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CENZLY [ERZLY VWRRLY RSV [ &N
=N 774 12.4% 31.9% 35.9% 15.5% 4.3%
ezl Bt 392 11.7%|  27.8%|  39.0% = 17.6% 3.8%
pogid 382 13.1% 36.1% 32.7% 13.4% 4.7%
il 201% 161 21.1% 34.8% 26.7% 14.9% 2.5%
301% 180 11.7% 30.6% 32.8% 17.2% 7.8%
401K 204 9.8% 32.8% 40.2% 12.7% 4.4%
501% 229 9.2% 30.1% 41.0% 17.0% 2.6%
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RXIVIBBE>MITHEA UKCiEm

(n=343)

Marketing
Research Camp

e Q10 HRATTH. ECHA b SESNEXIIHREOMITEBALEZEN

H3BmMICDOVNT, HTREXDIEDZETHREVLSIEE L,

0.0% 20.0%  40.0%  60.0%
RE 30.6%
PC - EiDise | 32.4%
BRG -BRE | 47.2%
25 | 37.3%
CD - DVD - Blu-ray | 29.7%
H—I | 19.2%

IR - JrwS I ME | 48.7%
FyFRE - Rl | 21.0%
A2FUTRG - M | 25.7%

OZA - AR | 32.4%
B - 2K - EER | 37.3%
8 . RE—FA& | 16.9%
TONRTRR | 16.0%
Ry hE& | 14.3%
- H—FoOER | 11.7%
zof | 0.6%
DHISEL, BX TR | 1.5%

100.0%
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XIVIADREOMNITEBAUZEA

(n=343)

Marketing
Research Camp

e Q10 HRATTH. ECHA b SESNEXIIHREOMITEBALEZEN
H3BmMICDOVNT, HTREXDIEDZETHREVLSIEE L,

Q10
AR -
Jry FYFT |17 U
PC - B Bl - CD - DVD =% ) R S I
ZKEs MR XA £5E : Blu-ray|'— A B 2R2E e

24K 343 30.6%| 32.4%| 47.2%| 37.3%| 29.7%| 19.2%| 48.7%| 21.0%| 25.7%
5] S 155 44.5%| 52.3%| 54.8%| 45.8%| 39.4%| 25.2%| 36.8%| 25.2%| 29.0%
pogic 188 19.1%| 16.0%| 41.0%| 30.3%| 21.8%| 14.4%| 58.5%| 17.6%| 22.9%
i 201% 90| 30.0%| 27.8%| 41.1%| 32.2%| 34.4%| 27.8%| 48.9%| 24.4%| 26.7%
3018 76| 31.6%| 31.6%| 47.4%| 46.1%| 39.5%| 30.3%| 52.6%| 27.6%| 28.9%
4015 87| 28.7%| 29.9%| 44.8%| 34.5%| 20.7%| 16.1%| 54.0%| 14.9%| 21.8%
504% 90| 32.2%| 40.0%| 55.6%| 37.8%| 25.6%| 4.4%| 40.0%| 17.8%| 25.6%

HHAm - 1€ - H— Y OYANLSYAN

OXRA - WBFR-E ft2 - /R [7ORR Ry bE 72240 L BX

{btim | Em E—HAm VAR | oo T [TLVRLY

32.4%| 37.3%| 16.9%| 16.0%| 14.3%| 11.7%| 0.6% 1.5%

18.1%| 36.8%| 21.3%| 22.6%| 12.3%| 14.8% 1.3%| 0.6%

44.1%| 37.8%| 13.3% 10.6%| 16.0%| 9.0%| 0.0%| 2.1%

31.1%| 31.1%| 17.8%| 18.9%| 13.3%| 13.3%| 1.1% 1.1%

30.3%| 40.8%)| 27.6%| 26.3%| 18.4%| 18.4%| 1.3% 1.3%

32.2%| 33.3%| 10.3%| 4.6%| 14.9%| 9.2%| 0.0%| 2.3%

35.6%)| 44.4%| 13.3%| 15.6%| 11.1%| 6.7%| 0.0% 1.1%
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ECHA S DRIV 7 f# U WEEH Marketing
(n=31) Research Camp

e Q11 HRIREFECHA b SDRIVIHZRTHNWRWCEIHIDST,
BHUTUVRLDERRETIN ? HTEFTEDIEDZE2TERUIZEL,

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

OJ4 >0/ (R T — REEnehs 12.9%
R 206, @mEENS 41.9%
WA —)LEUTHRILTWLDOT. BTN IS RLNS 3.2%
WONEBRN G BIFIRNME SN T K DNE LNIRLNS 22.6%
ECH - hEDIRVEGRC(E. EIRkA HDINS 3.2%
ZDOIBICHERILELD EBNDD, DLVENTUED TWLIHS 12.9%
X—)LBFESHEDFEO>TLVRDS | 0.0%
ZOft | 0.0%
Y CIEAEIR0Y 25.8%

/OYINSYZN A 3.2%
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ECHA FHSDAII B UIRV\EH
(n=31)

