0% 10.0% 24.0%
204%~247% 50 8.0% 22.0% 28.0% 20.0% 22.0%
25m%~295% 50 16.0% 16.0% 28.0% 20.0% 20.0%
30i%~34% 50 24.0% 30.0% 22.0% 12.0% 12.0%
35m%~395% 50 14.0% 30.0% 30.0% 16.0% 10.0%
40i%~447% 50 10.0% 28.0% 36.0% 10.0% 16.0%
45i%~49% 50 6.0% 26.0% 28.0% 18.0% 22.0%
50i%~54% 50 4.0% 28.0% 28.0% 16.0% 24.0%
55i%~59%% 50 18.0% 24.0% 24.0% 16.0% 18.0%
60i% ~647% 50 20.0% 24.0% 30.0% 10.0% 16.0%
65i% ~695% 50 24.0% 28.0% 24.0% 8.0% 16.0%
7% 15m%~194% 50 18.0% 20.0% 32.0% 10.0% 20.0%
20/%~247% 50 10.0% 24.0% 30.0% 10.0% 26.0%
25m%~295% 50 28.0% 30.0% 24.0% 6.0% 12.0%
30i%~345% 50 10.0% 32.0% 38.0% 12.0% 8.0%
35m%~395% 50 18.0% 30.0% 16.0% 10.0% 26.0%
40m% ~445% 50 24.0% 16.0% 26.0% 6.0% 28.0%
451%~495% 50 20.0% 26.0% 30.0% 12.0% 12.0%
50i%~547% 50 34.0% 24.0% 14.0% 4.0% 24.0%
55k%~59%% 50 18.0% 16.0% 36.0% 10.0% 20.0%
60i% ~64% 50 22.0% 30.0% 32.0% 2.0% 14.0%
65i% ~695% 50 30.0% 34.0% 16.0% 6.0% 14.0%
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Marketing
Research Camp

Google+FIRAIRR(12A)

Q10 Google+ (U—=4IT5R)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 15.5% 24.2% 31.9% 11.1% 17.3%
St 15m%~194% 50 12.0% 16.0% 14.0% 26.0% 32.0%
204%~247% 50 16.0% 14.0% 26.0% 22.0% 22.0%
25m%~295% 50 20.0% 22.0% 24.0% 18.0% 16.0%
30/%~347% 50 8.0% 32.0% 38.0% 6.0% 16.0%
35m%~395% 50 14.0% 24.0% 36.0% 14.0% 12.0%
40m%~445% 50 8.0% 20.0% 32.0% 8.0% 32.0%
45i%~495% 50 12.0% 36.0% 28.0% 12.0% 12.0%
50/%~547% 50 4.0% 20.0% 40.0% 16.0% 20.0%
55i%~59%% 50 12.0% 30.0% 34.0% 8.0% 16.0%
60%~647% 50 20.0% 24.0% 40.0% 2.0% 14.0%
65i% ~695% 50 10.0% 26.0% 42.0% 6.0% 16.0%
7% 15m%~194% 50 14.0% 16.0% 42.0% 6.0% 22.0%
208%~ 2455 50 14.0% 26.0% 22.0% 16.0% 22.0%
25k%~295% 50 18.0% 26.0% 32.0% 12.0% 12.0%
30i%~345% 50 10.0% 34.0% 22.0% 12.0% 22.0%
35m%~395% 50 22.0% 22.0% 32.0% 12.0% 12.0%
40m% ~445% 50 24.0% 16.0% 38.0% 6.0% 16.0%
451%~495% 50 24.0% 34.0% 28.0% 4.0% 10.0%
50i%~547% 50 16.0% 22.0% 36.0% 12.0% 14.0%
55k%~59%% 50 22.0% 24.0% 20.0% 14.0% 20.0%
60i% ~64% 50 16.0% 24.0% 40.0% 8.0% 12.0%
65i% ~695% 50 26.0% 24.0% 36.0% 4.0% 10.0%
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LinkedIn#)

AR (1R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 73.8% 8.9% 12.1% 1.9% 3.3%
St 15m%~194% 50 62.0% 8.0% 22.0% 2.0% 6.0%
20i%~2475% 50 58.0% 26.0% 16.0% 0.0% 0.0%
25i%~295% 50 54.0% 14.0% 24.0% 4.0% 4.0%
30i%~34% 50 62.0% 12.0% 18.0% 4.0% 4.0%
35m%~395% 50 58.0% 16.0% 24.0% 0.0% 2.0%
40m%~445% 50 74.0% 10.0% 8.0% 0.0% 8.0%
45i%~495% 50 66.0% 6.0% 24.0% 2.0% 2.0%
50i%~54% 50 72.0% 8.0% 16.0% 2.0% 2.0%
55i%~59%% 50 72.0% 6.0% 12.0% 0.0% 10.0%
60i% ~647% 50 82.0% 4.0% 6.0% 2.0% 6.0%
65i% ~695% 50 86.0% 8.0% 2.0% 2.0% 2.0%
7% 15m%~194% 50 86.0% 6.0% 8.0% 0.0% 0.0%
20/%~247% 50 74.0% 8.0% 8.0% 2.0% 8.0%
25%~295% 50 70.0% 16.0% 6.0% 8.0% 0.0%
30i%~345% 50 66.0% 10.0% 14.0% 6.0% 4.0%
35m%~395% 50 82.0% 10.0% 6.0% 0.0% 2.0%
40m% ~445% 50 76.0% 10.0% 10.0% 2.0% 2.0%
451%~495% 50 88.0% 2.0% 6.0% 4.0% 0.0%
50i%~547% 50 86.0% 2.0% 10.0% 0.0% 2.0%
55k%~59%% 50 86.0% 4.0% 6.0% 0.0% 4.0%
60i% ~64% 50 78.0% 6.0% 12.0% 0.0% 4.0%
65i% ~695% 50 86.0% 4.0% 8.0% 2.0% 0.0%
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LinkedIn#)

AR (2R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 69.8% 10.2% 12.8% 2.8% 4.4%
St 15m%~194% 50 62.0% 4.0% 16.0% 4.0% 14.0%
20i%~2475% 50 54.0% 10.0% 30.0% 6.0% 0.0%
25i%~295% 50 44.0% 20.0% 24.0% 2.0% 10.0%
30i%~34% 50 54.0% 18.0% 18.0% 0.0% 10.0%
35m%~395% 50 68.0% 10.0% 16.0% 2.0% 4.0%
40m%~445% 50 66.0% 12.0% 18.0% 2.0% 2.0%
45i%~495% 50 74.0% 8.0% 10.0% 2.0% 6.0%
50i%~54% 50 72.0% 12.0% 4.0% 4.0% 8.0%
55i%~59%% 50 70.0% 8.0% 16.0% 2.0% 4.0%
60i% ~647% 50 80.0% 12.0% 6.0% 0.0% 2.0%
65i% ~695% 50 86.0% 2.0% 6.0% 0.0% 6.0%
7% 15m%~194% 50 66.0% 6.0% 16.0% 8.0% 4.0%
20/%~247% 50 68.0% 12.0% 16.0% 4.0% 0.0%
25k%~295% 50 56.0% 20.0% 10.0% 10.0% 4.0%
30i%~345% 50 68.0% 12.0% 12.0% 0.0% 8.0%
35m%~395% 50 76.0% 8.0% 10.0% 6.0% 0.0%
40m% ~445% 50 76.0% 6.0% 12.0% 6.0% 0.0%
451%~495% 50 68.0% 14.0% 12.0% 2.0% 4.0%
50i%~547% 50 72.0% 12.0% 10.0% 2.0% 4.0%
55k%~59%% 50 82.0% 4.0% 10.0% 0.0% 4.0%
60i% ~64% 50 88.0% 8.0% 4.0% 0.0% 0.0%
65i% ~695% 50 86.0% 6.0% 6.0% 0.0% 2.0%
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LinkedInFIRIRR(38) Ll -

010 LinkedIn (U>7h1>)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 70.6% 12.9% 9.5% 2.6% 4.3%
St 15m%~194% 50 58.0% 14.0% 14.0% 4.0% 10.0%
20%~245% 50 50.0% 18.0% 14.0% 8.0% 10.0%
25k%~295% 50 46.0% 16.0% 20.0% 6.0% 12.0%
30i%~345% 50 46.0% 34.0% 12.0% 4.0% 4.0%
35m%~395% 50 56.0% 18.0% 14.0% 4.0% 8.0%
40i%~447% 50 54.0% 28.0% 12.0% 2.0% 4.0%
451%~495% 50 74.0% 12.0% 12.0% 0.0% 2.0%
50i%~54% 50 68.0% 10.0% 16.0% 4.0% 2.0%
55k%~59%% 50 68.0% 12.0% 12.0% 2.0% 6.0%
60i% ~647% 50 72.0% 14.0% 10.0% 4.0% 0.0%
65i% ~695% 50 84.0% 8.0% 6.0% 2.0% 0.0%
2% 15m%~194% 50 72.0% 14.0% 10.0% 4.0% 0.0%
204%~247% 50 68.0% 14.0% 8.0% 2.0% 8.0%
25k%~295% 50 62.0% 16.0% 16.0% 4.0% 2.0%
30i%~345% 50 74.0% 18.0% 6.0% 0.0% 2.0%
35m%~395% 50 84.0% 2.0% 6.0% 4.0% 4.0%
40i%~447% 50 88.0% 6.0% 4.0% 0.0% 2.0%
451%~495% 50 84.0% 8.0% 4.0% 2.0% 2.0%
50i%~54% 50 88.0% 6.0% 4.0% 0.0% 2.0%
55k%~59%% 50 90.0% 6.0% 4.0% 0.0% 0.0%
60i% ~647% 50 80.0% 6.0% 4.0% 2.0% 8.0%
65i% ~695% 50 88.0% 4.0% 2.0% 0.0% 6.0%
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LinkedIn#)

AR (4R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 A0 FALTLERL  [FIABLTLS
Sz 1100 74.1% 11.6% 8.6% 2.9% 2.7%
St 15m%~194% 50 60.0% 20.0% 20.0% 0.0% 0.0%
20i%~2475% 50 68.0% 14.0% 14.0% 4.0% 0.0%
25i%~295% 50 46.0% 22.0% 10.0% 12.0% 10.0%
30m&~34% 50 62.0% 20.0% 10.0% 6.0% 2.0%
35m%~395% 50 62.0% 20.0% 10.0% 0.0% 8.0%
40m%~445% 50 58.0% 16.0% 22.0% 4.0% 0.0%
45i%~495% 50 72.0% 10.0% 12.0% 6.0% 0.0%
50i% ~54i% 50 72.0% 16.0% 8.0% 0.0% 4.0%
55i%~59%% 50 78.0% 10.0% 2.0% 2.0% 8.0%
60m%~64% 50 92.0% 6.0% 2.0% 0.0% 0.0%
65i% ~695% 50 90.0% 2.0% 4.0% 2.0% 2.0%
7% 15m%~194% 50 70.0% 12.0% 12.0% 4.0% 2.0%
20m%~24m% 50 68.0% 20.0% 12.0% 0.0% 0.0%
25%~295% 50 72.0% 14.0% 8.0% 6.0% 0.0%
30i%~345% 50 72.0% 10.0% 6.0% 6.0% 6.0%
35m%~395% 50 84.0% 6.0% 8.0% 0.0% 2.0%
40m% ~445% 50 82.0% 8.0% 4.0% 2.0% 4.0%
451%~495% 50 74.0% 10.0% 4.0% 8.0% 4.0%
50i%~547% 50 84.0% 4.0% 6.0% 0.0% 6.0%
55k%~59%% 50 92.0% 6.0% 2.0% 0.0% 0.0%
60i% ~64% 50 84.0% 6.0% 10.0% 0.0% 0.0%
65i% ~695% 50 88.0% 4.0% 4.0% 2.0% 2.0%
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LinkedIn#)

AR (58)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 71.5% 9.1% 11.7% 3.4% 4.4%
St 15m%~194% 50 66.0% 8.0% 16.0% 4.0% 6.0%
204%~247% 50 58.0% 14.0% 18.0% 6.0% 4.0%
25m%~295% 50 44.0% 10.0% 30.0% 10.0% 6.0%
30i%~34% 50 58.0% 10.0% 14.0% 4.0% 14.0%
35m%~395% 50 58.0% 26.0% 10.0% 6.0% 0.0%
40m%~445% 50 66.0% 12.0% 18.0% 2.0% 2.0%
45i%~495% 50 62.0% 18.0% 12.0% 4.0% 4.0%
50i%~54% 50 68.0% 8.0% 14.0% 2.0% 8.0%
55i%~59%% 50 70.0% 14.0% 10.0% 2.0% 4.0%
60i% ~647% 50 76.0% 4.0% 8.0% 6.0% 6.0%
65i% ~695% 50 86.0% 6.0% 4.0% 0.0% 4.0%
7% 15m%~194% 50 72.0% 6.0% 18.0% 0.0% 4.0%
20/%~247% 50 64.0% 8.0% 20.0% 4.0% 4.0%
25k%~295% 50 70.0% 10.0% 6.0% 10.0% 4.0%
30i%~345% 50 62.0% 16.0% 14.0% 2.0% 6.0%
35m%~395% 50 76.0% 4.0% 10.0% 2.0% 8.0%
40m% ~445% 50 76.0% 8.0% 12.0% 4.0% 0.0%
451%~495% 50 78.0% 2.0% 12.0% 6.0% 2.0%
50i%~547% 50 82.0% 8.0% 4.0% 0.0% 6.0%
55k%~59%% 50 94.0% 2.0% 2.0% 0.0% 2.0%
60i% ~64% 50 90.0% 2.0% 6.0% 0.0% 2.0%
65i% ~695% 50 96.0% 4.0% 0.0% 0.0% 0.0%
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LinkedIn#)

IR (6R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
Sz 1100 74.4% 10.6% 8.8% 2.3% 3.9%
St 15m%~194% 50 48.0% 14.0% 16.0% 10.0% 12.0%
20i%~2475% 50 58.0% 14.0% 20.0% 2.0% 6.0%
25i%~295% 50 54.0% 26.0% 10.0% 2.0% 8.0%
30m&~34% 50 56.0% 18.0% 18.0% 0.0% 8.0%
35m%~395% 50 72.0% 10.0% 8.0% 0.0% 10.0%
40m%~445% 50 78.0% 8.0% 8.0% 0.0% 6.0%
45i%~495% 50 74.0% 14.0% 4.0% 4.0% 4.0%
50i% ~54i% 50 64.0% 10.0% 14.0% 10.0% 2.0%
55i%~59%% 50 82.0% 12.0% 4.0% 2.0% 0.0%
60m%~64% 50 80.0% 6.0% 8.0% 0.0% 6.0%
65i% ~695% 50 78.0% 12.0% 6.0% 2.0% 2.0%
7% 15m%~194% 50 70.0% 4.0% 16.0% 4.0% 6.0%
20/%~247% 50 74.0% 10.0% 8.0% 4.0% 4.0%
25%~295% 50 76.0% 14.0% 6.0% 2.0% 2.0%
30i%~345% 50 74.0% 12.0% 8.0% 2.0% 4.0%
35m%~395% 50 82.0% 6.0% 10.0% 2.0% 0.0%
40m% ~445% 50 84.0% 4.0% 8.0% 0.0% 4.0%
451%~495% 50 88.0% 4.0% 4.0% 4.0% 0.0%
50i%~547% 50 86.0% 10.0% 2.0% 0.0% 2.0%
55k%~59%% 50 86.0% 6.0% 8.0% 0.0% 0.0%
60i% ~64% 50 80.0% 14.0% 6.0% 0.0% 0.0%
65i% ~695% 50 92.0% 6.0% 2.0% 0.0% 0.0%
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LinkedIn#)

AR (7R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 73.7% 10.4% 9.1% 3.4% 3.5%
St 15m%~194% 50 60.0% 16.0% 10.0% 10.0% 4.0%
204%~247% 50 54.0% 18.0% 12.0% 8.0% 8.0%
25m%~295% 50 54.0% 20.0% 16.0% 4.0% 6.0%
30i%~34% 50 56.0% 18.0% 18.0% 2.0% 6.0%
35m%~395% 50 58.0% 12.0% 16.0% 6.0% 8.0%
40m%~445% 50 70.0% 8.0% 16.0% 4.0% 2.0%
45i%~495% 50 66.0% 18.0% 10.0% 2.0% 4.0%
50i%~54% 50 74.0% 6.0% 8.0% 2.0% 10.0%
55i%~59%% 50 86.0% 8.0% 4.0% 0.0% 2.0%
60i% ~647% 50 78.0% 8.0% 10.0% 0.0% 4.0%
65i% ~695% 50 76.0% 12.0% 10.0% 2.0% 0.0%
7% 1555~ 195% 50 72.0% 4.0% 12.0% 4.0% 8.0%
20/%~247% 50 72.0% 12.0% 8.0% 6.0% 2.0%
25m%~295% 50 54.0% 12.0% 14.0% 14.0% 6.0%
30i%~345% 50 82.0% 10.0% 2.0% 2.0% 4.0%
35m%~395% 50 86.0% 4.0% 6.0% 4.0% 0.0%
40m% ~445% 50 80.0% 8.0% 10.0% 2.0% 0.0%
451%~495% 50 88.0% 8.0% 4.0% 0.0% 0.0%
50i%~547% 50 90.0% 4.0% 6.0% 0.0% 0.0%
55k%~59%% 50 92.0% 6.0% 2.0% 0.0% 0.0%
60i% ~64% 50 88.0% 10.0% 2.0% 0.0% 0.0%
65i% ~695% 50 86.0% 6.0% 4.0% 2.0% 2.0%
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LinkedIn#)

AR (8A)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 74.1% 10.4% 9.5% 3.0% 3.0%
St 15m%~194% 50 42.0% 26.0% 24.0% 2.0% 6.0%
20i%~2475% 50 50.0% 10.0% 24.0% 10.0% 6.0%
25i%~295% 50 66.0% 14.0% 10.0% 4.0% 6.0%
30i%~34% 50 52.0% 18.0% 20.0% 4.0% 6.0%
35m%~395% 50 78.0% 16.0% 2.0% 4.0% 0.0%
40m%~445% 50 60.0% 8.0% 22.0% 4.0% 6.0%
45i%~495% 50 70.0% 16.0% 12.0% 2.0% 0.0%
50i%~54% 50 78.0% 14.0% 6.0% 0.0% 2.0%
55i%~59%% 50 84.0% 6.0% 6.0% 0.0% 4.0%
60i% ~647% 50 84.0% 4.0% 6.0% 2.0% 4.0%
65i% ~695% 50 80.0% 10.0% 8.0% 2.0% 0.0%
7% 15m%~194% 50 80.0% 8.0% 8.0% 4.0% 0.0%
20/%~247% 50 64.0% 20.0% 8.0% 2.0% 6.0%
25%~295% 50 82.0% 12.0% 6.0% 0.0% 0.0%
30i%~345% 50 66.0% 12.0% 14.0% 2.0% 6.0%
35m%~395% 50 70.0% 10.0% 12.0% 6.0% 2.0%
40m% ~445% 50 84.0% 6.0% 2.0% 4.0% 4.0%
451%~495% 50 82.0% 6.0% 4.0% 6.0% 2.0%
50i%~547% 50 84.0% 4.0% 4.0% 4.0% 4.0%
55k%~59%% 50 92.0% 4.0% 4.0% 0.0% 0.0%
60i% ~64% 50 90.0% 2.0% 6.0% 0.0% 2.0%
65i% ~695% 50 92.0% 2.0% 2.0% 4.0% 0.0%
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LinkedIn#)

