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404% 169 64.5%| 29.0%| 36.7%| 32.0%| 36.1%| 44.4%| 39.1%| 29.0%| 0.6%| 6.5%| 3.6%
5044 155 67.7%| 30.3%| 31.0%| 31.0%| 39.4%| 51.6%| 42.6%| 23.9%| 1.3%| 7.7%| 1.3%
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ESZ 900 62.3% 37.7%
iesil Exlks 453 62.7% 37.3%
7% 447 62.0% 38.0%
AR 2068 225 70.7% 29.3%
3018 226 64.2% 35.8%
401K 225 56.9% 43.1%
501% 224 57.6% 42.4%
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ESCH/E [FB3TEN [EB55E6 [FITEZL EXLTW
LTWB |20 WAL [TWB 3
24k 561 24.6% 37.1% 16.6% 15.7% 6.1%
5! B 284  27.8% 38.4% 16.9% 11.3% 5.6%
poq:3 277 21.3% 35.7% 16.2% 20.2% 6.5%
F 204% 159 36.5% 37.1% 6.3% 15.1% 5.0%
304% 145 25.5% 40.7% 9.7% 16.6% 7.6%
4048 128 17.2% 35.2% 25.0% 17.2% 5.5%
504% 129 16.3% 34.9% 28.7% 14.0% 6.2%
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NEEL B3 ESH

Q12
EBBHE
EEICRIC WSERIC [EBBEE BEORIC BRI
LTW3  |LTWS  [WxB0 LB B
245 900|  64.2%| 29.3%|  4.6%  0.9%  1.0%
22 Bt 453  61.6% 31.8%  5.3%  0.9%  0.4%
ot 447 66.9% 26.8%|  3.8%  0.9% = 1.6%
R 2044 225 64.9%  28.4% = 4.0% = 1.3%  1.3%
30t 226]  66.8%  27.9%  3.5%  1.3%  0.4%
40% 225 60.9% 31.1%  5.8%  0.4%  1.8%
50t 224 64.3%  29.9%  4.9%  0.4%  0.4%

27



%P ([CHTB3EX (n=900)

Q13 HiR(E. ECHYA hTEA UIZEmODEBECHDD [EHEL (EDL
T EDKSICBOTVNEIN? BEHTRTDIEDZ—DEFHERERV<

2=

4.1%

m BXEAMODDDEFEHATTLERD

B EESMEVND E BEXBRAMNMND Z & (34

TED

mEESEENRRN

m IOXBRNMOND LG HEDEHFE TSR

m BXBRMND &G E<EHFTERN

Research Camp

28



[ (X SHEX (n=900)