Marketing
Research Camp

Q11 HRTZIIECH A MO SDAIVIHZRTWEWCEDDNDST

BHUTUVRLDERRETIN ? HTEFTEDIEDZE2TERUIZEL,

Qi1
z0>5
KRR A — L\ DHEH (CHZERI L
\ ILELT Mhss ECHA N &S ER
og-1> BROMU T (IBEHRANE (YoELDK (L\DD. | X—)LHE
FAeIAWE WBDT. |IBNTKL |LEmIC [DULWEN Wz dHhE
J—R%x 93 BI(CAIN BHMEU (& Bk [TUED [DfEST
=NED (DB, B |[BEAH NRLD [BEBBH [TUBD (LR (CIBE [Oh S
= BEAS [BODS |5 5 5 = oMt |@en |0
Stk 31 12.9%| 41.9%| 3.2%| 22.6% 3.2% 12.9%| 0.0%| 0.0%| 25.8% = 3.2%
5 it 11| 0.0%| 45.5% 9.1%| 27.3%| 9.1%| 9.1%| 0.0%| 0.0%| 27.3%|  0.0%
it 200 20.0%| 40.0%| 0.0%| 20.0% 0.0%| 15.0%| 0.0%| 0.0%| 25.0% 5.0%
i 2048 7l 0.0%| 14.3%| 0.0%| 28.6%| 14.3%| 14.3%| 0.0%| 0.0%| 42.9%| 0.0%
304% 10| 20.0%| 60.0% 0.0%| 10.0%| 0.0%| 0.0%| 0.0%| 0.0%| 30.0%| 0.0%
404% 9 22.2%| 55.6%| 0.0%| 22.2%| 0.0%| 11.1%| 0.0%| 0.0%| 22.2%| 0.0%
504% 5| 0.0% 20.0%| 20.0%| 40.0%| 0.0% 40.0% 0.0%| 0.0%| 0.0%| 20.0%
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ECHA bS5 DHHSEZZITHIDSSNS

(n=212)

Marketing
Research Camp

e Q12 HBiReh'. ECHA FHS5DHHSEBZ3Z(FHRD TLVBSNSICDWNWT,
HCIEEDIEDZETHRULIEE L,

0.0% 20.0% 40.0% 60.0%

LINE

Facebook

Twitter

Instagram

Z DAt

DB, BXTHEW

80.0%  100.0%

50.9%

54.7%

32.1%

0.9%

1.9%

79.7%
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ECHA FHSDHIHMSEZESZITEHSBSNS
(n=212)

HCIEFEBIEDZETHRUSIESLY,

Q12
DS
HXTLR
LINE Facebook [Twitter |Instagram|ZdAth (A
27N 212 79.7% 50.9% 54.7% 32.1% 0.9% 1.9%
E= B 111 72.1% 59.5% 63.1% 30.6% 0.9% 1.8%
pegis 101 88.1% 41.6% 45.5% 33.7% 1.0% 2.0%
£l 201% 93 80.6% 57.0% 63.4% 41.9% 1.1% 0.0%
301% 58 82.8% 46.6% 53.4% 32.8% 1.7% 1.7%
401% 37 81.1% 37.8% 48.6% 24.3% 0.0% 8.1%
501% 24 66.7% 58.3% 33.3% 4.2% 0.0% 0.0%

Marketing
Research Camp

Q12 HRTeh. ECHA bHSDEHSEZEFZITERD TLISSNSICDWT,
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ECﬂ'f I\ODLINETHU\/ I\t gllarketinhgC
“BIES"ICROEE MG (n=169)

e Q13 HBRATEH LINETRXYE—SZFRITHD TWSECH M,
AREOMIT"RIES"EVLTERULE LD ? HTEFZEDE

ETHRULSESELN

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

LINE A7 HD> b iheE&ERUIZ

LINE [R&F>T23vT | hoE&UE

[LINE NEWS] hSE&FUT

ECH- bh5, LINECS T 7 UTJZ

Z At

DSV, X TULVR

75.1%

54.4%

29.0%

27.2%

1.2%

3.6%
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ECH FPOLINEZHD> b E
"RIEE"ICIZDI2E>MMT (n=169)

Q13 HATeH LINETAYE—SZFZITEHR DO TVWSECH A MM,

AREOMIT"RIES"EVLTERULE LD ? HTEFZEDE

2THEEULSIEELN
Q13
LINE [A%% |LINE [R5
FHYS [ Fav |[LNE  [ECHA kh DINSE,
N mBE (] hS5E INEWS] H 5. LINEIC BXTLVR
n i d Oy i d Oy S5&#UIE 277U [7oft 0\
24k 169 75.1%|  54.4%  29.0%  27.2% 1.2% 3.6%
22 B 80|  81.3%  52.5%|  32.5%  31.3% 1.3% 3.8%
171 89|  69.7%  56.2%|  25.8%  23.6% 1.1% 3.4%
EFii 204% 75| 81.3%|  57.3%|  33.3%  30.7% 1.3% 1.3%
30 48 77.1%|  52.1%|  29.2%|  31.3%  0.0%  4.2%
401% 30, 66.7%|  50.0%|  20.0%  20.0% 3.3% 3.3%
5044 16|  56.3%  56.3%  25.0%  12.5%  0.0%|  12.5%

Marketing
Research Camp




ECHA RDLINEZHI> hD
Jwv i@ (n=169)

Marketing
Research Camp

e Q14 HBREZ. ECHA bD"RIEE" (FPHADZHK) IS5 Ayvt—hH
BWERDI Y S 1@8MEACUTVWEIN? ZREHTIEXFDIEDE—

DIEFHEVLSIEE.

0.0%

BETCOFHIZMIHUT, BHZEA>(CLTL
&)

B W<DHDT7HDY MeBNTEAT, BIHZA

(cLbTng

nETDTHAI> bOBRZEATICLTND

mBHZEAS /AT TEDEZIMSIEN DI

m OISR, BEXTULVR

31



ECHA ROLINEFZHYI> MD
Jwv< 1585 (n=169)
e Ql4 BREE. ECHA RD"ERE" (FAYIYR) 5. Avt—Sht

BWEZBRDOT Y S 15@8MEAICLTVWEIN? REHTIEIEDIEDE—
DEFHBREVIZE.