IR (9R)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 73.7% 10.1% 9.1% 3.3% 3.8%
St 15m%~194% 50 34.0% 10.0% 22.0% 16.0% 18.0%
20i%~2475% 50 58.0% 8.0% 18.0% 8.0% 8.0%
25i%~295% 50 54.0% 14.0% 22.0% 6.0% 4.0%
30i%~34% 50 50.0% 24.0% 16.0% 6.0% 4.0%
35m%~395% 50 62.0% 12.0% 18.0% 2.0% 6.0%
40m%~445% 50 80.0% 8.0% 10.0% 2.0% 0.0%
45i%~495% 50 62.0% 20.0% 10.0% 2.0% 6.0%
50i%~54% 50 68.0% 16.0% 14.0% 2.0% 0.0%
55i%~59%% 50 78.0% 12.0% 6.0% 4.0% 0.0%
60i% ~647% 50 92.0% 6.0% 0.0% 2.0% 0.0%
65i% ~695% 50 88.0% 8.0% 0.0% 0.0% 4.0%
7% 15m%~194% 50 78.0% 6.0% 12.0% 4.0% 0.0%
20/%~247% 50 74.0% 8.0% 8.0% 4.0% 6.0%
25%~295% 50 82.0% 10.0% 4.0% 0.0% 4.0%
30i%~345% 50 68.0% 14.0% 10.0% 0.0% 8.0%
35m%~395% 50 68.0% 14.0% 4.0% 6.0% 8.0%
40m% ~445% 50 84.0% 6.0% 6.0% 2.0% 2.0%
451%~495% 50 88.0% 8.0% 2.0% 2.0% 0.0%
50i%~547% 50 90.0% 4.0% 2.0% 2.0% 2.0%
55k%~59%% 50 84.0% 4.0% 10.0% 0.0% 2.0%
60i% ~64% 50 90.0% 8.0% 2.0% 0.0% 0.0%
65i% ~695% 50 90.0% 2.0% 4.0% 2.0% 2.0%
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LinkedIn#)

AL (10AR)

Marketing
Research Camp

Q10 LinkedIn (U>4bA>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 75.8% 9.5% 9.4% 2.5% 2.8%
St 15m%~194% 50 50.0% 10.0% 28.0% 4.0% 8.0%
204%~247% 50 68.0% 8.0% 18.0% 2.0% 4.0%
25m%~295% 50 66.0% 12.0% 10.0% 6.0% 6.0%
30i%~34% 50 70.0% 10.0% 12.0% 4.0% 4.0%
35m%~395% 50 64.0% 18.0% 14.0% 2.0% 2.0%
40i%~447% 50 58.0% 24.0% 10.0% 4.0% 4.0%
45i%~49% 50 76.0% 10.0% 6.0% 6.0% 2.0%
50i%~54% 50 70.0% 16.0% 8.0% 0.0% 6.0%
55i%~59%% 50 86.0% 2.0% 10.0% 2.0% 0.0%
60i% ~647% 50 84.0% 2.0% 12.0% 0.0% 2.0%
65i% ~695% 50 86.0% 4.0% 6.0% 0.0% 4.0%
7% 15m%~194% 50 68.0% 18.0% 6.0% 6.0% 2.0%
20/%~247% 50 76.0% 8.0% 10.0% 2.0% 4.0%
25m%~295% 50 62.0% 18.0% 16.0% 2.0% 2.0%
30i%~345% 50 84.0% 8.0% 2.0% 4.0% 2.0%
35m%~395% 50 80.0% 8.0% 8.0% 2.0% 2.0%
40m% ~445% 50 82.0% 8.0% 6.0% 2.0% 2.0%
451%~495% 50 84.0% 6.0% 8.0% 0.0% 2.0%
50i%~547% 50 94.0% 4.0% 2.0% 0.0% 0.0%
55k%~59%% 50 86.0% 6.0% 6.0% 0.0% 2.0%
60i% ~64% 50 82.0% 8.0% 4.0% 4.0% 2.0%
65i% ~695% 50 92.0% 2.0% 4.0% 2.0% 0.0%

150




LinkedIn#)

FHAAD(11AR)

Marketing
Research Camp

010 LinkedIn (U>7h1>)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 74.5% 9.2% 9.3% 3.9% 3.1%
St 155~ 195% 50 70.0% 14.0% 12.0% 0.0% 4.0%
20%~245% 50 54.0% 12.0% 20.0% 10.0% 4.0%
25m%~295% 50 64.0% 14.0% 8.0% 6.0% 8.0%
30i%~345% 50 70.0% 14.0% 12.0% 2.0% 2.0%
35m%~395% 50 62.0% 24.0% 8.0% 6.0% 0.0%
40k ~445% 50 70.0% 10.0% 10.0% 8.0% 2.0%
451%~495% 50 64.0% 14.0% 14.0% 4.0% 4.0%
50i%~54% 50 72.0% 8.0% 6.0% 6.0% 8.0%
55k%~59%% 50 82.0% 4.0% 10.0% 0.0% 4.0%
60i% ~647% 50 82.0% 6.0% 6.0% 0.0% 6.0%
65i% ~695% 50 84.0% 6.0% 8.0% 2.0% 0.0%
2% 15m%~194% 50 60.0% 14.0% 10.0% 10.0% 6.0%
204%~247% 50 62.0% 10.0% 20.0% 4.0% 4.0%
25m%~295% 50 72.0% 4.0% 12.0% 8.0% 4.0%
30i%~345% 50 70.0% 12.0% 14.0% 4.0% 0.0%
35m%~395% 50 78.0% 8.0% 6.0% 4.0% 4.0%
40k ~445% 50 86.0% 2.0% 4.0% 6.0% 2.0%
451%~495% 50 82.0% 8.0% 8.0% 2.0% 0.0%
50i%~54% 50 88.0% 4.0% 6.0% 0.0% 2.0%
55k%~59%% 50 90.0% 0.0% 6.0% 2.0% 2.0%
60i% ~647% 50 86.0% 8.0% 4.0% 2.0% 0.0%
65i% ~695% 50 92.0% 6.0% 0.0% 0.0% 2.0%
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COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 72.0% 11.9% 10.2% 2.6% 3.3%
St 15m%~194% 50 60.0% 18.0% 10.0% 10.0% 2.0%
204%~247% 50 54.0% 14.0% 22.0% 8.0% 2.0%
25m%~295% 50 60.0% 16.0% 14.0% 2.0% 8.0%
30i%~34% 50 54.0% 16.0% 16.0% 8.0% 6.0%
35m%~395% 50 68.0% 16.0% 10.0% 0.0% 6.0%
40m%~445% 50 62.0% 22.0% 12.0% 0.0% 4.0%
45i%~495% 50 74.0% 4.0% 18.0% 0.0% 4.0%
50i%~54% 50 70.0% 12.0% 16.0% 2.0% 0.0%
55i%~59%% 50 68.0% 16.0% 12.0% 0.0% 4.0%
60i% ~647% 50 82.0% 8.0% 6.0% 2.0% 2.0%
65i% ~695% 50 88.0% 4.0% 4.0% 0.0% 4.0%
7% 15m%~194% 50 64.0% 16.0% 10.0% 4.0% 6.0%
20/%~247% 50 72.0% 8.0% 12.0% 6.0% 2.0%
25m%~295% 50 64.0% 16.0% 8.0% 6.0% 6.0%
30i%~345% 50 70.0% 16.0% 8.0% 2.0% 4.0%
35m%~395% 50 68.0% 10.0% 12.0% 4.0% 6.0%
40m% ~445% 50 80.0% 6.0% 10.0% 2.0% 2.0%
451%~495% 50 78.0% 12.0% 8.0% 0.0% 2.0%
50i%~547% 50 82.0% 12.0% 4.0% 2.0% 0.0%
55k%~59%% 50 92.0% 4.0% 4.0% 0.0% 0.0%
60i% ~64% 50 88.0% 8.0% 4.0% 0.0% 0.0%
65i% ~695% 50 86.0% 8.0% 4.0% 0.0% 2.0%
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COY—ERFHSR [COY—ERFEWVE |/ FIATEZREECFIRBLTOENSE [COY—ERSIRTE
n L ZE3HB A0 FIAALTLEL FIBLTWS
ES 1100 74.6% 8.2% 10.1% 2.7% 4.4%
St 155~ 195% 50 54.0% 20.0% 16.0% 0.0% 10.0%
20m%~247% 50 70.0% 8.0% 16.0% 2.0% 4.0%
25m%~297%% 50 52.0% 18.0% 10.0% 12.0% 8.0%
30%~347% 50 66.0% 12.0% 18.0% 0.0% 4.0%
35m~39%% 50 68.0% 8.0% 20.0% 0.0% 4.0%
40%~445% 50 72.0% 12.0% 8.0% 6.0% 2.0%
45%~495% 50 70.0% 6.0% 16.0% 6.0% 2.0%
50/%~547% 50 86.0% 4.0% 10.0% 0.0% 0.0%
55i%~597% 50 82.0% 4.0% 8.0% 0.0% 6.0%
607%~64i% 50 78.0% 6.0% 10.0% 2.0% 4.0%
65m%~69% 50 86.0% 6.0% 4.0% 2.0% 2.0%
7% 15m%~194% 50 88.0% 4.0% 4.0% 2.0% 2.0%
20m%~247% 50 72.0% 8.0% 8.0% 4.0% 8.0%
25m%~29%% 50 76.0% 6.0% 8.0% 6.0% 4.0%
30m&~34i% 50 62.0% 12.0% 18.0% 2.0% 6.0%
35m&~39% 50 70.0% 12.0% 6.0% 6.0% 6.0%
40%~445% 50 78.0% 4.0% 8.0% 4.0% 6.0%
45m%~495% 50 84.0% 12.0% 4.0% 0.0% 0.0%
50i%~54% 50 82.0% 4.0% 8.0% 0.0% 6.0%
55i%~597%% 50 88.0% 4.0% 2.0% 0.0% 6.0%
60m%~64% 50 76.0% 2.0% 14.0% 2.0% 6.0%
65m~697% 50 82.0% 8.0% 6.0% 4.0% 0.0%
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WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 70.5% 8.9% 12.1% 3.1% 5.5%
St 15m%~194% 50 58.0% 2.0% 18.0% 6.0% 16.0%
204%~247% 50 52.0% 16.0% 18.0% 10.0% 4.0%
25m%~295% 50 50.0% 12.0% 26.0% 4.0% 8.0%
30i%~34% 50 64.0% 6.0% 22.0% 0.0% 8.0%
35m%~395% 50 72.0% 6.0% 12.0% 6.0% 4.0%
40i%~447% 50 78.0% 10.0% 12.0% 0.0% 0.0%
45i%~49% 50 84.0% 2.0% 10.0% 2.0% 2.0%
50i%~54% 50 74.0% 10.0% 8.0% 4.0% 4.0%
55i%~59%% 50 74.0% 8.0% 12.0% 2.0% 4.0%
60i% ~647% 50 76.0% 10.0% 10.0% 2.0% 2.0%
65i% ~695% 50 86.0% 6.0% 4.0% 0.0% 4.0%
7% 15m%~194% 50 60.0% 14.0% 10.0% 6.0% 10.0%
20/%~247% 50 70.0% 10.0% 14.0% 2.0% 4.0%
25m%~295% 50 62.0% 10.0% 16.0% 4.0% 8.0%
30i%~345% 50 54.0% 14.0% 18.0% 2.0% 12.0%
35m%~395% 50 72.0% 6.0% 8.0% 8.0% 6.0%
40m% ~445% 50 68.0% 12.0% 16.0% 2.0% 2.0%
451%~495% 50 70.0% 14.0% 6.0% 2.0% 8.0%
50i%~547% 50 72.0% 12.0% 4.0% 6.0% 6.0%
55k%~59%% 50 76.0% 4.0% 12.0% 0.0% 8.0%
60i% ~64% 50 94.0% 2.0% 4.0% 0.0% 0.0%
65i% ~695% 50 84.0% 10.0% 6.0% 0.0% 0.0%
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COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 69.6% 11.3% 10.5% 3.3% 5.3%
St 15m%~194% 50 56.0% 14.0% 14.0% 4.0% 12.0%
204%~247% 50 48.0% 20.0% 14.0% 10.0% 8.0%
25m%~295% 50 48.0% 14.0% 20.0% 6.0% 12.0%
30/%~347% 50 56.0% 14.0% 18.0% 4.0% 8.0%
35m%~395% 50 54.0% 14.0% 24.0% 6.0% 2.0%
40i%~447% 50 66.0% 12.0% 16.0% 2.0% 4.0%
45i%~49% 50 84.0% 2.0% 10.0% 0.0% 4.0%
50/%~547% 50 74.0% 6.0% 16.0% 2.0% 2.0%
55i%~59%% 50 80.0% 8.0% 8.0% 0.0% 4.0%
60%~647% 50 70.0% 12.0% 10.0% 2.0% 6.0%
65i% ~695% 50 74.0% 18.0% 6.0% 0.0% 2.0%
7% 15m%~194% 50 66.0% 12.0% 12.0% 6.0% 4.0%
20/%~247% 50 64.0% 16.0% 8.0% 6.0% 6.0%
25k%~295% 50 60.0% 20.0% 6.0% 6.0% 8.0%
30i%~345% 50 68.0% 10.0% 6.0% 6.0% 10.0%
35m%~395% 50 76.0% 6.0% 4.0% 8.0% 6.0%
40m% ~445% 50 80.0% 10.0% 4.0% 0.0% 6.0%
451%~495% 50 76.0% 8.0% 12.0% 2.0% 2.0%
50i%~547% 50 78.0% 10.0% 6.0% 2.0% 4.0%
55k%~59%% 50 82.0% 10.0% 8.0% 0.0% 0.0%
60i% ~64% 50 86.0% 6.0% 6.0% 0.0% 2.0%
65i% ~695% 50 86.0% 6.0% 4.0% 0.0% 4.0%
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COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 72.9% 11.9% 8.5% 2.8% 3.9%
St 15m%~194% 50 52.0% 24.0% 20.0% 4.0% 0.0%
204%~247% 50 64.0% 16.0% 12.0% 6.0% 2.0%
25m%~295% 50 48.0% 16.0% 14.0% 12.0% 10.0%
30i%~34% 50 66.0% 12.0% 20.0% 2.0% 0.0%
35m%~395% 50 70.0% 16.0% 6.0% 2.0% 6.0%
40i%~447% 50 68.0% 18.0% 8.0% 6.0% 0.0%
45i%~49% 50 78.0% 10.0% 12.0% 0.0% 0.0%
50i%~54% 50 74.0% 18.0% 4.0% 0.0% 4.0%
55i%~59%% 50 82.0% 4.0% 4.0% 2.0% 8.0%
60i% ~647% 50 88.0% 6.0% 6.0% 0.0% 0.0%
65i% ~695% 50 92.0% 2.0% 4.0% 0.0% 2.0%
7% 15m%~194% 50 62.0% 14.0% 20.0% 2.0% 2.0%
20/%~247% 50 64.0% 18.0% 8.0% 2.0% 8.0%
25m%~295% 50 66.0% 20.0% 8.0% 2.0% 4.0%
30i%~345% 50 62.0% 12.0% 8.0% 6.0% 12.0%
35m%~395% 50 82.0% 4.0% 6.0% 0.0% 8.0%
40m% ~445% 50 70.0% 12.0% 6.0% 4.0% 8.0%
451%~495% 50 66.0% 18.0% 2.0% 6.0% 8.0%
50i%~547% 50 86.0% 4.0% 4.0% 4.0% 2.0%
55k%~59%% 50 90.0% 10.0% 0.0% 0.0% 0.0%
60i% ~64% 50 90.0% 4.0% 6.0% 0.0% 0.0%
65i% ~695% 50 84.0% 4.0% 8.0% 2.0% 2.0%
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RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 73.7% 8.5% 9.2% 3.6% 5.0%
St 15m%~194% 50 74.0% 12.0% 10.0% 0.0% 4.0%
204%~247% 50 56.0% 14.0% 20.0% 8.0% 2.0%
25m%~295% 50 54.0% 8.0% 18.0% 12.0% 8.0%
30i%~34% 50 70.0% 6.0% 8.0% 4.0% 12.0%
35m%~395% 50 70.0% 14.0% 12.0% 4.0% 0.0%
40i%~447% 50 72.0% 12.0% 10.0% 4.0% 2.0%
45i%~49% 50 72.0% 6.0% 14.0% 4.0% 4.0%
50i%~54% 50 74.0% 10.0% 6.0% 6.0% 4.0%
55i%~59%% 50 80.0% 8.0% 6.0% 6.0% 0.0%
60i% ~647% 50 74.0% 10.0% 4.0% 4.0% 8.0%
65i% ~695% 50 88.0% 8.0% 4.0% 0.0% 0.0%
7% 15m%~194% 50 70.0% 10.0% 6.0% 0.0% 14.0%
20/%~247% 50 60.0% 6.0% 24.0% 4.0% 6.0%
25m%~295% 50 64.0% 8.0% 12.0% 4.0% 12.0%
30i%~345% 50 64.0% 14.0% 8.0% 6.0% 8.0%
35m%~395% 50 68.0% 10.0% 10.0% 4.0% 8.0%
40m% ~445% 50 78.0% 6.0% 6.0% 2.0% 8.0%
451%~495% 50 82.0% 4.0% 6.0% 8.0% 0.0%
50i%~547% 50 86.0% 4.0% 6.0% 0.0% 4.0%
55k%~59%% 50 92.0% 4.0% 2.0% 0.0% 2.0%
60i% ~64% 50 82.0% 6.0% 8.0% 0.0% 4.0%
65i% ~695% 50 92.0% 6.0% 2.0% 0.0% 0.0%
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COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 70.9% 9.3% 10.1% 2.8% 6.9%
S5S1% 155~ 195% 50 46.0% 12.0% 26.0% 6.0% 10.0%
20/ ~247% 50 56.0% 14.0% 16.0% 6.0% 8.0%
25m%~297% 50 52.0% 16.0% 18.0% 4.0% 10.0%
30i%~347% 50 60.0% 16.0% 12.0% 4.0% 8.0%
35m%&~39%% 50 62.0% 12.0% 14.0% 6.0% 6.0%
40%~445% 50 80.0% 2.0% 10.0% 0.0% 8.0%
45%~495% 50 70.0% 8.0% 8.0% 8.0% 6.0%
50/%~547% 50 74.0% 12.0% 8.0% 2.0% 4.0%
55i%~597% 50 82.0% 6.0% 10.0% 0.0% 2.0%
60~ 647% 50 78.0% 10.0% 6.0% 2.0% 4.0%
65m~697% 50 84.0% 4.0% 8.0% 2.0% 2.0%
kg 155%~195% 50 58.0% 2.0% 12.0% 4.0% 24.0%
20m%~24m% 50 66.0% 12.0% 10.0% 2.0% 10.0%
25m%~297%% 50 66.0% 16.0% 8.0% 4.0% 6.0%
30i%~347% 50 60.0% 12.0% 12.0% 4.0% 12.0%
35m%&~39%% 50 80.0% 10.0% 8.0% 0.0% 2.0%
40%~445% 50 76.0% 6.0% 8.0% 2.0% 8.0%
45m%~495% 50 88.0% 2.0% 8.0% 0.0% 2.0%
50/%~54% 50 84.0% 6.0% 4.0% 2.0% 4.0%
55i%~597% 50 82.0% 6.0% 4.0% 2.0% 6.0%
607i%~ 647% 50 72.0% 8.0% 12.0% 2.0% 6.0%
65m%~697% 50 84.0% 12.0% 0.0% 0.0% 4.0%
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COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 72.1% 9.7% 8.6% 4.0% 5.5%
St 15m%~194% 50 52.0% 22.0% 14.0% 2.0% 10.0%
20i%~2475% 50 58.0% 12.0% 12.0% 12.0% 6.0%
25i%~295% 50 54.0% 14.0% 20.0% 8.0% 4.0%
30i%~34% 50 60.0% 12.0% 20.0% 4.0% 4.0%
35m%~395% 50 62.0% 10.0% 16.0% 2.0% 10.0%
40m%~445% 50 76.0% 6.0% 10.0% 2.0% 6.0%
45i%~495% 50 68.0% 12.0% 8.0% 6.0% 6.0%
50i%~54% 50 76.0% 4.0% 12.0% 2.0% 6.0%
55i%~59%% 50 90.0% 8.0% 2.0% 0.0% 0.0%
60i% ~647% 50 92.0% 4.0% 2.0% 0.0% 2.0%
65i% ~695% 50 82.0% 10.0% 6.0% 2.0% 0.0%
7% 15m%~194% 50 60.0% 4.0% 12.0% 6.0% 18.0%
20/%~247% 50 74.0% 10.0% 8.0% 2.0% 6.0%
25%~295% 50 42.0% 20.0% 14.0% 16.0% 8.0%
30i%~345% 50 62.0% 12.0% 4.0% 12.0% 10.0%
35m%~395% 50 82.0% 8.0% 2.0% 2.0% 6.0%
40m% ~445% 50 76.0% 12.0% 10.0% 0.0% 2.0%
451%~495% 50 82.0% 4.0% 4.0% 4.0% 6.0%
50i%~547% 50 74.0% 8.0% 8.0% 4.0% 6.0%
55k%~59%% 50 92.0% 6.0% 0.0% 0.0% 2.0%
60i% ~64% 50 84.0% 10.0% 4.0% 0.0% 2.0%
65i% ~695% 50 88.0% 6.0% 2.0% 2.0% 2.0%
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COY—ER(FHIDT
WAHFIARUCED
RO(EERLTLRWVCOY—-ER(FLLAT
COY—ERFHSR [COY—ERFEWE |/ FIBTERREEICFIBLTOENS(E [COY—ER(SIRTE
n L ZEEHB R20L)) FALTVEL  FIALTLS
24K 1100 70.9% 9.8% 10.3% 3.9% 5.1%
S5S1% 155~ 195% 50 42.0% 18.0% 18.0% 8.0% 14.0%
20/ ~247% 50 56.0% 6.0% 26.0% 8.0% 4.0%
25m%~297% 50 50.0% 14.0% 16.0% 10.0% 10.0%
30i%~347% 50 60.0% 10.0% 20.0% 6.0% 4.0%
35m%&~39%% 50 86.0% 12.0% 2.0% 0.0% 0.0%
40%~445% 50 62.0% 8.0% 22.0% 4.0% 4.0%
45%~495% 50 72.0% 14.0% 12.0% 0.0% 2.0%
50/%~547% 50 78.0% 12.0% 8.0% 0.0% 2.0%
55i%~597% 50 76.0% 10.0% 10.0% 4.0% 0.0%
60~ 647% 50 84.0% 10.0% 4.0% 0.0% 2.0%
65m~697% 50 84.0% 6.0% 8.0% 2.0% 0.0%
kg 155%~195% 50 60.0% 10.0% 10.0% 6.0% 14.0%
20/%~247% 50 58.0% 16.0% 6.0% 6.0% 14.0%
25m%~297%% 50 82.0% 8.0% 6.0% 2.0% 2.0%
30i%~347% 50 56.0% 12.0% 14.0% 6.0% 12.0%
35m%&~39%% 50 70.0% 10.0% 10.0% 4.0% 6.0%
40%~445% 50 72.0% 16.0% 6.0% 0.0% 6.0%
45m%~495% 50 74.0% 8.0% 6.0% 8.0% 4.0%
50/%~54% 50 78.0% 10.0% 6.0% 4.0% 2.0%
55i%~597% 50 82.0% 6.0% 8.0% 2.0% 2.0%
607i%~ 647% 50 88.0% 0.0% 6.0% 0.0% 6.0%
65m%~697% 50 90.0% 0.0% 2.0% 6.0% 2.0%
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Pinterest#l)