Marketing
Research Camp

Q13 HiR(E. ECHYA hTEA UIZEmODEBECHDD [EHEL (EDL
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EBSHE AL BN
BB (VS &, B PNB & [EEEERD
AOBDIE EEEHD E. BED PHBTE
LR LB DB LR (EB5Et BRTER |F. <8
) BEFETED |LVERLY LY N G=YAN A
24k 900,  18.9%| 47.3%  20.9% 8.8% 4.1%
ez Bt 453 21.9%|  44.8%| = 19.2% 9.5% 4.6%
it 447 15.9%  49.9%| = 22.6% 8.1% 3.6%
8 20£% 225  28.0%|  43.6%|  15.6% 8.9% 4.0%
304% 226]  18.6%|  47.3%  19.5%  10.6% 4.0%
404% 225 12.9%|  47.6%  26.7% 8.9% 4.0%
504% 224 16.1%|  50.9%|  21.9% 6.7% 4.5%
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Q14
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[BEAZ] |& [ECH | [ECHA
MNEREEE |~ AMFE |b HAAeEE
FARE TR EIETARE |[2ofh PSR
N 596 23.2% 48.3% 15.4% 3.7% 9.4%
5! B 302 26.5% 41.7% 19.9% 3.3% 8.6%
ik 204 19.7% 55.1% 10.9% 4.1% 10.2%
FA 2048 161 25.5% 51.6% 16.1% 1.2% 5.6%
304 149 22.8% 45.6% 19.5% 2.7% 9.4%
4018 136 22.8% 46.3% 15.4% 2.2% 13.2%
504% 150 21.3% 49.3% 10.7% 8.7% 10.0%
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Q15
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EDT, IE WD E. & HEDHEH [B<BEHYY
(LA [HNEER (556 NEFBD |(&EBhi
ZEBS > (-~ VA N A A ()
=7 N 900 26.0% 26.4% 23.2% 14.3% 10.0%
I£5 B4 453 30.0% 24.7% 22.3% 12.1% 10.8%
Eogs 447 21.9% 28.2% 24.2% 16.6% 9.2%
R 201% 225 35.1% 32.0% 16.0% 9.8% 7.1%
301K 226 27.9% 23.9% 19.0% 15.9% 13.3%
401% 225 20.4% 26.2% 25.3% 14.7% 13.3%
501% 224 20.5% 23.7% 32.6% 17.0% 6.2%
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ERERICE | EESHEL EBE5MEL
9, B<@< |5 &, NEE S5&. TED
EDOHSER (5 TERBI(CHL BEDEEHT
([CAORZMRFE X ZRFELTE | EB5 &0V BXZ/KEE U |F & THX
Lzuy LY Z IR0 =L\ ZIKFET D
1K 472 36.2% 20.8% 11.4% 24.4% 7.2%
4RI
£ Bt 248 39.5% 21.0% 11.7% 21.0% 6.9%
pogica 224 32.6% 20.5% 11.2% 28.1% 7.6%
R 201% 151 38.4% 18.5% 7.9% 27.8% 7.3%
301% 117 34.2% 20.5% 13.7% 19.7% 12.0%
404 105 41.0% 22.9% 9.5% 24.8% 1.9%
501% 99 30.3% 22.2% 16.2% 24.2% 7.1%
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Q17 HRATZDZIC(E. BERY IR (FERCEESNIEZEAVDRERE)

(XHBDXITH ? HTIFEBEDZE—DIEFTHERVIZE L,

Q17
ElRY OX | EBlERY IX
VAN P AVAN A ZOZANSYAN A
ESZN 900 21.0% 76.7% 2.3%
e ks 453 20.1% 77.5% 2.4%
gogc 447 21.9% 75.8% 2.2%
FARS 201% 225 28.4% 68.0% 3.6%
301% 226 22.1% 75.7% 2.2%
4018 225 18.7% 79.6% 1.8%
501% 224 14.7% 83.5% 1.8%
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Q18 HRI=IFHEBAIC. S [FBERYVIR] ZH/EULIEVWERBWEITH?
ROEHTCIEXFDIEDE—DEFTEHE RV IESLY,
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Q18
EESME Eh={z =)
BETHFELD L, B 53N
DIZVDTETHELW DIRE5. =
FOREU|(DTHREU|EE5EBELTEVFEE LS
Tz zW WZIRLY |0 2N
(%N 690 5.7% 19.7% 23.0% 39.0% 12.6%
5Bl
5 St 351 6.6% 21.1% 23.9% 37.6% 10.8%
Eeq 339 4.7% 18.3% 22.1% 40.4% 14.5%
Bk 201K 153 7.2% 25.5% 17.0% 43.1% 7.2%
301K 171 8.2% 22.8% 21.1% 38.6% 9.4%
4018 179 2.8% 15.1% 24.6% 42.5% 15.1%
501% 187 4.8% 16.6% 28.3% 32.6% 17.6%
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(CRED. EEMEnESTD F—Hh&
HEYiEZ(E. mEBRFSIE A Taek- AR
{F> TIFUMRBRDZ(C[FANRVWT ZE(CIRB| KD (CAED
0 LTIELLWTELL [LTECVLTELL |Zoftt BECRL  [hhSan
Sk 900| 54.7%| 42.8%| 24.4%| 32.0% 29.1%|  1.4%| 11.6% = 2.8%
15! it 453|  50.6%| 40.0%| 23.8%| 37.7%| 27.8%|  1.8%| 10.8% = 3.5%
yogs3 447  58.8%| 45.6%| 25.1%| 26.2% 30.4%  1.1%| 12.3% = 2.0%
A 20£% 225 55.6%| 42.2%| 27.6% 38.7%| 34.7%| 1.8%|  9.8%| = 2.7%
301t 226|  47.8%| 41.2%| 24.3%| 31.9%| 28.8%|  0.4%|  9.7%  3.1%
408 225|  56.0%| 44.9%| 23.1%| 29.8%| 25.3%| = 1.8%| 13.3%| = 2.7%
504t 224|  59.4%| 42.9%| 22.8%| 27.7%| 27.7%|  1.8%| 13.4%| = 2.7%
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CHFEUTIN? REHTEFEZIEDZE—DEFTERVSIZEL,