Marketing
Research Camp

Ql14
W< DODDT
STOTHIATS FEEETOTHIENEAS /
> NCHUTDTRAT. > hOBNZA T TEE T
SEEE A ChBAE A (A TICUTO ERRSR  [Oh SR,
LTWd  |LTWd |3 otz X TUVR
Dk 169 43.8% 39.6% 12.4% 4.1% 0.0%
el B 80 43.8% 43.8% 7.5% 5.0% 0.0%
i 89 43.8% 36.0% 16.9% 3.4% 0.0%
i 204% 75 48.0% 37.3% 13.3% 1.3% 0.0%
301t 48 47.9% 37.5% 8.3% 6.3% 0.0%
4048 30 33.3% 53.3% 10.0% 3.3% 0.0%
504t 16 31.3% 31.3% 25.0% 12.5% 0.0%
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LINECTHHMSBZZITHOTWNS

ECHAL bDF7HADI> 2L (n=169)

Marketing
Research Camp

e Q15 HBRRTEh. LINETRY -S> TWSECY AL b7 HD
> MRICDOWVWT, BEHTIEFEDIEDZ—DIEITHREVSIEE L,

2.4%

m17hAo>
m2~57H0D>
m6~107H12> b
m11~1578D> ~
m16~207H020> b
m21~297HhT> b
m307HD> RE

mOMSRL, BRTULVR
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LINETSHSEERITRO TS
EC'U"{ h@?b'j) I‘;ﬂ (n: 169) Research Camp

e Q15 HRRXT=M, LINETAYE—S&FZ(THO TWBECH1 b7 HD
> RMICDWT, REHTIEFRIEDZE—DETHRUVULSIESL,

Q15
Y OYANSYAN
177870 |2~57716~1077 |11~157716~207721~2977307 0T |L\, #ZX
n AN O2bh (ADINBDTN AT BT |2 RBLE [TTURL
ES(ZN 169 13.0%| 40.8%| 20.7% 6.5% 7.1% 1.2% 8.3% 2.4%
= St 80| 11.3% 46.3%| 20.0% 7.5% 3.8% 0.0%| 11.3% 0.0%
=g 89| 14.6% 36.0%| 21.3% 5.6%| 10.1% 2.2% 5.6% 4.5%
il 2018 75| 14.7% 36.0%| 18.7% 6.7%| 10.7% 1.3%| 12.0% 0.0%
3018 48| 14.6%| 45.8%| 18.8% 8.3% 4.2% 2.1% 4.2% 2.1%
4018 30 13.3%| 43.3%| 26.7% 6.7% 0.0% 0.0% 3.3% 6.7%
501% 16 0.0%| 43.8%| 25.0% 0.0%| 12.5% 0.0%| 12.5% 6.3%
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EC-U-4 h@LINETjJ'j) hb‘BE( IF\{Iarketinth
X“Jt—“%-:wut)\E“A (n=169) esearc amp

e Q16 HBRATEHAYEL—S2FZITHDO TVWSECY AL RDLINEFHD > b
D55, ABZHEATVNDIDEEENS SVWTIHN? ZEHTIIEDIEDZE
—DREIERVIEE L,

0.6%

BEETCOTVHI> bDOAVE—Z%
ATULD

mEESNENDSE AytE—2%
FTATNDT T MAE LN

nES5EBENRIEN

mESSMNENDE Avt—2%
FTATVNDTZ T MMIPEN

m ECHA bSO AYEZ—2(F, &
ATTULNIRN

35




ECYUA FDLINEZ A > SH\BEL<
AwvE—>SZ R0 ES

(n=169)

Marketing
Research Camp

e Q16 HRATEHAYEL—S2RITHRO TVWSECHA RDLINEZHD > b
D55, ABZHEATVNDIDEEENS SVWTIHN? ZEHTIIEDIEDZE

—DEFERVOLSEELY,
Q16
EESHE EESHE
2TOTH LS E. WSeE. ECHA <D
kD (Avt—> Ayt—= |5DAY
Awt—= [BHEATOD EEATU [T—2(3
EEATW BT7HDY |(EB5ES BTHIY [BATLR
3 NAYZ0Y  [LVE RN NEA RN (LY
24K 169 34.9% 37.3% 13.0% 14.2% 0.6%
szl Bk 80 43.8% 33.8% 11.3% 11.3% 0.0%
o3 89 27.0% 40.4% 14.6% 16.9% 1.1%
il 2048 75 40.0% 41.3% 8.0% 9.3% 1.3%
3044 48 35.4% 37.5% 14.6% 12.5% 0.0%
4048 30 26.7% 40.0% 13.3% 20.0% 0.0%
504% 16 25.0% 12.5% 31.3% 31.3% 0.0%
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LINE@B;“S&T\ ﬂﬁl’\o—y(:.?at Marketing
b7::<73\~5=‘=_lj_|< (n=122) Research Camp
e Q17 HRRIElE. ECHA FDLINEZ DD > MO SES AVE—SD355.