AR (9R)

Marketing
Research Camp

Q10 Pinterest (E>4LZBN)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 72.6% 9.3% 8.7% 3.5% 5.8%
St 15m%~194% 50 44.0% 12.0% 12.0% 14.0% 18.0%
204%~247% 50 54.0% 18.0% 12.0% 6.0% 10.0%
25m%~295% 50 58.0% 6.0% 16.0% 14.0% 6.0%
30/%~347% 50 52.0% 20.0% 24.0% 0.0% 4.0%
35m%~395% 50 62.0% 12.0% 18.0% 0.0% 8.0%
40m%~445% 50 78.0% 8.0% 10.0% 4.0% 0.0%
45i%~495% 50 78.0% 12.0% 2.0% 6.0% 2.0%
50/%~547% 50 74.0% 10.0% 12.0% 0.0% 4.0%
55i%~59%% 50 80.0% 8.0% 6.0% 6.0% 0.0%
60%~647% 50 90.0% 4.0% 4.0% 0.0% 2.0%
65i% ~695% 50 90.0% 2.0% 6.0% 0.0% 2.0%
7% 15m%~194% 50 66.0% 6.0% 16.0% 8.0% 4.0%
208%~ 2455 50 66.0% 8.0% 10.0% 0.0% 16.0%
25m%~295% 50 78.0% 8.0% 4.0% 4.0% 6.0%
30i%~345% 50 72.0% 4.0% 10.0% 4.0% 10.0%
35m%~395% 50 62.0% 14.0% 8.0% 4.0% 12.0%
40m% ~445% 50 78.0% 10.0% 6.0% 4.0% 2.0%
451%~495% 50 78.0% 12.0% 6.0% 0.0% 4.0%
50i%~547% 50 86.0% 4.0% 2.0% 2.0% 6.0%
55k%~59%% 50 84.0% 12.0% 2.0% 0.0% 2.0%
60i% ~64% 50 82.0% 8.0% 4.0% 0.0% 6.0%
65i% ~695% 50 86.0% 6.0% 2.0% 2.0% 4.0%
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Pinterest#l)

AL (10AR)

Marketing
Research Camp

Q10 Pinterest (E>4LZBN)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 72.0% 9.4% 8.8% 3.2% 6.6%
St 15m%~194% 50 46.0% 16.0% 26.0% 8.0% 4.0%
204%~247% 50 64.0% 4.0% 24.0% 2.0% 6.0%
25m%~295% 50 54.0% 16.0% 14.0% 4.0% 12.0%
30/%~347% 50 66.0% 8.0% 14.0% 4.0% 8.0%
35m%~395% 50 72.0% 8.0% 6.0% 6.0% 8.0%
40i%~447% 50 60.0% 24.0% 10.0% 4.0% 2.0%
45i%~49% 50 74.0% 12.0% 6.0% 4.0% 4.0%
50/%~547% 50 78.0% 10.0% 8.0% 0.0% 4.0%
55i%~59%% 50 86.0% 6.0% 6.0% 0.0% 2.0%
60%~647% 50 86.0% 2.0% 8.0% 0.0% 4.0%
65i% ~695% 50 86.0% 2.0% 10.0% 0.0% 2.0%
7% 15m%~194% 50 58.0% 12.0% 6.0% 14.0% 10.0%
20/%~247% 50 64.0% 12.0% 4.0% 8.0% 12.0%
25m%~295% 50 58.0% 14.0% 12.0% 4.0% 12.0%
30i%~345% 50 60.0% 12.0% 10.0% 4.0% 14.0%
35m%~395% 50 76.0% 6.0% 6.0% 4.0% 8.0%
40m% ~445% 50 76.0% 10.0% 6.0% 2.0% 6.0%
451%~495% 50 78.0% 8.0% 6.0% 2.0% 6.0%
50i%~547% 50 90.0% 2.0% 4.0% 0.0% 4.0%
55k%~59%% 50 78.0% 8.0% 4.0% 0.0% 10.0%
60i% ~64% 50 80.0% 12.0% 4.0% 0.0% 4.0%
65i% ~695% 50 94.0% 2.0% 0.0% 0.0% 4.0%
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Pinterest#l)

FHAAD(11AR)

Marketing
Research Camp

Q10 Pinterest (E>4LZBN)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 71.4% 8.4% 9.3% 3.9% 7.1%
St 15m%~194% 50 56.0% 10.0% 20.0% 4.0% 10.0%
204%~247% 50 62.0% 10.0% 16.0% 4.0% 8.0%
25m%~295% 50 64.0% 14.0% 6.0% 6.0% 10.0%
30/%~347% 50 72.0% 12.0% 14.0% 2.0% 0.0%
35m%~395% 50 68.0% 20.0% 8.0% 2.0% 2.0%
40i%~447% 50 76.0% 10.0% 8.0% 4.0% 2.0%
45i%~49% 50 62.0% 10.0% 12.0% 10.0% 6.0%
50/%~547% 50 80.0% 6.0% 8.0% 2.0% 4.0%
55i%~59%% 50 82.0% 14.0% 2.0% 0.0% 2.0%
60%~647% 50 84.0% 4.0% 4.0% 0.0% 8.0%
65i% ~695% 50 80.0% 8.0% 10.0% 0.0% 2.0%
7% 15m%~194% 50 56.0% 10.0% 16.0% 8.0% 10.0%
208%~ 2455 50 54.0% 10.0% 18.0% 6.0% 12.0%
25k%~295% 50 64.0% 2.0% 10.0% 8.0% 16.0%
30i%~345% 50 50.0% 14.0% 12.0% 6.0% 18.0%
35m%~395% 50 70.0% 6.0% 12.0% 4.0% 8.0%
40m% ~445% 50 78.0% 4.0% 4.0% 6.0% 8.0%
451%~495% 50 62.0% 4.0% 16.0% 8.0% 10.0%
50i%~547% 50 84.0% 2.0% 4.0% 2.0% 8.0%
55k%~59%% 50 92.0% 2.0% 0.0% 0.0% 6.0%
60i% ~64% 50 80.0% 10.0% 4.0% 4.0% 2.0%
65i% ~695% 50 94.0% 2.0% 0.0% 0.0% 4.0%
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Pinterest#l)

AL (12AR)

Marketing
Research Camp

Q10 Pinterest (E>4LZBN)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 71.6% 8.8% 9.9% 4.2% 5.5%
St 15m%~194% 50 50.0% 10.0% 12.0% 12.0% 16.0%
204%~247% 50 52.0% 14.0% 24.0% 6.0% 4.0%
25m%~295% 50 54.0% 18.0% 12.0% 10.0% 6.0%
30i%~34% 50 56.0% 14.0% 12.0% 8.0% 10.0%
35m%~395% 50 68.0% 14.0% 14.0% 4.0% 0.0%
40i%~447% 50 68.0% 12.0% 12.0% 6.0% 2.0%
45i%~49% 50 80.0% 8.0% 8.0% 2.0% 2.0%
50i%~54% 50 72.0% 2.0% 20.0% 0.0% 6.0%
55i%~59%% 50 76.0% 8.0% 10.0% 0.0% 6.0%
60i% ~647% 50 90.0% 4.0% 0.0% 0.0% 6.0%
65i% ~695% 50 92.0% 0.0% 4.0% 0.0% 4.0%
7% 15m%~194% 50 70.0% 8.0% 8.0% 6.0% 8.0%
20/%~247% 50 60.0% 4.0% 20.0% 8.0% 8.0%
25m%~295% 50 66.0% 12.0% 6.0% 8.0% 8.0%
30i%~345% 50 60.0% 16.0% 8.0% 8.0% 8.0%
35m%~395% 50 74.0% 4.0% 4.0% 8.0% 10.0%
40m% ~445% 50 84.0% 2.0% 6.0% 2.0% 6.0%
451%~495% 50 78.0% 14.0% 8.0% 0.0% 0.0%
50i%~547% 50 76.0% 8.0% 8.0% 4.0% 4.0%
55k%~59%% 50 84.0% 8.0% 8.0% 0.0% 0.0%
60i% ~64% 50 90.0% 6.0% 2.0% 0.0% 2.0%
65i% ~695% 50 76.0% 8.0% 12.0% 0.0% 4.0%
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WebH—E X FIBIRR(Instagram) s -

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2017418
2017428
2017438
2017447  IENAD 21.7% 4.5%
2017458
2017467 IIEEIA 21.7% 4.5%
2017478
20174F8A
20174F9A
20174F104
20174118 IEAER 19.6% 4.7%
20174128 R 17.7% 6.5%

B COY-ERFH5R0 B ZOY-ERFEVILEHD

B ZOY—EZFFOTOBHFIRLEIENBVERL TORL/ FIATERIRECRN) B ZOY-EXFETFIAL TORAISEFIALTLAWN
B COY-EXFREFIALTND
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Marketing
Research Camp

Instagram#FIARR(18)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 8.8% 21.5% 41.5% 4.6% 23.6%
St 15m%~194% 50 8.0% 26.0% 30.0% 2.0% 34.0%
204%~247% 50 4.0% 20.0% 46.0% 6.0% 24.0%
25m%~295% 50 8.0% 22.0% 36.0% 12.0% 22.0%
30/%~347% 50 4.0% 30.0% 38.0% 4.0% 24.0%
35m%~395% 50 14.0% 10.0% 50.0% 2.0% 24.0%
40i%~447% 50 10.0% 34.0% 34.0% 2.0% 20.0%
45i%~49% 50 4.0% 20.0% 42.0% 14.0% 20.0%
50/%~547% 50 8.0% 32.0% 40.0% 4.0% 16.0%
55i%~59%% 50 10.0% 20.0% 52.0% 0.0% 18.0%
60%~647% 50 6.0% 24.0% 54.0% 4.0% 12.0%
65i% ~695% 50 26.0% 26.0% 40.0% 2.0% 6.0%
7% 15m%~194% 50 10.0% 6.0% 22.0% 8.0% 54.0%
20/%~247% 50 4.0% 6.0% 20.0% 12.0% 58.0%
25k%~295% 50 8.0% 12.0% 22.0% 10.0% 48.0%
30i%~345% 50 0.0% 24.0% 38.0% 10.0% 28.0%
35m%~395% 50 8.0% 18.0% 36.0% 2.0% 36.0%
40m% ~445% 50 0.0% 30.0% 48.0% 4.0% 18.0%
451%~495% 50 8.0% 20.0% 54.0% 2.0% 16.0%
50i%~547% 50 10.0% 28.0% 48.0% 0.0% 14.0%
55k%~59%% 50 10.0% 14.0% 64.0% 2.0% 10.0%
60i% ~64% 50 10.0% 26.0% 52.0% 0.0% 12.0%
65i% ~695% 50 24.0% 24.0% 46.0% 0.0% 6.0%
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Marketing
Research Camp

Instagram#FIARR(28)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 10.0% 19.8% 41.6% 4.6% 23.9%
St 15m%~194% 50 6.0% 10.0% 40.0% 12.0% 32.0%
204%~247% 50 8.0% 12.0% 52.0% 6.0% 22.0%
25m%~295% 50 12.0% 22.0% 24.0% 12.0% 30.0%
30/%~347% 50 10.0% 22.0% 48.0% 4.0% 16.0%
35m%~395% 50 8.0% 22.0% 42.0% 2.0% 26.0%
40i%~447% 50 12.0% 18.0% 54.0% 4.0% 12.0%
45i%~49% 50 8.0% 20.0% 44.0% 8.0% 20.0%
50/%~547% 50 4.0% 16.0% 52.0% 2.0% 26.0%
55i%~59%% 50 8.0% 22.0% 52.0% 4.0% 14.0%
60%~647% 50 18.0% 22.0% 46.0% 0.0% 14.0%
65i% ~695% 50 48.0% 18.0% 28.0% 2.0% 4.0%
7% 15m%~194% 50 4.0% 10.0% 20.0% 6.0% 60.0%
208%~ 2455 50 2.0% 8.0% 34.0% 8.0% 48.0%
25m%~295% 50 6.0% 10.0% 40.0% 2.0% 42.0%
30i%~345% 50 4.0% 22.0% 32.0% 6.0% 36.0%
35m%~395% 50 6.0% 24.0% 38.0% 6.0% 26.0%
40m% ~445% 50 10.0% 14.0% 44.0% 0.0% 32.0%
451%~495% 50 8.0% 20.0% 42.0% 6.0% 24.0%
50i%~547% 50 4.0% 26.0% 52.0% 6.0% 12.0%
55k%~59%% 50 4.0% 24.0% 46.0% 4.0% 22.0%
60i% ~64% 50 12.0% 36.0% 44.0% 2.0% 6.0%
65i% ~695% 50 18.0% 38.0% 42.0% 0.0% 2.0%
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Marketing
Research Camp

Instagram#FIARR(38)

Q10 Instagram (A>ZX593L14)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
Sz 1100 9.7% 19.2% 38.3% 4.8% 28.0%
St 15m%~194% 50 10.0% 8.0% 38.0% 16.0% 28.0%
20i%~2475% 50 6.0% 8.0% 44.0% 8.0% 34.0%
25i%~295% 50 18.0% 20.0% 26.0% 4.0% 32.0%
30m&~34% 50 14.0% 26.0% 36.0% 10.0% 14.0%
35m%~395% 50 6.0% 18.0% 40.0% 6.0% 30.0%
40m%~445% 50 4.0% 34.0% 44.0% 4.0% 14.0%
45i%~495% 50 16.0% 24.0% 34.0% 4.0% 22.0%
50i% ~54i% 50 16.0% 18.0% 38.0% 4.0% 24.0%
55i%~59%% 50 2.0% 22.0% 54.0% 2.0% 20.0%
60m%~64% 50 14.0% 26.0% 40.0% 2.0% 18.0%
65i% ~695% 50 10.0% 44.0% 38.0% 0.0% 8.0%
7% 15m%~194% 50 4.0% 6.0% 24.0% 10.0% 56.0%
20/%~247% 50 8.0% 4.0% 16.0% 6.0% 66.0%
25%~295% 50 0.0% 10.0% 20.0% 2.0% 68.0%
30i%~345% 50 6.0% 12.0% 38.0% 8.0% 36.0%
35m%~395% 50 4.0% 12.0% 50.0% 6.0% 28.0%
40m% ~445% 50 4.0% 20.0% 50.0% 2.0% 24.0%
451%~495% 50 2.0% 12.0% 54.0% 6.0% 26.0%
50i%~547% 50 2.0% 16.0% 52.0% 4.0% 26.0%
55k%~59%% 50 16.0% 20.0% 44.0% 0.0% 20.0%
60i% ~64% 50 22.0% 26.0% 36.0% 2.0% 14.0%
65i% ~695% 50 30.0% 36.0% 26.0% 0.0% 8.0%
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Marketing
Research Camp

Instagram#FIARR(48)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 9.7% 21.7% 37.9% 4.5% 26.2%
St 15m%~194% 50 8.0% 10.0% 60.0% 4.0% 18.0%
204%~247% 50 10.0% 12.0% 44.0% 4.0% 30.0%
25m%~295% 50 16.0% 22.0% 36.0% 4.0% 22.0%
30/%~347% 50 14.0% 16.0% 44.0% 0.0% 26.0%
35m%~395% 50 2.0% 26.0% 46.0% 0.0% 26.0%
40i%~447% 50 2.0% 18.0% 56.0% 6.0% 18.0%
45i%~49% 50 4.0% 22.0% 54.0% 8.0% 12.0%
50/%~547% 50 8.0% 32.0% 32.0% 4.0% 24.0%
55i%~59%% 50 10.0% 28.0% 34.0% 0.0% 28.0%
60%~647% 50 14.0% 22.0% 46.0% 2.0% 16.0%
65i% ~695% 50 26.0% 28.0% 38.0% 0.0% 8.0%
7% 15m%~194% 50 2.0% 6.0% 18.0% 6.0% 68.0%
208%~ 2455 50 0.0% 12.0% 32.0% 6.0% 50.0%
25m%~295% 50 6.0% 14.0% 22.0% 14.0% 44.0%
30i%~345% 50 6.0% 14.0% 24.0% 10.0% 46.0%
35m%~395% 50 6.0% 14.0% 36.0% 10.0% 34.0%
40m% ~445% 50 2.0% 34.0% 26.0% 4.0% 34.0%
451%~495% 50 4.0% 18.0% 44.0% 6.0% 28.0%
50i%~547% 50 8.0% 34.0% 34.0% 4.0% 20.0%
55k%~59%% 50 10.0% 32.0% 42.0% 0.0% 16.0%
60i% ~64% 50 30.0% 24.0% 38.0% 4.0% 4.0%
65i% ~695% 50 26.0% 40.0% 28.0% 2.0% 4.0%
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Marketing
Research Camp