Q20
&8 (3R> TN
e, EERNE fBAENSD D&
ATWNBZEF BR. £<4515
E<fl>TW3B FI5khofie |[hvofz
24k 900 33.2% 48.2% 18.6%
g3zl B 453 40.0% 50.3% 9.7%
eq i3 447 26.4% 46.1% 27.5%
FA 204% 225 40.4% 44.0% 15.6%
304% 226 33.2% 46.9% 19.9%
A404% 225 31.6% 48.9% 19.6%
504% 224 27.7% 53.1% 19.2%
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EE5hE
IER(CHATF WD EHRF | EB55EE |[bFR DT |2 <HFL
LTWB [LTWS  [WERLY |[LTURL [TULVR
E 7 900  13.4%| 23.3%| 27.7%| = 23.3% = 12.2%
2 B 453  15.5%|  23.2%|  25.6%| 21.4% = 14.3%
pegis 447  11.4%|  23.5%| 29.8%|  25.3%  10.1%
SRS 201% 225  23.6%| 24.0%| = 27.1% = 17.3% 8.0%
30f% 226|  15.9%| 26.1%| 22.1%| 20.8%|  15.0%
401% 225 8.9%| 24.4%  29.3% = 24.9%| = 12.4%
504% 224 5.4%| 18.8%|  32.1%| 30.4% 13.4%
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& D& D& & & Z DA F(ICRRL |0
ESZN 331 49.5%| 31.4%| 61.6%| 64.7% 39.9% 3.3% 1.5% 0.3%
(sl
St 175 46.3%| 34.9%| 60.0%| 65.1%| 41.1% 4.6% 1.1% 0.6%
oy 156 53.2%| 27.6%| 63.5% 64.1%| 38.5% 1.9% 1.9% 0.0%
FN
201% 107 49.5%| 38.3%| 63.6% 63.6%| 41.1% 1.9% 0.0% 0.0%
301K 95| 41.1% 23.2%| 64.2%| 60.0%| 40.0% 1.1% 3.2% 0.0%
401K 75/ 57.3%| 30.7%| 54.7%| 65.3%| 33.3% 6.7% 2.7% 1.3%
501X 54/ 53.7%| 33.3%| 63.0%| 74.1%| 46.3% 5.6% 0.0% 0.0%
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s 5 BOMSNS |5 5 MBINSENS  |ZDM HFICRLL
N 320| 56.6%| 41.6%| 52.2%| 34.7%| 60.0%| 25.9%| 24.7%| 36.2%| 4.4%| 7.2%| 3.4%
4Rl
5% 162| 57.4%| 37.0%| 46.3%| 32.1%| 56.2%| 24.1%| 17.9%| 30.9%| 5.6%| 7.4%| 4.9%
g 158 55.7%| 46.2%| 58.2%| 37.3%| 63.9%| 27.8%| 31.6%| 41.8%| 3.2%| 7.0%| 1.9%
FA
201K 57| 52.6%| 45.6%| 54.4%| 36.8%| 64.9%| 29.8%| 35.1%| 43.9%| 1.8%| 3.5% 3.5%
304K 81| 56.8%| 39.5%| 54.3%| 37.0%| 55.6%| 21.0%| 22.2%| 32.1%| 3.7%| 8.6% 4.9%
4018 84| 52.4%| 35.7%| 40.5%| 21.4%| 54.8%| 25.0%| 22.6%| 38.1%| 4.8%| 9.5%| 3.6%
501K 98| 62.2%| 45.9%| 59.2%| 42.9%| 65.3%| 28.6%| 22.4%| 33.7%| 6.1%| 6.1%| 2.0%
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