BAR—DICTFICAVEL BB EDR>EDISBEF—T— RBADTZED
TID?HTUIFEDIEDEETHRUVSIESLY,

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

T—IL (B : BANEE | A—4 it —)LEHETh) 58.2%
R Bl OONFRE 1) | 38.5%
TLES k(B EBL00BECTLESN) | 41.8%
2131 7—K> (B : HHRBS%1,00023) | 59.8%
RAD N B SRIARA> 108 | 45.1%
CEEOBEH B OORCHMSE) | 27.9%
BECEA - MELLERE B xxEBASNES) | 26.2%
FrIR—> (1 CONLEBZFIIR) | 41.0%
NSO () MEAGN0. 1 OOWAR) | 36.9%
BEADEH (B OOSANHESE) | 24.6%
BAAUw b (Bl 2R, BRIU—) | 41.0%
zoft | 0.8%
DHBR. B TURN | 1.6%

37




LINE@B*“S&T\ :ﬂ\ﬁl/\o_y(zyat Marketing
L/7::<7a\»5$_lj_l< (n=122) Research Camp
e Q17 HRRIZ(E. ECHA FMDLINEZ DD > MO ESE AVE—SD55,

BANR—Z(CTPICALVELBDIEDEBEDLSBF—I—RBRADIZED
TID?HTUIFEDIEDEETHRUVSIESLY,

Q17
B2 (CHE AK5E
-l JLE>|EEIO— CEBD|A - MEFv> |[E BEA X
Al : & N (PR 1> NBE&ET |LEE@R—> | (B HEZAD|DUY ~
R¥EE | | Fmm |55E100| (B : x| (B : S| (Bl : & (| (Bl : [[EASR [&A] (31 = %=
A—F L (Bl |[BERICT RERE [T IRA|OORRIC | % x &HE|OOHHINo. 1 (G 7 N7 SN Y OYANSYAN
T—ILE|OOMFhIL > [1,000H|> b10 [BEIS | ASNEZDF 7| OONA|I OO TARRT W BX
n fE) S !) (B Z51) () ) 73) >R) &) DHERR) (U—) |7 [TULVRLY
24k 122| 58.2%| 38.5%| 41.8%| 59.8%| 45.1%| 27.9%| 26.2%| 41.0%| 36.9%| 24.6%| 41.0%| 0.8%| 1.6%
"Rl
e 62| 56.5%| 45.2%| 50.0%| 56.5%| 48.4%| 32.3%| 30.6%| 45.2%| 45.2%| 29.0%| 43.5%| 1.6%| 1.6%
i 60| 60.0%| 31.7%| 33.3%| 63.3%| 41.7%| 23.3%| 21.7%| 36.7%| 28.3%| 20.0%| 38.3%| 0.0% 1.7%
FH o 61| 52.5%| 50.8%| 42.6%| 60.7%| 45.9%| 32.8%| 24.6%| 39.3%| 36.1%| 29.5%| 42.6%| 1.6%| 1.6%
3048 35/ 60.0%)| 22.9%| 48.6%| 54.3%| 45.7%| 28.6%| 28.6%| 48.6%| 40.0%| 28.6%| 37.1%| 0.0%| 2.9%
401% 20| 70.0%| 25.0%| 25.0%| 65.0%| 50.0%| 15.0%| 20.0%| 35.0%| 40.0%| 10.0%| 40.0%| 0.0%| 0.0%
50£% 6| 66.7%| 50.0%| 50.0%| 66.7%| 16.7%| 16.7%| 50.0%| 33.3%| 16.7%| 0.0%| 50.0%| 0.0%| 0.0%
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LINEXYtEZ—>hH

BADSESOMNMNFICIRBES (n=122)

Marketing
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e Q18 HBREICEDT, ECHA FDLINEFZAD > b SE AYVE—-S(IEBA
DEOMNFCIEDFTITHN ? RESHTIEIFE B EDE—DEFTHRVSIZE L,

2.5%0.8%

mBADEZTOMNTERDZENZN

mESE5EENREN

B BADSOMNFICIRD Z &G0

B ESSNENDE BADETOMFTIRD T EMEZL

mEESHENDE. HERDBADES OMNFICRASIEN
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LINEXYEZ—h
BADSONMFICIRBEIE (n=122)

Marketing
Research Camp

Q18 HRJTZICE DT ECHA RDLINEZ DI > S ES AV E—S(IBA
DEOMNFCIEDFTITHN ? RESHTIEIFE B EDE—DEFTHRVSIZE L,

Qis
EE5HE EE5HE
nwWSe&, B nwsé&., &
BEADES [ ADZEToh EDEAD [BADES
MFERD |FICRBT |EBE5EE [EomTC MFICES
CEMBLY | EMNZBLY VRV [RBRLY [S&F
24k 122  42.6%|  36.9% 17.2% 2.5% 0.8%
ezl B 62|  45.2%|  35.5% @ 17.7% 1.6% 0.0%
oq3 60|  40.0%|  38.3% 16.7% 3.3% 1.7%
i 204% 61 42.6%|  41.0% 13.1% 1.6% 1.6%
301K 35 54.3% 25.7% 14.3% 5.7% 0.0%
A404% 20  20.0%|  45.0% = 35.0% 0.0% 0.0%
504% 6| 50.0%  33.3% 16.7% 0.0% 0.0%
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LINEXYEZ—HhE oI T

fmA Uz idom

(n=97)

Marketing
Research Camp

e Q19 HBRRTEh. ECHA R SESNIZLINEDAY T—IREO>HFTHEA

UEBmICDWVWT,. HTIEEDIEDZETHREVLSIEE L.

0.0%

PC - EiDH2s

Bl - 8

=5

CD - DVD - Blu-ray
g—A

iR - 7w a e
FvF>Hm - BéaE
(> UJ7Hm - H8
ORA - Ab#Eam

m - R - EFEm
g - RE—HA&
7~ RJ7Ho

~Rw ~Hm

£ H—T>THMm
T A

DHSIEN

40.0%

60.0%

100.0%

2.1%
1.0%

35.1%
34.0%

41.2%

33.0%

39.2%

33.0%

28.9%

47.4%

41.2%

34.0%

26.8%
26.8%
26.8%
26.8%

41.2%
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LINEXYEZ—HhE oI T
MAUKEm (n=97)

° Q19 E@’tb‘\

UEBmICDWVWT,. HTIEEDIEDZETHREVLSIEE L.