Instagram#FIARR(58)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 10.6% 18.7% 39.4% 4.8% 26.5%
St 15m%~194% 50 14.0% 22.0% 40.0% 0.0% 24.0%
20i%~2475% 50 14.0% 16.0% 30.0% 14.0% 26.0%
25i%~295% 50 12.0% 12.0% 40.0% 14.0% 22.0%
30/%~347% 50 2.0% 12.0% 38.0% 4.0% 44.0%
35m%~395% 50 8.0% 18.0% 48.0% 2.0% 24.0%
40m%~445% 50 12.0% 18.0% 50.0% 6.0% 14.0%
45i%~495% 50 14.0% 22.0% 42.0% 6.0% 16.0%
50/%~547% 50 12.0% 16.0% 34.0% 6.0% 32.0%
55i%~59%% 50 10.0% 24.0% 46.0% 8.0% 12.0%
60%~647% 50 12.0% 14.0% 44.0% 2.0% 28.0%
65i% ~695% 50 16.0% 32.0% 40.0% 2.0% 10.0%
7% 15m%~194% 50 8.0% 8.0% 20.0% 2.0% 62.0%
208%~ 2455 50 4.0% 4.0% 36.0% 8.0% 48.0%
25k%~295% 50 4.0% 2.0% 36.0% 6.0% 52.0%
30i%~345% 50 10.0% 18.0% 20.0% 2.0% 50.0%
35m%~395% 50 6.0% 10.0% 36.0% 10.0% 38.0%
40m% ~445% 50 8.0% 24.0% 48.0% 0.0% 20.0%
451%~495% 50 4.0% 24.0% 48.0% 10.0% 14.0%
50i%~547% 50 12.0% 24.0% 44.0% 4.0% 16.0%
55k%~59%% 50 14.0% 28.0% 44.0% 0.0% 14.0%
60i% ~64% 50 8.0% 26.0% 52.0% 0.0% 14.0%
65i% ~695% 50 30.0% 38.0% 30.0% 0.0% 2.0%
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| TP Marketing
InStagram*Jim‘IkIR(Gﬁ) Research Camp
Q10 Instagram (A>X54535L1)
COY—ER(FHIDT
WAHFIARUCED
ROERRLTORV|ICOY—ER (AT
COY—-ERFIXSR |COY—-ERFEWE |/ FIRATERIREICFIBLTVNSE |cOY—-ERFIRTE
n A ZEFHmD 29)) FIALTLRL FIHLTLS
2K 1100 9.3% 21.7% 36.3% 4.5% 28.2%
S5S1% 155~ 195% 50 6.0% 18.0% 24.0% 10.0% 42.0%
20/ ~247% 50 10.0% 16.0% 46.0% 6.0% 22.0%
25m%~297% 50 10.0% 20.0% 34.0% 6.0% 30.0%
30i%~34i% 50 6.0% 28.0% 38.0% 4.0% 24.0%
35m%&~39%% 50 8.0% 24.0% 36.0% 2.0% 30.0%
40%~445% 50 8.0% 24.0% 32.0% 8.0% 28.0%
45%~495% 50 10.0% 32.0% 28.0% 4.0% 26.0%
50/%~54i% 50 2.0% 24.0% 46.0% 6.0% 22.0%
55i%~597% 50 16.0% 28.0% 44.0% 2.0% 10.0%
60~ 647% 50 18.0% 16.0% 46.0% 2.0% 18.0%
65m~697% 50 22.0% 28.0% 32.0% 4.0% 14.0%
kg 155%~195% 50 2.0% 4.0% 22.0% 10.0% 62.0%
20m%~24m% 50 4.0% 2.0% 26.0% 6.0% 62.0%
25m%~297%% 50 10.0% 10.0% 30.0% 2.0% 48.0%
30i%~34i% 50 6.0% 24.0% 34.0% 4.0% 32.0%
35m%&~39%% 50 4.0% 16.0% 44.0% 4.0% 32.0%
40%~445% 50 4.0% 22.0% 36.0% 10.0% 28.0%
45m%~495% 50 10.0% 18.0% 36.0% 4.0% 32.0%
50/%~54% 50 4.0% 24.0% 54.0% 2.0% 16.0%
55i%~597% 50 14.0% 30.0% 34.0% 2.0% 20.0%
60i%~64i% 50 14.0% 24.0% 46.0% 0.0% 16.0%
65m%~697% 50 16.0% 46.0% 30.0% 2.0% 6.0%
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Marketing
Research Camp

Instagram#FIARR(78H)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 9.7% 20.4% 37.4% 5.7% 26.8%
St 15m%~194% 50 10.0% 20.0% 26.0% 20.0% 24.0%
204%~247% 50 14.0% 6.0% 32.0% 6.0% 42.0%
25m%~295% 50 16.0% 24.0% 36.0% 4.0% 20.0%
30/%~347% 50 6.0% 18.0% 50.0% 8.0% 18.0%
35m%~395% 50 6.0% 22.0% 40.0% 8.0% 24.0%
40i%~447% 50 6.0% 10.0% 54.0% 8.0% 22.0%
45i%~49% 50 8.0% 8.0% 36.0% 4.0% 44.0%
50/%~547% 50 4.0% 16.0% 52.0% 4.0% 24.0%
55i%~59%% 50 12.0% 30.0% 36.0% 8.0% 14.0%
60%~647% 50 12.0% 34.0% 42.0% 4.0% 8.0%
65i% ~695% 50 16.0% 36.0% 36.0% 2.0% 10.0%
7% 15m%~194% 50 8.0% 6.0% 18.0% 8.0% 60.0%
20/%~247% 50 4.0% 8.0% 26.0% 6.0% 56.0%
25k%~295% 50 6.0% 18.0% 26.0% 8.0% 42.0%
30i%~345% 50 2.0% 16.0% 24.0% 4.0% 54.0%
35m%~395% 50 4.0% 18.0% 42.0% 4.0% 32.0%
40m% ~445% 50 4.0% 14.0% 50.0% 8.0% 24.0%
451%~495% 50 4.0% 20.0% 42.0% 4.0% 30.0%
50i%~547% 50 6.0% 24.0% 42.0% 6.0% 22.0%
55k%~59%% 50 14.0% 32.0% 46.0% 2.0% 6.0%
60i% ~64% 50 20.0% 36.0% 32.0% 0.0% 12.0%
65i% ~695% 50 32.0% 32.0% 34.0% 0.0% 2.0%
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Marketing
Research Camp

Instagram#FIAIRR(8A)

Q10 Instagram (A>ZX593L14)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 7.2% 22.5% 39.5% 4.9% 25.8%
St 15m%~194% 50 0.0% 14.0% 52.0% 8.0% 26.0%
20i%~2475% 50 10.0% 20.0% 36.0% 10.0% 24.0%
25i%~295% 50 14.0% 16.0% 36.0% 8.0% 26.0%
30i%~34% 50 6.0% 28.0% 44.0% 2.0% 20.0%
35m%~395% 50 6.0% 36.0% 32.0% 4.0% 22.0%
40m%~445% 50 4.0% 20.0% 54.0% 6.0% 16.0%
45i%~495% 50 4.0% 32.0% 36.0% 6.0% 22.0%
50i%~54% 50 16.0% 20.0% 36.0% 8.0% 20.0%
55i%~59%% 50 6.0% 20.0% 54.0% 4.0% 16.0%
60i% ~647% 50 10.0% 26.0% 48.0% 2.0% 14.0%
65i% ~695% 50 20.0% 40.0% 30.0% 2.0% 8.0%
7% 15m%~194% 50 0.0% 2.0% 30.0% 6.0% 62.0%
20/%~247% 50 6.0% 14.0% 14.0% 8.0% 58.0%
25k%~295% 50 6.0% 10.0% 32.0% 2.0% 50.0%
30i%~345% 50 4.0% 14.0% 26.0% 8.0% 48.0%
35m%~395% 50 4.0% 18.0% 46.0% 8.0% 24.0%
40m% ~445% 50 2.0% 28.0% 46.0% 2.0% 22.0%
451%~495% 50 4.0% 26.0% 42.0% 4.0% 24.0%
50i%~547% 50 4.0% 18.0% 52.0% 2.0% 24.0%
55k%~59%% 50 6.0% 28.0% 36.0% 4.0% 26.0%
60i% ~64% 50 2.0% 38.0% 50.0% 2.0% 8.0%
65i% ~695% 50 24.0% 28.0% 38.0% 2.0% 8.0%
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| TP Marketing
InStagram*Jim‘IkIR(gﬁ) Research Camp
Q10 Instagram (A>X54535L1)
COY—ER(FHIDT
WAHFIARUCED
ROERRLTORV|ICOY—ER (AT
COY—-ERFIXSR |COY—-ERFEWE |/ FIRATERIREICFIBLTVNSE |cOY—-ERFIRTE
n A ZEFHmD 29)) FIALTLRL FIHLTLS
2K 1100 9.1% 20.5% 37.5% 6.5% 26.5%
S5S1% 15/ ~195% 50 8.0% 10.0% 28.0% 20.0% 34.0%
20/%~241% 50 8.0% 18.0% 32.0% 4.0% 38.0%
25m%~29% 50 12.0% 20.0% 32.0% 12.0% 24.0%
30i%~347% 50 16.0% 14.0% 44.0% 8.0% 18.0%
35m%~39% 50 18.0% 26.0% 30.0% 4.0% 22.0%
407 ~447% 50 4.0% 34.0% 38.0% 8.0% 16.0%
45%~497% 50 0.0% 20.0% 42.0% 10.0% 28.0%
50/%~547% 50 6.0% 16.0% 46.0% 4.0% 28.0%
55i%~59% 50 12.0% 18.0% 44.0% 4.0% 22.0%
607% ~64i% 50 10.0% 28.0% 48.0% 0.0% 14.0%
65/~ 69/% 50 28.0% 26.0% 32.0% 4.0% 10.0%
7% 155%~195% 50 10.0% 6.0% 22.0% 6.0% 56.0%
20~ 247% 50 10.0% 8.0% 20.0% 6.0% 56.0%
25m%~297% 50 6.0% 16.0% 22.0% 6.0% 50.0%
30%~34i% 50 0.0% 8.0% 42.0% 12.0% 38.0%
35m%~39% 50 4.0% 18.0% 32.0% 2.0% 44.0%
40/%~44i% 50 10.0% 18.0% 44.0% 10.0% 18.0%
455%~497% 50 4.0% 36.0% 42.0% 6.0% 12.0%
50/%~54#% 50 10.0% 6.0% 52.0% 4.0% 28.0%
55/%~59% 50 8.0% 28.0% 48.0% 4.0% 12.0%
60%~ 647% 50 6.0% 38.0% 44.0% 0.0% 12.0%
65m%~697% 50 10.0% 40.0% 40.0% 8.0% 2.0%
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Marketing
Research Camp

Instagram#FI AR (108)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 6.2% 20.3% 40.4% 5.6% 27.5%
St 15m%~194% 50 8.0% 12.0% 44.0% 8.0% 28.0%
20i%~2475% 50 2.0% 6.0% 50.0% 8.0% 34.0%
25i%~295% 50 10.0% 22.0% 26.0% 4.0% 38.0%
30/%~347% 50 4.0% 24.0% 44.0% 10.0% 18.0%
35m%~395% 50 8.0% 14.0% 38.0% 8.0% 32.0%
40m%~445% 50 6.0% 22.0% 26.0% 12.0% 34.0%
45i%~495% 50 4.0% 28.0% 38.0% 6.0% 24.0%
50/%~547% 50 2.0% 10.0% 48.0% 8.0% 32.0%
55i%~59%% 50 6.0% 20.0% 52.0% 0.0% 22.0%
60%~647% 50 10.0% 24.0% 54.0% 4.0% 8.0%
65i% ~695% 50 14.0% 34.0% 46.0% 0.0% 6.0%
7% 15m%~194% 50 2.0% 16.0% 30.0% 10.0% 42.0%
20/%~247% 50 8.0% 4.0% 24.0% 6.0% 58.0%
25%~295% 50 6.0% 20.0% 14.0% 4.0% 56.0%
30i%~345% 50 4.0% 12.0% 28.0% 12.0% 44.0%
35m%~395% 50 6.0% 6.0% 48.0% 4.0% 36.0%
40m% ~445% 50 4.0% 12.0% 50.0% 4.0% 30.0%
451%~495% 50 2.0% 22.0% 54.0% 2.0% 20.0%
50i%~547% 50 10.0% 32.0% 38.0% 6.0% 14.0%
55k%~59%% 50 6.0% 36.0% 40.0% 4.0% 14.0%
60i% ~64% 50 4.0% 26.0% 56.0% 0.0% 14.0%
65i% ~695% 50 10.0% 44.0% 40.0% 4.0% 2.0%
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Marketing
Research Camp

Instagram#FIARR(118)

Q10 Instagram (A>ZX593L14)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
e 1100 7.6% 19.6% 38.3% 4.7% 29.7%
St 15m%~194% 50 16.0% 10.0% 40.0% 4.0% 30.0%
20i%~2475% 50 6.0% 22.0% 36.0% 4.0% 32.0%
25i%~295% 50 10.0% 12.0% 42.0% 8.0% 28.0%
30i%~347% 50 10.0% 32.0% 30.0% 8.0% 20.0%
35m%~395% 50 10.0% 30.0% 38.0% 8.0% 14.0%
40m%~445% 50 2.0% 30.0% 28.0% 4.0% 36.0%
45i%~495% 50 4.0% 8.0% 38.0% 2.0% 48.0%
50/%~547% 50 6.0% 22.0% 32.0% 4.0% 36.0%
55i%~59%% 50 6.0% 22.0% 46.0% 4.0% 22.0%
60i% ~ 647% 50 8.0% 20.0% 50.0% 4.0% 18.0%
65i% ~695% 50 14.0% 30.0% 40.0% 6.0% 10.0%
7% 15m%~194% 50 6.0% 8.0% 16.0% 12.0% 58.0%
20/%~247% 50 4.0% 6.0% 28.0% 8.0% 54.0%
25k%~295% 50 10.0% 12.0% 30.0% 6.0% 42.0%
30i%~345% 50 2.0% 4.0% 34.0% 8.0% 52.0%
35m%~395% 50 10.0% 8.0% 40.0% 4.0% 38.0%
40m% ~445% 50 10.0% 8.0% 48.0% 4.0% 30.0%
451%~495% 50 4.0% 22.0% 44.0% 0.0% 30.0%
50i%~547% 50 0.0% 28.0% 54.0% 0.0% 18.0%
55k%~59%% 50 4.0% 26.0% 44.0% 4.0% 22.0%
60i% ~64% 50 10.0% 32.0% 44.0% 0.0% 14.0%
65i% ~695% 50 16.0% 40.0% 40.0% 2.0% 2.0%
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InstagramFIRIRR(128) e m

Q10 Instagram (A>Z54535L1)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 5.5% 17.7% 40.9% 6.5% 29.5%
St 15m%~194% 50 8.0% 10.0% 38.0% 6.0% 38.0%
20%~247% 50 4.0% 20.0% 38.0% 14.0% 24.0%
25k%~295% 50 12.0% 20.0% 34.0% 2.0% 32.0%
30i%~345% 50 6.0% 14.0% 38.0% 18.0% 24.0%
35m%~395% 50 10.0% 12.0% 42.0% 6.0% 30.0%
40i%~447% 50 4.0% 16.0% 52.0% 8.0% 20.0%
451%~495% 50 4.0% 20.0% 40.0% 4.0% 32.0%
50i%~54% 50 0.0% 14.0% 50.0% 4.0% 32.0%
55k%~59%% 50 6.0% 24.0% 52.0% 2.0% 16.0%
60i% ~647% 50 4.0% 24.0% 46.0% 4.0% 22.0%
65i% ~695% 50 10.0% 24.0% 46.0% 4.0% 16.0%
2% 15m%~194% 50 2.0% 14.0% 16.0% 8.0% 60.0%
204%~247% 50 2.0% 8.0% 34.0% 4.0% 52.0%
25m%~295% 50 6.0% 10.0% 22.0% 14.0% 48.0%
30i%~345% 50 0.0% 12.0% 30.0% 18.0% 40.0%
35m%~395% 50 6.0% 16.0% 30.0% 10.0% 38.0%
40i%~447% 50 6.0% 18.0% 38.0% 2.0% 36.0%
451%~495% 50 4.0% 22.0% 46.0% 2.0% 26.0%
50i%~54% 50 2.0% 16.0% 46.0% 4.0% 32.0%
55k%~59%% 50 8.0% 26.0% 46.0% 2.0% 18.0%
60i% ~647% 50 6.0% 24.0% 64.0% 2.0% 4.0%
65i% ~695% 50 10.0% 26.0% 52.0% 4.0% 8.0%
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LINE#)]

AR (1R)

Marketing
Research Camp

Q10 LINE (54>)
COY—-ER(FEN-T
WAHFIALIzCEN
RO(EERLTLRW|COY—ER(ELLET
ZOY—ERFHSR |[COY—EX (G |/ FIRTERRECFIRLTWVENSE [CoY—ERIZRTE
n L ZElIH3 AR)) FALTLERL  FIALTWS
Sz 1100 1.8% 9.2% 21.8% 3.1% 64.1%
S 15m%~194% 50 2.0% 2.0% 12.0% 4.0% 80.0%
205~ 245% 50 2.0% 6.0% 12.0% 0.0% 80.0%
25m%~29%% 50 0.0% 12.0% 18.0% 8.0% 62.0%
30%~345% 50 0.0% 6.0% 16.0% 6.0% 72.0%
35m%~39%% 50 4.0% 16.0% 10.0% 10.0% 60.0%
40k ~4475% 50 4.0% 6.0% 22.0% 2.0% 66.0%
45m% ~495% 50 0.0% 10.0% 18.0% 8.0% 64.0%
50/%~54%% 50 0.0% 10.0% 36.0% 0.0% 54.0%
55%~59%% 50 4.0% 10.0% 44.0% 2.0% 40.0%
607% ~647% 50 0.0% 10.0% 44.0% 6.0% 40.0%
65i% ~695% 50 2.0% 26.0% 48.0% 0.0% 24.0%
Egicd 15m%~194% 50 2.0% 2.0% 0.0% 4.0% 92.0%
20/%~245% 50 0.0% 0.0% 2.0% 0.0% 98.0%
25m%~29%% 50 4.0% 0.0% 4.0% 2.0% 90.0%
30%~345% 50 2.0% 12.0% 10.0% 0.0% 76.0%
35m%~39%% 50 0.0% 6.0% 16.0% 2.0% 76.0%
40k ~4475% 50 0.0% 12.0% 10.0% 4.0% 74.0%
45m% ~495% 50 4.0% 4.0% 22.0% 0.0% 70.0%
50%~54% 50 2.0% 10.0% 28.0% 6.0% 54.0%
55k%~59%% 50 4.0% 10.0% 22.0% 0.0% 64.0%
60i% ~647% 50 4.0% 12.0% 46.0% 0.0% 38.0%
65i% ~695% 50 0.0% 20.0% 40.0% 4.0% 36.0%
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LINE#)]

AR (2R)

Marketing
Research Camp

Q10 LINE (54>)
COY—-ER(FEN-T
WAHFIALIzCEN
RO(EERLTLRW|COY—ER(ELLET
ZOY—ERFHSR |[COY—EX (G |/ FIRTERRECFIRLTWVENSE [CoY—ERIZRTE
n L ZElIH3 AR)) FALTLERL  FIALTWS
Sz 1100 3.3% 10.0% 17.9% 3.8% 65.0%
S 15m%~194% 50 2.0% 0.0% 12.0% 4.0% 82.0%
205~ 245% 50 2.0% 8.0% 12.0% 6.0% 72.0%
25m%~29%% 50 6.0% 10.0% 14.0% 10.0% 60.0%
30/ ~34i% 50 4.0% 6.0% 12.0% 0.0% 78.0%
35m%~39%% 50 6.0% 10.0% 14.0% 0.0% 70.0%
40k ~4475% 50 2.0% 10.0% 22.0% 6.0% 60.0%
45m% ~495% 50 2.0% 10.0% 22.0% 2.0% 64.0%
50i%~54i% 50 0.0% 8.0% 22.0% 4.0% 66.0%
55%~59%% 50 2.0% 12.0% 32.0% 8.0% 46.0%
60m%~64% 50 4.0% 12.0% 38.0% 2.0% 44.0%
65i% ~695% 50 16.0% 32.0% 22.0% 4.0% 26.0%
Egicd 15m%~194% 50 2.0% 0.0% 6.0% 6.0% 86.0%
20/%~245% 50 2.0% 4.0% 6.0% 6.0% 82.0%
25m%~29%% 50 4.0% 2.0% 6.0% 4.0% 84.0%
30%~345% 50 2.0% 4.0% 2.0% 4.0% 88.0%
35m%~39%% 50 0.0% 10.0% 12.0% 10.0% 68.0%
40k ~4475% 50 4.0% 8.0% 12.0% 0.0% 76.0%
45m% ~495% 50 2.0% 10.0% 26.0% 2.0% 60.0%
50%~54% 50 0.0% 10.0% 12.0% 0.0% 78.0%
55k%~59%% 50 2.0% 12.0% 18.0% 0.0% 68.0%
60i% ~647% 50 4.0% 18.0% 26.0% 2.0% 50.0%
65i% ~695% 50 4.0% 24.0% 46.0% 4.0% 22.0%
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Marketing
Research Camp

LINEFIBIRR(3A)

Q10 LINE (514>)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 3.6% 9.4% 19.1% 2.6% 65.3%
St 15m%~194% 50 2.0% 4.0% 12.0% 6.0% 76.0%
20i%~2475% 50 2.0% 12.0% 14.0% 0.0% 72.0%
25i%~295% 50 8.0% 14.0% 10.0% 4.0% 64.0%
30/%~347% 50 4.0% 14.0% 18.0% 0.0% 64.0%
35m%~395% 50 2.0% 8.0% 16.0% 2.0% 72.0%
40m%~445% 50 2.0% 16.0% 30.0% 2.0% 50.0%
45i%~495% 50 0.0% 14.0% 14.0% 8.0% 64.0%
50/%~547% 50 8.0% 4.0% 22.0% 8.0% 58.0%
55i%~59%% 50 2.0% 4.0% 30.0% 4.0% 60.0%
60%~647% 50 4.0% 10.0% 36.0% 4.0% 46.0%
65i% ~695% 50 4.0% 20.0% 44.0% 0.0% 32.0%
7% 1555~ 195% 50 4.0% 0.0% 6.0% 2.0% 88.0%
208%~ 2455 50 2.0% 0.0% 4.0% 2.0% 92.0%
25k%~295% 50 0.0% 4.0% 8.0% 0.0% 88.0%
30i%~345% 50 8.0% 4.0% 6.0% 2.0% 80.0%
35m%~395% 50 2.0% 2.0% 10.0% 4.0% 82.0%
40m% ~445% 50 2.0% 4.0% 14.0% 2.0% 78.0%
451%~495% 50 2.0% 6.0% 16.0% 6.0% 70.0%
50i%~547% 50 4.0% 4.0% 26.0% 0.0% 66.0%
55k%~59%% 50 6.0% 14.0% 16.0% 0.0% 64.0%
60i% ~64% 50 4.0% 18.0% 34.0% 2.0% 42.0%
65i% ~695% 50 8.0% 30.0% 34.0% 0.0% 28.0%
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LINE*“I%‘I*%R(4H) EA:srggticnthamp

Q10 LINE (51>)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 2.9% 9.2% 15.6% 2.3% 70.0%
St 15m%~194% 50 0.0% 4.0% 8.0% 4.0% 84.0%
20%~245% 50 2.0% 4.0% 6.0% 6.0% 82.0%
25%~295% 50 6.0% 6.0% 8.0% 2.0% 78.0%
30i%~345% 50 2.0% 6.0% 14.0% 2.0% 76.0%
35m%~395% 50 2.0% 6.0% 16.0% 0.0% 76.0%
40k ~445% 50 0.0% 8.0% 26.0% 2.0% 64.0%
451%~495% 50 0.0% 10.0% 16.0% 6.0% 68.0%
50i%~54% 50 4.0% 10.0% 20.0% 0.0% 66.0%
55k%~59%% 50 0.0% 16.0% 18.0% 0.0% 66.0%
60i% ~647% 50 6.0% 10.0% 36.0% 4.0% 44.0%
65i% ~695% 50 6.0% 22.0% 38.0% 4.0% 30.0%
2% 155~ 19%% 50 2.0% 0.0% 4.0% 2.0% 92.0%
20i%~2475% 50 0.0% 0.0% 10.0% 2.0% 88.0%
25%~295% 50 4.0% 2.0% 2.0% 6.0% 86.0%
30i%~345% 50 4.0% 4.0% 0.0% 2.0% 90.0%
35m%~395% 50 2.0% 2.0% 8.0% 0.0% 88.0%
40k ~445% 50 4.0% 10.0% 12.0% 0.0% 74.0%
451%~495% 50 0.0% 18.0% 20.0% 2.0% 60.0%
50i%~54% 50 4.0% 6.0% 18.0% 2.0% 70.0%
55k%~59%% 50 0.0% 18.0% 10.0% 0.0% 72.0%
60i% ~647% 50 8.0% 22.0% 16.0% 0.0% 54.0%
65i% ~695% 50 8.0% 18.0% 38.0% 4.0% 32.0%
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Marketing
Research Camp

LINEFIBIRR(58)

Q10 LINE (514>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
Sz 1100 3.5% 9.9% 17.6% 3.2% 65.7%
St 15m%~194% 50 4.0% 4.0% 4.0% 4.0% 84.0%
20i%~2475% 50 4.0% 2.0% 4.0% 14.0% 76.0%
25i%~295% 50 2.0% 6.0% 22.0% 8.0% 62.0%
30m&~34% 50 4.0% 2.0% 20.0% 2.0% 72.0%
35m%~395% 50 4.0% 12.0% 12.0% 0.0% 72.0%
40m%~445% 50 6.0% 10.0% 22.0% 0.0% 62.0%
45i%~495% 50 6.0% 14.0% 20.0% 4.0% 56.0%
50i% ~54i% 50 4.0% 10.0% 16.0% 8.0% 62.0%
55i%~59%% 50 6.0% 20.0% 16.0% 2.0% 56.0%
60m%~64% 50 0.0% 14.0% 32.0% 6.0% 48.0%
65i% ~695% 50 8.0% 20.0% 38.0% 4.0% 30.0%
7% 15m%~194% 50 4.0% 2.0% 2.0% 0.0% 92.0%
20/%~247% 50 4.0% 2.0% 6.0% 0.0% 88.0%
25%~295% 50 2.0% 4.0% 4.0% 8.0% 82.0%
30i%~345% 50 4.0% 4.0% 10.0% 0.0% 82.0%
35m%~395% 50 0.0% 8.0% 14.0% 4.0% 74.0%
40m% ~445% 50 6.0% 4.0% 14.0% 0.0% 76.0%
451%~495% 50 0.0% 12.0% 12.0% 0.0% 76.0%
50i%~547% 50 4.0% 18.0% 10.0% 0.0% 68.0%
55k%~59%% 50 2.0% 10.0% 34.0% 2.0% 52.0%
60i% ~64% 50 4.0% 10.0% 32.0% 2.0% 52.0%
65i% ~695% 50 0.0% 30.0% 44.0% 2.0% 24.0%
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Marketing
Research Camp

LINEFIBIRHR(6R)

Q10 LINE (514>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
Sz 1100 3.5% 12.0% 16.0% 2.5% 66.1%
St 15m%~194% 50 2.0% 12.0% 12.0% 4.0% 70.0%
20i%~2475% 50 4.0% 8.0% 10.0% 6.0% 72.0%
25i%~295% 50 6.0% 12.0% 16.0% 4.0% 62.0%
30m&~34% 50 4.0% 6.0% 12.0% 0.0% 78.0%
35m%~395% 50 8.0% 14.0% 12.0% 6.0% 60.0%
40m%~445% 50 2.0% 14.0% 12.0% 4.0% 68.0%
45i%~495% 50 2.0% 20.0% 20.0% 0.0% 58.0%
50i% ~54i% 50 2.0% 12.0% 22.0% 2.0% 62.0%
55i%~59%% 50 8.0% 16.0% 32.0% 0.0% 44.0%
60m%~64% 50 4.0% 20.0% 22.0% 2.0% 52.0%
65i% ~695% 50 2.0% 24.0% 34.0% 2.0% 38.0%
7% 1555~ 195% 50 2.0% 2.0% 4.0% 4.0% 88.0%
20/%~247% 50 8.0% 0.0% 2.0% 4.0% 86.0%
25%~295% 50 0.0% 2.0% 14.0% 0.0% 84.0%
30i%~345% 50 4.0% 8.0% 8.0% 4.0% 76.0%
35m%~395% 50 6.0% 8.0% 8.0% 2.0% 76.0%
40m% ~445% 50 0.0% 10.0% 14.0% 6.0% 70.0%
451%~495% 50 0.0% 6.0% 14.0% 0.0% 80.0%
50i%~547% 50 2.0% 4.0% 14.0% 2.0% 78.0%
55k%~59%% 50 2.0% 24.0% 8.0% 0.0% 66.0%
60i% ~64% 50 2.0% 14.0% 20.0% 2.0% 62.0%
65i% ~695% 50 6.0% 28.0% 42.0% 0.0% 24.0%
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LINE#)]

AR (7R)

Marketing
Research Camp

Q10 LINE (514>)
COY—ER(FAI-T
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
n L ZElEH3 BW) FALTLERL  [FIABLTLS
Sz 1100 2.5% 8.0% 18.8% 3.4% 67.4%
St 15m%~194% 50 2.0% 4.0% 12.0% 4.0% 78.0%
20i%~2475% 50 6.0% 6.0% 4.0% 4.0% 80.0%
25i%~295% 50 4.0% 4.0% 20.0% 4.0% 68.0%
30m&~34% 50 2.0% 4.0% 20.0% 8.0% 66.0%
35m%~395% 50 0.0% 8.0% 12.0% 6.0% 74.0%
40m%~445% 50 0.0% 2.0% 22.0% 2.0% 74.0%
45i%~495% 50 2.0% 2.0% 16.0% 4.0% 76.0%
50i% ~54i% 50 0.0% 10.0% 24.0% 2.0% 64.0%
55i%~59%% 50 6.0% 16.0% 26.0% 8.0% 44.0%
60m%~64% 50 2.0% 12.0% 28.0% 4.0% 54.0%
65i% ~695% 50 4.0% 12.0% 40.0% 2.0% 42.0%
7% 15m%~194% 50 2.0% 2.0% 12.0% 4.0% 80.0%
20/%~247% 50 0.0% 0.0% 10.0% 4.0% 86.0%
25%~295% 50 2.0% 0.0% 12.0% 6.0% 80.0%
30i%~345% 50 4.0% 0.0% 8.0% 2.0% 86.0%
35m%~395% 50 0.0% 4.0% 8.0% 2.0% 86.0%
40m% ~445% 50 2.0% 6.0% 14.0% 0.0% 78.0%
451%~495% 50 0.0% 6.0% 16.0% 0.0% 78.0%
50i%~547% 50 2.0% 12.0% 22.0% 2.0% 62.0%
55k%~59%% 50 6.0% 12.0% 26.0% 2.0% 54.0%
60i% ~64% 50 4.0% 24.0% 30.0% 0.0% 42.0%
65i% ~695% 50 4.0% 30.0% 32.0% 4.0% 30.0%
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LINE#)]

AR (8A)

Marketing
Research Camp

Q10 LINE (51>)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 3.2% 7.8% 18.9% 2.7% 67.4%
St 15m%~194% 50 0.0% 8.0% 22.0% 2.0% 68.0%
20%~247% 50 4.0% 4.0% 10.0% 6.0% 76.0%
25m%~295% 50 4.0% 6.0% 18.0% 8.0% 64.0%
30i%~345% 50 2.0% 6.0% 24.0% 0.0% 68.0%
35m%~395% 50 6.0% 10.0% 12.0% 2.0% 70.0%
40i%~447% 50 2.0% 4.0% 28.0% 6.0% 60.0%
A5%~49% 50 2.0% 8.0% 26.0% 4.0% 60.0%
50i%~54% 50 8.0% 8.0% 20.0% 8.0% 56.0%
5555 ~595% 50 2.0% 6.0% 36.0% 0.0% 56.0%
60i% ~647% 50 2.0% 12.0% 32.0% 2.0% 52.0%
65m%~695% 50 8.0% 26.0% 32.0% 0.0% 34.0%
2% 15m%~194% 50 0.0% 0.0% 0.0% 2.0% 98.0%
204%~247% 50 2.0% 8.0% 2.0% 0.0% 88.0%
25k%~295% 50 6.0% 0.0% 6.0% 0.0% 88.0%
30i%~345% 50 4.0% 8.0% 8.0% 2.0% 78.0%
35m%~395% 50 2.0% 0.0% 14.0% 0.0% 84.0%
40i%~447% 50 0.0% 8.0% 18.0% 6.0% 68.0%
45%~49% 50 0.0% 8.0% 10.0% 2.0% 80.0%
50i%~54% 50 2.0% 4.0% 18.0% 2.0% 74.0%
5555 ~595% 50 4.0% 14.0% 36.0% 2.0% 44.0%
60i% ~647% 50 2.0% 10.0% 18.0% 2.0% 68.0%
65m%~695% 50 8.0% 14.0% 26.0% 4.0% 48.0%

187



Marketing
Research Camp

LINEFIRBIRR(9R)

Q10 LINE (514>)
COY—EREHIDT
WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHEI5R |[COY—ER(FRIVE |/ FIRTEBIRECFIBLTONSE [COY—ERIZIRTE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 3.5% 9.5% 19.3% 3.5% 64.3%
St 15m%~194% 50 0.0% 2.0% 16.0% 4.0% 78.0%
20i%~2475% 50 0.0% 4.0% 10.0% 6.0% 80.0%
25i%~295% 50 10.0% 8.0% 16.0% 10.0% 56.0%
30/%~347% 50 4.0% 4.0% 22.0% 8.0% 62.0%
35m%~395% 50 6.0% 8.0% 12.0% 2.0% 72.0%
40m%~445% 50 0.0% 12.0% 22.0% 0.0% 66.0%
45i%~495% 50 4.0% 10.0% 30.0% 2.0% 54.0%
50/%~547% 50 4.0% 10.0% 8.0% 4.0% 74.0%
55i%~59%% 50 2.0% 6.0% 26.0% 2.0% 64.0%
60%~647% 50 2.0% 14.0% 34.0% 4.0% 46.0%
65i% ~695% 50 10.0% 22.0% 38.0% 6.0% 24.0%
7% 1555~ 195% 50 4.0% 0.0% 14.0% 2.0% 80.0%
20/%~247% 50 6.0% 0.0% 8.0% 2.0% 84.0%
25k%~295% 50 2.0% 6.0% 4.0% 0.0% 88.0%
30i%~345% 50 0.0% 0.0% 14.0% 6.0% 80.0%
35m%~395% 50 4.0% 6.0% 14.0% 4.0% 72.0%
40m% ~445% 50 0.0% 6.0% 14.0% 6.0% 74.0%
451%~495% 50 4.0% 18.0% 16.0% 2.0% 60.0%
50i%~547% 50 4.0% 6.0% 12.0% 2.0% 76.0%
55k%~59%% 50 0.0% 22.0% 28.0% 2.0% 48.0%
60i% ~64% 50 6.0% 16.0% 28.0% 4.0% 46.0%
65i% ~695% 50 4.0% 28.0% 38.0% 0.0% 30.0%
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LINE#)]

AL (10AR)

Marketing
Research Camp

Q10 LINE (51>)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 2.5% 9.0% 15.9% 3.0% 69.5%
St 15m%~194% 50 12.0% 2.0% 8.0% 4.0% 74.0%
204%~247% 50 0.0% 8.0% 6.0% 2.0% 84.0%
25m%~295% 50 4.0% 14.0% 10.0% 10.0% 62.0%
30i%~34% 50 2.0% 10.0% 20.0% 4.0% 64.0%
35m%~395% 50 0.0% 8.0% 6.0% 4.0% 82.0%
40i%~447% 50 4.0% 0.0% 12.0% 4.0% 80.0%
45i%~49% 50 0.0% 8.0% 18.0% 8.0% 66.0%
50i%~54% 50 0.0% 4.0% 24.0% 4.0% 68.0%
55i%~595% 50 2.0% 14.0% 38.0% 2.0% 44.0%
60i% ~647% 50 2.0% 20.0% 22.0% 0.0% 56.0%
65m%~695% 50 4.0% 24.0% 34.0% 2.0% 36.0%
7% 15m%~194% 50 0.0% 4.0% 0.0% 6.0% 90.0%
208%~ 2455 50 4.0% 0.0% 2.0% 4.0% 90.0%
25m%~295% 50 4.0% 6.0% 6.0% 2.0% 82.0%
30i%~345% 50 2.0% 2.0% 8.0% 0.0% 88.0%
35m%~395% 50 0.0% 0.0% 14.0% 2.0% 84.0%
40R%~441% 50 4.0% 6.0% 8.0% 0.0% 82.0%
455 ~49% 50 0.0% 4.0% 18.0% 4.0% 74.0%
505~ 547% 50 0.0% 12.0% 18.0% 0.0% 70.0%
5555 ~595% 50 4.0% 18.0% 16.0% 0.0% 62.0%
60%~647% 50 2.0% 10.0% 28.0% 0.0% 60.0%
65m%~695% 50 6.0% 24.0% 34.0% 4.0% 32.0%
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LINE#)]

FAADL(11AR)

Marketing
Research Camp

Q10 LINE (51>)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.4% 9.8% 15.5% 2.7% 68.6%
St 15m%~194% 50 10.0% 2.0% 6.0% 4.0% 78.0%
204%~247% 50 2.0% 6.0% 8.0% 6.0% 78.0%
25m%~295% 50 6.0% 4.0% 8.0% 4.0% 78.0%
30i%~34% 50 6.0% 8.0% 16.0% 2.0% 68.0%
35m%~395% 50 8.0% 12.0% 12.0% 4.0% 64.0%
40i%~447% 50 4.0% 16.0% 14.0% 2.0% 64.0%
45i%~49% 50 0.0% 14.0% 14.0% 2.0% 70.0%
50i%~54% 50 2.0% 10.0% 14.0% 0.0% 74.0%
55i%~595% 50 0.0% 20.0% 30.0% 2.0% 48.0%
60i% ~647% 50 2.0% 14.0% 28.0% 0.0% 56.0%
65m%~695% 50 6.0% 24.0% 34.0% 2.0% 34.0%
7% 15m%~194% 50 0.0% 2.0% 10.0% 6.0% 82.0%
20/%~247% 50 0.0% 2.0% 10.0% 2.0% 86.0%
25m%~295% 50 4.0% 0.0% 10.0% 6.0% 80.0%
30i%~345% 50 0.0% 2.0% 12.0% 2.0% 84.0%
35m%~395% 50 2.0% 4.0% 10.0% 4.0% 80.0%
40R%~441% 50 6.0% 6.0% 12.0% 4.0% 72.0%
455 ~49% 50 2.0% 10.0% 14.0% 2.0% 72.0%
505~ 547% 50 0.0% 10.0% 10.0% 0.0% 80.0%
5555 ~595% 50 4.0% 8.0% 16.0% 4.0% 68.0%
60%~647% 50 0.0% 28.0% 18.0% 0.0% 54.0%
65m%~695% 50 10.0% 14.0% 34.0% 2.0% 40.0%
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LINE#)]

FHAAL(12AR)

Marketing
Research Camp

Q10 LINE (51>)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 2.4% 8.6% 17.3% 3.2% 68.5%
St 15m%~194% 50 2.0% 2.0% 4.0% 4.0% 88.0%
204%~247% 50 2.0% 0.0% 8.0% 6.0% 84.0%
25m%~295% 50 4.0% 12.0% 12.0% 2.0% 70.0%
30i%~34% 50 6.0% 12.0% 14.0% 2.0% 66.0%
35m%~395% 50 6.0% 4.0% 14.0% 6.0% 70.0%
40i%~447% 50 0.0% 10.0% 18.0% 6.0% 66.0%
45i%~49% 50 4.0% 10.0% 22.0% 2.0% 62.0%
50i%~54% 50 4.0% 6.0% 14.0% 2.0% 74.0%
55i%~595% 50 2.0% 20.0% 30.0% 2.0% 46.0%
60i% ~647% 50 0.0% 16.0% 36.0% 0.0% 48.0%
65m%~695% 50 0.0% 24.0% 30.0% 2.0% 44.0%
7% 15m%~194% 50 0.0% 2.0% 8.0% 4.0% 86.0%
20/%~247% 50 2.0% 6.0% 8.0% 0.0% 84.0%
25k%~295% 50 2.0% 2.0% 8.0% 8.0% 80.0%
30i%~345% 50 0.0% 6.0% 2.0% 4.0% 88.0%
35m%~395% 50 0.0% 2.0% 8.0% 2.0% 88.0%
40R%~441% 50 4.0% 8.0% 8.0% 4.0% 76.0%
455 ~49% 50 0.0% 10.0% 10.0% 4.0% 76.0%
505~ 547% 50 2.0% 10.0% 14.0% 2.0% 72.0%
5555 ~595% 50 4.0% 10.0% 26.0% 0.0% 60.0%
60%~647% 50 6.0% 4.0% 30.0% 4.0% 56.0%
65m%~695% 50 2.0% 14.0% 56.0% 4.0% 24.0%
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WebH—E X FIARR(Snapchat) Ll -

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
20174F48 66.5% 15.9% 850411
2017458 62.7% 14.5% 4.5%
201746A
2017478
20174°8H
20174F9A
201741073
20174118 63.6% 15.6% 4.5% L7
20174F12H 61.7% 15.9% 3.7%