Marketing
Research Camp

ECHA R SESNIELINEDA Y EZ—IDESOHMFTEA

Q19
SEPR -
PC- Al |BAl& - 8K CD - DVD Jrwv3alFvFURAITUY
KE i A3 E - Blu-ray |[&"'—A e o - BEsfE | Am - 8
24k 97|  35.1%| 34.0%| 41.2%| 33.0%| 39.2%| 33.0%| 47.4%| 28.9%| 41.2%
g2zl =3 50, 44.0%| 46.0%| 48.0%| 42.0%| 48.0%| 42.0%| 44.0%| 32.0%| 48.0%
egc3 47| 25.5%| 21.3%| 34.0%| 23.4%| 29.8%| 23.4%| 51.1%| 25.5%| 34.0%
FHD 204% 51  37.3%| 41.2%| 41.2%| 29.4%| 45.1% 35.3%| 47.1%| 31.4%| 45.1%
306% 28| 35.7%| 28.6%| 35.7%| 46.4%| 39.3%| 35.7%| 50.0%| 25.0%| 46.4%
404% 13| 23.1%| 23.1%| 46.2%| 23.1%| 23.1%| 15.4%| 53.8%| 15.4%  30.8%
5048 5|  40.0%| 20.0%| 60.0%| 20.0%| 20.0%| 40.0%| 20.0%| 60.0%|  0.0%
i SR =) L = R Sl TN - H—F
M, R-EER C-AR |8 Ry NER S OB |Toft  [phsan
34.0% 41.2% 26.8% 26.8% 26.8% 26.8% 2.1% 1.0%
24.0% 48.0% 36.0% 34.0% 28.0% 32.0% 4.0% 0.0%
44.7% 34.0% 17.0% 19.1% 25.5% 21.3% 0.0% 2.1%
35.3% 47.1% 25.5% 27.5% 25.5% 27.5% 3.9% 0.0%
28.6% 35.7% 28.6% 28.6% 21.4% 28.6% 0.0% 0.0%
53.8% 23.1% 30.8% 15.4% 38.5% 15.4% 0.0% 0.0%
0.0% 60.0% 20.0% 40.0% 40.0% 40.0% 0.0% 20.0%
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Instagram TTJAO—ULTCWL\S N
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e Q20 HRXJEH., InstagramTIAO—UTWBECHA D7 HD> MIC
DWT. REHTRFEDIEDE—DEFTHEVS EELY,

2.9%

m1l7ho>
m2~57HD>
m6~100782> b
m11~15778D> b
m16~2007H020>
m21~29771820> b
m307h0> KU E

SRSy AN @A VA A
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InstagramTJAO—UTWS
ECHA bD7ZHDO> MY (n=68)

Q20 HirI=h'. InstagramTIAO—UTWBECHAL hDF7HDI> MNIC

DWT, BREHTCIEFEDIEDZ—DIEITHREVLSIEE L,

Marketing

Research Camp

Q20

Y OYALSYAN

1709 >2~57715 |6~107 [11~1577|16~2077121~29773070J |L\. X

~ o>k HO (BADO- [BDO> s (AT |2 BE [TTUORL
=7\ 68 13.2%| 33.8%| 17.6% 7.4% 4.4% 4.4%| 16.2% 2.9%
5 St 34 5.9%| 32.4%| 23.5% 8.8% 2.9% 0.0%| 26.5% 0.0%
pogis 34| 20.6%| 35.3%| 11.8% 5.9% 5.9% 8.8% 5.9% 5.9%
£ 204 39 10.3%| 33.3%| 25.6% 5.1% 0.0% 7.7%| 17.9% 0.0%
304K 19 21.1%| 21.1%| 10.5%| 15.8%| 15.8% 0.0%| 15.8% 0.0%
401% 9 11.1%| 66.7% 0.0% 0.0% 0.0% 0.0%| 11.1%| 11.1%
501% 1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%| 100.0%
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e Q21 HRRJz(F. ECHA hDInstagramNA\DIZBHE>HT T, EmEiEA
LieCEESDEITH ? RESTIEFDIEDE—DEFTEEVS EEL\,

2.99% 2:9%

B ERZEBALZZENDS

m OS5V, BXTUVR

B ERZHEELZIEEHDN. BAGL TN

m ECHA MTZ7 oA ULZZ ENan
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e Q21 BRI, ECHA bDInstagramADIFEHETO>I T, BRZEHBA
LieCEESDEITH ? RESTIEFDIEDE—DEFTEEVS EEL\,

Q21
mEmzEE U
CEFHBN. [ECHA MNCTo
BREEALURZ BAZLTW EALEZEN sk, &
ZENBB L) 200 ZTLE
24k 68 63.2% 30.9% 2.9% 2.9%
ezl B 34 73.5% 23.5% 0.0% 2.9%
oy 3 34 52.9% 38.2% 5.9% 2.9%
il 204% 39 56.4% 38.5% 2.6% 2.6%
304% 19 78.9% 15.8% 0.0% 5.3%
40£% 9 66.7% 33.3% 0.0% 0.0%
504% 1 0.0% 0.0% 100.0% 0.0%




EC-U-ﬂ, I\mInStagram;E*E’&%jb\‘j'(: Marketing
,ﬂ‘ﬁlbtﬁlﬁ (n=43) Research Camp

e Q22 HBIRXIEHECHA hDInstagramA\DIEIRHOIET > HMITEBA UEEaIC
DUWT, HTCIFEDIEDELTHEUVSIEEUN.