B COY-ERFH5R0 B ZOY-ERFEVILEHD

B ZOY—ERFFOTOBHFIRLZZENMBVNERL TORL/ FIFATERIRECRN) B ZOY-EXFETFIAL TOEIMSEFIALTLAN
B COY-EXFREFIALTND
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SnapchatFIBiRR(48) Ll -

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 66.5% 15.9% 11.2% 3.5% 2.9%
St 155~ 195% 50 42.0% 32.0% 22.0% 4.0% 0.0%
20%~245% 50 56.0% 22.0% 14.0% 4.0% 4.0%
25m%~295% 50 54.0% 14.0% 14.0% 12.0% 6.0%
30i%~345% 50 64.0% 22.0% 10.0% 4.0% 0.0%
35m%~395% 50 64.0% 16.0% 14.0% 4.0% 2.0%
40k ~445% 50 62.0% 20.0% 16.0% 2.0% 0.0%
451%~495% 50 64.0% 20.0% 16.0% 0.0% 0.0%
50i%~54% 50 74.0% 18.0% 6.0% 2.0% 0.0%
55k%~59%% 50 80.0% 14.0% 2.0% 0.0% 4.0%
60i% ~647% 50 86.0% 8.0% 4.0% 0.0% 2.0%
65i% ~695% 50 88.0% 8.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 20.0% 14.0% 30.0% 20.0% 16.0%
204%~247% 50 44.0% 28.0% 18.0% 4.0% 6.0%
25m%~295% 50 54.0% 22.0% 18.0% 4.0% 2.0%
30i%~345% 50 60.0% 20.0% 8.0% 4.0% 8.0%
35m%~395% 50 78.0% 12.0% 8.0% 0.0% 2.0%
40k ~445% 50 76.0% 14.0% 6.0% 4.0% 0.0%
451%~495% 50 60.0% 20.0% 14.0% 2.0% 4.0%
50i%~54% 50 82.0% 6.0% 6.0% 2.0% 4.0%
55k%~59%% 50 86.0% 8.0% 6.0% 0.0% 0.0%
60i% ~647% 50 90.0% 6.0% 4.0% 0.0% 0.0%
65i% ~695% 50 80.0% 6.0% 8.0% 4.0% 2.0%
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Marketing
Research Camp

SnapchatFIAIRR(58)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 62.7% 14.5% 14.2% 4.5% 4.2%
St 15m%~194% 50 48.0% 20.0% 18.0% 10.0% 4.0%
20%~245% 50 46.0% 14.0% 22.0% 14.0% 4.0%
25m%~295% 50 36.0% 16.0% 30.0% 8.0% 10.0%
30i%~345% 50 56.0% 16.0% 16.0% 2.0% 10.0%
35m%~395% 50 58.0% 22.0% 18.0% 2.0% 0.0%
40i%~447% 50 60.0% 18.0% 18.0% 2.0% 2.0%
451%~495% 50 58.0% 20.0% 18.0% 0.0% 4.0%
50i%~54% 50 64.0% 14.0% 16.0% 0.0% 6.0%
55k%~59%% 50 84.0% 6.0% 8.0% 2.0% 0.0%
60i% ~647% 50 78.0% 12.0% 6.0% 0.0% 4.0%
65i% ~695% 50 84.0% 6.0% 10.0% 0.0% 0.0%
2% 15m%~194% 50 32.0% 20.0% 18.0% 18.0% 12.0%
204%~247% 50 44.0% 8.0% 22.0% 20.0% 6.0%
25m%~295% 50 40.0% 24.0% 22.0% 4.0% 10.0%
30i%~345% 50 64.0% 18.0% 10.0% 2.0% 6.0%
35m%~395% 50 66.0% 16.0% 6.0% 6.0% 6.0%
40i%~447% 50 76.0% 14.0% 6.0% 2.0% 2.0%
451%~495% 50 62.0% 24.0% 10.0% 4.0% 0.0%
50i%~54% 50 74.0% 8.0% 16.0% 0.0% 2.0%
55k%~59%% 50 78.0% 14.0% 8.0% 0.0% 0.0%
60i% ~647% 50 76.0% 6.0% 12.0% 2.0% 4.0%
65i% ~695% 50 96.0% 2.0% 2.0% 0.0% 0.0%
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SnapchatFIAIRR(63)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 60.4% 19.1% 12.9% 4.2% 3.5%
St 15m%~194% 50 34.0% 20.0% 24.0% 8.0% 14.0%
20%~245% 50 48.0% 16.0% 18.0% 14.0% 4.0%
25m%~295% 50 44.0% 28.0% 20.0% 2.0% 6.0%
30i%~345% 50 54.0% 20.0% 20.0% 4.0% 2.0%
35m%~395% 50 46.0% 30.0% 14.0% 6.0% 4.0%
40i%~447% 50 64.0% 18.0% 14.0% 2.0% 2.0%
451%~495% 50 66.0% 20.0% 10.0% 4.0% 0.0%
50i%~54% 50 56.0% 32.0% 8.0% 4.0% 0.0%
55k%~59%% 50 76.0% 18.0% 6.0% 0.0% 0.0%
60i% ~647% 50 76.0% 12.0% 8.0% 2.0% 2.0%
65i% ~695% 50 74.0% 10.0% 14.0% 2.0% 0.0%
2% 15m%~194% 50 24.0% 20.0% 28.0% 16.0% 12.0%
204%~247% 50 32.0% 22.0% 24.0% 12.0% 10.0%
25m%~295% 50 58.0% 20.0% 12.0% 2.0% 8.0%
30i%~345% 50 56.0% 22.0% 12.0% 6.0% 4.0%
35m%~395% 50 72.0% 16.0% 10.0% 2.0% 0.0%
40i%~447% 50 66.0% 26.0% 6.0% 2.0% 0.0%
451%~495% 50 74.0% 12.0% 6.0% 2.0% 6.0%
50i%~54% 50 66.0% 20.0% 12.0% 0.0% 2.0%
55k%~59%% 50 78.0% 10.0% 12.0% 0.0% 0.0%
60i% ~647% 50 82.0% 12.0% 4.0% 2.0% 0.0%
65i% ~695% 50 82.0% 16.0% 2.0% 0.0% 0.0%
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SnapchatFIBIRR(78)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 61.5% 18.3% 12.6% 3.9% 3.7%
St 15m%~194% 50 34.0% 28.0% 16.0% 12.0% 10.0%
20%~245% 50 46.0% 20.0% 18.0% 10.0% 6.0%
25k%~295% 50 50.0% 16.0% 26.0% 2.0% 6.0%
30i%~345% 50 46.0% 20.0% 22.0% 4.0% 8.0%
35m%~395% 50 56.0% 22.0% 14.0% 4.0% 4.0%
40i%~447% 50 58.0% 18.0% 20.0% 2.0% 2.0%
451%~495% 50 60.0% 20.0% 12.0% 8.0% 0.0%
50i%~54% 50 74.0% 14.0% 8.0% 0.0% 4.0%
55k%~59%% 50 76.0% 20.0% 4.0% 0.0% 0.0%
60i% ~647% 50 80.0% 10.0% 4.0% 4.0% 2.0%
65i% ~695% 50 72.0% 20.0% 8.0% 0.0% 0.0%
2% 15m%~194% 50 36.0% 18.0% 14.0% 14.0% 18.0%
204%~247% 50 30.0% 34.0% 18.0% 12.0% 6.0%
25k%~295% 50 30.0% 30.0% 18.0% 12.0% 10.0%
30i%~345% 50 64.0% 10.0% 24.0% 0.0% 2.0%
35m%~395% 50 78.0% 18.0% 4.0% 0.0% 0.0%
40i%~447% 50 70.0% 18.0% 10.0% 0.0% 2.0%
451%~495% 50 76.0% 14.0% 10.0% 0.0% 0.0%
50i%~54% 50 58.0% 28.0% 14.0% 0.0% 0.0%
55k%~59%% 50 82.0% 14.0% 4.0% 0.0% 0.0%
60i% ~647% 50 90.0% 4.0% 4.0% 2.0% 0.0%
65i% ~695% 50 86.0% 6.0% 6.0% 0.0% 2.0%
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Snapchat#l,

AR (8A)

Marketing
Research Camp

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 61.9% 16.4% 14.2% 4.3% 3.3%
St 15m%~194% 50 26.0% 14.0% 38.0% 16.0% 6.0%
20%~247% 50 42.0% 12.0% 30.0% 10.0% 6.0%
25m%~295% 50 52.0% 18.0% 18.0% 4.0% 8.0%
30i%~345% 50 56.0% 14.0% 22.0% 6.0% 2.0%
35m%~395% 50 56.0% 26.0% 14.0% 0.0% 4.0%
40i%~447% 50 54.0% 18.0% 22.0% 4.0% 2.0%
A5%~49% 50 64.0% 16.0% 16.0% 0.0% 4.0%
50i%~54% 50 76.0% 14.0% 8.0% 2.0% 0.0%
5555 ~595% 50 84.0% 6.0% 10.0% 0.0% 0.0%
60i% ~647% 50 76.0% 14.0% 8.0% 0.0% 2.0%
65m%~695% 50 92.0% 4.0% 4.0% 0.0% 0.0%
2% 15m%~194% 50 26.0% 32.0% 20.0% 16.0% 6.0%
204%~247% 50 32.0% 40.0% 10.0% 10.0% 8.0%
25m%~295% 50 60.0% 28.0% 8.0% 2.0% 2.0%
30i%~345% 50 48.0% 20.0% 22.0% 6.0% 4.0%
35m%~395% 50 66.0% 14.0% 8.0% 4.0% 8.0%
40i%~447% 50 60.0% 18.0% 18.0% 0.0% 4.0%
45%~49% 50 62.0% 18.0% 12.0% 6.0% 2.0%
50i%~54% 50 64.0% 24.0% 8.0% 2.0% 2.0%
5555 ~595% 50 80.0% 8.0% 12.0% 0.0% 0.0%
60i% ~647% 50 92.0% 0.0% 4.0% 2.0% 2.0%
65m%~695% 50 94.0% 2.0% 0.0% 4.0% 0.0%
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SnapchatFIARR(98)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 63.3% 15.6% 13.5% 3.2% 4.4%
St 15m%~194% 50 34.0% 20.0% 18.0% 14.0% 14.0%
20%~247% 50 42.0% 18.0% 24.0% 4.0% 12.0%
25m%~295% 50 44.0% 22.0% 18.0% 10.0% 6.0%
30i%~345% 50 60.0% 12.0% 20.0% 2.0% 6.0%
35m%~395% 50 48.0% 24.0% 20.0% 0.0% 8.0%
40i%~447% 50 72.0% 10.0% 16.0% 2.0% 0.0%
451%~495% 50 54.0% 18.0% 24.0% 2.0% 2.0%
50i%~54% 50 74.0% 16.0% 8.0% 2.0% 0.0%
55k%~59%% 50 80.0% 12.0% 6.0% 2.0% 0.0%
60i% ~647% 50 90.0% 8.0% 2.0% 0.0% 0.0%
65i% ~695% 50 90.0% 6.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 36.0% 16.0% 34.0% 8.0% 6.0%
204%~247% 50 38.0% 20.0% 20.0% 8.0% 14.0%
25m%~295% 50 50.0% 24.0% 14.0% 4.0% 8.0%
30i%~345% 50 60.0% 18.0% 18.0% 2.0% 2.0%
35m%~395% 50 56.0% 18.0% 12.0% 6.0% 8.0%
40i%~447% 50 68.0% 16.0% 14.0% 0.0% 2.0%
451%~495% 50 72.0% 20.0% 4.0% 4.0% 0.0%
50i%~54% 50 76.0% 16.0% 4.0% 0.0% 4.0%
55k%~59%% 50 84.0% 8.0% 8.0% 0.0% 0.0%
60i% ~647% 50 76.0% 16.0% 8.0% 0.0% 0.0%
65i% ~695% 50 88.0% 6.0% 4.0% 0.0% 2.0%
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SnapchatFI AR (10A)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 64.4% 14.3% 14.5% 3.0% 3.9%
St 15m%~194% 50 42.0% 14.0% 24.0% 16.0% 4.0%
20%~247% 50 52.0% 16.0% 24.0% 2.0% 6.0%
25m%~295% 50 44.0% 22.0% 20.0% 6.0% 8.0%
30i%~345% 50 56.0% 16.0% 16.0% 4.0% 8.0%
35m%~395% 50 50.0% 28.0% 16.0% 4.0% 2.0%
40i%~447% 50 58.0% 22.0% 18.0% 0.0% 2.0%
451%~495% 50 66.0% 22.0% 12.0% 0.0% 0.0%
50i%~54% 50 68.0% 20.0% 10.0% 0.0% 2.0%
55k%~59%% 50 78.0% 6.0% 16.0% 0.0% 0.0%
60i% ~647% 50 82.0% 4.0% 12.0% 0.0% 2.0%
65i% ~695% 50 82.0% 6.0% 12.0% 0.0% 0.0%
2% 15m%~194% 50 32.0% 14.0% 24.0% 12.0% 18.0%
204%~247% 50 44.0% 12.0% 20.0% 12.0% 12.0%
25m%~295% 50 38.0% 26.0% 26.0% 4.0% 6.0%
30i%~345% 50 60.0% 18.0% 14.0% 6.0% 2.0%
35m%~395% 50 72.0% 16.0% 10.0% 0.0% 2.0%
40i%~447% 50 76.0% 12.0% 10.0% 0.0% 2.0%
451%~495% 50 60.0% 18.0% 16.0% 0.0% 6.0%
50i%~54% 50 86.0% 6.0% 8.0% 0.0% 0.0%
55k%~59%% 50 88.0% 6.0% 4.0% 0.0% 2.0%
60i% ~647% 50 84.0% 8.0% 6.0% 0.0% 2.0%
65i% ~695% 50 98.0% 2.0% 0.0% 0.0% 0.0%
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SnapchatfIBiIRR(118) Ll -

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 63.6% 15.6% 13.5% 4.5% 2.7%
St 15m%~194% 50 46.0% 22.0% 22.0% 6.0% 4.0%
20%~245% 50 42.0% 24.0% 22.0% 8.0% 4.0%
25k%~295% 50 50.0% 22.0% 16.0% 6.0% 6.0%
30i%~345% 50 60.0% 16.0% 16.0% 6.0% 2.0%
35m%~395% 50 54.0% 24.0% 16.0% 4.0% 2.0%
40i%~447% 50 64.0% 18.0% 14.0% 2.0% 2.0%
451%~495% 50 50.0% 24.0% 18.0% 6.0% 2.0%
50i%~54% 50 70.0% 16.0% 12.0% 2.0% 0.0%
55k%~59%% 50 80.0% 10.0% 8.0% 2.0% 0.0%
60i% ~647% 50 78.0% 12.0% 10.0% 0.0% 0.0%
65i% ~695% 50 84.0% 6.0% 8.0% 2.0% 0.0%
2% 15m%~194% 50 30.0% 20.0% 26.0% 12.0% 12.0%
204%~247% 50 38.0% 22.0% 18.0% 14.0% 8.0%
25m%~295% 50 56.0% 10.0% 22.0% 8.0% 4.0%
30i%~345% 50 48.0% 26.0% 18.0% 6.0% 2.0%
35m%~395% 50 68.0% 12.0% 14.0% 4.0% 2.0%
40i%~447% 50 78.0% 12.0% 4.0% 2.0% 4.0%
451%~495% 50 70.0% 10.0% 20.0% 0.0% 0.0%
50i%~54% 50 76.0% 16.0% 2.0% 4.0% 2.0%
55k%~59%% 50 80.0% 6.0% 8.0% 4.0% 2.0%
60i% ~647% 50 84.0% 12.0% 4.0% 0.0% 0.0%
65i% ~695% 50 94.0% 4.0% 0.0% 0.0% 2.0%
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SnapchatFIAIRR(128)

Q10 Snapchat (ZFvIFrwh)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 61.7% 15.9% 14.5% 3.7% 4.1%
St 15m%~194% 50 42.0% 14.0% 30.0% 4.0% 10.0%
20%~247% 50 46.0% 22.0% 24.0% 6.0% 2.0%
25k%~295% 50 56.0% 16.0% 12.0% 6.0% 10.0%
30i%~345% 50 44.0% 24.0% 20.0% 6.0% 6.0%
35m%~395% 50 58.0% 22.0% 16.0% 4.0% 0.0%
40i%~447% 50 56.0% 26.0% 16.0% 0.0% 2.0%
451%~495% 50 78.0% 8.0% 12.0% 0.0% 2.0%
50i%~54% 50 74.0% 14.0% 12.0% 0.0% 0.0%
55k%~59%% 50 74.0% 16.0% 10.0% 0.0% 0.0%
60i% ~647% 50 90.0% 6.0% 4.0% 0.0% 0.0%
65i% ~695% 50 82.0% 4.0% 10.0% 0.0% 4.0%
2% 15m%~194% 50 42.0% 12.0% 20.0% 14.0% 12.0%
204%~247% 50 24.0% 22.0% 26.0% 16.0% 12.0%
25k%~295% 50 50.0% 22.0% 14.0% 8.0% 6.0%
30i%~345% 50 52.0% 20.0% 14.0% 4.0% 10.0%
35m%~395% 50 54.0% 26.0% 12.0% 4.0% 4.0%
40i%~447% 50 66.0% 6.0% 20.0% 4.0% 4.0%
451%~495% 50 54.0% 24.0% 16.0% 2.0% 4.0%
50i%~54% 50 70.0% 20.0% 4.0% 4.0% 2.0%
55k%~59%% 50 78.0% 10.0% 12.0% 0.0% 0.0%
60i% ~647% 50 86.0% 8.0% 6.0% 0.0% 0.0%
65i% ~695% 50 82.0% 8.0% 10.0% 0.0% 0.0%
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Webt—EXFIBIRSR(SNOW) kgl g

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,
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20174F48 50.4% 13.5% 6.3%
2017458 46.1% 13.1% 8.0%
201746A
201747H
20174°8H
20174F9A
20174F104 44.0% 15.0% 7.2%
20174118 43.0% 15.9% 7.9%
20174F12H 40.7% 16.2% 9.7%
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SNOW#H|

AR (4R)

Marketing
Research Camp

Q10 SNOW (R/-)

COY—ER(FHIHT

WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 50.4% 13.5% 16.3% 6.3% 13.6%
St 155~ 195% 50 4.0% 22.0% 38.0% 12.0% 24.0%
20%~245% 50 26.0% 18.0% 36.0% 8.0% 12.0%
25m%~295% 50 48.0% 12.0% 18.0% 14.0% 8.0%
30i%~345% 50 38.0% 18.0% 28.0% 14.0% 2.0%
35m%~395% 50 52.0% 16.0% 18.0% 6.0% 8.0%
40i%~447% 50 58.0% 24.0% 16.0% 2.0% 0.0%
451%~495% 50 48.0% 18.0% 24.0% 4.0% 6.0%
50i%~54% 50 68.0% 14.0% 8.0% 4.0% 6.0%
55k%~59%% 50 80.0% 8.0% 4.0% 2.0% 6.0%
60i% ~647% 50 92.0% 8.0% 0.0% 0.0% 0.0%
65i% ~695% 50 82.0% 10.0% 6.0% 0.0% 2.0%
2% 15m%~194% 50 6.0% 0.0% 12.0% 8.0% 74.0%
204%~247% 50 12.0% 8.0% 32.0% 8.0% 40.0%
25k%~295% 50 20.0% 14.0% 22.0% 22.0% 22.0%
30i%~345% 50 32.0% 16.0% 20.0% 8.0% 24.0%
35m%~395% 50 30.0% 24.0% 22.0% 8.0% 16.0%
40i%~447% 50 52.0% 14.0% 14.0% 6.0% 14.0%
451%~495% 50 42.0% 26.0% 14.0% 4.0% 14.0%
50i%~54% 50 70.0% 6.0% 6.0% 2.0% 16.0%
55k%~59%% 50 76.0% 8.0% 8.0% 4.0% 4.0%
60i% ~647% 50 88.0% 8.0% 2.0% 2.0% 0.0%
65i% ~695% 50 84.0% 4.0% 10.0% 0.0% 2.0%
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SNOW*“[%“*%R(SH) EA:srggticnthamp

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 46.1% 13.1% 18.1% 8.0% 14.7%
St 15m%~194% 50 18.0% 18.0% 16.0% 20.0% 28.0%
20%~247% 50 26.0% 18.0% 22.0% 14.0% 20.0%
25m%~295% 50 26.0% 10.0% 38.0% 8.0% 18.0%
30i%~345% 50 32.0% 18.0% 26.0% 6.0% 18.0%
35m%~395% 50 44.0% 26.0% 24.0% 2.0% 4.0%
40i%~447% 50 42.0% 18.0% 24.0% 8.0% 8.0%
451%~495% 50 54.0% 14.0% 20.0% 6.0% 6.0%
50i%~54% 50 58.0% 14.0% 16.0% 4.0% 8.0%
55k%~59%% 50 64.0% 14.0% 14.0% 4.0% 4.0%
60i% ~647% 50 80.0% 6.0% 6.0% 6.0% 2.0%
65i% ~695% 50 84.0% 8.0% 4.0% 2.0% 2.0%
2% 15m%~194% 50 4.0% 8.0% 10.0% 10.0% 68.0%
204%~247% 50 10.0% 4.0% 22.0% 20.0% 44.0%
25m%~295% 50 10.0% 16.0% 24.0% 18.0% 32.0%
30i%~345% 50 30.0% 14.0% 24.0% 16.0% 16.0%
35m%~395% 50 38.0% 16.0% 14.0% 16.0% 16.0%
40i%~447% 50 44.0% 22.0% 24.0% 4.0% 6.0%
451%~495% 50 56.0% 6.0% 24.0% 6.0% 8.0%
50i%~54% 50 36.0% 22.0% 26.0% 4.0% 12.0%
55k%~59%% 50 74.0% 16.0% 10.0% 0.0% 0.0%
60i% ~647% 50 92.0% 0.0% 4.0% 0.0% 4.0%
65i% ~695% 50 92.0% 0.0% 6.0% 2.0% 0.0%
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SNOW*“[%“*%R(GH) EA:srggticnthamp

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 46.5% 15.1% 18.1% 6.9% 13.4%
St 155~ 195% 50 16.0% 12.0% 26.0% 14.0% 32.0%
20%~245% 50 22.0% 10.0% 42.0% 10.0% 16.0%
25k%~295% 50 24.0% 30.0% 22.0% 12.0% 12.0%
30i%~345% 50 34.0% 18.0% 30.0% 8.0% 10.0%
35m%~395% 50 32.0% 32.0% 22.0% 6.0% 8.0%
40k ~445% 50 62.0% 12.0% 14.0% 8.0% 4.0%
451%~495% 50 50.0% 22.0% 18.0% 6.0% 4.0%
50i%~54% 50 52.0% 26.0% 16.0% 2.0% 4.0%
55k%~59%% 50 82.0% 4.0% 12.0% 2.0% 0.0%
60i% ~647% 50 76.0% 6.0% 12.0% 4.0% 2.0%
65i% ~695% 50 82.0% 6.0% 8.0% 2.0% 2.0%
2% 15m%~194% 50 0.0% 8.0% 12.0% 14.0% 66.0%
204%~247% 50 10.0% 8.0% 14.0% 14.0% 54.0%
25m%~295% 50 28.0% 18.0% 18.0% 10.0% 26.0%
30i%~345% 50 34.0% 22.0% 22.0% 10.0% 12.0%
35m%~395% 50 32.0% 20.0% 36.0% 6.0% 6.0%
40k ~445% 50 54.0% 16.0% 16.0% 6.0% 8.0%
451%~495% 50 38.0% 20.0% 24.0% 8.0% 10.0%
50i%~54% 50 60.0% 12.0% 12.0% 6.0% 10.0%
55k%~59%% 50 60.0% 18.0% 14.0% 4.0% 4.0%
60i% ~647% 50 84.0% 6.0% 6.0% 0.0% 4.0%
65i% ~695% 50 92.0% 6.0% 2.0% 0.0% 0.0%
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SNOW#H|

AR (7R)

Marketing
Research Camp

Q10 SNOW (R/-)

COY—ER(FHIHT

WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 43.5% 15.9% 20.8% 6.9% 12.9%
St 15m%~194% 50 8.0% 16.0% 30.0% 18.0% 28.0%
20%~247% 50 26.0% 14.0% 32.0% 8.0% 20.0%
25m%~295% 50 24.0% 30.0% 28.0% 12.0% 6.0%
30i%~345% 50 32.0% 22.0% 30.0% 2.0% 14.0%
35m%~395% 50 38.0% 20.0% 34.0% 0.0% 8.0%
40i%~447% 50 28.0% 26.0% 32.0% 8.0% 6.0%
451%~495% 50 50.0% 20.0% 18.0% 6.0% 6.0%
50i%~54% 50 64.0% 8.0% 22.0% 0.0% 6.0%
55k%~59%% 50 80.0% 8.0% 4.0% 2.0% 6.0%
60i% ~647% 50 82.0% 8.0% 8.0% 0.0% 2.0%
65i% ~695% 50 80.0% 10.0% 10.0% 0.0% 0.0%
2% 15m%~194% 50 4.0% 4.0% 14.0% 12.0% 66.0%
204%~247% 50 6.0% 6.0% 28.0% 14.0% 46.0%
25m%~295% 50 10.0% 30.0% 18.0% 24.0% 18.0%
30i%~345% 50 18.0% 20.0% 34.0% 12.0% 16.0%
35m%~395% 50 32.0% 22.0% 30.0% 10.0% 6.0%
40i%~447% 50 54.0% 16.0% 18.0% 6.0% 6.0%
451%~495% 50 38.0% 22.0% 26.0% 4.0% 10.0%
50i%~54% 50 40.0% 24.0% 20.0% 6.0% 10.0%
55k%~59%% 50 74.0% 10.0% 12.0% 4.0% 0.0%
60i% ~647% 50 82.0% 6.0% 10.0% 2.0% 0.0%
65i% ~695% 50 86.0% 8.0% 0.0% 2.0% 4.0%
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SNOW#H|

AR (8A)

Marketing
Research Camp

Q10 SNOW (R/-)

COY—ER(FHIHT

WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 47.3% 14.1% 16.9% 6.4% 15.4%
St 15m%~194% 50 8.0% 12.0% 32.0% 16.0% 32.0%
20%~245% 50 22.0% 26.0% 30.0% 14.0% 8.0%
25k%~295% 50 40.0% 16.0% 22.0% 12.0% 10.0%
30i%~345% 50 34.0% 18.0% 36.0% 4.0% 8.0%
35m%~395% 50 48.0% 28.0% 12.0% 4.0% 8.0%
40i%~447% 50 58.0% 10.0% 24.0% 4.0% 4.0%
451%~495% 50 50.0% 30.0% 16.0% 2.0% 2.0%
50i%~54% 50 78.0% 8.0% 8.0% 2.0% 4.0%
55k%~59%% 50 68.0% 8.0% 16.0% 2.0% 6.0%
60i% ~647% 50 78.0% 8.0% 6.0% 2.0% 6.0%
65i% ~695% 50 88.0% 8.0% 4.0% 0.0% 0.0%
2% 15m%~194% 50 0.0% 0.0% 12.0% 14.0% 74.0%
204%~247% 50 10.0% 12.0% 6.0% 10.0% 62.0%
25m%~295% 50 20.0% 20.0% 20.0% 8.0% 32.0%
30i%~345% 50 18.0% 14.0% 26.0% 18.0% 24.0%
35m%~395% 50 38.0% 14.0% 18.0% 12.0% 18.0%
40i%~447% 50 56.0% 14.0% 18.0% 2.0% 10.0%
451%~495% 50 44.0% 12.0% 22.0% 6.0% 16.0%
50i%~54% 50 52.0% 24.0% 20.0% 2.0% 2.0%
55k%~59%% 50 60.0% 16.0% 16.0% 0.0% 8.0%
60i% ~647% 50 82.0% 8.0% 4.0% 4.0% 2.0%
65i% ~695% 50 88.0% 4.0% 4.0% 2.0% 2.0%
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SNOW*“[%“*%R(QH) EA:srggticnthamp

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 44.7% 14.7% 19.3% 6.8% 14.5%
St 15m%~194% 50 14.0% 4.0% 32.0% 16.0% 34.0%
20%~247% 50 16.0% 28.0% 24.0% 10.0% 22.0%
25k%~295% 50 32.0% 22.0% 28.0% 8.0% 10.0%
30i%~345% 50 34.0% 14.0% 34.0% 2.0% 16.0%
35m%~395% 50 40.0% 18.0% 24.0% 8.0% 10.0%
40i%~447% 50 54.0% 8.0% 32.0% 2.0% 4.0%
451%~495% 50 50.0% 20.0% 16.0% 10.0% 4.0%
50i%~54% 50 58.0% 16.0% 18.0% 4.0% 4.0%
55k%~59%% 50 78.0% 12.0% 2.0% 4.0% 4.0%
60i% ~647% 50 88.0% 10.0% 2.0% 0.0% 0.0%
65i% ~695% 50 90.0% 6.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 4.0% 4.0% 16.0% 12.0% 64.0%
204%~247% 50 8.0% 10.0% 14.0% 14.0% 54.0%
25k%~295% 50 16.0% 14.0% 26.0% 16.0% 28.0%
30i%~345% 50 22.0% 28.0% 24.0% 12.0% 14.0%
35m%~395% 50 28.0% 18.0% 22.0% 10.0% 22.0%
40i%~447% 50 40.0% 18.0% 32.0% 4.0% 6.0%
451%~495% 50 40.0% 26.0% 24.0% 0.0% 10.0%
50i%~54% 50 44.0% 16.0% 22.0% 14.0% 4.0%
55k%~59%% 50 66.0% 12.0% 16.0% 4.0% 2.0%
60i% ~647% 50 78.0% 14.0% 8.0% 0.0% 0.0%
65i% ~695% 50 84.0% 6.0% 6.0% 0.0% 4.0%
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SNOWHIAIAR(108) Ll -

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 44.0% 15.0% 20.4% 7.2% 13.5%
St 15m%~194% 50 20.0% 12.0% 28.0% 10.0% 30.0%
20%~245% 50 18.0% 18.0% 44.0% 6.0% 14.0%
25m%~295% 50 34.0% 20.0% 18.0% 16.0% 12.0%
30i%~345% 50 32.0% 18.0% 30.0% 6.0% 14.0%
35m%~395% 50 36.0% 22.0% 34.0% 4.0% 4.0%
40i%~447% 50 40.0% 24.0% 26.0% 4.0% 6.0%
451%~495% 50 60.0% 20.0% 14.0% 2.0% 4.0%
50i%~54% 50 40.0% 16.0% 30.0% 6.0% 8.0%
55k%~59%% 50 78.0% 6.0% 12.0% 2.0% 2.0%
60i% ~647% 50 76.0% 12.0% 10.0% 0.0% 2.0%
65i% ~695% 50 84.0% 2.0% 12.0% 0.0% 2.0%
2% 15m%~194% 50 6.0% 6.0% 14.0% 12.0% 62.0%
204%~247% 50 8.0% 14.0% 16.0% 22.0% 40.0%
25m%~295% 50 14.0% 18.0% 18.0% 20.0% 30.0%
30i%~345% 50 24.0% 24.0% 26.0% 16.0% 10.0%
35m%~395% 50 22.0% 20.0% 30.0% 6.0% 22.0%
40i%~447% 50 36.0% 18.0% 32.0% 8.0% 6.0%
451%~495% 50 42.0% 18.0% 26.0% 6.0% 8.0%
50i%~54% 50 66.0% 12.0% 12.0% 4.0% 6.0%
55k%~59%% 50 76.0% 8.0% 8.0% 4.0% 4.0%
60i% ~647% 50 74.0% 10.0% 4.0% 2.0% 10.0%
65i% ~695% 50 82.0% 12.0% 4.0% 2.0% 0.0%
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SNOW#H|

FHAADL(11AR)

Marketing
Research Camp

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 43.0% 15.9% 21.0% 7.9% 12.2%
St 15m%~194% 50 8.0% 6.0% 8.0% 14.0% 64.0%
20%~245% 50 6.0% 12.0% 22.0% 20.0% 40.0%
25m%~295% 50 24.0% 16.0% 26.0% 18.0% 16.0%
30i%~345% 50 16.0% 22.0% 30.0% 14.0% 18.0%
35m%~395% 50 26.0% 18.0% 22.0% 20.0% 14.0%
40i%~447% 50 32.0% 18.0% 34.0% 8.0% 8.0%
451%~495% 50 38.0% 12.0% 34.0% 4.0% 12.0%
50i%~54% 50 38.0% 28.0% 26.0% 2.0% 6.0%
55k%~59%% 50 62.0% 10.0% 20.0% 0.0% 8.0%
60i% ~647% 50 80.0% 10.0% 6.0% 4.0% 0.0%
65i% ~695% 50 94.0% 2.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 8.0% 6.0% 8.0% 14.0% 64.0%
204%~247% 50 6.0% 12.0% 22.0% 20.0% 40.0%
25m%~295% 50 24.0% 16.0% 26.0% 18.0% 16.0%
30i%~345% 50 16.0% 22.0% 30.0% 14.0% 18.0%
35m%~395% 50 26.0% 18.0% 22.0% 20.0% 14.0%
40i%~447% 50 32.0% 18.0% 34.0% 8.0% 8.0%
451%~495% 50 38.0% 12.0% 34.0% 4.0% 12.0%
50i%~54% 50 38.0% 28.0% 26.0% 2.0% 6.0%
55k%~59%% 50 62.0% 10.0% 20.0% 0.0% 8.0%
60i% ~647% 50 80.0% 10.0% 6.0% 4.0% 0.0%
65i% ~695% 50 94.0% 2.0% 2.0% 0.0% 2.0%
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SNOWHIAIRR(128) Ll -

Q10 SNOW (ZJ-)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 40.7% 16.2% 20.7% 9.7% 12.6%
St 155~ 195% 50 18.0% 18.0% 26.0% 16.0% 22.0%
20%~245% 50 12.0% 28.0% 36.0% 12.0% 12.0%
25m%~295% 50 32.0% 28.0% 20.0% 6.0% 14.0%
30i%~345% 50 32.0% 20.0% 24.0% 16.0% 8.0%
35m%~395% 50 38.0% 22.0% 26.0% 12.0% 2.0%
40i%~447% 50 40.0% 22.0% 32.0% 4.0% 2.0%
451%~495% 50 60.0% 10.0% 22.0% 2.0% 6.0%
50i%~54% 50 54.0% 10.0% 28.0% 4.0% 4.0%
55k%~59%% 50 58.0% 12.0% 24.0% 2.0% 4.0%
60i% ~647% 50 82.0% 14.0% 2.0% 2.0% 0.0%
65i% ~695% 50 80.0% 6.0% 10.0% 0.0% 4.0%
2% 15m%~194% 50 2.0% 8.0% 14.0% 16.0% 60.0%
204%~247% 50 2.0% 10.0% 26.0% 22.0% 40.0%
25k%~295% 50 12.0% 16.0% 30.0% 20.0% 22.0%
30i%~345% 50 14.0% 26.0% 24.0% 20.0% 16.0%
35m%~395% 50 30.0% 18.0% 18.0% 14.0% 20.0%
40i%~447% 50 34.0% 16.0% 14.0% 16.0% 20.0%
451%~495% 50 36.0% 22.0% 28.0% 8.0% 6.0%
50i%~54% 50 52.0% 8.0% 24.0% 6.0% 10.0%
55k%~59%% 50 48.0% 24.0% 16.0% 8.0% 4.0%
60i% ~647% 50 82.0% 6.0% 6.0% 4.0% 2.0%
65i% ~695% 50 78.0% 12.0% 6.0% 4.0% 0.0%
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WebH—E X FIAIRRR(Mastodon) Ll -
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Mastodon#l,

AR (4R)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 78.5% 9.9% 7.8% 1.1% 2.7%
St 15m%~194% 50 52.0% 24.0% 20.0% 0.0% 4.0%
20%~245% 50 62.0% 16.0% 18.0% 0.0% 4.0%
25m%~295% 50 56.0% 14.0% 10.0% 8.0% 12.0%
30i%~345% 50 74.0% 4.0% 18.0% 2.0% 2.0%
35m%~395% 50 66.0% 22.0% 4.0% 2.0% 6.0%
40k ~445% 50 72.0% 8.0% 16.0% 2.0% 2.0%
451%~495% 50 76.0% 14.0% 10.0% 0.0% 0.0%
50i%~54% 50 80.0% 18.0% 2.0% 0.0% 0.0%
55k%~59%% 50 84.0% 8.0% 2.0% 0.0% 6.0%
60i% ~647% 50 84.0% 14.0% 2.0% 0.0% 0.0%
65i% ~695% 50 88.0% 8.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 74.0% 4.0% 22.0% 0.0% 0.0%
204%~247% 50 76.0% 14.0% 8.0% 0.0% 2.0%
25m%~295% 50 82.0% 4.0% 8.0% 4.0% 2.0%
30i%~345% 50 80.0% 6.0% 6.0% 0.0% 8.0%
35m%~395% 50 86.0% 8.0% 6.0% 0.0% 0.0%
40k ~445% 50 86.0% 8.0% 2.0% 2.0% 2.0%
451%~495% 50 80.0% 10.0% 6.0% 2.0% 2.0%
50i%~54% 50 88.0% 4.0% 4.0% 2.0% 2.0%
55k%~59%% 50 92.0% 4.0% 4.0% 0.0% 0.0%
60i% ~647% 50 96.0% 4.0% 0.0% 0.0% 0.0%
65i% ~695% 50 92.0% 2.0% 2.0% 0.0% 4.0%

213




Mastodon#l,

AR (58)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 77.0% 7.4% 9.6% 2.5% 3.5%
St 15m%~194% 50 60.0% 20.0% 12.0% 4.0% 4.0%
20%~245% 50 64.0% 4.0% 20.0% 8.0% 4.0%
25m%~295% 50 54.0% 8.0% 14.0% 14.0% 10.0%
30i%~345% 50 58.0% 10.0% 20.0% 4.0% 8.0%
35m%~395% 50 66.0% 16.0% 16.0% 0.0% 2.0%
40i%~447% 50 70.0% 10.0% 16.0% 2.0% 2.0%
451%~495% 50 70.0% 14.0% 12.0% 2.0% 2.0%
50i%~54% 50 66.0% 10.0% 10.0% 6.0% 8.0%
55k%~59%% 50 84.0% 10.0% 6.0% 0.0% 0.0%
60i% ~647% 50 90.0% 4.0% 2.0% 0.0% 4.0%
65i% ~695% 50 94.0% 4.0% 2.0% 0.0% 0.0%
2% 15m%~194% 50 72.0% 6.0% 12.0% 0.0% 10.0%
204%~247% 50 66.0% 6.0% 22.0% 6.0% 0.0%
25m%~295% 50 72.0% 6.0% 14.0% 4.0% 4.0%
30i%~345% 50 84.0% 8.0% 6.0% 0.0% 2.0%
35m%~395% 50 74.0% 8.0% 6.0% 4.0% 8.0%
40i%~447% 50 86.0% 8.0% 6.0% 0.0% 0.0%
451%~495% 50 88.0% 2.0% 4.0% 2.0% 4.0%
50i%~54% 50 86.0% 4.0% 8.0% 0.0% 2.0%
55k%~59%% 50 98.0% 0.0% 2.0% 0.0% 0.0%
60i% ~647% 50 98.0% 0.0% 0.0% 0.0% 2.0%
65i% ~695% 50 94.0% 4.0% 2.0% 0.0% 0.0%
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Mastodon#l,

IR (6R)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 77.9% 8.4% 8.5% 2.5% 2.8%
St 155~ 195% 50 46.0% 12.0% 20.0% 12.0% 10.0%
20%~245% 50 58.0% 16.0% 16.0% 8.0% 2.0%
25m%~295% 50 54.0% 20.0% 12.0% 6.0% 8.0%
30i%~345% 50 60.0% 14.0% 18.0% 2.0% 6.0%
35m%~395% 50 64.0% 14.0% 14.0% 4.0% 4.0%
40i%~447% 50 78.0% 6.0% 10.0% 2.0% 4.0%
451%~495% 50 78.0% 8.0% 12.0% 0.0% 2.0%
50i%~54% 50 78.0% 8.0% 10.0% 2.0% 2.0%
55k%~59%% 50 84.0% 10.0% 6.0% 0.0% 0.0%
60i% ~647% 50 80.0% 12.0% 4.0% 2.0% 2.0%
65i% ~695% 50 88.0% 4.0% 8.0% 0.0% 0.0%
2% 15m%~194% 50 68.0% 2.0% 18.0% 6.0% 6.0%
204%~247% 50 80.0% 8.0% 8.0% 0.0% 4.0%
25m%~295% 50 82.0% 10.0% 4.0% 2.0% 2.0%
30i%~345% 50 76.0% 8.0% 6.0% 4.0% 6.0%
35m%~395% 50 92.0% 2.0% 6.0% 0.0% 0.0%
40i%~447% 50 88.0% 4.0% 6.0% 2.0% 0.0%
451%~495% 50 96.0% 0.0% 4.0% 0.0% 0.0%
50i%~54% 50 88.0% 10.0% 0.0% 0.0% 2.0%
55k%~59%% 50 94.0% 4.0% 2.0% 0.0% 0.0%
60i% ~647% 50 88.0% 6.0% 2.0% 2.0% 2.0%
65i% ~695% 50 94.0% 6.0% 0.0% 0.0% 0.0%
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MastodonFIFIRR(78) e m