0.0% 20.0%  40.0%  60.0%  80.0%  100.0%
RE 51.2%
PC - EiDMkae | 53.5%
BRS -BR | 41.9%
25 | 51.2%
CD - DVD - Blu-ray | 48.8%
H—I | 58.1%
SRR - T v a s | 60.5%
TyFS AR BRE | 39.5%
A>FUTRR - HE | 41.9%
XA - ALHER | 48.8%
A& - 626 - ERS | 44.2%
8- K-S | 51.2%
7ORNRTER | 32.6%
Ry hER | 41.9%
- H—F IER | 44.2%
zoft | 2.3%
PHBEL, BX TR | 0.0%
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e Q22 HRIZHECHA hDInstagramADIZTHE> NI THBALUEERIC
DUWT, HBTCEFBIEDELTHEUVUSIEEUN,

Q22
SERR -
7y [FYFE (2T
PC - B BRI CD - DVD =% ;===
K HEES Rt =45E - Blu-rayy'—4A & 2358 ME
E=7N 43| 51.2%| 53.5%| 41.9%| 51.2%| 48.8%| 58.1%| 60.5%| 39.5%| 41.9%
1451 B 25| 52.0%| 60.0%| 52.0%| 60.0%| 48.0%| 64.0% 60.0% 40.0%| 40.0%
oy 18/ 50.0%| 44.4%| 27.8%| 38.9%| 50.0%| 50.0%| 61.1%| 38.9%| 44.4%
FFilin 201% 22| 45.5%| 59.1%| 45.5%| 59.1%| 54.5%| 63.6%) 50.0% 36.4%| 45.5%
301% 15| 53.3%| 53.3%| 40.0%| 46.7%| 46.7%| 53.3%| 66.7%| 46.7%| 40.0%
401X 6| 66.7%| 33.3%| 33.3%| 33.3%| 33.3%| 50.0% 83.3% 33.3%| 33.3%
501% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
HA - T A= DHER
OXX s BR-E B /K [7OMR Ry B 772> L. BX
(LAt SR BT E—FHm 7A@ oo an DAt [TTLVRLY
48.8%| 44.2%| 51.2%| 32.6%| 41.9%| 44.2% 2.3% 0.0%
44.0%| 40.0%| 52.0%| 32.0%| 36.0%| 44.0% 4.0% 0.0%
55.6%| 50.0%| 50.0%| 33.3% 50.0%| 44.4% 0.0% 0.0%
45.5%| 50.0%| 54.5%| 27.3%| 36.4%| 40.9% 4.5% 0.0%
53.3%| 40.0%| 53.3%| 33.3%| 46.7%| 46.7% 0.0% 0.0%
50.0%| 33.3%| 33.3%| 50.0% 50.0%| 50.0% 0.0% 0.0%
0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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e Q23 HRAEMHA A BM=)LUTWBECHA bDOF7ITVEICDWT, &EHT
(XXDIEDZLTEHRUIZELN,

m 1@

m 2~51&

m 6~101&

m 11EM E
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ECHA 7 UDA >R M=)
(n=216)
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Q23 BRI A AR —=ILUTWBECH A FDF7ITUEICDWT, mEHT
(XXDIEDZLTEHRUIZELN,

023
PSRN
HXTLVR
11@ 2~ 51 6~10f [11MELLE |L)
Sk 216  6.0%| 62.0% 14.8%| 11.6%  5.6%
ez Bt 124 4.0% 65.3% 14.5%| 12.1%|  4.0%
it 92 8.7%| 57.6%| 15.2%| 10.9%| = 7.6%
i 20t 96|  8.3% 61.5%| 14.6%| 10.4%  5.2%
3048 58 5.2% 62.1% 15.5% 15.5%  1.7%
404% 38 5.3%| 63.2% 15.8%  5.3% 10.5%
504% 24| 0.0% 62.5% 12.5% 16.7%|  8.3%
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EC#'( I\Tjole rjo“J:/J.'.‘LEﬂ]J EQE Marketing
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e Q24 HREIE. ECHA M SEL [TV @5 (k. PITUDEETA>
CUTWVWEID ? REHTIEFEDIEDZ—DIEITHREVLSIEE L,

B> RAR=JLUTWBECHA b7 TG, £T

A2CLTND

m 7 TUICKDT, A EATEFENDITTLND

mECHA bO7TUE, £ETATICLTVD

T ReEYAA
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ECHA N7 UD [DvS a@5]
(n=216)

Q24 HRR)z(X. ECHA b 5SEL [Ty S ai@Hl (X PITUDEETHA>

=JLr==

-y

CUTWVWEID ? REHTIEFEDIEDZ—DIEITHREVLSIEE L,

Q24
A2 R=ILU
TWBECHA
K77 TUIE. | 7TUICKDTECHA b
LTAYCUT AS EATEE | TUE, £TA
W3 WHFTNS |[TICLTWS  [hh SR
N 216 43.5% 49.5% 2.3% 4.6%
ezl Bt 124 43.5% 50.0% 3.2% 3.2%
peq3 92 43.5% 48.9% 1.1% 6.5%
Fiin 204% 96 52.1% 40.6% 2.1% 5.2%
304% 58 44.8% 51.7% 1.7% 1.7%
404 38 31.6% 65.8% 0.0% 2.6%
504% 24 25.0% 54.2% 8.3% 12.5%
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ECHA NP7JUD [DvS 1@ 5147 Marketing
(n=201) esearc amp

e Q25 HREEHFIAULTWVWBECH AL hDFPITVICDOWVWT, HTIEES [Ty
21iEH] DA TZL2THRUVLSIES L,

0.0%  20.0% 40.0% 60.0% 80.0% 100.0%

ANRDEERE NS FRRmEND BRI S8 ] 62.2%
7ITUTA D2 DIRICEFATREND 7O/ N TE | 51.2%
ARDEE(CKELSTREND [F77OTE 30.3%

HTCIFEXRDBDEFIRN 3.0%

DMSIRN. BEXTULVERW 1.5%
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ECHA 7o UD DY 18] 9140
(n=201)

Q25 HBRIZHFIAULTWBECHA FDFPIVUICDWT, HTIERES [Ty

21iEH] DA TZL2THRUVLSIES L,

Marketing
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Q25
2D LS [ FT U7+
RETNEL | Dif([CEEFE | A/ROEIE
RERCND PRRSINDB|CKELEFR
[EEItTY | (743> &3N3 (54 | BTRESBS |[hh SR,
A —H | J\wZE | (POJB] | DIFRL BHX TLVRL)
N 201 62.2% 51.2% 30.3% 3.0% 1.5%
g3zl B 116 63.8% 47.4% 35.3% 3.4% 1.7%
i 85 60.0% 56.5% 23.5% 2.4% 1.2%
i 204t 89 62.9% 53.9% 34.8% 5.6% 0.0%
304% 56 62.5% 55.4% 28.6% 1.8% 0.0%
404% 37 64.9% 45.9% 32.4% 0.0% 5.4%
504t 19 52.6% 36.8% 10.5% 0.0% 5.3%
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* Q26 HRIRLIXECHA bDFTUMSREWE [Ty i@l ZBEEUT,
ZIVREEBUTWEITH ? BEHTEIEDZIEDZE—DEITERUV<IES L,

2.3%

BETCOTYIaBEHAERFL. PTUERRHLTLD

mESSNEVNSERBLT. PTUZEHTDIZENEL

mEESEEBEVZRRL

mEESNEND S FET DI EEEN

m FEE LN
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ECHA h7JUD [JvS @Ml H

SOMIFTPZIViRETSEE (n=216)
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Q26 HRRIFIECHA hDFTUMSREWE [Ty i@l ZREEUT,
ZIVREEBUTWEITH ? BEHTEIEDZIEDZE—DEITERUV<IES L,

Q26
EE5HE
S2TOTY |L\DS R
s a@aE LT, 7T EBShE
ML, 77 (Ui nWo&. H
TURRE) [BTENS |(EE5EE [HITBTE
LTW3d L WL [[F 70y [FHEFE UL
24Kk 216|  28.2%|  45.4%| 12.5%|  11.6% 2.3%
g3zl Bt 124]  29.8%|  44.4%  11.3%|  12.1% 2.4%
pogss 92|  26.1%| 46.7%|  14.1%|  10.9% 2.2%
Fifm 204% 96|  40.6%|  39.6% 9.4% 10.4% 0.0%
304 58/  27.6%| 48.3%  12.1% 8.6% 3.4%
401K 38 13.2% 63.2% 10.5% 10.5% 2.6%
504¢ 24 4.2%|  33.3%|  29.2%|  25.0% 8.3%
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ECHAL hPIJUD DV 1iE%] T
POCALELBZAEF (n=216)
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e Q27 BN, ECHA bDFPITUNSEL [TV i@l d55, HE
UK BDEDBEABABTDEDTIH ? HTIEIXDZEDZLTHEUVL

2=

0.0%

t—IL (il : RAHER | A—5 Ltz—)LEET)

e (Bl OONFT 1)

TLE b (il F£EL00ZRICTLES )

2510 —R> (B xisk&EsE%E1,000ME15])

RAZ N (fl: ST2FRA > B1068)

CBEOHEET (Fl : OOKRCHHSH)

BECEA -HELCERE (Bl xxZBASNIZA)
FriR=> ] OOPHEEDF > R)

ASAOFEEYE (B : MEEASNO.1 OOM AT,/ SEED -

Ba Dl (Fl : OO AN HELE)
BAXUY N () #ERmEe, RRIU-—)
TATEPEBEEDEREA NI M HDIED

Zofth
DSV, BXTULVR

20.0% 40.0% 60.0% 80.0% 100.0%

51.9%
29.2%
37.5%
56.5%
48.1%
18.1%
17.6%
43.5%
20.8%
11.1%
41.7%
12.0%
1.4%
2.8%
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ECHAL hPIJUD DV 1iE%] T
POCALELBZAEF (n=216)
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e Q27 BN, ECHA bDFPITUNSEL [TV i@l d55, HE
UK BDEDBEABABTDEDTIH ? HTIEIXDZEDZLTHEUVL

2=

Q27
AT
B
\ B (5 (B : 24
Il T (85— CHEOA - BEFvY [EAS BAX  [FATE
I & NI RS R B LeBRR—> No.l [EEA0|Uyk [EEab
KA | (FEEE (FEE100 | (B | (B S| (B & (B | (B [OONARET | (Bl E[EREA
F—BL| (Bl EARCT [RBERE [2HRA (OO x k ZH(OONS /38| (B[R, >/ k DS
—JLE|OONHF|LE> [L,000M|> 0 [BH5 ASHE|e3F v (DOON[OOSARRT Hed6 V., X
) @S D @B 0 B ) PR AR R (o) 0 [Roft [Tumy
=% 216| 51.9%| 29.2%| 37.5%| 56.5%| 48.1%| 18.1%| 17.6%| 43.5%| 20.8%| 11.1%| 41.7%| 12.0%| 1.4%| 2.8%
Lisays1!
£l St 124 50.8%| 35.5%| 40.3%| 58.9%| 46.8%| 18.5%| 18.5%| 47.6%| 22.6%| 12.9%| 43.5%| 12.9%| 2.4%| 1.6%
it 92| 53.3%| 20.7%| 33.7%| 53.3%| 50.0%| 17.4%| 16.3%| 38.0%| 18.5%| 8.7%| 39.1%| 10.9%| 0.0%| 4.3%
i 2048 96| 57.3%| 33.3%| 40.6%| 52.1%| 43.8%| 22.9%| 16.7%| 45.8%| 24.0%| 12.5%| 43.8%| 17.7%| 2.1%| 2.1%
3068 58| 46.6%| 22.4%| 39.7%| 55.2%| 51.7%| 20.7%| 22.4%| 41.4%| 19.0%| 17.2%| 37.9%| 10.3%| 0.0%| 3.4%
401K 38| 57.9%| 36.8%| 34.2%| 71.1%| 57.9%| 10.5%| 10.5%| 50.0%| 21.1%| 5.3%| 50.0%| 7.9%| 0.0%| 2.6%
5068 24| 33.3%| 16.7%| 25.0%| 54.2%| 41.7%| 4.2%| 20.8%| 29.2%| 12.5%| 0.0%| 29.2%| 0.0%| 4.2%| 4.2%
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e Q28 HREICEDT, ECHA FDFPITUNSELS T Y S 1i@HIIEAD
SOMNFICRDFTEIN ? ZESH TCEIE DI EDE—DIEFTHRV S IZE LN,