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 77.3% 7.1% 10.5% 2.5% 2.6%
St 15m%~194% 50 58.0% 14.0% 18.0% 6.0% 4.0%
20%~245% 50 56.0% 10.0% 20.0% 8.0% 6.0%
25k%~295% 50 54.0% 12.0% 22.0% 6.0% 6.0%
30i%~345% 50 62.0% 16.0% 18.0% 2.0% 2.0%
35m%~395% 50 58.0% 10.0% 24.0% 4.0% 4.0%
40i%~447% 50 74.0% 6.0% 16.0% 4.0% 0.0%
451%~495% 50 80.0% 2.0% 16.0% 0.0% 2.0%
50i%~54% 50 78.0% 4.0% 12.0% 2.0% 4.0%
55k%~59%% 50 86.0% 6.0% 6.0% 0.0% 2.0%
60i% ~647% 50 92.0% 4.0% 2.0% 0.0% 2.0%
65i% ~695% 50 84.0% 6.0% 10.0% 0.0% 0.0%
2% 15m%~194% 50 64.0% 6.0% 12.0% 8.0% 10.0%
204%~247% 50 72.0% 10.0% 14.0% 2.0% 2.0%
25k%~295% 50 62.0% 12.0% 16.0% 6.0% 4.0%
30i%~345% 50 84.0% 6.0% 6.0% 2.0% 2.0%
35m%~395% 50 88.0% 6.0% 2.0% 2.0% 2.0%
40i%~447% 50 88.0% 8.0% 2.0% 0.0% 2.0%
451%~495% 50 94.0% 4.0% 2.0% 0.0% 0.0%
50i%~54% 50 84.0% 8.0% 4.0% 2.0% 2.0%
55k%~59%% 50 92.0% 4.0% 4.0% 0.0% 0.0%
60i% ~647% 50 96.0% 2.0% 2.0% 0.0% 0.0%
65i% ~695% 50 94.0% 0.0% 2.0% 2.0% 2.0%
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Mastodon#l,

AR (8A)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 78.6% 7.6% 8.4% 3.0% 2.4%
St 15m%~194% 50 38.0% 26.0% 26.0% 4.0% 6.0%
20%~247% 50 46.0% 14.0% 22.0% 14.0% 4.0%
25m%~295% 50 66.0% 8.0% 14.0% 8.0% 4.0%
30i%~345% 50 68.0% 10.0% 16.0% 2.0% 4.0%
35m%~395% 50 80.0% 12.0% 6.0% 2.0% 0.0%
40i%~447% 50 74.0% 8.0% 12.0% 4.0% 2.0%
451%~495% 50 70.0% 14.0% 14.0% 0.0% 2.0%
50i%~54% 50 82.0% 4.0% 8.0% 4.0% 2.0%
55k%~59%% 50 92.0% 2.0% 6.0% 0.0% 0.0%
60i% ~647% 50 78.0% 8.0% 6.0% 4.0% 4.0%
65i% ~695% 50 88.0% 8.0% 4.0% 0.0% 0.0%
2% 15m%~194% 50 80.0% 6.0% 8.0% 6.0% 0.0%
204%~247% 50 78.0% 12.0% 4.0% 4.0% 2.0%
25k%~295% 50 86.0% 2.0% 10.0% 0.0% 2.0%
30i%~345% 50 74.0% 2.0% 12.0% 4.0% 8.0%
35m%~395% 50 84.0% 4.0% 6.0% 4.0% 2.0%
40i%~447% 50 92.0% 4.0% 0.0% 0.0% 4.0%
451%~495% 50 88.0% 4.0% 2.0% 4.0% 2.0%
50i%~54% 50 88.0% 4.0% 6.0% 0.0% 2.0%
55k%~59%% 50 90.0% 8.0% 2.0% 0.0% 0.0%
60i% ~647% 50 94.0% 4.0% 0.0% 0.0% 2.0%
65i% ~695% 50 94.0% 4.0% 0.0% 2.0% 0.0%
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Mastodon#l,

AR (9R)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 78.9% 7.4% 8.1% 2.6% 3.0%
St 15m%~194% 50 44.0% 10.0% 18.0% 14.0% 14.0%
20%~245% 50 60.0% 14.0% 10.0% 10.0% 6.0%
25m%~295% 50 64.0% 14.0% 12.0% 8.0% 2.0%
30i%~345% 50 52.0% 24.0% 16.0% 2.0% 6.0%
35m%~395% 50 68.0% 10.0% 18.0% 0.0% 4.0%
40i%~447% 50 78.0% 10.0% 12.0% 0.0% 0.0%
451%~495% 50 86.0% 6.0% 6.0% 2.0% 0.0%
50i%~54% 50 76.0% 8.0% 16.0% 0.0% 0.0%
55k%~59%% 50 82.0% 10.0% 6.0% 2.0% 0.0%
60i% ~647% 50 96.0% 4.0% 0.0% 0.0% 0.0%
65i% ~695% 50 94.0% 2.0% 2.0% 0.0% 2.0%
2% 15m%~194% 50 68.0% 10.0% 10.0% 10.0% 2.0%
204%~247% 50 74.0% 6.0% 8.0% 2.0% 10.0%
25m%~295% 50 88.0% 4.0% 4.0% 2.0% 2.0%
30i%~345% 50 80.0% 4.0% 14.0% 0.0% 2.0%
35m%~395% 50 80.0% 2.0% 6.0% 2.0% 10.0%
40i%~447% 50 84.0% 6.0% 10.0% 0.0% 0.0%
451%~495% 50 90.0% 6.0% 2.0% 2.0% 0.0%
50i%~54% 50 92.0% 2.0% 2.0% 0.0% 4.0%
55k%~59%% 50 94.0% 4.0% 2.0% 0.0% 0.0%
60i% ~647% 50 92.0% 4.0% 2.0% 2.0% 0.0%
65i% ~695% 50 94.0% 2.0% 2.0% 0.0% 2.0%
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Mastodon#l,

AL (10AR)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIAUCED
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 80.1% 6.7% 8.5% 2.5% 2.2%
St 15m%~194% 50 54.0% 8.0% 30.0% 6.0% 2.0%
20%~245% 50 68.0% 4.0% 20.0% 2.0% 6.0%
25k%~295% 50 54.0% 20.0% 12.0% 8.0% 6.0%
30i%~345% 50 68.0% 8.0% 14.0% 6.0% 4.0%
35m%~395% 50 74.0% 8.0% 14.0% 2.0% 2.0%
40k ~445% 50 74.0% 10.0% 10.0% 4.0% 2.0%
451%~495% 50 76.0% 18.0% 4.0% 2.0% 0.0%
50i%~54% 50 78.0% 4.0% 14.0% 2.0% 2.0%
55k%~59%% 50 88.0% 2.0% 10.0% 0.0% 0.0%
60i% ~647% 50 90.0% 0.0% 8.0% 0.0% 2.0%
65i% ~695% 50 94.0% 0.0% 6.0% 0.0% 0.0%
2% 15m%~194% 50 74.0% 10.0% 4.0% 12.0% 0.0%
204%~247% 50 68.0% 14.0% 6.0% 8.0% 4.0%
25k%~295% 50 70.0% 14.0% 10.0% 0.0% 6.0%
30i%~345% 50 84.0% 10.0% 4.0% 0.0% 2.0%
35m%~395% 50 90.0% 2.0% 4.0% 2.0% 2.0%
40k ~445% 50 90.0% 6.0% 0.0% 2.0% 2.0%
451%~495% 50 88.0% 2.0% 8.0% 0.0% 2.0%
50i%~54% 50 94.0% 2.0% 4.0% 0.0% 0.0%
55k%~59%% 50 94.0% 0.0% 4.0% 0.0% 2.0%
60i% ~647% 50 92.0% 6.0% 0.0% 0.0% 2.0%
65i% ~695% 50 100.0% 0.0% 0.0% 0.0% 0.0%
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Mastodon#l,

FHAADE(11AR)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 78.6% 7.3% 9.0% 2.6% 2.5%
St 15m%~194% 50 64.0% 6.0% 22.0% 4.0% 4.0%
20%~245% 50 54.0% 18.0% 16.0% 4.0% 8.0%
25m%~295% 50 72.0% 4.0% 12.0% 4.0% 8.0%
30i%~345% 50 68.0% 16.0% 14.0% 2.0% 0.0%
35m%~395% 50 64.0% 18.0% 8.0% 8.0% 2.0%
40i%~447% 50 76.0% 8.0% 8.0% 6.0% 2.0%
451%~495% 50 80.0% 4.0% 10.0% 4.0% 2.0%
50i%~54% 50 78.0% 10.0% 8.0% 0.0% 4.0%
55k%~59%% 50 86.0% 6.0% 6.0% 0.0% 2.0%
60i% ~647% 50 88.0% 4.0% 6.0% 2.0% 0.0%
65i% ~695% 50 84.0% 10.0% 4.0% 2.0% 0.0%
2% 15m%~194% 50 66.0% 8.0% 16.0% 4.0% 6.0%
204%~247% 50 62.0% 16.0% 18.0% 4.0% 0.0%
25m%~295% 50 70.0% 8.0% 12.0% 6.0% 4.0%
30i%~345% 50 84.0% 2.0% 10.0% 4.0% 0.0%
35m%~395% 50 88.0% 0.0% 6.0% 2.0% 4.0%
40i%~447% 50 84.0% 8.0% 4.0% 2.0% 2.0%
451%~495% 50 92.0% 2.0% 6.0% 0.0% 0.0%
50i%~54% 50 92.0% 0.0% 6.0% 0.0% 2.0%
55k%~59%% 50 90.0% 6.0% 4.0% 0.0% 0.0%
60i% ~647% 50 92.0% 4.0% 2.0% 0.0% 2.0%
65i% ~695% 50 96.0% 2.0% 0.0% 0.0% 2.0%
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Mastodon#l,

AL (12A)

Marketing
Research Camp

Q10 Mastodon (YARRY)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
n L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 78.5% 6.7% 8.7% 2.6% 3.4%
St 15m%~194% 50 64.0% 6.0% 18.0% 4.0% 8.0%
20%~245% 50 52.0% 10.0% 20.0% 14.0% 4.0%
25m%~295% 50 62.0% 10.0% 14.0% 4.0% 10.0%
30i%~345% 50 62.0% 18.0% 8.0% 4.0% 8.0%
35m%~395% 50 82.0% 6.0% 8.0% 0.0% 4.0%
40i%~447% 50 68.0% 16.0% 12.0% 2.0% 2.0%
451%~495% 50 84.0% 0.0% 14.0% 0.0% 2.0%
50i%~54% 50 72.0% 12.0% 12.0% 2.0% 2.0%
55k%~59%% 50 86.0% 4.0% 10.0% 0.0% 0.0%
60i% ~647% 50 86.0% 10.0% 2.0% 2.0% 0.0%
65i% ~695% 50 88.0% 2.0% 6.0% 0.0% 4.0%
2% 15m%~194% 50 70.0% 6.0% 10.0% 4.0% 10.0%
204%~247% 50 72.0% 6.0% 16.0% 6.0% 0.0%
25m%~295% 50 74.0% 6.0% 8.0% 8.0% 4.0%
30i%~345% 50 86.0% 2.0% 4.0% 0.0% 8.0%
35m%~395% 50 86.0% 6.0% 4.0% 0.0% 4.0%
40i%~447% 50 84.0% 2.0% 8.0% 4.0% 2.0%
451%~495% 50 88.0% 2.0% 10.0% 0.0% 0.0%
50i%~54% 50 82.0% 12.0% 2.0% 4.0% 0.0%
55k%~59%% 50 96.0% 4.0% 0.0% 0.0% 0.0%
60i% ~647% 50 96.0% 4.0% 0.0% 0.0% 0.0%
65i% ~695% 50 88.0% 4.0% 6.0% 0.0% 2.0%
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WebH—E X FIFIRR(Youtube) s -

e Q10 UTFTDA>H—RYy NEEY—EXRICDWVWT, HRIEDEREEVARZSEXSIEE L,

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2017417 2 IB9RWAT 7.9%
2017428 7.4% 6.0%
2017438 7.4% 7.0%
20174F48 7.4% 5.6%
2017458
2017468
2017478
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Youtube#l)

AR (1R)

Marketing
Research Camp

Q10 Youtube (I1—F1-7)

COY—ER(FHN-T

WAHFIARLIzCEn
RO(EERLTORWVCOY—-EX(FLLAET
COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L ZElEH3 BW) FALTLERL  [FIABLTLS
24K 1100 2.2% 6.2% 10.3% 7.9% 73.5%
St 15m%~194% 50 2.0% 12.0% 8.0% 10.0% 68.0%
204%~247% 50 4.0% 4.0% 10.0% 0.0% 82.0%
25m%~295% 50 2.0% 12.0% 4.0% 4.0% 78.0%
30i%~34% 50 0.0% 2.0% 10.0% 2.0% 86.0%
35m%~395% 50 2.0% 8.0% 2.0% 4.0% 84.0%
40i%~447% 50 2.0% 0.0% 6.0% 14.0% 78.0%
45i%~49% 50 2.0% 4.0% 10.0% 10.0% 74.0%
50i%~54% 50 0.0% 2.0% 12.0% 4.0% 82.0%
55i%~59%% 50 2.0% 4.0% 10.0% 4.0% 80.0%
60i% ~647% 50 0.0% 4.0% 14.0% 16.0% 66.0%
65i% ~695% 50 6.0% 8.0% 18.0% 8.0% 60.0%
7% 15m%~194% 50 2.0% 2.0% 2.0% 8.0% 86.0%
20/%~247% 50 2.0% 6.0% 2.0% 6.0% 84.0%
25k%~295% 50 10.0% 0.0% 10.0% 10.0% 70.0%
30i%~345% 50 0.0% 2.0% 14.0% 12.0% 72.0%
35m%~395% 50 0.0% 8.0% 4.0% 10.0% 78.0%
40m% ~445% 50 0.0% 8.0% 10.0% 12.0% 70.0%
451%~495% 50 2.0% 4.0% 10.0% 8.0% 76.0%
50i%~547% 50 4.0% 8.0% 14.0% 10.0% 64.0%
55k%~59%% 50 4.0% 6.0% 10.0% 6.0% 74.0%
60i% ~64% 50 2.0% 14.0% 16.0% 8.0% 60.0%
65i% ~695% 50 0.0% 18.0% 30.0% 8.0% 44.0%
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Youtube#l)

AR (2R)

Marketing
Research Camp

Q10 Youtube (1

—F1-7)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 3.4% 7.4% 11.5% 6.0% 71.8%
St 15m%~194% 50 2.0% 4.0% 10.0% 8.0% 76.0%
204%~247% 50 4.0% 6.0% 10.0% 4.0% 76.0%
25m%~295% 50 8.0% 4.0% 14.0% 4.0% 70.0%
30i%~34% 50 2.0% 8.0% 12.0% 6.0% 72.0%
35m%~395% 50 4.0% 8.0% 8.0% 6.0% 74.0%
40i%~447% 50 2.0% 8.0% 12.0% 0.0% 78.0%
45i%~49% 50 2.0% 4.0% 4.0% 6.0% 84.0%
50i%~54% 50 0.0% 6.0% 6.0% 8.0% 80.0%
55i%~595% 50 0.0% 10.0% 12.0% 8.0% 70.0%
60i% ~647% 50 2.0% 4.0% 8.0% 10.0% 76.0%
65m%~695% 50 8.0% 16.0% 20.0% 8.0% 48.0%
7% 15m%~194% 50 4.0% 0.0% 6.0% 12.0% 78.0%
20/%~247% 50 2.0% 0.0% 14.0% 12.0% 72.0%
25m%~295% 50 6.0% 2.0% 14.0% 4.0% 74.0%
30i%~345% 50 0.0% 6.0% 10.0% 2.0% 82.0%
35m%~395% 50 2.0% 6.0% 6.0% 10.0% 76.0%
40R%~441% 50 4.0% 2.0% 6.0% 4.0% 84.0%
455 ~49% 50 6.0% 8.0% 14.0% 6.0% 66.0%
505~ 547% 50 2.0% 12.0% 22.0% 0.0% 64.0%
5555 ~595% 50 4.0% 20.0% 6.0% 4.0% 66.0%
60%~647% 50 6.0% 8.0% 16.0% 8.0% 62.0%
65m%~695% 50 4.0% 20.0% 22.0% 2.0% 52.0%

224




Youtube#l)

AR (3A)

Marketing
Research Camp

Q10 Youtube (1

—F1-7)

COY—ER(FHN-T
VWBHFIRLIzCEN
BOEERUTULRL

ZOY—ER(ELAAT

COY—ER(FHISR (COY—EX RV |/ FIBTERIRECFIBLTLNS (G |coY—ER($IRE
L I F Y7 BW) FIFBLTUARL  [FIALTWS
24K 1100 4.2% 7.4% 10.7% 7.0% 70.7%
St 15m%~194% 50 4.0% 6.0% 6.0% 14.0% 70.0%
204%~247% 50 4.0% 8.0% 12.0% 8.0% 68.0%
25m%~295% 50 6.0% 8.0% 10.0% 6.0% 70.0%
30i%~34% 50 6.0% 4.0% 10.0% 10.0% 70.0%
35m%~395% 50 4.0% 10.0% 14.0% 8.0% 64.0%
40i%~447% 50 4.0% 6.0% 6.0% 10.0% 74.0%
45i%~49% 50 2.0% 4.0% 6.0% 6.0% 82.0%
50i%~54% 50 4.0% 4.0% 4.0% 4.0% 84.0%
55i%~595% 50 4.0% 8.0% 6.0% 4.0% 78.0%
60i% ~647% 50 4.0% 8.0% 12.0% 10.0% 66.0%
65m%~695% 50 4.0% 12.0% 18.0% 8.0% 58.0%
7% 1555~ 195% 50 4.0% 0.0% 4.0% 10.0% 82.0%
20/%~247% 50 4.0% 6.0% 6.0% 0.0% 84.0%
25k%~295% 50 2.0% 2.0% 10.0% 2.0% 84.0%
30i%~345% 50 4.0% 4.0% 6.0% 14.0% 72.0%
35m%~395% 50 4.0% 8.0% 12.0% 8.0% 68.0%
40R%~441% 50 2.0% 4.0% 6.0% 4.0% 84.0%
455 ~49% 50 2.0% 4.0% 14.0% 12.0% 68.0%
505~ 547% 50 2.0% 4.0% 20.0% 4.0% 70.0%
5555 ~595% 50 4.0% 16.0% 10.0% 6.0% 64.0%
60%~647% 50 8.0% 12.0% 24.0% 4.0% 52.0%
65m%~695% 50 10.0% 24.0% 20.0% 2.0% 44.0%
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Youtube#l)

AR (4R)

Marketing
Research Camp

Q10 Youtube (I1—F21-7)
COY—ER(FEIT
WAHFIALECEN
RBRO(EERLTORWVCOY—ER(FLLAT
COY—ERFHISR O —ERFRIVE |/ FIRTEBIRECFIBLTVNSE [COY—ERIFIRTE
L ZElEHB AN FALTLERL  [FIABLTLS
24K 1100 3.3% 7.4% 10.5% 5.6% 73.3%
St 15m%~194% 50 0.0% 4.0% 16.0% 2.0% 78.0%
20%~245% 50 2.0% 6.0% 10.0% 0.0% 82.0%
25k%~295% 50 2.0% 2.0% 8.0% 8.0% 80.0%
30i%~345% 50 2.0% 2.0% 8.0% 6.0% 82.0%
35m%~395% 50