0.6%

B BADETOMNTERDTENZN

mEESNENDE. BADESOMIFTIRD I ENEZL)

nES5EENRIEN

mEESNENDE HRODEBADE OMFITRASIEN

B BADET OMNFICIRD T E(FR0N
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e Q28 HREICEDT, ECHA FDFPITUNSELS T Y S 1i@HIIEAD
SOMNFICRDFTEIN ? ZESH TCEIE DI EDE—DIEFTHRV S IZE LN,

Q28
EESHE EESHE
W&, B WS, B
BADET> ADEHO>H FEFDBAD BADED
MFERD IFICRBT [EB5EE [EomnTC hNFHICRS
CENZL | ENZLY LR IRLY RSV [T E&FRRLY
Y 159 28.9%|  42.8% 21.4% 6.3% 0.6%
15! B 92|  31.5%|  39.1%| 22.8% 6.5% 0.0%
pou 3 67 25.4%|  47.8% 19.4% 6.0% 1.5%
i 204% 77 40.3% 49.4% 9.1% 1.3% 0.0%
304% 44 27.3%|  40.9% 22.7% 9.1% 0.0%
4045 29 10.3% 34.5%|  41.4% 10.3% 3.4%
504% 9 0.0% 22.2% 55.6% 22.2% 0.0%
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Q29 HIRIZECHA MO SDTY S 1@HMHE D> IFTHBA UIEHEaIC
DWT, HTCEFEBIEDEZETHRUVSIEEL,

100.0%

0.0% 20.0% 40.0% 60.0%
RE 32.5%
PC - EiDHsss | 35.1%
BRI - g | 40.4%
=2 41.2%
CD - DVD - Blu-ray | 36.8%
H—I | 36.0%
¥R - 7w I | 47.4%
FYFURSR RS | 29.8%
A>FUTRR - M5 | 31.6%
OZA - LR | 33.3%
BRS - @F - ERS | 31.6%
= == L 29.8%
PORNRTER | 26.3%
AN 22.8%
- H—Fo OmR | 22.8%
Zof | 0.9%
PHSEL | 0.9%
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ECHA 7T UD [Ty a@H] B
SONMITHALLZE@ (n=114)

e Q29 HRIZECHA bHSDT Y S 1 BHMNE OMNITHALEERIC
DWT, HTCEFEBIEDEZETHRUVSIEEL,
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Q29
SERR -
Jr7y  [FyF> A2FU
PC - B2 [BXlG@ - CD - DVD Ta it Hm-E (V7Hm -
ZRE H2s Al £58 - Blu-ray|'—4A B | ME
DK 114| 32.5%| 35.1%| 40.4%| 41.2%| 36.8%| 36.0%| 47.4%| 29.8% 31.6%
(&35 B4 65 43.1%| 47.7%| 43.1%| 47.7%| 43.1%| 40.0%| 41.5%| 32.3%| 40.0%
pog 49| 18.4%| 18.4%| 36.7%| 32.7%| 28.6%| 30.6%| 55.1%| 26.5%| 20.4%
Fiin 2018 69| 29.0%| 33.3%| 39.1%| 39.1%| 37.7%| 36.2%| 46.4%| 26.1%| 27.5%
3018 30| 36.7%| 36.7%| 36.7%| 50.0%| 40.0%| 43.3%| 46.7%| 43.3%| 33.3%
4014% 13| 46.2%| 38.5%| 46.2%| 38.5%| 30.8%| 23.1%| 53.8%| 23.1%| 53.8%
501% 2 0.0%| 50.0%)| 100.0% 0.0% 0.0% 0.0%| 50.0% 0.0% 0.0%
HF - - A—
ORX - B -E B -/R [77VORR Ry A 72270 Y OYAUSYAN
et T E—FHm 7R oo an Z DAt L)
33.3%| 31.6%| 29.8%| 26.3%| 22.8% 22.8% 0.9% 0.9%
29.2%| 35.4%| 32.3%| 32.3%| 20.0%| 24.6% 1.5% 0.0%
38.8%)| 26.5%| 26.5%| 18.4%| 26.5% 20.4% 0.0% 2.0%
34.8%)| 30.4%| 29.0%| 30.4%| 20.3% 24.6% 1.4% 1.4%
33.3%| 30.0%| 36.7%| 16.7%| 30.0% 20.0% 0.0% 0.0%
30.8%)| 38.5%| 23.1%| 30.8%| 23.1% 23.1% 0.0% 0.0%
0.0%| 50.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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